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CREATIVE  CRITICISM  OF  MUSIC 

If  shows  promise,  let  it  live! 

This  is  the  positive  philosophy  of  the  Chicago  Daily  News  music  critic, 
who  believes  Chicago  can  become  an  enviable  center  of  the  art. 

By  encouraging  more  musical  activity  on  all  levels,  and  by  turning  a 
respectful  ear  to  the  hopefuls  who  are  capable  of  reaching  the  heights, 
Don  Henahan  elevates  the  quality  of  top  professional  achievement. 

The  standard  of  judgment  he  applies  to  the  world-renowned  per¬ 
former  is  different  from  the  one  he  uses  for  the  artist  who  is  on  the  way. 

He  would  rather  risk  the  occasional  error  of  complimenting  adequacy 
than  be  guilty  of  discouraging  potential  genius. 

In  Chicago,  this  is  stimulating.  It  was  little  known  before  Henahan 
became  the  Daily  News  commentator  in  this  field  three  years  ago. 

It  cannot  be  said,  however,  that  he  has  become  a  mellow  patron 
with  kindly  words  for  all. 

He  is  honest,  forceful  and  fair.  He  reaches  knowing  people  with  the 
technical  knowledge  of  an  expert  who  has  spent  many  yeors  as  a  student 
and  performing  musician. 

And  his  distinctively  colorful  style  translates  the  splendor  of  great 
music  into  a  vital  experience  for  those  who  want  to  learn. 
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Latest  model  Eye  Level,  Push-Button  Ink 
Control.  Operator  increases  or  decreases  ink 
flovi/  by  pushing  green  (plus  -f)  or  red 
(minus  -)  button  to  obtain,  automatically, 
precise  amount  of  ink  required. 


F.A.lvIOXJS . . .  tlie  -worlci  over 
for  s^uoli  prsLOtioal  WOOD 
fea.tu.res  as: 

•  4-Color  Unit 

o  Color  Cylinders . . .  Color  Couples 
for  ROP  and  Spot  Color 

•  Flexibility  for  ROP  Color  positioning 

•  Portable  Ink  Fountains 

•  Eye-Level  Push-Button  Ink  Controls 

•  Press  Units  geared  to  produce  up  to 
60,000  papers  per  hour 

•  Folders  designed  to  handle  128  page  products 

Send  for  illustrated  literature  describing  WOOD  Press 
Units,  Color  Units,  Reels,  Tensions,  Autopasters. 


Typical  installation 
of  WOOD  Metropoli¬ 
tan  color-adaptable 
Press  Units  with  3-2 
ratio  folders,  Eye- 
Level,  Push-Button 
Ink  Control. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.Y. 

M*NUr«CTURCRS  OF  FItCSSES.  COLOR  UNITS.  RCCLROOM  AND  STCREOTYPC  CQUIPMCNT  FOR  A  CENTL'RT 
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“SOMETHinO  fIijER 
IN  CArOUNa”  ^ 
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Charlotte,  biggest  market  in  the  Carolinas, 
has  more  than  ever  to  offer 
newspaper  advertisers. 


/s)fi 


The  Charlotte  Observer  and 
The  Charlotte  News  now  provide, 
through  one  media  buy, 
a  market  seven  times  the 
size  of  Metropolitan 
Charlotte  itself.  All  told,  \  ^ 
their  Zone  of  Influence*  q 
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includes  39  Carolina 
counties  with  close 


to  two  million 
population  and 
better  than  a 
billion-and-a-half 
dollars  in  annual 
retail  salest. 
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Just  as  Charlotte  is  the  biggest 
market  in  the  Carolinas, 
so  The  Charlotte  Observer 
and  News  are  the  biggest 
newspaper  buy  in  the  Carolinas 
—  and  then  some! 


There  are,  in  fact,  only  43  cities 
in  the  entire  U.S.  where  you  can  buy 
more  circulation. 


*  Contiguous  counties  where  Observer  —  News  daily  circula¬ 
tion  (3/31  /59  ABC)  is  equal  to  at  least  20%  of  total  county 
households  (1959  Sales  Management)  or  20%  of  house¬ 
holds  in  one  or  more  principal  cities  in  the  county. 

■tl959  Sales  Management  Survey  of  Buying  Power. 


r’^T - - ~ . 

THE  CHARLOTTE  OBSERVER  THE  CHARLOTTE  NEWS 


Represented  by 

Charlotte,  N.  C.  •  Daily  Circulation  over  222,000  The  Ketz  Agency,  ine. 

Newspaper  Division 
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<33,000,000 


in  Pinellas  County 


The  preliminary  area  report 
1958  Census  of  Business  -  Re¬ 
tail  Trade  -  Florida  -  by  U.  S. 
Department  of  Commerce. 


Pinellas  County  (St.  Petersburg) 

Total  Retail  Sales 

'461,019,000. 

Hillsborough  County  (Tampa) 

Total  Retail  Sales 

'427,053,000. 


The  only  paper  covering  this 
$461,019,000  Pinellas  market 
is  the 
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FLORIDA'S  BEST  NEWSPAPER 


Wire  —  write  —  phone  or  better  $tiU 
visit  us  for  detoiled  market  data. 
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OCTOBER 

17-18 — South  Carolina  AP  News  Council,  Columbia. 

17- 18 — New  England  Newspaper  Mechanical  Conference.  Statler,  Boston. 

18- 19 — New  York  State  Dailies,  Advertising  Managers  Bureau,  Hotel  Syrs- 
cuse,  Syracuse,  N.  Y. 

18-20— Inland  Daily  Press  Association,  Drake  Hotel.  Chicago. 

18-20— Interstate  Circulation  Managers  Association,  Sherwyn  Hotel,  Pith- 
burgh,  Pa. 

i  18-21— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Hotel  dsi 

Coronado,  San  Diego,  Calif. 

20 — New  England  Daily  Newspaper  Association,  Sheraton-Plaza,  Boston.  i 

22-23 — Audit  Bureau  of  Circulations,  Drake  Hotel,  Chicago. 

22- 25— Journalism  Assembly.  University  of  Houston,  Houston,  Texas.  ! 

23- 24— Oregon  Newspaper  Publishers  Association  Admanagers,  New  j 

Heathman  Hotel,  Portland,  Ore.  [ 

23- 25— Ohio  Newspaper  Women's  Association.  Hotel  Antlers.  Lorain,  Ohio. 

24—  Syracuse  University  School  of  Journalism,  Advisory  Council,  University 
Club.  Syracuse,  N.  Y. 

I  24 — UPl  Wisconsin  Newspaper  Editors,  Madison. 

I  24-25— Associated  Press  Society  of  Ohio,  Carter  Hotel,  Cleveland. 

24- 28 — Controllers  Institute  of  America.  Penn-Sheraton  Hotel.  Pittsburgh, 

Pa. 

;  25— UPl  Texas  Editors  Association,  Dallas. 

25- 28 — Central  Region,  National  Newspaper  Promotion  Association, 

I  Schroeder  Hotel,  Milwaukee,  Wis. 

j  30-31 — Illinois  Press  Association,  St.  Nicholas  Hotel,  Springfield,  III. 

'  30-31-Nov.  I — Rocky  Mountain  Mechanical  Conference,  Albany  Hotal, 

Denver. 

'  31 — UPl  Michigan  Editors,  Pantlind  Hotel,  Grand  Rapids 

! 

NOVEMBER 

5-7 — Pacific  Northwest  Newspaper  Advertising  Executives  Assoclatlor 
Olympic  Hotel,  Seattle,  Wash. 

\  6-8 — AP  Association  of  Florida,  Nassau,  Bahamas. 

7 —  AP  Association  of  Florida  and  Florida  Daily  Newspaper  Association 
British  Colonial  Hotel,  Nassau,  Bahamas. 

8- 10 — Texas  Circulation  Managers  Association,  Rice  Hotel,  Houston. 

1  8-10 — Communications  Forum,  Pennsylvania  State  University.  University 

Park,  Pa. 

I  8-1 1— Association  of  National  Advertisers,  The  Homestead.  Hot  Springs, 

I  Virginia. 

I  9-20 — American  Press  Institute,  New  Methods  of  Producing  Newspapen 
I  (under  50,000  circulation)  Columbia  University,  New  York. 

!  11-14— Sigma  Delta  Chi,  Golden  Anniversary  convention,  Claypool  Hot»l. 

Indianapolis,  Ind.,  and  De  Pauw  University,  Greencastle.  Ind. 

13 — UPl  Massachusetts  Newspaper  Editors,  1812  House,  Framingham,  Mass, 

1 5-16— Kansas-Missouri  AP  Association,  Kansas  City. 

17 — Mid-America  Newspaper  ROP  Color  Conference  Sheraton  Hote 
;  Chicago. 

I  17-18 — Iowa  AP  managing  editors,  Waterloo. 

,  DECEMBER 

4- 5— California  Press  Association,  Hotel  Clift,  San  Francisco. 

5—  Wisconsin  Associated  Press  Association,  Milwaukee. 

5-6— North  Carolina  AP  Nows  Council,  Wilson. 

7-18 — American  Press  Institute,  City  Editors.  Columbia  University,  N»» 
York. 


JANUARY— 1960  ■ 

I  11-22 — American  Press  Institute,  Circulation  Managers  seminar  Columbi  ■ 

I  University,  New  York.  ,  ; 

21-23 — North  Carolina  Press  Institute,  Chapel  Hill.  I  \ 

23-25 — Texas  Associated  Press  Managing  Editors  Association.  CaprodL; 

Hotel,  Lubbock,  Texas.  Ij 

27 — Association  of  National  Advertisers,  Advertising  Research  Workshop  ■ 
!  Hotel  Sheraton  East,  Now  York.  I 

I  29-30 — Newspaper  Purchasing  Executives  Conference,  Netherland-Hlltor  I 
Cincinnati,  Ohio.  ■ 
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Ko.  108  in  a  series  of  friendly  talks . . . 


Remember  W hen  You  Had  T o  Write 
“Statutory  Offense”? 

/ 

It  wasn’t  so  long  ago.  The  police  reporter  had  a  long  list  of  offenses  which 
he  was  not  permitted  to  describe  with  their  proper  names.  “Disorderly  house.’’ 
“Intimacy.”  “Illegal  Operation.”  “Embarrassing  situation.”  “Advanced  state 
of  deshabille.”  They  fell  into  place  almost  automatically. 

Books,  too,  were  full  of  nice-nellyisms.  The  rows  of  asterisks.  The  dialogue 
full  of  “Dash  it  all,”  “That  blankety-blank  scoundrel.”  And,  if  the  publisher 
was  exceptionally  daring,  just  a  row  of  dashes  within  quotes. 

Quaint  as  such  practices  would  be  now,  it  wasn’t  long  ago  when  they  were 
standard  in  newspaper  and  book  publishing. 

Why  were  they  dropped?  Why  did  newspapers  and  books  become  franker, 
more  explicit? 

There  is,  of  course,  only  one  reason.  Editors  came  to  realize  that  such 
euphemisms,  to  readers  who  had  lived  through  the  experiences  of  two  world 
wars,  were  ridiculous.  These  readers  did  not  want  to  be  treated  as  children. 

After  being  belabored  for  years  by  newspaper  critics  as  catering  solely 
to  the  12-year-old  mind,  the  movies  a  few  months  ago  revised  their  Produc¬ 
tion  Code.  The  reason  was  the  same  as  that  which  prompted  newspaper  and 
book  publishers  to  change  their  language— a  desire  to  conform  with  public 
attitudes. 

Pictures  made  under  the  revised  code  are  now  being  released.  From  the 
modern  survivors  of  Puritanism  there  has  been  the  usual  outcry.  Even  some 
newspapers  have  joined  in  the  hullaballoo,  giving  prominent  space  to  the 
tirades  of  fanatics  who,  if  they  had  their  way,  would  even  censor  newspapers. 

We  suggest  that  instead  of  pretending  to  worry  about  the  morality  of  the 
movies,  the  editors  of  these  newspapers  should  give  careful  scrutiny  to  the  aims 
of  these  censorship  agitators,  especially  as  these  aims  relate  to  the  freedoms 
guaranteed  in  the  First  Amendment. 

Newspapers  traditionally  have  been  the  first  to  defend  these  freedoms. 
Since  United  States  Supreme  Court  decisions  have  repeatedly  interpreted  the 
First  Amendment’s  guarantees  as  applying  to  movies,  as  well  as  the  press,  we 
are  confident  newspapers  will  live  up  to  their  great  tradition  and  continue 
their  fight  for  these  freedoms— not  only  for  the  press,  but  for  books  and  for 
the  screen. 

The  Council  of  Motion  Picture  Organizations,  Inc. 

I  150 1  Broadway,  New  York  36,  N.Y. 

6ET  MORE  OUT  OF  LIFE. ..60  OUTTO  A  MOVIE 
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ONLY  ADVICE  COLUMN 

THAT  COVERS  AS  MANY  SUBJECTS 
WITH  AUTHORITY- 

THE  WORRY  CLINIC  by  Ceorge  W.  Crane 
Your  readers  are  interested,  fascinated  in 

Psychological  problems;  Strategy  in  handling 
people;  Affairs  of  public  education  and  church; 
Personnel  problems  of  office  and  industry;  Psy¬ 
chology  of  advertising  and  modern  sales  techni¬ 
ques;  Common  horse  sense  in  everyday  living; 
Child  care;  Sex  problems  in  marriage  and  many 
others. 

DR.  GEORGE  W.  CRANE 


Psychologist 
Lecturer  — 


Author 

Family  Doctor 


Columnist 
—  Teacher 


COVERS  THESE  SUBKTS  IN  LANGUAGE  THAT  ADULTS  AND 
TEEN  AGERS  UNDERSTAND. 

Here's  a  sample:  Indianapolis  Star  8-25- ^9 


CASE  C- 

426:  Clara  4i\ 

D.,  34  years  | 

old,  wap  rr  A  ♦ 

neurotic  -.^'7 

^^e  wTiom  •' 

a  medical 
colleaRue 
referred  to 

me.  t\  / 

Clara 
came  into 
my  consul¬ 
tation  room  first  and  tear¬ 
fully  explained  that  her  hus¬ 
band  had  struck  her  in  the 
6y6 

“HE  IS  A  BEAST,”  she 
wept,  “and  I  know  he  doesn’t 
care  for  me  at  all,  so 
shouldn’t  I  jret  a  divorce? 

“Why,  Dr.  Crane,  he  beat 
me  just  at  the  heigrht  of 
our  romancing.  Doesn’t  that 
prove  he  has  no  love  for  me 
whatever  ?  ” 

I  quizzed  her  repeatedly  to 
find  out  why  his  love  had 
turned  so  suddenly  to  hate. 

“Didn’t  you  do  anything  to 
offend  him?”  I  asked. 

“Are  you  positive?”  I  went 
on.  “Many  wives  unwittingly 
offend  their  mates.” 

SO  I  SENT  her  into  the 
reception  room  and  asked  for 
her  husband  to  come  in.  Then 
I  got  a  different  slant  on  the 
affair. 


★  ★ 
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“Sure,  Dr.  Crane,  I  hit 
her,”  Henry  admitted  angrily. 

Henry  informed  me  that  he 
had  petted  his  wife  and  tried 
to  work  up  her  romantic  en¬ 
thusiasm  to  match  his  own, 
figuring  that  a  gallant  mod¬ 
em  husband  should  try  to 
make  marital  indulgence  a 
mutually  thrilling  experience 

“AFTER  ABOUT  15  min¬ 
utes  of  such  prelude,”  Henry 
exclaimed,  “when  I  thought 
she  was  just  at  the  height  of 
our  romantic  interlude,  Clara 
accusingly  blurted  out: 
‘Henry,  did  you  mail  that 
letter  I  gave  you  this  morn¬ 
ing?’ 

“Well,  Dr.  Crane,  all  my 
affection  for  her  left  in  the 
blink  of  an  eye  and  I  had  a 
tremendous  feeling  of  hatred. 
I  struck  her  without  think- 

’"wiVES,  PLEASE  study 
this  case  over  and  over  again. 

Clara  honestly  thought  she 
hadn’t  done  a  thing  to  incite 
Henry’s  ire. 

Yet  she  had  affronted  his 
masculine  ego. 


The  HOPKINS 

SYNDICATE 

520  N.  Michigan,  Chicago 


IS etcs paper  Vaccine 

1Vewsp.4PERS  are  many  things  to  many  readers.  A  headlint 
^  ^  “Newspapers  Vaccinate  Readers  Against  Many  Social  AO- 
ments”  over  Dr.  George  W.  Crane’s  “The  Worry  Clinic”  colunni 
in  the  Waterhury  (Conn.)  Sunday  Republican  reminds  of  somt 
seldom-sensed  services.  Dr.  Crane  writes:  “Elditors  vaccinate 
thousands  of  readers  against  social  ailments  such  as  divorct 
juvenile  delinquency,  and  even  insanity.  Such  advice  column! 
as  this  one  are  thus  ‘newspaper  vaccine.’  And  I  am  not  exaj 
gerating  when  1  warn  you  that  ‘newspaper  vaccine’  does  l.Oiyi 
times  more  good  than  the  wonderful  Salk  vaccine!  ‘Newspape 
vaccine’  stops  probably  1.000,000  cases  of  divorce  or  delinquency 
and  insanity,  drop-outs  from  school,  etc.,  every  single  yeur.  Via 
this  column  alone,  I  contact  an  average  of  1,000  people  per 
day.  which  runs  to  a  third  of  a  million  families  each  year!  Ani 
my  column  is  only  one  small  part  of  the  education  vaccine  whi  - 
this  newspaper  offers  you  readers.  A  newspaper  editor  thii! 
operates  a  vast  ‘Print  University.’  All  of  us  columnists  and  m 
porters  are  just  professors  on  the  faculty  thereof.  Newspaper! 
are  the  most  influential  education  agency  in  the  U.S.A.,  not  era 
excepting  the  public  schools!  So  teach  your  children  to  re*i 
more  widely  in  the  daily  paper,  for  that  helps  vaccinate  thtE 
against  unhappiness  of  various  sorts.” 

On  Hearing  An  Editor  Praised  For  Courage 

Fortitude  abdominal 

Shouldn't  be  phenomenal. 

— ^Tom  Pease 

— The  Divot  Diggers  honored  Severine  P.  Severino.  CIrvehr: 
News  medical  writer,  for  becoming  district  golf  champion  at  51 
.  .  .  Boston  Globe  news  sleuth  Doug  Crockett,  when  Rusii 
launched  her  moon  rocket,  went  to  the  Smithsonian  Astrophri 
cal  Observatory  in  Cambridge,  found  a  door  open  and  manasf: 
to  get  in  a  room  where  he  was  face  to  face  with  a  lot  of  '-trai;:' 
equipment  and  the  well  known  whiskers  of  Dr.  J.  Allen  Hynrt 
“We  can’t  talk  to  you  here — -you’ll  have  to  go  outside  and  c£ 
us  on  a  pay  phone.”  he  was  told.  He  left  and  found  a  pay  phoK 
The  answer  from  Dr.  Hynek:  “No  comment.”  .  .  .  The  lead? 
the  daily  “Follow  the  Leader”  column  of  Managing  Editor  - 
Lewis  Knowles,  Staunton  (Va.)  Leader,  the  other  day  rea- 
“Fifty  years  ago  this  month,  and  just  about  this  date  our  nan 
was  entered  on  the  payroll  of  the  Leader  Publishing  Co.,  Ik 
for  the  very  first  time.  It  has  been  there  ever  since.  Only  ok 
before  in  this  span  of  newspaper  experience  have  we  ever  n 
ferred  to  anything  like  a  personal  expression.  That  was  a  litt 
more  than  three  years  ago  when  the  electorate  here  gave  us  is 
largest  vote  ever  polled  by  a  councilmanic  candidate  in  Staffi 
ton’s  long  history.  That  was  a  wonderful  experience,  and  * 
have  tried  diligently  to  deserve  and  maintain  that  expression' 

'  confidence.  .  .  .  We  have  been  proud,  always,  of  our  beglnninl 
in  the  newspaper  profession  as  a  newsboy.” 

— Parents  of  Cbarlie  Neal,  Los  Angeles  Dodgers  second  basen* 
attended  tbe  World  .Series  through  courtesy  of  Carl  Estes,  Vs 
I  view  (Wash.)  Daily  News  and  Journal  publisher,  and  the  I>ongti< 

I  Elks  Lodge.  Mr.  Estes  also  sent  Howard  Sampson,  who  has  M 
I  with  him  30  years,  to  send  special  reports  on  Neal,  who  was  M 
I  and  reared  and  played  sandlot  baseball  in  Ixmgview. 

I  — Latest  bright  come-on  letter  by  Circulation  Director  Geoij 

I  S.  McBride,  E&P,  will  be  a  bonanza  if  it  pulls  in  as  tnw 
'  money  as  it  does  promotional  publicity.  An  entire  coli 
1  by  Price  Day,  Baltimore  Sun,  was  devoted  to  the  clever  McB 
j  epistle  and  Don  MacLean  made  generous  mention  of  it  in 
I  Washington  Daily  News  column. 
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In  Portland,  The  Oregonian  is  right 
with  the  retailer.  He  watches 
the  women  go  buy  every  day,  and 
he  knows  which  advertising  medium 
brings  the  buyer.  That’s  why 
Portland  retailers  advertise  most  in 
The  Oregonian.  They  know  it’s 


the  one  medium  that’s  big  as 
all  Oregon . . .  the  active  newspaper 


largest  Circulation  Newspaper  In  The  Northwest 

242,035  Daily  •  306,014  Sunday 

The  Portland  tO-year  change °  glonce 


Daily  Circulation  Total  Advertising 
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editorial 

Bill  of  Rights  for  Canada 


“Congress  shall  make  no  hne  .  .  .  alnidgitig  the  freedom  of  speech 
or  of  the  press.” 

"Oi-ain  and  simple  language  in  a  great  document,  the  Bill  of  Rights 
of  the  United  States  Constitution,  has  re|>elled  every  attempt  to 
undermine  it  and  our  press  is  no  less  free  than  the  Founding  Fathers 
intended  it  to  he.  The  Supreme  Court  wisely  has  shaj)ed  definitions 
of  freedom  of  the  press  that  are  consistent  with  the  underlying  prin¬ 
ciples  of  the  First  .\mendment. 

So  many  notions  for  correction  of  imagined  excesses  of  Ireedoin 
of  the  press  or  for  outright  restrictions  on  it  are  rampant  today  that 
it  is  salutary  that  Canada’s  Prime  Minister,  Mr.  Diefenhaker,  is  ad¬ 
vocating  a  Bill  of  Rights  for  the  Dominion  that  will  (in  his  words) 
“assure  for  the  first  time  in  Canada’s  history  that  ennoachments 
will  he  denied  under  statute."  Theieafter,  he  has  informed  the  press, 
when  courts  interpret  the  statutes,  “they  will  have  clearly  before 
them  the  fact  that  excepting  for  the  exigencies  of  war  no  statute  shall 
direct Iv  or  indirectly  diminish  freedom  of  the  press  or  circumvent  it.’’ 

Canada’s  press  has  been  very  fortunate  to  have  enjoyed  a  high 
degree  of  freedom  without  a  written  guaranty  like  our  First  .Amend¬ 
ment.  But  that  is  because  the  British  common  law  permits  a  greater 
liberty  of  the  press  in  many  respects  than  might  be  assertctl  here. 

U.  S.  editors  and  publishers  are  grateful  that  the  architects  of 
government  made  freedom  of  the  press  a  pillar  of  democracy  and 
put  it  into  the  blueprint.  If  men  so  influential  as  .Alexander  Hamilton 
had  held  sway  there  wouldn’t  be  anything  in  writing.  Hamilton  argued 
in  the  Federalist:  “What  is  the  liberty  of  the  press?  Who  can  give  it 
a  definition  which  would  not  leave  the  utmost  latitude  for  evasion? 
1  hold  it  to  be  impracticable;  and  from  this  1  infer,  that  its  security, 
whatever  fine  declarations  may  be  inserted  in  any  constitution  re- 
sjiecting  it,  must  altogether  depend  on  pidtlic  opinion,  and  on  the 
general  spirit  of  the  people  and  of  the  government.’’ 

We  commend  to  Canada  the  11  words  that  have  never,  in  168 
years,  permitted  any  tampering  with  the  people’s  desire  for  a  free 
press  here.  Additional  words  for  the  purposes  of  refinement,  elucida¬ 
tion.  or  instruction  may  onlv  be  shackles  in  disguise. 


The  Real  Crime 

IVt)!  only  has  the  public  been  deceived  but  it  has  been  left  down- 
^  ^  •  'gfit  confused  Ity  the  official  sidestepping  of  res{X)nsibility  for 
the  rigging  of  TV  quiz  shows.  Neither  the  FCCi  nor  the  FTC  saw 
it  within  their  powers  to  safeguard  television  viewers  from  being 
hornswoggled  by  the  spurious  battle  of  wits. 

When  House  probe  counsel  Robert  I.ishman  had  F'FC  Chairman 
Kintner  on  the  stand,  he  asked:  “Isn’t  an  entire  program  one  gigantic 
merchandising  scheme?”  (The  inference  was  plain  that  F'TC  could 
extend  its  vigilance  against  deceptive  advertising.)  But  Mr.  Kintner 
replied:  “I  don’t  think  so  as  a  legal  question.” 

So,  it  seems,  no  one  is  going  to  be  punished,  except  the  poor  public 
that  s{>ent  its  money  for  a  TV  set  with  an  implied  warranty  against 
l>eing  played  for  a  sucker.  .And,  we  might  ask,  wasn’t  it  a  crime  the 
way  the  fixed  shows  stole  Page  One? 
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For  God  hath  not  given  us  the  spirit  t 
fear;  hut  of  power,  and  of  iove,  and  o/i 
sound  mind. — 2  Timothy,  f;  7. 

Editor  &  Publisher 

®THE  FOURTH  ESW 

I  The  Oldest  Publishers'  and  Advertisers' 

I  Newspaper  in  America 

I  With  which  has  been  merged:  The  Journj 

I  established  March  22,  1884:  Newspaoe" 

established  March,  1892:  The  Fourth  E:'  I 

March  I,  1894;  Editor  &  Publisher,  June?  i 
1901'  Advertising,  January  22  1925.  i 

James  Wright  Brown 

Publisher  Chairman  of  Board,  1912-1959  [ 

Publisher  and  Editor 
Robert  U.  Brown  I 

I  General  Manager 

I  James  W.  Brown  Jr. 

I  Executive  Editor,  Jerome  H.  Walker;  Featu's  ( 

James  L.  Collings,  Ray  Erwin,  Philip  '  ( 

i  Schuyler,  George  Thune:  Advertising  Ne*.  ( 

i  Robert  B.  McIntyre,  Marketing  and  ResNte  ( 

Manager,  Albert  E.  Weis;  Marketing  C»  I 

sultant,  Ray  B.  Prescott:  Librarian,  J;  I 

Haslett.  I 

I  Treasurer,  Arline  Demar;  Advertising  Mana5f  | 

!  Leach  Laney;  Advertising  Production  Mr  j 

ager,  Bernadette  Borries;  Promotion  Ma  | 

ager,  George  Wilt;  Circulation  Directs  j 

George  S.  McBride:  Circulation  Mana^  ! 

George  H.  Strate:  Classified  Advertliii  ^ 

Manager,  J.  C.  H.  Bollinger.  ^ 

!  General  OfRces — Suite  1700,  Times  T;  1 

I  1475  Broadway,  New  York  36,  N,  Y,  •  y 

BRyant  9-3052.  , 

BUREAUS 

Washington:  James  J.  Butler,  Manager,  It 
National  Press  Bldg.,  ME  8-0823. 

Chicago:  George  A.  Brandenburg,  Mld-l^ 
Editor;  Harry  B.  Mullinix,  Western  Adve' 
j  Ing  Manager;  Grant  Biddle.  Repres^nta-  ’ 

360  North  Michigan  Ave.  State  2-4898. 
i  Boston:  Guy  Livingston,  344  Little  Bldq. 

Boylston  St.  HA  6-8386. 

1  Detroit:  George  W.  Parker,  628  Free  '  ■  ' 

Building.  Woodward  1-6085.  1 

San  Francisco:  Campbell  Watson  fe: 
Coast  Editor;  Duncan  A.  Scott,  Aa.er* 
Representative;  85  Post  St.  Garfield  c 

Los  Angeles:  Frederic  C.  Coonradt,  C:'  t 

spondent  School  of  Journalism,  Unive-  } 

of  Southern  California.  3518  University  ? 
Duncan  A.  Scott,  Advertising  Recese' 
tive,  1901  West  8th  St.  Dunkirk  8-4151.  ^ 

London,  England:  Alan  Delafons,  Manager  ^ 

Ethelbert  Road,  Birchington,  Kent,  Ena:'  , 

Peter  Bostock,  correspondent,  14,  Albe'" 
Street,  London,  Wl. 

Paris,  France:  G.  Langelaan,  Corresaerfl- 
48  Avenue  de  Paris,  Vincennes  (Seine)  ® 
Charter  Member  Audit  Bureau  of  Cin  uietir  p 
Member  Aneociated  Business  Publications  „ 

mo.  average  net  paid  June  30.  1959  I**  '  ^ 

Renewals  to  Oct.  31.  1958 — TS.TBr)}-.  L 

EDITOR  8c  PUBLISHER  for  October  17,  If  £ 


In  Defense  of  American  Editorial  Cartoonists 


tnd  oft 


ler 

H  ESTa- 

Isers 

Journi 
laoerc:- 
■h  Es-r 

June  / 


M959 


Feehi’6 
Philip 
ng  Ne*. 
Resem 
iing  C» 
in,  Ji'- 

Man<9!' 
ion  Mu 
ion  Me 
Dirert 
Mau^e 
kdvertii' 

3S  Tc 
N.  Y.  • 


iger  li' 

Mid-\''' 

Adve' 

e'.onta" 

-4898. 
Bldg.  ' 

Free 

n  Pa- 
\d^er^ 

(Id  1-’=: 
dt,  Co-I 
Unive'' 
irsity 
teprese" 
4151. 
anager 
Eng  a’ 
Alber": 


■eS:>on!)rB 

(ine)  I 
Mrrulati^ 
ilioatioiaj 


17,  1P1 


Ever  since  November  of  1957  I  have 
been  doing  a  slow  burn  over  the  current 
attitude  of  European  cartoonists  toward 
their  American  compatriots.  In  November 
of  1957  the  Saturday  Review  had  an  arti¬ 
cle  in  which  the  British  artist  (not  car¬ 
toonist)  was  interviewed  about  American 
cartooning  by  American  artist  (not  car¬ 
toonist)  Robert  Osborne.  The  tenor  of 
the  article  was  that  the  British  have 
“rapier-like  and  thoughtful  political  car¬ 
toons  while,  by  and  large,  we  have  noth¬ 
ing  ((f  the  kind  over  here.”  Mr.  Searle 
agrees  that  there  may  be  “four  or  five 
American  cartoonists,  (he  did  not  name 
them)  who  are  probably  finer  than  any 
in  the  world".  But.  says  he,  “below  them  is 
rubbish". 

Now  along  comes  Jim  Ivey,  former  car¬ 
toonist  for  the  St.  Petersburg  (Fla.) 
Times,  who  has  an  article  in  Editor  & 
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They’ll  pull  the  rocket  around  the 
moon’s  hidden  side  like  a  discuss  thrower. 
—  Chicago  Daily  News. 

• 

She  is  now  a  patient  in  the  hospital 
in  a  critical  position.  —  Kingston  (.Ja¬ 
maica,  \V.  I.)  Star. 

• 

She  is  in  the  hospital  with  lacerations 
of  the  forehead  and  left  arm  and  a  frac¬ 
tured  left  angle.  —  Coatesville  (Pa.) 
Record. 

• 

Th<  offer  is  set  in  the  framework  of 
a  two  year  contract  with  passion  and  in¬ 
surance  benefit  increases.  —  Pittsburgh 
(Pa.)  Press. 

• 

End  Irv  Nikolai,  held  out  of  last  week’s 
scrimmage,  returned  to  practice  and  was 
pronounced  ready  to  rattle  against  Ore¬ 
gon  Saturday.  —  San  Francisco  (Calif.) 
Chroh  icle. 


Publisher  (Sept.  26)  detailing  the  views 
of  half  a  score  of  European  cartoonists 
about  their  American  counterparts.  I  pre¬ 
sume  that  Mr.  Ivey’s  quotations  are  ac¬ 
curate,  and  if  they  are,  it  seems  obvious 
that  none  of  these  European  cartoonists 
know  what  is  going  on  in  the  field  of 
American  political  cartooning,  or  else  the 
only  cartoons  they  see  from  the  United 
States  are  the  syndicated  ones  or  the  pallid 
types  illustrating  editorials  that  appear  so 
often  in  the  New  York  Times. 

Ivey  quotes  our  European  frinds  as  say¬ 
ing  “The  American  cartoonist  seems  to 
put  down  the  first  idea  that  comes  to 
him.  .  .  .”  “It’s  Mid-19th  Century!”  .  .  . 
“Many  U.S.  cartoons  look  like  1900  comic 
strip  styles”  .  .  .  “In  Europe  you  don’t 
find  cartoons  that  merely  illustrate  editor¬ 
ials”. 

Ivy  concludes  that  “I  feel  that,  on  the 
whole,  Europeans  produce  better  political 
cartoons  than  Americans”. 

«  *  * 

Now  I  don’t  know  what  cartoons  these 
Europeans  or  Mr.  Ivey  refers  to  with 
these  comments,  but  I  do  know  that  there 
are  more  than  four  or  five  American  car¬ 
toonists  who  can  not  only  draw  circles 
around  most  Enropean  cartoonists,  but  also 
have  more  punch,  more  variety  of  ideas, 
hit  harder  or  just  as  hard,  and  bring  out 
belly-laughs  from  friend  and  foe  alike.  I 
will  admit  that  the  advent  of  syndicating 
cartoons  has  diluted  and  weakened  both 
the  humor  and  the  satire  of  some  American 
cartoons,  perhaps  the  majority.  Also  mer¬ 
gers  have  reduced  the  number  of  oppor¬ 
tunities  for  first  class  cartoonists  in  the 
United  States.  But  anyone  who  wants  to 
see.  can  find  that  wherever  there  is  a 
newspaper  with  an  independent  publisher 
and  a  courageous  editor  there  will  be  a 
political  cartoonist  who  can  draw  with 
skill  and  power,  who  hits  hard  at  his 
subject,  whose  fearless  lampooning  and 
wicked  humor  is  the  bane  of  the  poli¬ 
tician’s  life. 

Look  at  Ross  Lewis  on  the  Milwaukee 
Journal,  whose  drawing  is  in  my  opinion 
up  with  the  best  in  the  world  and  whose 
cartoons  have  bite  and  humor  and  power. 
I-ook  at  Herblock.  whose  style  is  as  dif¬ 
ferent  from  Lewis’  as  it  is  from  Vicky’s, 
yet  whose  cartoon  ideas  have  variety,  sar¬ 
casm  and  sometimes  even  bitter  impact. 
Nobody  could  ever  accuse  Fitzpatrick  of 
the  St.  Louis  Post  Dispatch  of  presenting 
“simply  statements  of  fact”  or  of  being 
afraid  to  light  into  his  opponent.  Newton 
Pratt  of  the  Sacramento  Bee  can  draw 
as  well  and  think  as  well  and  hit  as  hard 
as  anv  European  cartoonist  I  know  of.  So 
can  Bruce  Russell  of  the  Los  Angeles 
Times,  and  .so  can  Dan  Dowling  of  the 
New  York  Herald  Tribune.  Is  Cary  Orr 
of  the  Chicago  Tribune  “Mid-19th  Cen¬ 
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tury,"  and  does  his  “style  seem  the  same" 
as  Lewis’  or  Herblock’s  or  Dowling’s? 

*  »  * 

.M>  own  idea  of  a  political  cartoon  is 
to  sum  up  a  political  or  economic  situa¬ 
tion  in  a  few  bold  and  expressive  lines. 
The  simpler  a  cartoon  can  be  drawn,  the 
better  it  is  and  the  more  powerful  its 
immediate  impact.  American  cartoonists 
are  not  only  the  creators  of  this  direct 
form  of  expression,  but  in  my  o(>inion 
they  lead  the  world  in  putting  it  across. 

Of  course  syndicated  cartoonists  are 
forced  to  “shy  away  from  an  all-out  at¬ 
tack”.  Not  one  of  the  cartoonists  I  just 
mentioned  can  be  said  to  be  guilty  of  that 
failing.  Fitzpatrick,  Herblock,  Orr  and 
Pratt  are  masters  of  the  all-out  attack. 
Just  ask  any  politician  who  has  felt  the 
sting  of  their  drawings  I  should  like  to 
point  out  that  while  Herblock  is  syndi¬ 
cated.  he  draws  his  cartoons  for  the  IF  ash- 
ington  Post  and  not  primarily  for  syndi¬ 
cation  ! 

These  comments  of  mine  are  my  own 
opinion  and  I  am  not  trying  to  speak  for 
the  Association  of  American  Editorial  Car¬ 
toonists  of  which  I  am  president.  But  it  i* 
perfectly  clear  to  me  that  the  ideas  pre¬ 
sented  in  Ivey’s  article  and  in  the  Satur¬ 
day  Review  article  are  based  on  virtually 
complete  ignorance  of  American  cartoon¬ 
ing  by  European  cartoonists  and  others. 

.As  much  as  anybody  I  deplore  the  fact 
that  too  many  .American  publishers  buy 
the  canned  cartoons  that  never  offend  any- 
l)ody  and  simply  picture  a  situation.  No 
cartoonist  can  make  an  “all-out  attack" 
on  anybody  when  he  is  drawing  to  plea.se 
a  publisher  or  editor  who  doesn’t  want  to 
offend  anylrody  or  take  a  stand.  But 
wherever  there  is  a  courageous  and  vital 
publisher  and  editor  who  holds  strong 
views  and  is  willing  to  stand  .‘p  and  be 
counted  on  them,  you  will  usually  find  a 
vigorous,  skilled  and  powerful  cartoonist 
raking  political  and  other  public  figure' 
over  the  coals  every  day. 

Wherever  you  have  a  cartoonist  who 
deals  with  local  issues,  in  city  county  or 
state  and  who  lampoons  people  whom  he 
meets  daily  on  the  street  and  in  the  city 
hall  or  statehouse,  you  will  find  a  car¬ 
toonist  who  can  match  his  European  rival 
every  day  of  the  week  for  courage  and 
satire. 

I  am  getting  mighty  tired  of  those  who 
simply  ignore  the  best  that  is  in  America 
and  seem  to  think  that  any  foreign  artist 
or  cartoonist  is  superior  to  an  American 
simply  because  he  is  foregin.  It.  isn’t 
true.  If  our  European  cartoonist  friend' 
would  just  take  a  look  at  the  work  of  the 
cartoonists  I  have  mentioned  they  can  see 
that  for  themselves. 

CHARLE.*^  (;.  WERNER 
Inditinapolis  (Ind  )  Star 
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The  New  York  Times  is  valuable  to  me 
not  only  for  its  superb  coverage,  but  also 
because  it  is  the  standard  of  comparison 
for  reliability  and  clarity.  I  read  The 
New  York  Times  regularly  and  encourage 
our  entire  staff  to  do  the  same.”  '' 


Mai  Mallette,  Managing  Editor,  Winafon-Salem  Journal 
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Editorial  Writers  Seek 
J-School  Cooperation 


NCEW  Names  Joint  Committee 


(Ga.)  NewH-PresH,  secretary; 
and  Millard  C.  Browne,  Buffalo 
(N.  Y.)  Evening  News,  treas¬ 


To  Develop  Training  Plan 

By  George  A.  Brandeiihurg 


Toledo,  Ohio 

Recoffnizing  the  growing  need 
to  develop  and  train  editorial 
writers,  members  of  the  National 
Conference  of  Editorial  Writers 
voted  to  establish  a  permanent 
committee  on  cooperation  with 
schools  of  journalism  at  the  13th 
NCEW  meeting  here  last  week¬ 
end. 

Earlier,  a  special  committee, 
including  both  NCEW  members 
and  representatives  from  schools 
of  jouiTialism,  explored  the  possi¬ 
bilities  of  greater  cooperation 
between  the  two  groups.  A  ques¬ 
tionnaire  survey  among  direc¬ 
tors  and  deans  of  journalism 
schools  was  conducted,  indicating 
there  is  a  substantial  interest 
in  developing  a  training  pro- 
Rram  for  potential  editorial 
TOtei-s,  according  to  Robert  H. 
Estabiook,  Washington  (D.  C.) 
Post  and  Times  Herald,  chair¬ 
man. 

4-Way  Coal 


The  incoming  NCEW  admin¬ 
istration  named  an  expanded 
committee  on  cooperation  with 
schools  of  journalism,  again 
headed  by  Mr.  Estabrook.  Other 
members  are:  Curtis  D.  Mac- 
Dougall,  Northwestern  Univer¬ 
sity;  Dwight  E.  Sargent,  New 
York  Herald  Tribune;  O.  W. 
Riegel,  Washington  &  Lee  Uni¬ 
versity;  Donald  Ewing,  Shreve¬ 
port  (La.)  Times;  A.  Gayle 
Waldrop,  University  of  Colo¬ 
rado;  Creed  Black,  Savannah 
(Ga.)  News-Press;  Carl  E. 
Lindstrom,  University  of  Michi¬ 
gan;  and  Wilbur  Elston,  Minne¬ 
apolis  (Minn.)  Star  and  Trib¬ 
une. 

Newly-elected  officers  of 
NCEW  are  Robert  S.  Bates, 
editor  and  publisher,  Meadville 
(Pa.)  Tribune,  chairman,  suc¬ 
ceeding  M.  Carl  Andrews,  Roan¬ 
oke  (Va.)  World  News;  Lauren 
K.  Soth,  Des  Moines  (Iowa.) 
Register  and  Tribune,  vicechair¬ 
man;  Cieed  C.  Black,  Savannah 


urer. 

Elected  as  directors  were  Paul 
A.  McKalip,  Tucson  (Ariz.) 
Daily  Citizen;  Frank  H.  Crane, 
Indianapolis  (Ind.)  Star;  and 
Wilbur  E.  Elston,  Minneapolis 
(Minn.)  Star  and  Tribune. 
Seiwing  as  ex-officio  members  of 
the  NCEW  executive  board  are 
Carl  Andrews,  retiring  chair¬ 
man;  Clifford  Carpenter,  Ro¬ 
chester  (N.  Y.)  Democrat  and 
Chronicle,  who  continues  as  edi¬ 
tor  of  the  Masthead;  and  James 
J.  Kilpatrick,  Richmond  (Va.) 
News  Leader,  1960  conference 
program  chaiiman. 

The  1960  conference  will  be  in 
Richmond  shortly  after  the  pres¬ 
idential  election  and  the  con¬ 
ference  theme  will  deal  with  the 
humanities,  according  to  Mr. 
Kilpatrick,  who  added  there  will 
be  a  post  mortem  on  election 
results  and  discussion  of  prob¬ 
lems  relating  to  the  South. 

Honolulu  in  1961? 

The  membero  voted  to  accept 
the  invitation  of  Urban  M. 
Allen,  Honolulu  (Hawaii)  Star- 
Bulletin,  for  the  1961  confer¬ 
ence  at  a  business  session  that 
developed  into  a  prolonged 


The  committee’s  recommenda¬ 
tions,  approved  by  the  confer¬ 
ence,  calls  for  (1)  to  consult 
further  with  schools  of  journal¬ 
ism  on  specific  programs  of  co¬ 
operation,  including  appraisals 
of  qualities  and  training  desir¬ 
able  in  prospective  editorial 
writers;  (2)  to  explore  the  possi¬ 
bility  of  representation  on  the 
•American  Council  on  Education 
for  Journalism  and  the  desir¬ 
ability  of  NCEW  participation 
m  the  accrediting  mechanism; 

(3)  to  gain  NCEW  membership 
suppoit  to  participate  in  par¬ 
ticular  aspects  of  cooperation 
with  schools  of  journalism;  and 

(4)  “to  strengthen  the  dedica¬ 
tion  and  sense  of  purpose  in 
editoi  lal  writing  as  a  profession 
so  a.s  to  make  it  attractive-  to 
the  b..st  minds  among  young 
People  in  colleges  and  univer¬ 
sities” 


THIS  IS  AS  IT  SHOULD  BE — Newly  elected  officers  of  the  National 
Conference  of  Editorial  Writers  lirte  up  for  the  usual  left-to-riqht 
handshaking,  with  K^.  Carl  Andrews,  left,  of  Roanoke,  retiring  chair¬ 
man,  and  Robert  S.  Bates,  right,  of  Meadville,  new  chairman.  Others 
are  Lauren  K.  Soth,  Des  Moines,  vicechairman,  Millard  C.  Browne, 
Buffalo,  treasurer;  and  Creed  C.  Black,  Savannah,  secretary. 
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parliamentary  debate.  The  final 
outcome  was  that  Honolulu  was 
designated  as  the  tentative  1961 
conference  city,  pending  a  study 
by  the  executive  board  in  polling 
the  members  on  their  ability  to 
go  to  Honolulu.  St.  Louis  and 
C!hicago  were  named  contingent 
cities  for  the  1961  conference. 

The  decision  rests  with  the 
executive  board  as  to  where  the 
1961  conference  will  be  held.  The 
board  has  until  April,  1960,  to 
decide. 

The  general  theme  of  the 
Toledo  conference  was  the  St. 
Lawrence  Seaway,  with  experts 
predicting  a  bright  future  for 
the  “modernized  artery  of 
waterborne  conunerce.”  Editorial 
writers  were  subjected  to  many 
phases  of  the  Seaway,  including 
discussions  by  trucking,  railroad 
and  shipping  spokesmen  who 
view  the  Seaway  in  varying  de¬ 
grees  of  enthusiasm. 

Members  divided  into  13  cri¬ 
tique  groups,  some  discussing 
editorial  page  makeup  and  con¬ 
tent,  others  on  the  whole  ap¬ 
proach  to  editorial  writing,  and 
still  others  dealing  special  sub¬ 
jects,  such  as  labor,  foreign 
policy  and  the  farm  issue.  The 
critiques  were  conducted  under 
the  general  chairmanship  of 
Laurence  R.  Connor,  Columbus 
(Ohio)  Dispatch,  with  subchair¬ 
men  in  charge  of  each  group. 

Among  many  things,  they  are 
concerned  about  the  gi-ayness 
of  editorial  pages  from  the 
standpoint  of  label  headlines, 
long  blocks  of  type  and  the  re¬ 
luctance  of  many  papers  to  adopt 
a  horizontal  style  of  makeup, 
judging  from  comments  ex¬ 
pressed  during  the  NCEW  cri¬ 
tique  sessions. 

‘A  HtMise  Divided' 

Basically,  however,  their  ma¬ 
jor  concern  is  with  the  content 
of  newspaper  editorials,  whether 
they  deal  with  international  or 
local  issues.  The  old  problem  of 
long  vs.  shorter  sentences  seems 
to  evaporate  when  the  question 
comes  up  as  to  whether  or  not 
editorial  writers  are  “getting 
through”  to  their  readers. 

As  presently  constituted,  most 
editorial  pages  are  “a  house  di¬ 
vided,”  with  the  newspaper’s 
own  editorials  competing  for 
reader  attention  with  the  inter¬ 
pretive  columns  of  Washington 
writei-s.  The  problem  facing  edi¬ 
torial  writers  is  to  make  their 
{Continued  on  page  72) 
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New  Guild 
Asks  Rule 

Arthur  Rosenstock  began  a 
two-year  tenn  as  president  of 
the  American  Newspaper  Guild 
this  week.  As  he  did  so,  the 
supei-visory  librarian  of  the  New 
York  Post  tied  his  hopes  for 
harmony  with  publishers  to 
“fibre  and  the  nile  of  reason.” 

He  hopes,  he  said  in  an  inter¬ 
view,  that  the  publishers  may 
become  statesmen.  He  doesn’t 
think  they  have  been  for  some 
time. 

His  particular  task  is  to  build 
up  union  strength.  He  and  other 
officers  were  directed  to  do  so 
by  the  convention  that  elected 
them. 

Membership  Coal 

Mr.  Rosenstock  was  inducted 
into  office  in  Washington  Oct. 
15.  His  first  official  act  will  be 
presiding  over  the  Oct.  19  meet¬ 
ing  of  the  International  Execu¬ 
tive  Board.  On  the  agenda  is 
the  membership  directive  to 
make  1959-60  an  “organizational 
year.”  A  goal  of  50,000  members 
has  been  set.  That  is  20,000 
above  present  count.  To  gain 
new  members  there  will  be  a 
“clean-up,”  he  said,  of  “free 
riders.”  There  will  be  drives 
to  organize  other  departments 
of  newspapers  where  the  Guild 
is  now  represented  only  in  part. 
Then  efforts  will  be  made  to 
organize  other  units  in  cities 
where  already  contracts  exist. 

Realistically  the  Guild  is  not 
reaching  down  yet  for  the  small¬ 
est  papers.  “The  climate  must 
l)e  right,  and  it  isn’t  yet,”  the 
new  ANG  president  said. 

Now  there  are  216  guild  con¬ 
tracts  covering  186  newspapers, 
nine  wire  .services  and  55  mis¬ 
cellaneous  agreements. 

of  Statesmanship* 

Mr.  Rosenstock  said  he  had 
never  seen  a  publisher  attend 
a  prime  negotiating  meeting 
with  union  leaders.  This  lack 
of  “management  statesmanship” 
is  general  throughout  all  indus¬ 
try  in  its  dealing  with  labor 
but  is  particularly  shocking  in 
the  case  of  newspapers,  which 
are  constantly  prating  in  edi¬ 
torials  about  the  lack  of  labor 
statesmanship,  he  declared. 

“There  has  been  a  marked 
hardening  on  the  part  of  pub¬ 
lishers’  representatives  negotiat¬ 
ing  with  unions.  In  my  opinion,” 
he  said,  “the  only  statesman¬ 
ship  being  shown  at  all  is  in 
the  ranks  of  labor. 

In  his  own  experience  in  New 


York,  he  declared,  representa¬ 
tives  of  the  publishers  just  go 
through  the  motions  of  negoti¬ 
ating  until  the  expiration  hour. 

“Then  they  throw  down  a 
money  package,  saying  actually, 
not  just  in  effect,  ‘take  it  or 
leave  it.’  This  produces  an  ex¬ 
asperating  and  explosive  vac¬ 
uum,”  Mr.  Rosenstock  said. 
“Certainly  the  publishers  them¬ 
selves  cannot  know  what  is  go¬ 
ing  on,  getting  as  they  do,  sec¬ 
ond  hand  reports.” 

“The  Guild  is  not  going  to 
keep  on  taking  this  treatment, 
even  if  we  are  forced  to  go  down 
to  the  sea  like  lemmings  and 
destroy  ourselves  —  a  very  re¬ 
mote  contingency,”  he  added. 

Mr.  Rosenstock  is  the  eighth 
Guild  president  in  its  26  years. 
His  predecessor  was  Joseph 
Collis  of  Wilkes-Barre,  Pa. 


“The  democracy  of  our  union 
is  self-evident  and  second  to 
none  in  the  country,”  the  new 
leader  said.  “In  the  Guild  the 
members  are  in  complete  con¬ 
trol.  Those  of  us  at  the  head 
can  only  try  to  cany  out  their 
directives. 


Not  Strike-Happy 


“And  our  members  are  not 
strike-happy.  To  strike  is  ana¬ 
thema  to  them,  as  to  any  well- 
balanced  individual. 


“Yet  we  intend  to  build  up 
our  fibre  to  be  ready  to  strike. 
We  are  doubling  our  defense 
fund,  expecting  it  will  soon 
reach  $500,000.  We  have  been 
assured  by  the  ‘Big  Brothers’ 
at  the  fountain  head  of  the  labor 
movement  that  they  will  not 
stand  idly  by  and  see  our  con¬ 
tracts  and  the  Guild  itself  mor¬ 
tally  bniised. 

“We  are  definitely  not  satis¬ 
fied  that  newspaper  men  and 
women  are  being  paid  enough 
today. 

“It  is  also  ironic,  yet  true, 
that  the  Guild  is  more  inter¬ 
ested  in  the  quality  and  stand¬ 
ards  of  jouraalism  and  the 
ethics  of  the  industry,  than 
those  who  control  and  guide  it.” 


Works  in  Librar>' 


Arthur  Rosenstock 


their  needs,  their  aspirations,” 
he  said. 

“The  blame  may  well  rest 
with  the  people.  In  buying  pa¬ 
pers  they  yield  into  publishers’ 
hands  a  power  that  should  not 
really  be  there,  because  free¬ 
dom  of  the  press  is  simply  just 
not  the  flaming  sword  it  was 
meant  to  be. 

“How  to  reach  the  people? 
I  don’t  know,  except  by  repeat¬ 
ing,  repeating  and  repeating 
that  they  have  a  right  to  have 
a  press  that  really  fights  for 
them.  If  this  idea  could  be  put 
into  peoples’  mind,  it  would 
spread  like  a  prairie  fire. 


Publishers,  with  very  few  ex¬ 
ceptions,  do  not  even  tiy  to  put 
out  that  kind  of  paper.  All  they 
hear  is  the  pleasing  sound  of 
the  counting  house.  They  have 
yet  to  hear  the  voice  of  the 
people. 

“And,  please  don’t  get  me 
wrong,  we  want  prosperous 
newspapers.” 
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What  Press  Could  Do 


“Well,  I  can  dream,  can’t  I? 

“Such  a  press  would  put  its 
power  into  cleaning  up  the 
breeding  grounds  of  juvenile 
delinquency. 

“Such  a  press  would  work  for 
crime  and  vice  prevention  by 


wnrp.t 

tions  f 
ratio 

A  play  by  an  Atlanta  news¬ 
paperman  showing  news  as  an 
ideological  weapon  was  given  a 
standing  ovation  by  890  dele¬ 
gates  from  39  nations  at  the 
Summit  Strategy  Conference  for 
Moral  Re-Armament  here  re¬ 
cently. 

A1  Kuettner,  United  Press  In¬ 
ternational,  said  his  play  is 


meant  to  carry  out  on  the  stage 
Dr.  Frank  Buchman’s  vision  that 


attacking  its  roots  of  poverty,  the  press  “become  the  heralds 


Mr.  Rosenstock  works  in  the 
Post  library  on  what  reporters 
write  and  editors  have  edited. 
He  thinks  a  lot,  he  said,  about 
freedom  of  the  press  and  the 
concomitant  responsibility  of  the 
publishers  to  the  people. 

“The  press  of  our  country  is 
not  responsive  to  the  people. 


“Such  a  press  would  go  be¬ 
hind  the  mere  statistics  of  un¬ 
employment  to  picture  the  hu¬ 
man  side  of  those  without  work. 

“Such  a  press  would  whale 
away  at  those  who  stupidly  per¬ 
sist  in  holding  workers’  pay  to 
such  levels  that  the  abundance 
of  production  withers  because 
so  many  cannot  reap  what  they 
have  helped  to  grow. 

“Such  a  press  would  ignite 
dry  political  apathy  into  cleans¬ 
ing  fire  by  constantly  keeping 
under  its  glare  the  extravagant 
wastes  of  government. 

“Such  a  press  would  pay  the 
men  and  women  what  they  de¬ 
serve  in  producing  such  a  fine 
product. 

“Such  a  press  would  not  have 
to  fight  for  freedom  because  it 
would  rightfully  belong  to  it. 

(Mr.  Rosenstock  conceded  that 
some  newspapers  do  some  of 
these  things.) 


of  a  new  world  order.”  Dr. 
Buchman  is  the  initiator  of 
MR  A.  The  drama  shows  how 
Communism  infiltrates  the  prea 
and  how  news  is  used  as  an 
ideological  weapon.  It  is  the 
stoiy  of  a  newsman  duped  by. 
agents  who  feed  him  news  whidlj 
raise  false  issues  and  create, 
division  all  in  the  name  of  frefrj 
dom  of  the  press. 
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Editor  on  College 
Publications  Board 

Ann  Arbor,  Mich.| 
Haiwey  W.  Patton,  manag 
editor  of  the  Detroit  News,  hall 
been  appointed  a  member  oil 
the  Board  in  Control  of  Sto*l 
dent  Publications  at  the  Unive 
sity  of  Michigan. 

Mr.  Patton  attended  the  U-M’il 
Literary  College  and  spent  a] 
year  in  Law  School  before  he] 
joined  the  Detroit  News  staff.  1 
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lAPA  Seeks  Press  Freedom 
Declaration  for  Hemisphere 

OAS  Members  Asked  to  Sign; 

Education  in  Democracy  Urged 


By  (.ani|}bell  Watson 

San  Francisco 
Ratification  of  a  free  press 
ilicy  by  countries  thi-oughout 
he  Western  Hemisphere  became 
i  priority  pix)ject  at  the  Inter 
JVmericaii  Press  Association  ses- 
nns  hei-e  last  week. 

This  is  the  principle  that  a 
free  press  is  essential  to  democ- 
acy,  contained  in  the  “Declara¬ 
tion  of  Santiago”  which  foreign 
I  inisters  adopted  at  their  re¬ 
nt  meeting  in  Chile. 

This  declaration  will  be  pre- 
nted  for  signing  by  individual 
.vers  at  the  Inter  American 
('onfennce  next  Febimary  in 
Qiito,  Ecuador. 

“Freedom  of  the  press,  of 
lio  and  television,  and  in  gen- 
tral  fi-eedom  of  information  and 
xpression  are  essential  condi- 
t  ons  for  the  existence  of  a  demo- 
fratif  i-egime,”  reads  this  brief 
f'«‘  press  clause  in  the  declara- 
t  on. 

OHii-ers  Instructed 

lAPA  instnicted  all  officers  to 
do  all  in  their  power  to  secure 
itification  of  the  section.” 

Added  emphasis  on  the  im- 

tortance  of  the  free  press  decla- 
atinn  was  found  in  the  recom- 
ndations  of  the  lAPA  Free- 
S  m  of  Press  committee,  which 
fcprp  adopted  by  the  convention. 


This  action  authorized  a  letter 
to  the  Secretary  General  of  the 
Organization  of  American  States 
expressing  lAPA’s  “deep  satis¬ 
faction  for  the  sound  and  con¬ 
cise  statement  regarding  free¬ 
dom  of  the  press”  adopted  at 
Santiago. 

I.aiw  .Study  Mo\«' 

lAPA  also  asked  the  Organi¬ 
zation  of  American  States  to 
speed  up  its  study  of  laws  af¬ 
fecting  freedom  of  expression 
that  these  may  be  presented  at 
the  Quito  meeting. 

Resolutions  adopted  by  lAPA 
included  approval  of  a  propo.sal 
encouraging  public  education  in 
democratic  principles.  Such  edu¬ 
cation  is  needed  throughout  the 
Americas  to  provide  democracy 
with  a  defense  again.st  infiltra¬ 
tion,  it  was  declared. 

The  govemments  of  the  Do¬ 
minican  Republic,  Paraguay, 
Nicaragua  and  Bolivia  were  de¬ 
clared  in  violation  of  freedom  of 
the  press.  Protests  were  ordered 


sent  to  Cuba  and  three  other 
govemments. 

lAPA  concern  over  “circum¬ 
stances  and  attitudes  that  con¬ 
stitute  a  serious  menace”  to 
freedom  of  the  press  was  ex¬ 
pressed  in  its  Cuban  recommen¬ 
dation.  This  noted,  however,  that 
the  Cuban  press  does  not  now 
face  either  legal  or  administra¬ 
tive  i-estrictions. 

Jeopardy  Seen 

“The  violent  form  in  which 
the  Prime  Minister  addresses  the 
people  of  Cuba  on  television 
tends  to  create  a  state  of  fear 
which  jeopardizes  freedom  of 
the  press,”  the  committee  report 
observed. 

Discrimination  in  the  issuance 
of  Cuba’s  government  news  has 
been  noted.  Various  newspapers 
confiscated  since  Jan.  1  have  not 
been  restored  to  their  owners 
nor  have  legal  proceedings  been 
stalled  to  bring  this  about. 

Eduardo  H.  Alonso,  Havana 
Diario  Nacional,  appeared  be¬ 
fore  the  convention  to  ask  that 
his  paper  be  reinstated  to  lAPA 
membership.  His  case  was  re¬ 
ferred  to  the  executive  commit¬ 
tee. 

The  Havana  editor  said  the 
revolutionary  move  desires  com¬ 
plete  liberty  of  the  press.  News¬ 


INTER  AMERICAN — Seen  at  San  Francisco  sessions  of  the  Inter  Ameri¬ 
can  Press  Association  last  week  were:  Left  to  right — Jose  Dutrii,  La 
Prensa  Grafico,  El  Salvador;  Romulo  O'Farrill  Jr.,  Novedades,  Mexico 
City;  Francisco  Rizzuto,  Veritas,  Buenos  Aires;  Jules  Dubois,  Chicago 
Tribune;  Ricardo  Castro  Beeche,  La  Nacion,  San  Jose,  Costa  Rica; 
James  Stahiman,  Nashville  (Tenn.)  Banner;  and  Angel  Ramos,  El  Mundo, 
San  Juan,  Puerto  Rico. 


papers  have  not  been  clo.sed, 
Fidel  Castro  has  not  intervened 
in  the  purchase  of  a  newspaper, 
and  the  Cuban  leader’s  expi-es- 
sions  of  force  against  news¬ 
papers  are  merely  the  use  of  the 
right  of  reply,  he  declared. 

Retraction  Offered 

Retraction  of  a  Diario  Nacion¬ 
al  stoi’y  that  the  lAPA  was 
meeting  here  behind  closed  doors 
in  a  plot  against  the  present 
govei  nment  was  promised  under 
the  questioning  of  John  T. 
O’Rourke,  Scripps-Howard 
Newspapers.  This  report  labelled 
Jules  Dubois,  Chicctgo  Tribune, 
a  collaborator  with  Batistans 
and  a  leader  in  this  asserted 
plot. 

A  Diario  Nacional  story  head¬ 
lined  “100,000  Pesos  to  Life  for 
Slandering  Cuba”  was  “not 
honest,”  Mr.  Alonso  said  in  re¬ 
ply  to  questions  from  Thomas 
Dozier  of  Life  magazine. 

The  editor  again  pledged  a 
retraction  which  would  provide 
“unrestricted  rectification”  to 
both  the  lAPA  and  Mr.  Dubois 
when  Mr.  O’Rourke  asked:  “As¬ 
suming  the  lAPA  is  as  low  and 
scurrilous  as  you  have  said  in 
your  newspaper,  why  do  you 
want  to  join  it?” 

Mr.  Alonso  added  he  had 
always  had  a  great  desire  for 
lAPA  membership.  Mr.  Alonso 
claimed  he  had  been  excluded 
from  membership.  This  was  not 
true;  he  was  dropped  from  the 
ixills  along  with  all  other  non¬ 
paying  dues  members,  John  H. 
Reitemeyer,  executive  committee 
chaiiman,  declared. 

Vote  on  Replies 

During  the  discussion  a  mo¬ 
tion  that  the  editor’s  replies 
were  deemed  unsatisfactory  to 
lAPA  was  adopted  with  an  al- 
(Continiied  on  page  74) 


11 


ITU  Begins  N.  Y.  Times  Wraps  Meaty  Paper  Carl  Ed 
Defense  In  Plastic— just  Like  Bacon  ‘Teen’  Artist 


Legal  Suit 


Newspapers  wrapped  in  plas¬ 
tic  bags — like  bacon. 


When  the  bags  and  the  ma¬ 
chine  for  packaging  wei'e  finally 


Seattle  geles  area  for  t 
The  International  Typo-  months  received 
graphical  Union  this  week  be-  New  York  Times. 
gan  its  defense  of  the  anti-trust  Everett  Rowan, 
suit  brought  against  it  and  other  man,  conceived  thi 
defendants.  vuary,  1958,  in  a  P 

Before  the  plaintiffs  rested  supei-market. 
their  case  in  the  fifth  week  of  “If  meat  could  I 


That’s  the  method  by  which  installed  in  the  Times  building 
subscribers  in  the  trial  Los  An-  after  months  of  testing  by  the 


Dies  At  69 


geles  area  for  the  last  two  Caibert  Co.,  the  newspaper  en-  mon,  1 

months  received  their  Sunday  countered  an  unexpected  hurdle 

New  York  Times.  — a  rash  of  infant  deaths  fiem  Hai’old  T^n 

Everett  Rowan,  mailer  fore-  smothering  in  ultra-thin  plastic  throi^h  tlm  Chicap 

man,  conceived  the  idea  in  Feb-  bags  kept  the  machine  idle  Ti-ibune-New  York  News  Sjt 
ruary,  1958,  in  a  Paterson,  N.  J.,  during  the  spring  and  early  dicate,  died  here  Oct.  10  i 


supennarket. 

“If  meat  could  be  packaged  in 


trial,  an  effort  was  made  by  plastic  bags,  why  not  news- 


Full  Go-.4head 


Schweppe,  local  at- 


^ -  -  --  -r*---  - -  —  he  later  asked  John  The  Times  applied  to  the  New  • ' j  '  u  *  nn 

torney  for  the  typographical  Mui'pby,  assistant  circulation  York  Citv  Department  of  Health  carried  in  about  90  new- 

union,  to  show  that  Glenn  C.  manager.  fo,-  dear'ance  on  its  bags  and  on 


Evanston  Hospital.  He  had  n- 
tired  from  drawing  the  stri) 
only  two  weeks  ago. 

The  strip,  popular  in  the  20'i 


union,  to  show  that  Glenn  C.  manager. 


Lee,  publisher  of  the  Herald,  “Why  not?,”  the  pair  asked  a  jyiy  g  a  full  go-aliead. 
was  guilty  of  keeping  loans  Massachusetts  wrapping  ma-  The  Times  bags  are  five  times 
secret  —  a  charge  he  has  made  chine  manufacturer.  as  heavy’  as  those  that  wen 

agamst  the  News.  Carbert  Manufacturing  proving  dangerous.  There  is  nc 

The  attorney  sajd  Lee  had  Company  in  Springfield  came  possibility  that  the  heavier  filn 
tnM  to  conceal  the  loan  of  $10,-  a  unit  which  could  auto-  will  cause  suffocation  by  adher 

000  in  19.50  and  another  $35,000  matically  seal,  trim  and  label  ing  to  the  mouth  and  nose, 
since  1956  from  the  Pacific  plastic  containers  as  they  moved  Upon  satisfactory  completior 


papers  at  me  time  oi  nir.  tdi 
death.  The  Syndicate  said  tr- 


The  Carbert  Manufacturing  proving  dangerous.  There  is  no 
Company  in  Springfield  came  possibility  that  the  heavier  film 


The  Times  bags  are  five'times  «trip  will  be  discontinued  afte 
as  heavy’  as  those  that  were  the  advance  J  awings  mn  oc 
_ .  _  j _ _  rri.„ _ _ in  mid-November. 


ing  to  the  mouth  and  nose. 

Upon  satisfactory  completion 


Mr.  Ed  (his  last  name  rhynw 
with  “Swede,”  which  soinetinw 
was  his  nickname)  was  bom 
Moline,  Ill.  Until  he  was  2t 


Northwest  Newspaper  Associa-  along  a  forty-foot  conveyor  belt,  of  the  tests  all  78,000  Sunday  Carl  worked  in  offices  and  at  (vv 


tion,  and  $20,000  since  1957 


from  R.  C  Hoiles,  president  of  material,  sturdy  enough  to  with- 
Freedom  Newspapers,  Inc.  Mr.  g^and  post-office  handling,  was 


Lee  said  the  first  loan  has  been  cleveloped  bv  the  Visqueen  Plas- 
repaid  He  al.so  testifi^  that  Co.,  a  subsidiary  of  Union 
several  employees  made  loans  to  Carbide  Corp. 
the  Herald  at  6  percent  interest, 
but  they  were  not  solicited. 

Carl  Jonson,  attorney  for  the  TJ  A 

Scott  Publishing  Co.  (Herald),  /  V 

introduced  in  evidence  exhibits 

in  support  of  the  Herald’s  dam-  IVpwiT' 

age  claims  showing  losses  in  cir-  *  ^  ■  C1.1.1V  i  l  C 

culation  and  advertising  between 
1950  and  June  30,  1959,  totaling  A 

$1,059,695.04.  |J  IS 

Jonson  also  produced  exhibits 

that  the  News  received  between  Chicago 

November,  1957,  and  December,  There  is  a  new  breed  of  media 
1958,  $180,000  from  Unitypo,  buyers  on  the  advertising  scene 


A  strong,  high-impact  plastic  mail  subscriptions  will  be  simil-  iobs,  nourishing  the  ambition 
material,  sturdy  enough  to  with-  arly  wrapped.  l>ecome  a  cartoonist.  In  191 

stand  post-office  handling,  was  Mi'.  Mui'phy  said  that  alxmt  he  became  a  sports  writer  f 
developed  by  the  Visqueen  Plas-  10  other  newspapers  have  ex-  the  Rock  Island  (Ill.)  Arfl. 
tic  Co.,  a  subsidiary  of  Union  pressed  interest  in  the  plastic  He  later  got  his  first  cartoonii 
Carbide  Corp.  wrapping  machine.  .job  with  the  Chicaqo  Ecckv 


'"■eative  people,  merchandi.ser^ 
and  researcher’s.  If  a  media  rep- 
I'esentative  doesn’t  know  some- 


job  with  the  Chicaqo  Erem< 
American’s  sports  department 
By  1918,  Mr.  Ed’s  talents  ha; 
come  to  the  attention  of  the  la:- 
Capt.  J.  M.  Patterson,  then  r 


thing  about  these  changes,  he  publisher  of  the  Chicago  T 


o  I  aiK  i^ew  will  have  a  hard  time  even  hnne.  Carl  began  experimer.’ 

making  conversation.”  ing  with  comic-strip  characte 

1  ^  i  AttheTribune,  Mr.  Martineau  under  the  tutelage  of  the  la 

x^011CC13TS  :^aid  the  advertising  sales  and  John  T.  McCutcheon  and  tt 
marketing  research  departments  late  Gaar  Williams  of  the  T’ 
Chicago  trying  to  operate  like  an  bune  staff. 

There  is  a  new  breed  of  media  3-dvertising  agency.^  We  are  Harold  Teen  made  his  del' 

yers  on  the  advertising  scene  doing  motivation  studies  even  in  May,  1918,  as  a  Sunday  pat 

day  and  it  behooves  news-  classifiwl  department,  he  Mr.  Ed  said  he  got  his  inspir 

of  fn  1 011 1*14  said.  tion  for  Harold  Teen  from  t; 


Inc.,  a  corporate  subsidy  of  the  today  and  it  behooves  news 


ITU,  and  $40,000  from  the  ITU.  paper  representatives  to  learn 


The  $40,000  was  given  to  Ken-  to  talk  the  language  of  modern 
newick-Pasco  Local  813  of  the  advertising-marketing  concepts. 


ITU  and  pas.sed  on  to  the  News.  Pierre  Martineau,  Chicago  Trib- 


Previous  evidence  showed  that 
Unitypo  loans  to  the  News  be¬ 
tween  December  31,  1952,  and 


une  director  of  resc^arch  and 
marketing,  told  the  Chicago 
Chaptei'  of  the  American  As- 


Appliaiice  Proiiiotioii 
‘Climate’  Spotty 


December  1.  1957,  totaled  $1,-  sociation  of  Newspaper  Repre 
060,054.88.  This  included  unpaid  sentatives  this  week. 


interest. 

The  Scott  Publishing  Co.,  has 
charged  that  the  union  financed 
the  News’  losses  to  permit  the 
News  to  offer  advertising  and 
subscriptions  at  unreasonably 
low  rates  in  an  effort  to  drive 
the  Herald  out  of  business. 


sociation  of  Newspaper  Repre-  hera  were  informed  the  steel  and  “panty  waist,”  became  pa’ 
sentatives  this  week.  strike  may  have  an  adverse  ef-  of  the  teenage  argot. 

“A  group  of  ‘Young  Turks’  fe<*t  on  the  Bureau  of  Adver-  • 

are  doing  things  entirely  differ-  Using’s  appliance  promotion,  set  Virginia  Station 
ent  in  media  buying  today,”  he  to  begin  Nov.  9.  fl  1  I  A 

declared.  “Media  men  are  think-  Dent  Hassinger,  Western  *-'**^1  Approven 


Deal  Is  Approved 


ing  and  talking  in  tenns  of  manager  of  the  Bureau,  told 
market  concept,  brand  and  cor-  Chicago  AANR  Chapter  mem- 


Gannett  Sells  Farm 


oorate  images,  tactics  and  bers  that  already  340  news-  Commission  has  granted  tra’ 

strategy,  and  media  mix.  papers  are  planning  appliance  fer  of  control  of  stations  WSVJ 

promotions.  The  steel  strike  is  AM,  FM,  and  TV  at  Harris: 

Refuse  lo  .Accept  ^  factor  on  two  counts,  he  said,  burg,  Va.,  from  Transcontira 

“These  people  refuse  to  ac-  d)  appliance  inventory  short-  Television  Corp.  and  Hamil 


tt  tttiiii  “These  people  refuse  to  ac-  (D  appliance  inventory  short- 

Rochester,  N.  Y.  cept  such  old  advertising  cliches  ages;  (2)  unemployment  in  steel 
Gannett  Company  has  sold  its  as  ‘everybody  reads  a  news-  production  areas, 
dairy  farm — 287  acres  and  five  paper’  and  ‘all  business  is  local.’  However,  he  said  a  spot  check 
houses — ^to  two  local  attorneys  “Today,  advertising  is  only  across  the  country  shows  that 


Publishing  Co.,  and  license* 


for  $225,000.  The  newspaper  one  of  the  forces  that  is  brought  most  retailers  are  still  optimis-  WMAL-AM-FM  and  TV  hf 


firm  acquired  most  of  the  prop-  to  bear  on  sales,”  he  continued,  tic.  The  survey  revealed  the  The  commission  reported 

erty  in  1945  and  operated  it  “Agencies  no  longer  just  create  “climate”  is  good  in  the  West;  consideration  of  $153,000. 

under  supervision  of  the  farm  ads.  They  send  a  team  of  spe-  both  good  and  bad  in  the  Mid-  Shea  will  continue  as  mans 

editor.  cialists  into  the  field,  including  west;  and  “spotty”  in  the  East,  of  the  stations. 


bune  staff. 

Harold  Teen  made  his  del: 
in  May,  1918,  as  a  Sunday  par 
Mr.  Ed  said  he  got  his  inspin 
tion  for  Harold  Teen  from  t: 
swains  of  his  daughter,  Dorn 
Jean,  known  as  “Lillums”  in  ti“ 
comic  strip.  Pop  Jenks’  Sup 
Bowl  became  the  symbol  of  ti* 


Chicago  teenage  hangout  and  the  expren 
Newspaper  representatives  sions,  such  as  “fan  mah  bro«1 


Washinct'’ 
The  Federal  Communioatir 
Commission  has  granted  tra’‘ 


es;  (2)  unemployment  in  steel  Shea  to  the  Evening  Star  B 
oduction  areas.  casting  Co.,  of  Washington,  I 

However,  he  said  a  spot  check  .subsidiary  of  the  Evening  SU 


Sr 


EDITOR  &  PUBLISHER  for  October  I”.  I 


TV  Critics  Say  Libel  Laws 
Delayed  Quiz  Show  Expose 


Several  Were  on 
Story,  Had  to  Aw 

Libel  law  kept  newspapermen 
from  breaking  the  TV  quiz  show 
headlines  long  before  they  did, 
although  ad  agency  and  network 
executives  are  still  insisting  they 
never  knew  the  progi’ams  were 
rigged. 

Jack  O’Brian,  TV  critic  of 
the  Neiv  York  J oumal- Ameri¬ 
can,  within  three  wreeks  after  it 
went  on  the  air,  was  convinced 
that  “21”  was  fixed,  he  wrote 
Oct.  13.  Jack  Gould,  New  York 
Times,  Harriet  Van  Horne,  New 
York  World  Telegram  &  Sun, 
and  John  Crosby,  New  York 
Herald  Tribune,  made  similar 
assertions. 

All  four  have  been  named  as 
“top  influencers”  of  TV  pro¬ 
grams  by  Pat  McGrady,  author 
of  a  report  on  the  broadcast 
media  that  is  being  prepared 
for  the  Fund  for  the  Republic’s 
study  on  Mass  Communications. 

Did  Their  Best  to  Expose 

Speaking  for  TV  critics  out¬ 
side  New  York,  Arthur  E.  Fet- 
ridge,  Boston  Herald,  declared 
“most  of  them  were  doing  their 
best  (within  the  laws  of  libel) 
to  expose  the  quiz  shows  long 
before  the  authorities  stepped 
in. 

“I,  for  one,  constantly  harped 
at  the  improbability  of  the 
ability  of  any  of  the  contestants 
to  be  so  glib  with  their  an¬ 
swers,”  he  said.  “For  my  pains 
I  was  showered  w’ith  letters  be¬ 
laboring  me  for  daring  to  pick 
5n  such  ‘honest’  programs.” 

The  New  York  Post  on  Oct. 
1-  headlined  the  testimony  of 
fee  Chairman  John  C.  Doerfer 
that  Jack  O’Grady,  the  paper’s 
forresjx indent,  submitted  to  the 
commission  July  31,  1958  the 
iffidavit  of  Eddie  Hilgemeier, 
nvolving  “Dotto.”  It  was  then 
he  story  broke. 

Assurances  of  A1  Davis,  of 
Franklin  Associates,  press 
tgents  for  the  shovr,  that  a  Sun- 
lay  feature  he  had  written 
jbout  Herb  Stempel  would 
heep”  beyond  the  next  “21” 
l^ifomiance,  aroused  Jack 
IBrian’.s  suspicions.  His  column 
•W'ame  “as  enlightening  as  the 
aws  of  libel  would  permit.” 
'''hen  Mr.  Stempel  finally 
lave  Mr.  O’Brian  the  same  story 

'DITOR  Sc  publisher 


Trail  of  ‘Fix’ 
ait  Privilege 

he  eventually  told  under  oath 
to  New  York  District  Attorney 
Frank  Hogan  and  later  the  Con¬ 
gressional  hearing  in  Washing¬ 
ton,  James  “Red”  Horan,  head 
of  the  Journal  American’s  spe¬ 
cial  events  desk,  was  assigned 
to  do  some  digging. 

•Sworn  Statements 

Reportorial  investigation 
within  a  few  days  corroborated 
that  Mr.  Stempel  was  telling  the 
truth.  Besides  an  affidavit  from 
Stempel,  other  witnesses  signed 
sworn  statements.  But  Hearst 
attorneys  advised  the  editor  not 
to  print  the  story. 

Lawyers  pointed  out  that  the 
charge  of  fraud  is  libelous  per 
se,  and  publishers  assume  a  risk 
unless  the  allegation  is  made  at 
a  public  hearing  and  becomes 
privileged.  The  fraud  might  be 
against  the  sponsor  or  the  net¬ 
works,  who  would  sue. 

This  legal  position,  taken  at 
the  time,  now'  has  some  editors 
puzzled  in  the  light  of  the  fact 
that  a  New  York  Grand  Jury 
found  no  statute  under  w’hich 
it  w’ould  indict  anyone.  Even 
the  govemment  authorities  in 
their  appearances  before  the 
House  subcommittee  last  week 
professed  doubt  that  they  had 
power  of  any  sort  to  punish  any¬ 
one  for  the  deceptive  practices. 

The  question  of  libel  has 
arisen  again,  however,  in  re¬ 
spect  to  the  possibility  that  cer¬ 
tain  individuals  might  sue  for 
defamation  or  for  being  held 
up  to  ridicule. 

“While  our  law'yers  were  con¬ 
sidering  all  legal  aspects  of  such 
a  delicate  series  of  accu.sations,” 
Mr.  O’Brian  recounted,  “NBC 
and  Bari-y  &  Enright,  realizing 
word  of  the  investigation  had 
seeped  through  the  TV  trade, 
announced  ‘newspaper  investi¬ 
gations’  of  rumors  or  allega¬ 
tions  of  fixed  or  rigged  contest¬ 
ants  on  ‘21’  had  proved  ‘un¬ 
founded.’  They  w'eren’t  un¬ 
founded  at  all;  they  were  10')*% 
true.  Only  because  a  great  jour¬ 
nalistic  responsibility  attends 
any  such  expose,  our  .stoiy  still 
was  being  checked  at  evei'y  legal 
point. 

“It  was  a  long  job;  about  a 
year. 

for  October  17,  1959 


“Just  as  our  story  was  about 
to  be  published,  the  ‘Dotto’  scan¬ 
dal  broke.  .  .  . 

“Then  the  Journal- American, 
all  facts  permanently  and  solidly 
checked,  appeared.” 

Sued  for  Libel 

Barry  &  Enright  filed  suit 
for  libel  against  the  Jouimal- 
American  and  the  World  Tele¬ 
gram  &  Sun  in  August  1958. 
The  W-T  &  Sun  demanded  serv¬ 
ice  of  details  of  the  complaint, 
but  lawyers  for  the  show  pro¬ 
ducers  never  appeared  in  court 
in  September  and  the  suits  have 
not  hi^n  pressed. 

This  week  the  TV  columnists 
began  sniffing  the  broadcast  air 
for  other  prey. 

“The  whole  story  is  far  from 
finished,'’  wrote  Mr.  O’Brian. 
He  pointed  out  that  the  ones 
most  specifically  injured  were 
the  losing  contestants,  “apart 
from  the  abject  loss  of  trust 
by  the  public  for  any  giveaway 
show.” 

“The  Federal  Trade  Commis¬ 
sion  may  step  into  the  case. 
Sponsors  of  one  show  may  turn 
out  to  have  been  in  collusion 
with  the  quiz  rigging. 

“One  sponsor’s  commercials, 
showing  girls  seemingly  fat  and 
sickly  in  ‘before’  films,  bright 
and  healthily  attractive  ‘after’ 
using  a  product,  may  be  estab¬ 
lished  as  cynical  fakery.  Models 
who  posed  for  both  ‘before’  and 
‘after’  films  say  both  were  shot 
the  same  day,  using  padded  cos¬ 
tumes  and  makeup  for  ‘lines’  in¬ 
dicating  illness  and  weariness 
‘before’  and  a  general  cosmetic 
glamorization  for  the  triumph¬ 
ant  ‘after.’ 

“Networks,  sponsors  and  even 
normally  reliable  persons  high 
in  TV  circles  have  been  drag¬ 
ging  their  feet.  .  .  . 

“Meanwhile,  the  TV  industry’ 
has  poui  ed  a  fortune  into  a  proj¬ 
ect  to  create  a  new  image  for 
TV.  This  noble  propaganda  no¬ 
tion  starts  precisely  at  the  mo¬ 
ment  the  whole  U.  S.  public  has 
been  alerted  to  a  brand  new 
TV  image  indeed  —  an  image 
made  of  fixed  quizzes,  crooked 
producers,  capital  gains  gar¬ 
nered  through  deceit  and  cor- 
iTiption  of  contestants,  includ¬ 
ing  small  children.” 

‘Nothing  Is  What  It  Seems’ 

The  Herald  Tribune’s  John 
Crosby  on  the  Mike  W’allace 
“Newsbeat”  TV  show  Oct.  9 


and  on  the  David  Susskind 
“Open  End”  show  Oct.  11,  told 
how  he  and  Quentin  Reynolds 
had  tried  to  break  the  story  long 
before  it  did  reach  the  privi¬ 
leged  public  hearing  stage,  but 
also  w’ere  balked  by  libel  laws. 

In  his  column  Oct.  14,  Mr. 
Crosby  charged  further  that 
“nothing  is  what  it  .seems  in 
TV.” 

“Well,  nothing  apart  from  its 
news  and  public  events  shows,” 
he  added.  “No  scandal  has  ever 
touched  the  honest  and  hard- 
w’orking  newsmen,  who  are  com¬ 
petent  and  incorruptible. 

“Why  are  they  so  excep¬ 
tional?  Well,  largely  because 
each  news  operation  is  network- 
owned  and  operated  and  the  ad 
agencies  kept  strictly  out  of  the 
office.  This  has  given  them  an 
esprit  de  corps  denied  all  others. 
(The  situation  isn’t  pei-fect.  The 
news  guys  would  like  far  more 
voice  than  they  have,  more  time, 
more  money,  more  everything, 
but  they’re  proud  of  what  they 
do  get  on  the  air.) 

“But  in  everything  else  the 
heavy  hand  of  the  advertiser 
suffocates  truth,  corrupts  men 
and  women.  .  .  . 

“There  is  a  feeling  that  cor¬ 
ruption  reaches  into  the  highest 
echelons,  into  the  trafficking  for 
frequencies  itself,  and  this  has 
helped  w’eaken  the  moral  fibers 
in  the  lower  echelons.” 

.Spilled  the  Dots 

Miss  Van  Horne,  whose  col¬ 
umn  appears  in  Scripps-Howard 
Newspapers,  recalled  in  her 
space  Monday  that  a  few  days 
after  the  W-T  &  S  uncover^ 
Hilgemeier  as  “the  disgruntled 
contestant  who  spilled  the  dots 
on  Dotto,  network  vicepresidents 
stoutly  declared  that  Dotto  was 
the  only  crooked  show  and  that 
it  had  been  served  its  papers.” 

“A  clipping  at  hand  Aug.  27, 
1958,  quotes  Hubbell  Robinson 
Jr.,  then  vicepresident  of  CBS, 
as  saying  that  an  ‘intensive  in- 
quii'y’  into  all  quiz  shows  had 
turned  up  no  ‘improper  pro¬ 
cedures,’”  Miss  Van  Horne 
w’rote. 

“Mr.  Robinson  should  have 
asked  the  reporters  who  had, 
via  their  own  intensive  inquiries, 
amassed  a  decidedly  damaging 
dossier  on  all  the  quiz  games. 

“Problem  was  to  produce 
proof.  Thus  did  the  libel  laws 
protect  the  quiz  shows  for  one 
more  year,  as  they  had  for  the 
previous  four.  But  truth  had 
to  prevail  eventually.” 

.Something  .About  a  .Speller 

Miss  V’an  Horne  in  April  1957 
wrote  a  four-part  analysis  of 
the  quiz  shows  after  a  three- 
month  investigation  in  which 

(Continued  on  page  78) 
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2  Young  Men 
Swing  Weekly 
To  Daily  Tab 


Santa  Clara,  Calif. 
One  of  California’s  oldest 
newspapers,  the  Santa  Clara 
Journal,  will  become  a  daily, 
California’s  only  tabloid  daily, 
October  28. 


Daily  for  11  Months, 
Reverts  to  Weekly 


The  expansion  was  announced 
by  Paul  R.  Spindler,  editor  and 
publisher  of  the  paper  and  presi¬ 
dent  of  S  &  S  Newspapers, 
which  purchased  the  Journal 
last  April  1. 

The  daily  Journal,  selling  for 
•j-cents,  will  have  an  initial  paid 
circulation  of  5,000,  Mr.  Spin¬ 
dler  said.  He  also  will  publish 
a  weekly  shopping  supplement 
with  a  circulation  of  28,000. 


Spindler  Summers 


He  said  the  new  five-day  daily 
will  be  independent  editorially 
and  the  news  will  be  written 
lucidly  but  with  strict  objec¬ 
tivity. 


Reason  for  Tabloid 


Mr.  Spindler  gave  tw’o  reasons 
for  deciding  to  publish  in  tab¬ 
loid  size: 

“Seven  other  papers  circulate 
in  our  area,”  he  said,  “and  we 
feel  we  must  put  out  a  product 
that  will  be  different  and  dis¬ 
tinctive. 


irle-Telegrani,  the  Akron  (O.) 
Beacon-Journal  and  the  San 
Fran  r  isco  E xam  iner. 

Mr.  Summers  worked  for  AP 
and  an  advertising  agency  in 
Pittsburgh  and  published  two 
.semi-weeklies  in  the  Pittsburgh 
area. 

Associate  editor  of  the  paper 
is  Herb  Michelson,  28,  an  In¬ 
diana  University  graduate  who 
met  Mr.  Spindler  at  the  Beacon- 
Journal. 

Other  executives  are  Roy  Aal, 
foimerly  of  Miami,  Fla.,  who  is 
advertising  manager,  and  L.  E. 
Walters,  former  circulation  su¬ 
pervisor  for  the  San  Jose  Mer¬ 
cury  and  News,  who  is  circula¬ 
tion  manager. 


.  Cortez,  Colo. 

Arthur  Ballantine  Jr.,  pub¬ 
lisher  of  the  Cortez  Sentinel,  also 
of  the  Durango-Cortez  Herald, 
has  announced  that,  after  11 
months  as  a  daily,  the  Sentinel 
will  go  back  to  a  weekly  publi¬ 
cation. 

“General  business  conditions 
of  the  last  year  simply  have  not 
justified  advertising  budgets 
needed  to  supply  a  daily,”  Mr. 
Ballantine  said. 


New  Paper  ( 
Takes  Hold  I 
From  Start  | 


Former  Shopper 
Becomes  Daily 


Barstow,  Calif. 

The  first  daily  newspaper  in 
the  San  Bernardino  County  por¬ 
tion  of  Mojave  Desert,  the  Bars¬ 
tow  Desert  Dispatch  started 
publication  Sept.  30.  Charles  K. 
Dooley  is  president  and  pub¬ 
lisher  of  the  Dispatch,  the  Col¬ 
ton  Courier  and  the  weekly 
Parker  (Ariz.)  Pioneer. 


Bought  Four  Years  Ago 


Berkeley,  Calif 

The  success  of  a  newspapr 
established  less  than  a  year  ap 
was  told  at  the  fifth  annui 
CNPA  Weekly  Newspape 
Workshop  here  recently. 

The  eight-month-old  Ram 
Cordovan  now  has  a  weddi 
paid  circulation  of  1900,  if 
ported  Seldon  Menefee,  pi- 
lisher. 

The  paper  is  published  fm 
the  Fair  Oaks  (Calif.)  Recm 
plant,  San  Juan.  The  customan 
edition  of  eight  full-sized  page 
now  bulges  occasionally  into  1! 
page  issues  of  high  advertisiu 
content. 

The  six-month  contracts  f 
advertising  made  at  the  launch¬ 
ing  of  the  newspaper  have  il 
been  renewed,  Mr.  Menefee  said 
New  advertisers  have  bee 
added. 

The  paper  costs  10  cents  i 
copy  or  25  cents  a  month 


Morning  Edition 
For  Hoiles  Paper 


“Besides,  the  vast  majority 
of  our  ad  linage  comes  from 
small  and  medium-sized  adver¬ 
tisers.  Those  ads  will  look  twice 
as  good  in  a  tabloid  —  they 
can’t  be  buried.” 


Mr.  Spindler  is  28,  and  his 
jiartner,  David  Summers,  man¬ 
aging  editor  of  the  paper,  is  32. 

Since  buying  the  weekly  Jour¬ 
nal  in  April,  ad  linage  has 
grov^^l  from  21,400  lines  an  is¬ 
sue  to  45,850  this  year.  Paid 
circulation  has  grown  from  500 
to  7,700.  The  staff  has  increa.sed 
to  25. 


Past  Experience 


The  paper  will  circulate  in  the 
city  of  Santa  Clara,  where  the 
population  is  now  nearly  60,000, 
and  in  fringe  communities  of 
Saratoga,  Cupertino,  M  o  n  t  a 
Vista  and  in  parts  of  San  Jose 
and  Sunnyvale. 

The  ideas  incorporated  in  the 
JouiTial  were  originally  worked 
out  by  Spindler  and  Summers 
while  they  were  classmates  at 
Temple  University,  Philadel¬ 
phia. 

Mr.  Spindler  worked  as  a  re¬ 
porter  for  the  Philadelphia  Eve¬ 
ning  Bulletin,  the  Easton  (Pa.) 
Express,  the  Elyria  (0.)  Chron- 


Santa  Ana,  Calif. 

The  Register  will  add  a  mom- 
ing  edition  for  Orange  County 
beginning  Nov.  1. 

The  expansion,  announced  by 
R.  C.  Hoiles  and  C.  H.  Hoiles, 
co-publishers  of  Freedom  News¬ 
papers,  will  mean  a  circulation 
bonus  for  advertisers  until  such 
time  as  a  total  evening  and 
morning  circulation  warrants  an 
increase  in  rates. 

The  morning  edition  will 
carry  most  of  the  same  comic 
pages  and  features  of  the  eve¬ 
ning  edition.  The  sports  staff 
is  being  doubled  and  the  South¬ 
ern  California  Racing  Handicap 
-sei-vice  is  being  added.  Also  the 
moiTiing  edition  will  carry  New 
York  stock  quotations. 

All  display  advertising,  ex¬ 
cept  amusement  copy,  will  i-un 
first  in  the  evening  edition,  then 
follow  in  the  morning  edition, 
but  classified  will  run  first  in 
the  moming  and  then  in  the 
evening. 


Mr.  Dooley  purchased  a  four- 
page  shopping  news  at  Barstow 
four  years  ago.  In  August,  1958, 
it  was  turned  into  a  weekly.  In 
October,  1958,  he  purchased  the 
weekly  Barstow  Printer  Review 
from  Cai-yl  Krouser,  joining  the 
two  in  a  twice-weekly  operation. 

Abbott  Paine  is  business  and 
advertising  manager  and  Rob¬ 
ert  Stiegel,  managing  editor. 


Offset-Prinletl 
Weekly  Expands 


Rancho  Cordova  is  an  un.: 
corporated,  populated  “islanf 
which  sprang  up  amidst  ap 
cultural  land.  Most  of  its  res 
dents  are  in  the  Army  Air  Fom 
establishment  at  nearby  Math 
Field  or  employed  by  Aeii'. 
General  Corporation. 

The  Cordovan’s  sei-vico  in 
forming  the  community  omt,' 
ues  to  be  so  appreciated  th. 
the  honeymoon  which  martf 
beginning  operation  continue 
advised  Mrs.  Dickie  Siefer, 
tor. 


One  More  Edition 


Glasgow,  Mont. 

The  Glasgow  Courier,  one  of 
the  largest  weeklies  in  Montana, 
began  publishing  twice  weekly 
on  Oct.  13.  The  Courier  is  pub¬ 
lished  by  Harold  B.  Burges  and 
is  edited  by  Sam  Gilluly. 


WARRhLN,  Pa. 

The  Warren  Observer,  a  “cold- 
type”  weekly  for  seven  years 
that  claims  6,500  circulation,  be¬ 
came  a  .semi-weekly  Oct.  14. 
Circulation  rate  remains  at 
$3.50  a  year  by  mail,  10c  a  week 
by  carrier. 

For  several  years  the  Ob- 
sei-ver  plant  has  experimented 
with  offset  methods.  Its  straight 
composition  is  done  on  two 
Justowriters ;  heads  and  ads  are 
set  on  a  single  Intertype;  and 
printing  is  done  on  a  Waldron 
Trailblazer  with  32-page  colla¬ 
tor. 

The  plant  is  equipped  for  ex¬ 
pansion  to  a  daily  if  such  a 
change  ever  appears  practical, 
according  to  W.  Robert  Walsh, 
managing  editor,  who,  with 
Robert  0.  Wilder  and  Duane 
E.  Wilder,  owns  the  Warren 
Printing  Co. 

Warren  has  been  served  by  a 
daily  newspaper,  the  Times- 
Mirror,  for  many  years. 


Offset  Paper  Bows 
In  Gold  Rush  .4rea 


Nevada  City,  Ca 

Billing  itself  as  “The  Par 
with  the  pictures,”  the  S 
County  Citizen,  a  weekly,  nia 
its  debut  October  7. 

Printed  by  photo-offset,  ' 
Citizen  is  a  standard  fom 
eight  column  paper  and  » 
serve  communities  in  the  hw'' 
of  California’s  Mother  D 
country. 

The  paper  is  published  fr  I 
the  historic  Ott  Assay  Office 
Nevada  City  by  the  Neva^ 
County  Citizen,  Inc.,  Alfred  r 
Heller,  president.  Max  Nor' 
is  editor. 

A  throw-away,  the  Cit>^‘ 
Advertiser,  will  be  published 
conjunction  with  the  newspaix 
There  are  two  other  papers^ 
one  daily  and  one  weekly — P’“' 
lished  in  western  Neva' 
County. 
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Strike  Hits 
Soon  After 
Boss  Dies 


Cineinnati 
Printers  Get 
$9  Spread 


Beverly,  Mass. 
Eleven  composing  ix)om  em¬ 
ployes  of  the  Beverly  Eveninn 
Times,  declining  to  wait  for  an 
election  to  determine 


Cincinnati 

Thi.s  city,  which  never  has  had 
a  newspaper  strike,  kept  its 
reconl  going  this  week  when  the 
members  of  Typographical 
Union  No.  3  vot^  secretly,  396 
to  73,  to  accept  a  new  contract. 

Objection  to  the  old  conti*act, 
said  L(*ster  French,  chairman  of 
the  scale  committee,  centered  on 
disagr<H*ment  over  pay  and  holi¬ 
days. 

Under  the  new  contract,  retro¬ 
active  to  April  15,  printers  get  a 
{4  boost  for  the  first  year,  $3 
more  for  the  next  six  months, 
another  %2  in  October,  1960.  In¬ 
stead  of  the  former  three  holi¬ 
days,  they  will  have  additional 
paid  holidays  on  Thanksgiving, 
Independence  Day  and  New 
Years. 

Printers  have  worked  without 
a  contract  for  six  months.  Jour¬ 
neymen  were  getting  $118.50  a 
week  for  day  shift;  $123.50  for 
night  shift,  $127.50  for  “lobster” 
shift. 

The  local  twice  asked  ITU  for 
strike  .sanction  and  it  was  finally 
granted.  Federal  Mediator 
James  G.  Bentley  and  Rus.sell 
Waterson,  ITU  representative, 
playe<l  important  parts  in  the 
settlement.  Charles  W.  Staab, 
Enquirer  vicepresident  and  busi¬ 
ness  manager,  Lari*y  Nash,  his 
assistant,  and  Shiel  Dunsker, 
Post  Times-Star  business  man¬ 
ager,  handled  management’s  end. 

Frank  J.  Gorsler,  local  union 
president,  is  a  candidate  for  City 
Council. 

Pi’eparing  for  a  strike,  Cin¬ 
cinnati  Retail  Merchants  Asso¬ 
ciation  had  arranged  to  put  out 
a  shopping  paper  printed  in 
Dayton,  O. 


NLRB 

aiBHMV  am 

^he  field  of  newspaper  promotion  gather  at  Typographical  Union,  went  on 
to  right— Regional  President  Daniel  K.  Stern  strike  Oct.  8.  The  Times  has  Con¬ 
an  of  Santa  Rosa  and  Lome  E.  Kennedy  who  tJnued  to  publish 
0  miles  from  Calgary.  Canada.  gy  coincidence,'  the  strike  oc- 

curr^  six  hours  after  the  pub- 
Feileral  Tax  Debt  lisher,  Lewis  R.  Hovey,  85,  died 

Fails  to  Hah  Weekly  at  his  home  in  Haverhill,  Mass 
^  after  14  months  of  serious  ill- 
”  Jefferson,  Ga.  ness. 

The  Jarkstm  County  Herald,  The  11  striking  composing 
a  weekly  newspaper  with  1,500  room  workers  were  joined  by 
subscribers,  is  managing  to  con-  one  tapecutter,  one  proof  reader 
HHI  tinue  publication  in  spite  of  and  three  stereotype  casters  and 
seizure  of  some  equipment  by  three  union  pressmen  declinerl 
^fher  Intemal  Revenue  Service.  to  ci-oss  the  picket  line. 

.f  '*Sa*n  The  govei-nment  claimed  Tom 

greets  Williams,  editor  for  nine  years,  ^ 

former  was  $2,000  in  arrears  in  with-  The  publisher  died  at  1  a.m; 
James  holding  federal  income  tax  and  and  the  strike  bcigan  at  7  a.m. 
Social  Security  funds.  A  new  Mr.  Hovey’s  three  sons,  Carlton 
editor,  Floyd  Hoard,  has  taken  B.  Hovey  and  Laurence  S. 
control.  The  paper  is  leased  from  Hovey,  co-publishers  of  the 

^John  N.  Holder,  92,  political  Times,  and  Martin  Hovey,  head 
leader  and  once  state  highway  of  the  Record  Publishing  Co., 
chairman.  The  government  did  Haverhill,  and  their  wives 
not  seize  immeil lately  a  folder  pitched  in  with  the  remaining 
owned  by  Mr.  Williams  because  workers  and  got  out  the  paper 
it  found  it  would  cost  more  to  three  hours  late.  The  paper  wa.^^ 
move  it  than  it  would  bring  at  much  later  Thursday  on  account 
auction.  of  a  mechanical  failure  in  the 


Cole  to  Be  .4rbiler 
Oil  FurloiifEh  I^sue 

The  Publishers  Association  of 
New  York  and  the  Newspaper 
Guild  have  agreed  on  David  L. 
Cole,  New  Jersey  attorney,  as 
arbitrator  on  the  question  of 
furlough  pay  arising  out  of  the 
drivers’  strike  last  December. 

The  Guild  has  estimated  that 
the  seven  newspapers  owe  3,000 
members  a  total  of  about  $930,- 
000.  The  Times  was  the  only 
newspaper  keeping  most  of  its 
employees  on  the  payroll  during 
a  shutdown  Dec.  11  to  28. 


POI  ON  PRUNES! — At  promo¬ 
tion  workshop  in  San  Jose.  Ger¬ 
ald  Burtnett  of  the  Honolulu  Ad¬ 
vertiser  demonstrated  the  strength 
of  a  poi  pounder  (gavel)  against 
Santa  Clara  prunes  for  the  en¬ 
lightenment  of  Robert  Cutler, 
center.  Salt  Lake  City,  and  Wil¬ 
liam  S.  Milburn.  Tucson,  new 
chairman. 

(Story  on  page  40.) 


pany  here  ($5  per  copy).  The  Oxnard,  Calif,  w  c  •  ^  ii  m 

authors  are  Claron  Burnett,  George  Grimes,  editor  of  the  »pnn0ield.  III. 

ichard  Powers  and  John  Ross,  Oxnard  Press-Courier,  has  re-  Chicago 

a  Ph.Ds  in  the  Department  of  ceived  the  Air  Defense  Command  Chris  Vlahoplus  has  been 
giunutural  Joumalism  at  the  Certificate  of  Appreciation,  named  Sprin^eld  bureau  man- 
nivcrsity  of  Wisconsin.  which  was  awarded  at  the  Air  ager  of  United  Press  Interna- 

Aftor  several  chapters  on  Force  convention  in  Florida  re-  tional,  it  was  announced  by  Cen- 
jounuilistic  writing  and  news  cently.  He  was  cited  for  “in-  tral  Division  Manager  Rod 
coveiMge,  the  book  becomes  a  valuable  service  to  the  Air  De-  Beaton. 

work  text.  Many  of  the  examples  fense  Command  and  the  U.  S.  Mr.  Vlahoplus  succeeds  Ray- 
and  tests  given  were  used  in  Air  Force  in  the  fields  of  jour-  mond  R.  Coffey,  who  is  now 
class  exercises.  The  book  is  dedi-  nali.sm,  oral  communication  and  Michigan  New's  Manager  for 
cater!  to  Prof.  W.  A.  Sumner.  press  relations.”  UPI  at  Detroit. 

editor  &  PUBLISHER  for  October  17,  1959 


Cleveland’s 
Papers  Reply 
To  Criticism 


Cleveland 
Editor  N.  R.  Howard  of  the 
Cleveland  Newa  and  the  Rev. 
John  Bruere,  a  critic  of  the  daily 
newspapers,  recently  debated  the 
role  of  the  daily  in  the  commun¬ 
ity  before  the  Junior  Chamber 
of  Commerce. 


Service  Award 
To  Logansport 


Blackburn 


Barclay 


MacDougall 


The  minister  said  the  news¬ 
papers  “are  a  part  of  our  com¬ 
munity  problem.”  He  added: 
“They  create  an  atmosphere  of 
pimrient  interest  in  the  morbid 
and  abnormal  by  the  way  they 
present  what  they  consider  im¬ 
portant  news.”  He  held  up  News 
front  pages  to  show  what  he 
called  revolting  pictures  and 
asked  Mr.  Howard  to  defend 
them  or  apologize  for  them. 


CP  Reassigns 
Bureau  Chiefs 


Chieagio  Trib  Honoretl 
For  Fire  Coverage 


Survival  Paramount 


Mr.  Howard,  who  did  neither, 
said  a  newspaper  had  one  single 
responsibility — to  stay  in  exist¬ 
ence.  The  alternative  would  be 
a  government-subsidized  press. 
To  stay  alive,  he  said,  a  paper 
has  “to  undertake  a  daily  elec¬ 
tion  by  the  people  as  to  whether 
its  existence  can  continue.  When 
it  begins  to  lose  these  elections, 
it  is  on  its  way  out.” 

The  Cleveland  Press  is  run¬ 
ning  on  the  editorial  page  a 
series  of  articles,  explaining  to 
readers  what  it  thinks  a  news¬ 
paper’s  role  must  be  in  the 
community. 


Toronto 

Clyde  BlackbuiTi,  6.5,  chief  of 
bureau  at  Ottawa  for  the  Ca¬ 
nadian  Press,  is  to  retire  from 
the  National  News  Agency  Nov. 
1. 

He  will  be  succeeded  at  Ot¬ 
tawa  by  Fraser  MacDougall,  h2, 
who  has  been  chief  of  Ontario 
seiwice  at  Toronto  since  1945. 

The  new  chief  of  Ontario 
sei-vice  is  Foster  Barclay,  45. 

Mr.  Blackburn,  a  native  of 
Millville,  N.  S.,  is  a  veteran  of 
37  years  in  CP  sei-vice.  He 


Chicago 

The  Chicago  Tribune  was 
awarded  first  place  in  the  spot 
news  division  for  its  coverage 
of  Our  Lady  of  the  Angeles 
school  fire  here  last  November 
in  the  annual  Illinois  Associated 
Press  newswriting  contest. 

Chesly  Manly  and  John  H. 
Thompson  of  the  Tribune  shared 
first  place  in  the  feature  series 
category  of  the  metropolitan 
division  for  their  series  on  the 
Arab-Israeli  situation.  In  the 
spoils  division,  first  place  went 
to  William  Gleason,  Chicago 
American,  for  his  stoi-y  on  the 


joined  Halifax  bureau  in  1922  Tenj  Brennan  Notre 

Dame  football  coach.  William 


after  a  hitch  in  the  anny  and 
reporting  experience  with  the 
Halifax  Herald  and  the  Bronx 
(N.  Y.)  Home  News.  After 
three  years  in  Montreal  he 
transferred  to  Ottawa  where  he 


Chicago 

The  Logansport  (Ind.) 
Pharos-Tribune  has  been  select¬ 
ed  to  receive  the  11th  annual 
award  of  the  University  of  Mis¬ 
souri  School  of  Journalism  to  a 
member  of  the  Inland  Daily 
Press  Association  for  community 
service. 

The  award  trophy  will  be  pre¬ 
sented  to  J.  M.  Druck,  general 
manager  of  the  newspaper,  at 
Inland’s  annual  meeting  here 
Oct.  20. 

The  judges’  report  listed  serv¬ 
ices  performed  by  the  Pharos- 
T  ribune : 

1.  Promoted  expansion  of  local 
hospital  facilities. 

2.  Created  a  progressive  spirit 
in  Logansport  through  effective 
publicity  of  the  city’s  needs. 

3.  Gave  help  and  encourage¬ 
ment  to  the  Logansport  .State 
Hospital. 

4.  Brought  to  life  an  ineffec¬ 
tive,  inadequate  Red  Cross  blood 
bank  program. 

5.  A  consistent  program  of 
support  for  the  4-H  clubs. 

6.  Conducted  a  campaign  for 
i-ural  fire  protection. 

7.  Revived  Community  Chest 
with  unusual  publicity. 
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Smith  to  Direct 
Army  Reserve  School 

Stanford  Smith,  assistant  to 


Welcomes  Questions 


Chief  Editorial  Writer  Tom 
Boardman,  in  an  article  of  in¬ 
troduction,  said  the  Press  would 
also  welcome  questions  from 
readers  conceiming  the  news¬ 
papers. 

“We’ll  discuss  why  we  print 
crime  news,  and  why  it  some¬ 
times  gets  the  display  it  does,” 
Mr.  Boardman  said.  “We’ll  can¬ 
didly  recall  some  past  mistakes, 
some  situations  where  later 
events  proved  us  wrong.” 


Braden,  Chicago  Sun-Times, 
took  first  for  the  best  single 
feature,  “The  Man  Who  Couldn’t 
Cry,”  dealing  with  school  fire. 

Winnero  in  the  non-metropoli- 

rennrteH  Parliament  for  12  division,  made  up  of  Illinois  the  general  manager  of  Ameri- 

He  was  pTe™dent  of  tie  newspape,-,  outside  Chicago,  oau  Newspaper  Publishers  As- 

_ _ _  — ii„,_.  lo/i-i  AO  _ 1  were:  Spot  News:  John  Harps-  sociation,  has  been  appointed  di- 

ter,  Noiman  Puhek  and  Gabe  rector  of  the  Command  and 
Kainiowitz,  Decatur  Herald;  General  Staff  Department  of  a 
Sports:  Ellis  Veech,  East  St.  Aimy  Re.serve  School  in 

Louis  Journal;  Single  Feature:  White  Plains,  N.  Y.  He  is  a 
John  Culhane,  Rockford  Regis-  p^aduate  of  the  Army  C.  and 
ter-Republic ;  and  Feature  g.  S.  College  at  Fort  Leaven 
Series:  William  C.  Groninger, 

Champaign-V rbana  Courier. 


per 


Task  To  Interpret 


press  galleiy  in  1941-42  and 
was  made  an  Officer  of  the 
British  Empire  for  wartime 
services  as  a  newspaper  man. 

From  1943  to  1948  he  was 
CP’s  staff  correspondent  in 
Washington,  and  since  1949  has 
filled  his  present  post.  He  will 
continue  active  in  the  gallery 
as  a  columnist  for  the  Toronto 
Telegram. 

Mr.  Ma'‘Dou«^all  came  to  CP 
in  1941  after  13  years  with  the 
Sault  Ste.  Marie  Star. 

Mr.  Barclay  joined  CP  at  Ot¬ 
tawa  in  1929.  He  has  .seiwed  as 
editor  in  London  and  a  war 
correspondent  on  the  Italian 
f  ront. 


worth  and  a  lieutenant  colonel 
in  the  infantry  reserve.  He  com¬ 
manded  an  infantry  company  in 
combat  in  the  Pacific  in  World 
War  II. 

The  staff  and  faculty  of  the 
school  are  reserve  officers  who 
cany  out  their  army  duties  at 
night  and  on  week-ends. 


Editor  Louis  B.  Seltzer  of  the 
Press,  addressing  the  Pittsburgh 
Chapter  of  Sigma  Delta  Chi, 
said  the  task  of  American  jour¬ 
nalism  today  is  to  explain  for 
human  beings  their  own  impulses 
and  behavior.  He  remarked: 
“The  individual  remains  para¬ 
mount;  this  was  proved  by  sci¬ 
ence’s  inability  to  duplicate 
man’s  ability  to  think  and  rea¬ 
son.  Therefore,  it  is  journalism’s 
task  to  interpret.” 


‘VoMr  World*  Writer 
Gathers  Copy  Abroad 

Houston 

Nathan  Broch,  “It’s  Your 
World”  columnist  for  the  Hous¬ 
ton  Post,  is  on  a  month-long  trip 
to  Paris,  Algeria  and  the  Neth¬ 
erlands.  He  will  report  on  the 
reception  of  Gen.  Charles  de 
Gaulle’s  proposed  settlement  of 
the  Algerian  conflict,  and  will 

Bice  Clemow,  nresident  of  the  write  of  oil  exploration  in  the  circulation  manager  of  the 
West  Hartford  Publishing  Com-  Sahara  Desert.  Greenville  News  and  Piedmont 

pany,  publishers  of  the  weekly  In  his  native  Netherlands,  Mr.  it  was  announced  here  by  Earle 
West  Hartford  News,  and  as-  Broch  will  investigate  a  labor-  Gregory,  circulation  manager  of 
sociates  plan  to  start  publication  management  agreement  that  has  the  two  papers.  Mr.  Coggins  was 
of  a  new  monthly,  two-color  averted  major  strikes  there  dur-  formerly  sports  editor  of  the 
magazine  supplement.  Connecti-  ing  the  past  10  years.  Mr.  Broch  Piedmont,  prior  to  being  named 
CM f  Li/e,  for  distribution  in  com-  fled  Europe  in  1940  when  the  promotion  manager  of  the 
munity  newspapers  throughout  German  Army  advanced  toward  Greenville  News-Piedmont 
Connecticut.  France.  in  1952. 


New  Supplement 

West  Hartford,  Conn. 


Cofspiis  Promoted 

Greenville,  S.  C. 
Hariy  E.  Coggins,  formerly 
circulation  promotion  manager, 
has  been  promoted  to  assistant 
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Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


ADVEKTISING  (:HECK1>G  BUREAU  SUGGESTS; 

Plan  for  Handling 
One-Operation  Billing 


A  suggestion  that  the  news¬ 
paper  industry  tuni  over  the 
problems  of  a  single  order,  sin¬ 
gle  bill,  single  check  operation 
to  the  Advertising  Checking 
Bureau  was  made  last  week  by 
Edward  C.  Crimmins,  ACB’s 
director  of  planning  and  sales. 

Speaking  before  the  fall  meet- 
*  ing  of  the  New  England  News¬ 
paper  Advertising  Executives 
.Association  in  Boston,  Mr. 
Crimmins  said  that  such  an  op¬ 
eration  could  offset  an  overall 
decrease  in  the  share  of  national 
advertising  budgets  spent  in 
daily  new’spapers  by  making  it 
easier  to  advertise  in  new'spa- 
pers. 

I'rged  to  Take  l.ead 

He  noted  that  such  a  plan  has 
been  made  known  to  agencies, 
newspaper  groups,  and  individ¬ 
ual  publishers  “who  have  sug¬ 
gested  that  we  take  the  lead 
in  solving  these  problems.” 

“We  have  also  made  them 
known  to  the  joint  committee 
that  wa.s  appointed  by  the  Bu¬ 
reau  of  Advertising,  ANPA, 
and  the  American  Association 
of  Newspaper  Representatives,” 
Mr.  Crimmins  said.  “I  think  I 
can  say  that  the  committee  was 
impressed  with  our  views  and 
impress<“fl  with  the  possibility 
that  our  approach  may  result 
in  a  solution  of  this  problem 
that  will  not  require  a  heavy 
expenditure  on  the  part  of  the 
newspapers.” 

Mr.  Crimmins  said  that  ACB 
IS  so  much  in  agreement  on  the 
matter  that  placement  of  the 
order  should  be  separated  from 
the  clerical  functions  associated 
I  with  billing  and  checking,  “that 
■  the  committee  has  already  rec¬ 
ommended  that  these  latter 
functions  should  be  studied  by 
a  separate  committee  which  wdll 
^  appointed  jointly  by  the 
r  New’sjiaper  Advertising  Execu¬ 
tives  .Association  and  the  In¬ 
stitute  of  Newspaper  Control¬ 
lers  and  Financial  Officers.” 

To  illustrate  how  big  a  job 
|t  would  be  for  the  new'spaper 

I  industry  to  get  all  daily  news¬ 
papers  to  go  along  with  such 
an  arrangement  and  to  put  up 
the  money  for  it,  Mr.  Crimmins 
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told  how  ACB  has  spent  42 
years  soliciting  dailies  to  use 
its  Checking  Proof  Service. 

133  Huld-Ouis 

“Today,”  he  said,  “1,657  daily 
new'spapers  use  our  facilities. 
But  it’s  just  as  significant  that 
after  42  years  of  solicitation  133 
daily  newspapers  still  choose  to 
do  this  job  themselves  .  .  .  de¬ 
spite  that  fact  that  for  years 
every  one  of  their  largest  cus¬ 
tomers  for  national  space,  every 
one  of  the  major  agencies,  has 
told  them  over  and  over  again 
that  they  would  prefer  to  re¬ 
ceive  checking  proofs  through 
ACB. 

“Moreover,”  Mr.  Crimmins 
continued,  “they  have  made  this 
choice  in  the  face  of  the  fact 
that  it  actually  costs  them  less 
to  have  us  handle  this  chore  for 
them  than  it  costs  in  postage 
alone  to  mail  their  copies  to  the 
agencies  w'ho  don’t  want  them 
to  send  the  copies. 

“Undoubtedly  many  daily 
newspapers  would  be  happy  to 


put  up  the  money  that  would 
be  needed  to  finance  a  central 
billing  organization,  but  achiev¬ 
ing  a  position  where  most  of 
the  newspapers  are  paying  that 
money  is  going  to  be  a  long, 
tedious,  difficult  struggle.  And 
getting  that  last  133  to  go  along 
is  going  to  be  an  achievement 
indeed.” 

3-Part  Prubleiii 

Admitting  that  ACB  “doesn’t 
know  all  the  answers,”  Mr. 
Crimmins  broke  down  the  prob¬ 
lem  of  establishing  a  single-op¬ 
eration  plan  into  three  parts: 
1)  Checking  advertising  after 
it  appears;  2)  Payment  of  the 
newspaper  invoices  and  billing 
client;  and  3)  Placement  of  the 
order. 

He  said  ACB  is  already  em¬ 
barked  on  a  progiam  that  it 
feels  sure  is  going  to  ease  the 
first  problem,  and  that  it  has 
reason  to  believe  that  a  num¬ 
ber  of  agencies  would  be  friendly 
to  the  idea  of  turning  their  pay¬ 
ments  and  billing  over  to  ACB 
when  it  feels  capable  of  doing 
the  job. 

Mr.  Crimmins  added  that  as 
part  of  such  a  billing  operation 
ACB  might  be  able  to  handle 
the  estimating  of  schedules  in 
advance  which  “many  agencies 
seem  to  regard  as  a  particularly 
onerous  job.” 


“We  feel  that  it  will  be  much 
easier  to  sell  this  idea  to  the  50 
or  75  agencies  who  place  the 
bulk  of  newspaper  advertising 
than  it  would  be  to  sell  it  to  i 

over  1,700  individual  newspa¬ 
pers.  It  is  easier  to  convince  an 
agency  to  take  a  step  that  will 
low’er  its  costs  than  it  is  to  con¬ 
vince  a  newspaper  to  take  a 
step  that  will  increase  its  costs. 

In  effect,  what  we’re  suggesting 
is  that  it  may  be  possible  to 
finance  this  operation,  at  least 
partly,  out  of  savings  that  we 
can  give  the  agencies  by  re¬ 
ducing  their  operating  costs.” 

Mr.  Crimmins  said  that  when 
and  if  a  time  comes  when  the 
newspapers  want  to  relieve 
agencies  of  these  costs  alto¬ 
gether,  there  won’t  be  any  prob¬ 
lem.  He  cautioned  new’spapers 
not  to  relieve  agencies  of  all 
costs  by  letting  the  paper  pay 
them  and  then  adding  the  co.sts 
into  its  rate  so  that  they  are 
shifted  to  the  advertiser. 

Special  Cooperation 

“We  feel,”  he  said,  “that 
placement  of  the  order  is  a  sepa¬ 
rate  and  much  broader  problem 
that  involves  long  standing  rela¬ 
tionships  among  agencies,  rep- 
lesentatives  and  newspapers. 
Because  it  calls  for  so  special 
a  type  of  cooperation  we  feel 
it  should  be  treated  separately 
and  on  a  long  range  basis. 

“It  is  our  belief  that  we  will 
come  to  the  answer  much  more 
quickly  in  the  long  run  by  solv¬ 
ing  the  problems  of  the  indi¬ 
vidual  agency.  In  doing  this  we 
will  be  keeping  our  eyes  on  the 
main  objective  which  is  to  take 
out  the  agencies’  offices  all  the 
detail  work  and  di-udgery  as 
well  as  a  good  part  of  the  ex¬ 
pense  of  placing  newspaper  ad¬ 
vertising.  .  .  . 

“What  we  are  proposing  to 
do,”  Mr.  Crimmins  concluded, 

“is  to  accomplish  this  in  a  series 
of  steps  that  will  take  several 
years  at  a  minimum.” 

• 

GrcM'ery  Ad  Study 

The  New  York  Times  this 
week  appointed  Smith/Green¬ 
land  Co.,  Inc.,  New  York  ad 
agency,  to  conduct  a  six-month 
national  grocery  advertising 
study  in  30  to  40  markets. 

• 

N.Y.  Office  Openetl 

The  Toronto  (Ont.)  Globe  and 
Mail  has  opened  a  New  York 
.sales  office  under  the  manage¬ 
ment  of  DeWitt  Dingman. 


PLANNING  FOR  HAPPIER  HOMES— Last  week  advertising  directors 
of  newspapers  In  New  Jersey  met  In  Newark  to  discuss  plans  for 
upcoming  Industry  appliance  promotion — “Make  Your  Home  Happier 
With  a  New  Appliance,"  scheduled  for  Nov.  9-21.  John  P.  Kauffman 
(left),  vicepresident  of  the  Bureau  of  Advertising,  ANPA,  addressed 
the  meeting.  Congratulating  Mr.  Kauffman  following  his  talk  is  A.  Wal¬ 
lace  Zimmerman  (center),  president  of  the  New  Jersey  Press  Asso¬ 
ciation.  Edward  A.  Falasca,  creative  vicepresident  of  the  Bureau  looks  on. 
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Newspaper  Ads  Bring 
Dramatic  Sales  Gains 


MERCHANDISING  E4P  COLOR  AWARD— William  K.  Todd  (left), 
general  manager,  Rockford  (Ml.)  Morning  Star  and  Register-Republic, 
and  Richard  G.  Lundgren,  retail  advertising  manager  of  the  papers 
pose  beside  EDITOR  &  PUBLISHER  award  for  creative  use  of  color 
by  a  retail  advertiser  won  last  monthy  by  D.  J.  Stewart  &  Co.  and 


In  Philntlplphia  nearly  everybody  reads  The  Bulletin 


The  Kvening  and  Sunday  Bulletin,  Philadelphia 

AinFRTisiNG  Offices:  Philadelphia  •  New  York  •  Chicaito 
Rfpkfsfsi  Mi%Fs:  Sawyer  Ferguson  Walker  Company  in  Detroit  •  Atlanta  •  Lo»  Angeles  •  San  Francisco 
FlnRin\  Rvsoius:  The  f.ennnrd  Company  •  Miami  Reach 
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The  happy  holidays  are  coming 
.  .  .  the  big  season  for  home  en¬ 
tertaining  and  gifts . . .  here's  how 
to  get  more  than  your  share  of  re¬ 
tail  liquor  linage  .  .  .  and  with¬ 
out  a  penny  extra  investment 

HERE'S  HOW  .  .  .  put  the  new  Holiday- 
Winter  Edition  of  the  LIQUOR  STORE 
MAT  SERVICE  to  work.  Help  your  local 
liquor  retailers  run  better  ads,  bigger 
ads,  and  make  more  sales. 

HERE  HOW  .  .  .  right  at  your  fingertips, 
and  ready  to  use  .  .  .  mats  covering  all 
brands  for  more  than  50  companies— 
logos,  bottles,  packages,  slogans,  illu¬ 
stration  and  idea  art,  sales-making 
headlines,  and  tested  seasonal  copy 
ideas.  Practically  turns  any  of  your  sales¬ 
men  into  a  creative  genius. 

HERE'S  HOW  .  .  .  Write  for  your  copy 
today.  Better  hurry— only  66  days  until 
Christmas. 

HERE'S  HOW  .  .  .  MAIL  THIS  COUPON 
FOR  FREE  LIQUOR  STORE  MAT-KIT! 


j - 

!  5^ 

I  Liquor  Store  Promotions 

I  17  East  48th  Street 

}  New  York  17,  N.  Y. 

'  Please  rush  my  FREE  liquor  store  Mat-Kit! 

•  Newspaper  Name  . 

•  Address  . 


I  have  liquor  retail  advertisers  in  the 

market  area  covered  by  this  paper. 

Newspaper  circulation  is  . 

Weekly . 

Daily . 


The  Other  Media 

OILMEN  TOLD  TV  WILL  REPLACE  NEWSPAPERS-  ‘1959 
will  be  the  year  that  TV  replaces  newspapers  as  the  leading  medium 
of  gasoline  advertisers  based  on  current  projections.”  Norman  E 
Cash,  president.  Television  Bureau  of  Advertising.  Inc.,  told  meet¬ 
ing  of  American  Petroleum  Institute  at  Colorado  Springs.  Cok 
Mr.  Cash  noted  that  gasoline  advertising  in  newspapers  declined 
from  $32,257,000  in  ’56  to  $28,613,000  in  ’.58  while  in  TV,  gasoline 
advertising  increased  from  $20,228,000  in  ’56  to  $27,611,000  in  ’58. 
Projections  of  advertising  trends  in  first  half  of  ’.59,  Mr.  Cash 
said,  show  “newspapers  still  losing  gasoline  advertising,  with  some 
$28,600,000  anticipated  for  the  year.  TV,  meanwhile,  is  up  about 
lO^c  and  will  reach  some  $.30..500,000  in  ’59  from  this  industry. 

■*•  *  * 

CONDE  NAST  OFFERS  FIVE-M.AGAZINE  GROUP— Conde 
Nast  Publications  Inc.,  has  established  new  advertising  group,  (krnde  t 
Nast-Street  &  Smith  group  with  circulation  in  excess  of  3..300.000. 

It  consists  of  Vogue,  House  &  Garden,  Glamour  incorporatini 
Charm,  Mademoiselle  and  Living  for  Young  Homemakers.  Edward 
M.  McGlynn,  formerly  director  of  sales  development  for  Street  i 
Smith,  has  Ireen  named  group  advertising  manager.  Principal  ad- 
I  vantage  of  new  group,  according  to  Mr.  McGlynn.  is  that  advertiso 
I  may  vary  product  and  copy  to  suit  income  level  and  editorial  eu-  . 
,  vironment  of  each  of  five  magazines. 

New  group  rate  is  effective  with  February  1960  issues.  Black  i 
white  rate  for  a  page  in  all  five  books  is  $20,500;  color  $.30,325. 

'  Rates  subject  to  discounts  on  equal  space  appearing  in  all  fi« 
magazines  at  rate  of  10''c  for  four  to  seven  pages;  1.5%  for  eight 
or  more  pages. 

TV’S  GRE.\TEST  INVESTORS  CALLED  ‘BEST-INFORMED’- 
'  “Today’s  best-informed  advertisers  are  TV’s  greatest  investors." 

I  George  G.  Huntington,  vicepresident  and  general  manager.  Tele 
vision  Burean  of  Advertising.  Inc.,  told  Advertising  Federation 
of  America  Third  District  at  Greenville.  S.C. 

“Analysis  of  top  100  advertisers  in  all  media  bears  out  this  con- 
*  elusion.”  Mr.  Huntington  said.  “Their  TV  investments  are  based  not  ; 
on  opinion  but  follow  the  research  findings  of  some  of  the  largest 
research  budgets,  the  most  scientific  of  media  measures.” 

He  said  that  if  advertiser  can’t  afford  to  compete  with  top  100 
advertisers  in  its  own  research  budget,  he  would  do  well  to  folio* 
findings  of  their  research  as  indicated  by  their  media  decisions.  “II 
you  do.”  he  said,  “you'll  join  the  advertisers  who  know  TV’  is  the 
safest  of  all  media.” 

I  -SS  -if-  -)(- 

STUDY  TO  SHOW  AUDIENCE  COMPOSITION,  VIEWER 
'  AGES — Trendex,  Inc.  will  produce  special  study  for  evening  net-  ; 
work  TV  on  audience  composition  and  viewer  ages  for  one  full 
week  of  programs  in  mid-November.  Study  will  be  offered  to  net-  ' 
works,  agencies,  advertisers,  station  reps,  following  publication  in 
early  December. 

-»  -N-  -» 

SURVEY  OF  MUSICAL  ADVERTISING— Phil  Davis  Musical 
j  Enterprises,  Inc.,  New  York,  has  commissioned  newly  organized 
;  research  and  promotion  firm  of  Barnaby  and  Associates  to  conduct 
;  industry-wide  survey  to  determine  practical  procedures  and  de 
j  sirahle  service  standards  in  creative  development  area  of  musical 
■  advertising.  More  than  1.000  agency  executives  and  producers  will 
he  asked  to  express  opinions. 

-a-  *  -w 

MAGAZINE  ROUNDUP — Esquire  issuing  Christmas  “spectacu¬ 
lar”  issue  that  hits  newsstands  Nov.  17.  It  will  weight  three  pounds. 

,  number  some  400  pages,  be  packaged  in  golden  carton,  sell  for  $1 
instead  of  usual  60c.  Issue  will  be  advertised  heavily  in  six  metro¬ 
politan  dailies  in  east,  midwest  and  Pacific  Coast  (via  Grey  Adver¬ 
tising  Agency) ....  Oct.  17  issue  of  Saturday  Evening  Post  will  es¬ 
tablish  another  new  all-time  record  for  ad  revenue — $4-miIIion,  up 
$1,500,000  over  comparable  ’58  issue. ...  In  12-month  period,  average 
I  Seventeen  reader  spends  $69.25  purchasing  8.07  pairs  of  shoes. 

Seventeen  survey  finds.  She  owns  average  of  11.82  pairs  of  shoes, 
j  and  spends  $6.94  for  school  flats.  $10.88  for  date  shoes,  and  $10.16 
for  evening  shoes.  .  .  .  Redbook  survey  reports  younger  women  rely 
more  on  convenience  foods  in  baking  than  do  older  women.  Greater 
percentage  of  younger  women  use  prepared  cake  mixes,  instant  frost¬ 
ing  and  pie  crust  mixes  than  older  women.  Younger  women  also  { 
more  likely  to  try  a  variety  of  brands.  It 
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SAN  DIEGO  CALIFORNIA 


1958  GENERAL  MERCHANDISE  SALES:  $139,683,000 

With  more  than  $139  million  in  general  merchandise  store  sales  for  1958, 
San  Diego  is  28th  in  dollar  volume  among  the  nation's  292  Metropolitan  County 
Areas.  San  Diego  outranks  such  major  markets  as  these: 

MIAMI,  FLORIDA  .  .  .  $135,826,000  DAYTON,  OHIO . $112,680,000 

FORT  WORTH,  TEXAS  .  $134,400,000  ROCHESTER,  NEW  YORK  .  $110,306,000 

San  Diego  is  now  the  third  largest  market  in  the  11  western  states  and  the 
fastest  growing  major  market  in  the  country.  Sell  San  Diego -at  lowest  cost  per 
sale-through  The  San  Dj^  Union  and  Evening  Tribune.  These  metropolitan  news¬ 
papers  have  a  combined  daily  circulation  of  more  than  200,000  (  215,192  ABC 
3/31/59).  Facts  Consolidated  surveys  show  a  readership  of  84.4%,  unduplicated. 


San  Iliega  Mnion  Evening  Tribune 


“The  Ring  ^  of  Truth” 
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15  "Hometown”  Newspapers  covering  San  Diego,  California  —  Northern  Illinois  — 
Springfield,  Illinois  — and  Greater  Los  Angeles  —  Served  by  the  COPLEY  Washington 
Bureau  and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 


e 


whether  you  made  a  go  wi  bnj 
or  not:  newspaper  ads  or  TV 
commercials?” 

In  the  case  of  tires,  newt 
paper  ads  were  the  choice  of 
76%;  in  the  case  of  a  different 
brand  of  gas,  newspaper  ads  re¬ 
ceived  a  65%  rating. 

“As  the  research  figures 
I  Colorado  Springs,  Colo,  show,”  Dr.  Hadley  said,  “there 

I  Sixty-two  percent  of  respon-  is  nothing  like  newspapers  for 
dents  to  a  survey  of  brand  giving  the  consumer  vital,  net 
loyalty  in  the  petroleum  Indus-  essary  information,  telling  hm 
try  just  completed  for  the  Bu-  the  truth,  and  putting  the  final 
reau  of  Advertising,  ANPA,  said  selling  decision  into  a  realistic 
that  if  they  were  in  the  market  framework  by  indicating  exactly 
for  new  tires,  newspaper  ads  how,  when  and  where  the  sale 
would  help  them  more  than  TV  can  be  made, 
commereials.  “After  the  sale  has  been  made. 

Details  of  the  survey  findings  especially  with  a  product  like 
j  were  disclosed  here  this  week  gasoline,  the  purchaser  needs 
I  by  Dr.  Howard  D.  Hadley,  re-  reassurance  that  what  he  bought 
i  search  vicepresident  of  the  Bu-  ^^as  indeed  good.  These  studies 
i  reau,  in  a  talk  before  the  Ameri-  show  that  newspapers  are  ex- 
j  can  Petroleum  Institute.  tremely  effective,  and  perhaps 

i  Considering  newspapers  and  play  a  unique  role  in  post-pur- 
TV  with  respect  to  the  intro-  chase  reassurance  ...  One  of 
duction  of  a  new  gasoline  brand,  the  unique  and  distinctive  qual- 
Dr.  Hadley  revealed,  52%  of  the  ities  of  the  newspapser  medius 
respondents  said  newspaper  ads  ig  that  people  come  to  it,  pur- 
;  \vould  provide  the  most  informa-  posefully,  actively  seeking - 
tion;  59%  said  newspaper  ads  using  it  to  choose  and  decide 
would  be  better  for  “telling  you  upon  buying  action,  and  to  re- 
;  the  truth”  about  the  new  prod-  assure  themselves  about  actions 
uct;  65%  said  newspaper  ads  already  token,”  Dr.  Hadley  said. 


Newspaper 
More  Helpful 
I  han  TV 


how  to  build  a  fortune 


Start  with  a  sin;rle  coin.  Add  another,  and 
another,  and  another.  Then  you’ll  have  a 
fortune  ...  a  continuity  of  coins.  You 
need  continuity  for  successful  advertising, 
too.  It’s  particidarly  effective  with  new's- 
papers.  Newspajiers  go  into  the  same  homes 
day  after  day,  week  after  week.  To  tell, 
to  sell,  to  keep  sold.  Because  we  helieve 
so  strongly  in  the  value  of  continuity  in 
advertising,  w’e  have  pioneered  a  new 
frequency-volume  discount  plan  to  encour¬ 
age  advertisers  to  take  advantage  of  the 
impact  of  continuity.  It  offers  discounts- 
with  no  increase  in  existing  rates.  The 
Continuity-Impact-Discoiinl  plan  makes 
possible  the  most  effective  use  of  news¬ 
papers. 


Harris  Heads  PR 
For  Canadian  National 

Montreai 

Charles  A.  Harris  has  been 
appointed  director  of  public  re¬ 
lations  for  Canadian  National 
Railways.  He  joined  CNR  in 
1952  and  has  been  assistant  PE 
director  since  1966. 

His  pre-railway  career  in- 


liCt  your  nranhum  reprer.cntative  show  von 
how  C-l-D  will  get  im-rcased  advertising 
impact  for  you  in  the  Louisville  iimrket. 


Courier -Sournal 

The  Louisville  Times 


NEW  LA.  CHAPfER  AANR  OFFICERS— Los  Angeles  Chapter  of  tk 
American  Association  of  Newspaper  Representatives  recently  electsd 
new  officers.  Shown  (left  to  right)  are:  Dan  Nielsen,  The  Kati  Co.,  p*** 
president;  Briscoe  Davis,  The  Branham  Co.,  newly-elected  prosidenli 
James  Delhsusaye,  West-Holliday  Co.,  vicepresident;  and  James  Da*! 

Hearst  Advertising  Service,  secretary-treasurer. 

EDITOR  8C  PUBLISHER  for  October  17.  1959 


TV 


i  of 
rent 

I  TO- 


In  the  W ashington,  D.  C,  metropolitan  market 


uref 
hen 
for 
ne^ 
him 
iiiul 
iUtic 
ictly 
sale  'I 

ladt  I 
like 
leeds 
ught 
udies ! 

!  ex-: 
'haps  I 
-pur  , 
le  of 
qual- 
diuB  I 
pur- 
»g  - 
iecide 
o  re- 
rtions 
said  ^ 


Sixty-five  per  cent 


of  all  automobile  owners  read 


The  Washington  Post 
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two  newspapers  combined 


Publication  Research  Service 
of  Chicago,  March,  1959 


For  Moro  Thon  30  Yeori  Washington's  R.O.P.  Color  Nowspoper 


^•prosontod  By:  Sawyer,  Ferguson,  Wolker  Co.  — New  York,  Chicogo,  Detroit,  Atlanta,  Philadelphia,  San  Francisco,  los  Angeles;  Joshuo  B  Powers, 
l*d.— London,  England,  Senor  G.  Enriquez  Simoni  — Memco  City,  Mexico,  Allin  Associotes  — Toronto  ond  Montreol,  Canada;  The  Hal  Winter  Co.,  Florida 
Hotel  ond  Resort  odv.  rep.  — Miami  Beach,  Florida;  Tom  McGill,  New  England  Hotel  ond  Resort  odv.  rep.  — West  Roxbury,  Massochusetts;  lou  Robbins, 
New  York  and  New  Jersey  Hotel  and  Resort  odv.  rep.— 1265  Broadway,  N  Y  ,  N  Y  ,  Pock,  The  Comic  Weekly 
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Dodge  Campaign  Puts 
Emphasis  on  Papers 


A  multi-million  dollar  adver¬ 
tising  program,  with  the  em¬ 
phasis  on  newspaper,  is  being 
used  by  Dodge  Division  of 
Chrysler  Corp.  to  introduce  the 
1960  Dodge  and  Dodge  Dai-t 
cars  to  the  public. 

According  to  W.  D.  Moore, 
director  of  advertising  and  sales 
promotion,  “close  to  $1,500,000 
will  be  spent  in  newspaper  ad¬ 
vertising." 

The  Dodge  and  Dodge  Dart 
1960  campaign  will  be  conducted 
in  more  than  3,000  dailies  and 
weeklies,  31  national  magazines, 
on  489  radio  stations,  and 
through  6,880  outdoor  posters. 

Sludebaker-Packard 
Ups  ’60  Lark  Budget 

Studebaker- Packard  Corp.’s 
advertising  program  (via 
D’Arcy  Advertising  Co.)  for  its 
1960  Lark  will  appear  in  2,100 
newspapers,  22  national  maga¬ 
zines,  on  1,300  radio  stations,  on 
TV  and  outdoor. 

The  advertising  budget  will  be 
the  largest  in  S-P’s  history  and 
represents  a  50*^  increase  over 


the  1958  ad  expenditure. 

BroMii-Foniiaii  Sets 
ROP  Color  Schedule 

Newspaper  ads  (via  Ei'win 
Wasey,  Ruthrauff  &  Ryan,  Chi¬ 
cago),  in  one,  two,  and  four 
colors,  are  being  used  in  the  in¬ 
troduction  of  Brown-Forman 
Distillers  Corp.’s  Old  Forester 
new  86-pi-oof  “lighthearted” 
Kentucky  Bourbon. 

Scheduled  in  papers  in  major 
markets  through  mid-November, 
the  ads  will  be  run  in  two  basic 
sizes — full-page  or  1,200  lines — 
and  in  two  or  four  colors  where 
mechanical  facilities  permit. 

This  introductory  offer  will 
l)e  supported  with  outdoor 
posters. 

Only  last  week  Brown-Forman 
announced  its  300-paper  sched¬ 
ule  for  Early  Times  Bourbon 
(E&P,  Oct.  10,  page  19). 

Seagram  Unveils  Yule 
Packages,  Ad  Plans 

Seagrams-Di.stillers  Co.  this 
week  unveiled  its  Christmas  gift 


If  your  sales  staff 

can’t  be  everywhere  at  once, 

remember, 


'V  Everywhere, 

men  who  shape  and  approve 
the  big  national  advertising  programs 
'  read  The  Wall  Street  Journal 
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packages  for  its  many  brands 
along  w'ith  plans  for  holiday 
advertising. 

Douglas  S.  Clark,  advertising 
manager,  described  the  campaign 
as  the  “most  extensive  in  the 
company’s  history.” 

“Attention-getting,  brilliant 
four-color  spreads  in  leading  na¬ 
tional  consumer  magazines  will 
spearhead  a  concentrated  cam- 
l)aign  utilizing  newspapers  in 
every  important  market  in  the 
country,”  Mr.  Clark  said.  “Sea¬ 
gram’s  advertising  will  hit  a  new 
peak  of  intensity  in  the  weeks 
and  days  preceding  the  holiday 
to  command  the  attention  of  the 
widest  possible  number  of  gift 
shoppers.” 

Brands  concerned  are  Sea¬ 
gram’s  7  CrowTi  Whiskey,  Sea¬ 
gram’s  V.  O.  Canadian  Whiskey, 
and  Seagi’am’s  Golden  Gin. 

Pre-holiday  newspaper  adver¬ 
tising  for  Seagram’s  7  Crown 
includes  more  than  600  news¬ 
papers  in  over  500  markets  with 
a  combined  circulation  of  more 
than  42,000,000.  The  Seagram’s 
V.O.  newspaper  schedule,  in¬ 
cluding  four-color,  full-page  in¬ 
sertions  in  many  markets,  will 
include  150  newspapers  with  a 
combined  circulation  of  more 
than  27,000,000. 

• 

TV  Antenna  Brings  In 
Newspaper  Ad  Linage 

Philadelphia 
The  Jerrold  TV-Receptor,  a 
six-inch  TV  antenna  that  hides 
behind  the  TV  receiver  and 
eliminates  “rabbit  ears,”  is  be¬ 
ing  promoted  by  department 
stores  in  major  newspapers  in 
key  cities  throughout  the  U.  S. 

The  electronic  antenna  was 
developed  by  Jerrold  Electronics 
Corp.  of  Philadelphia  (via  Lav- 
enson  Bureau  of  Advertising, 
Inc.). 

The  Hecht  Company  used  a 
full-page  ad  in  the  Watthint/ton 
(D.  C.)  Star  on  Oct.  7  to  coin- 
I  cide  W’ith  a  new  branch-store 
opening.  Kaufmans  took  a  large- 
'  space  ad  in  the  Pittsburgh  (Pa.) 
Press  on  Oct.  9,  and  Famous 
Barr  in  St.  Louis  and  the  May 
Company  in  Cleveland  broke  in¬ 
sertions  in  local  papers  on  Oct. 
11. 

Macy’s,  New’  York  w’ill  run 
its  “TV-Receptor”  ad  in  the 
New  York  Times,  and  Gimbels 
of  Philadelphia  will  break  w’ith 
its  ad  in  the  Philadelphia  In¬ 
quirer  simultaneously  on  Oct.  18. 

Carson  Pirie  Scott  plans  its 
promotion  for  Oct.  22  in  the 
Chicago  Tribune. 

Also  scheduled  are  co-op  new’s- 
paper  ads  in  major  markets. 

• 

Other  Campaigns  .  .  . 

Print  advertising  schedule  for 
I  General  Foods’  Jell-0  division 


features  full-page  ads  in  lead¬ 
ing  Sunday  supplements,  in¬ 
cluding  Sunday  and  Parade,  as 
well  as  selected  independents.  A 
salad  recipe  also  will  be  used  in 
local  new’spapers.  Promotion  is 
built  around  recipe  for  apples 
and  Jell-0  in  Waldorf  salad. 
Schedule  includes  TV. 

*  •  * 

An  extensive  national  adver¬ 
tising  campaign,  to  back  up  the 
introduction  of  the  new  Lind 
3-1)  Glitter  Pen,  is  scheduled  to 
bi’eak  in  November,  during  the 
jreak  of  the  holiday  selling  sea¬ 
son.  Insertions  w’ill  appear  in 
four  Sunday  magazine  supple 
ments  and  w’ill  reach  an  audi¬ 
ence  of  nearly  90,000,000  people 
in  nearly  300  cities  in  47  states 
and  Washington,  D.  C.  Included 
in  the  schedule  are:  This  Week. 
Sunday,  Parade  and  Famils 
Weekly. 

#  ift 

Fall  promotion  of  53-piece 
Boontonware  service  for  eight 
at  special  price  of  $39.95  will  be 
backed  by  national  ad  program 
reaching  60,000,000  readers 
Full-color  pages  appeared  ii 
This  Week  of  Oct.  11 ;  are  .sched¬ 
uled  for  Oct.  26  issue  of  Lift 
magazine  and  Rural  Gravurt 
Dealers  who  tie  in  local  news- 
jraper  ads  to  the  Oct.  11-31  dates 
of  firm’s  national  ad  program. 
W’ill  be  allowed  special  bonus  ad 
allowance. 

*  *  * 

Watchmakers  of  Switzerland 
on  Oct.  6  broke  1,750-line  ads  in 
60  dailies  educating  consumers 
on  advantages  of  high-quality 
jeweled-lever  watches  (via  Cun¬ 
ningham  &  Walsh,  Inc.).  Maga¬ 
zines  and  I’adio-TV’  also  .sched¬ 
uled. 

*  *  ♦ 

First  shot  of  a  war  Chock 
Full  O’  Nuts  coffee  (via  Gray 
Advertising  Agency)  expects  to 
ignite  in  myriad  of  homes  was 
fired  last  w’eek  in  newspapers 
and  other  media  to  tune  of  J1 
million.  Campaign  urges  man  of 
house  to  rebel  against  wife  who 
doesn’t  sei-ve  a  good  cup  of 
coffee. 

*  *  * 

Jell-0  division  of  General 
Foods  considering  four-color  ads 
in  syndicated  and  independent 
supplements  (via  Foote,  Cone 4 
Belding)  to  push  Minute  Sliced 
Potatoes,  a  new  product.  Area 
trade  promotions  may  or  may 
not  involve  new’spapero  at  this 
point. 

• 

.41coa  ‘Foils’  Daily 

About  100  miles  of  page-width 
aluminum  foil  w’ent  into  the 
110-page  editions  of  the 
(N.  Y.)  Evening  News  for  Od- 
7  on  behalf  of  the  Aluminum 
Company  of  America’s  .41coa 
W  rap. 
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There  are  no  detours  on  First.  You  drive  straight 
Home  to  a  big  welcome.  No  other  street  gets  you  there 
•SO  fast ...  or  serves  so  many  families. 

You  see,  they  all  read  Home  Magazine,  the  popular 
rotogravure  section  of  the  Los  Angeles  Sunday  Times. 
.\nd  surveys  show  that  these  families  — almost  900,000 
of  them— are  more  able  to  buy  than  any  other  group 
of  newspaper  readers  in  Southern  California.  It  makes 


sense  to  court  them  with  your  selling  message. 

If  you  want  to  sell  the  family,  turn  right  at  First 
Street— home  of  the  Times  Home  Magazine.  You’ll 
visit  more  Southern  California  homes  than  most  of  the 
leading  national  magazines  . . .  and  more  than  any 
other  newspaper. 

In  Los  Angeles,  there’s  just  no  place  like  Home  — on 
First  Street.  That’s  the  home  of  The  Times. 


First  in  the  nation’s  No.  2  market  Los  Angeles  Times 

Represented  by  Cresmer  and  Woodward,  New  York, 
Chicago,  Detroit,  Atlanta  and  San  Francisco 

editor  8c  publisher  for  October  17,  1959 


In  Los  Angeles,  First  Street  is  the  best  way  to  go  Home 


Light  Reading  Fans — Here’s  Another 

“Bearded  Author  Beards  The  Clean-Shaven."  By  Wibberley  j 
If  a  man  should  wish  an  increase  in  humility,  which  is  some-  ! 
thing  to  be  desired  in  this  brash  and  feisty  age,  he  would  be  well  ! 
advised  to  grow  a  heard.  Nothing  is  so  conducive  to  patience  and  ^ 
tolerance  for  one’s  fellows  as  being  bearded;  nothing  makes  a  man  | 
so  conscious  of  his  own  shortcomings  as  to  be  set  off  from  his  | 
contemporaries  by  a  fine  set  of  whiskers.  ■ 

I  know  of  what  I  speak  for  I  have  been  bearded  myself  these  j 
past  seven  or  eight  years,  and  in  that  time  have  suffered  an  enor-  j 
mous  loss  of  privacy.  Perfect  strangers  think  nothing  of  approach-  i 
ing  me  to  inquire  into  the  health  of  Rudolf,  the  Red-Nosed  Rein-  | 
deer.  Men  and  women  with  whom  I  have  not  even  a  nodding  ! 
acquaintance  want  to  know  if  I  do  not  itch  at  the  height  of  summer  | 
and  I  have  gravely  dealt  with  many  inquiries  about  the  problems 
of  drinking  soup  when  fully  whiskered.  ' 

All  these  intrusions  w’ould  be  resented  by  the  clean-shaven,  who 
are  never  called  upon  to  answer  why  it  is  that  every  morning  they 
scrape  their  faces,  peering  out  of  sleep-laden  eyes  into  a  steamed 
mirror  in  their  bathrooms.  The  answer  of  course  is  vanity — pure 
vanity.  They  shave  to  improve  their  looks — to  make  themselves 
more  handsome,  more  acceptable  to  women  and  to  make  them¬ 
selves  appear  somewhat  younger  than  they  are.  But  the  humble 
bearded  man  will  have  nothing  to  do  with  such  follies.  He  abolishes 
the  steamy  mirror,  the  never-quite-clean  razor,  the  whole  ordeal 
of  shaving  whose  purpose  is  to  impress  his  fellows,  and  permits  his 
beard  to  grow,  casting  aside  the  folly  of  physical  attraction. 

It  was  not  alwavs  so,  of  course.  At  one  time  the  beard  was 
reckoned  quite  as  alluring  as  Yul  Brynner’s  bald  head.  The  ancient 
Egyptians,  being  a  people  of  little  facial  hair,  made  huge  artificial 
beards  which  they  suspended  from  their  chins  to  the  delight  of  j 
their  womenfolk.  These  beards  were  attractively  waved  in  the  ! 
style  of  the  marcel  and  indeed  they  were  also  dyed.  They  might  be 
a  royal  purple  or  a  spring  green  or  a  flaming  red.  and  a  delightful 
sight  it  must  have  been  to  have  been  seated  around  a  banquet 
table  in  the  midst  of  such  a  kaleidoscope  of  flambo\’ant  whiskers. 

With  the  rise  of  the  Roman  Empire,  the  beard  waned.  The 
Romans  were  not  themselves  a  heavily  bearded  people  and  copied 
their  manners  from  the  Greeks.  And  it  was  well  known  of  course 
that  Alexander  the  Great  had  commanded  that  his  soldiers  should 
shave,  for  he  had  noted  that  their  enemies  often  seized  them  by 
the  beard  in  battle  and  cut  their  throats.  Beardless,  they  did  not 
face  this  hazard  and  the  legions  of  Rome  shaved  after  the  Greek 
fashion.  It  became  manly — a  mark  of  a  soldier  to  be  clean-shaven. 
Then  it  became  a  mark  of  being  civilized  to  go  through  the  daily 
ordeal  with  a  razor.  For  when  the  Romans  invaded  Gaul,  they 
found  the  Celts  both  bearded  and  fierce.  “Barbarous.”  they  said 
of  them,  meaning  that  they  were  bearded  and  so  the  bearded  .man 
became  the  barbarian  of  the  Roman  wmrld. 

The  popularity  of  the  beard  waxed  and  waned  in  western  civil¬ 
ization  according  to  the  time.  In  the  foppish  eighteenth  century, 
when  a  man  might  spend  a  small  fortune  on  a  flowered  waistcoat, 
the  beard  was  banished.  Washington  was  clean-shaven  and  wigged. 
But  when  the  wig  (an  appeal  to  vanity)  went,  the  beard,  which  is 
the  mark  of  the  plain  and  humble  man,  returned.  The  great 
Lincoln  was  bearded  (and  surely  the  world  has  rarely  seen  a  more 
patient  or  forbearing  man)  and  so  W’as  Grant  and  Hayes  and 
Garfield.  The  soldiers  of  the  Civil  War  were  largely  bearded  and 
so  were  those  manv  pioneers  who,  after  that  great  conflict,  opened 
up  the  American  west. 

And  if  we  turn  to  the  field  of  letters,  Walt  Whitman  was 
bearded  and  so  also  Shaw  (and  so  am  I).  It  would  be  a  daring 
man  indeed  who  would  undertake  to  argue  that  George  Bernard 
Shaw  was  anything  but  humble.  Did  he  not,  in  deep  humility, 
explain  the  meanings  of  his  plays  in  prefaces  where  other  play¬ 
wrights  (clean-shaven)  had  the  arrogance  to  assume  that  their 
work  required  no  explanation  at  all,  and  so  volunteered  none? 

I  have  in  recent  years,  noted  an  increase  in  the  bearded  popula¬ 
tion  of  the  western  world  and  particularly  the  United  States  and 
rejoice  at  it.  For  here,  surely,  is  the  sign  of  a  needed  turning  away 
from  vanity,  a  discarding  of  looks  for  the  sake  of  looks,  and  an 
abandonment  of  that  curse  of  the  twentieth  century — the  desire  to 
be  pleasing  to  women. 

The  wmrld  is  properly  a  man’s  wmrld  and  it  is  heartening  to 
see  it  return  to  the  hands  of  plain,  unpretentious,  bearded  men. 
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WHEN  IT  COMES  TO  TEST  MARKETS  there  is  something  dif. 
ferent  in  the  Thomson  Test  Plan,  as  announced  by  Thomson  News 
papers  in  Canada.  The  Thomson  newspapers  in  27  markets  offer  to 
supervise  any  testing  in  conjunction  with  an  advertising  campaign, 
which  manufacturers  may  care  to  ask  for,  whether  the  testing  is  to  1 
check  effectiveness  of  advertising  label  changes,  price  and  discount 
revisions  or  merchandising  methods.  In  actual  fact,  there  is  no  typo 
of  testing  which  the  Thomson  Company  won’t  undertake  unde 
the  direction  of  the  advertiser  or  his  agency.  If  any  costs  are  in¬ 
volved  they  are  minor,  and  are  determined  individually  depending 
on  amount  of  detail  involved.  Thomson  Newspapers  head  office 
are  in  Toronto,  at  44  King  Street  West.  E.  J.  Mannion  is  the  director 
of  advertising. 

■*  *  * 

BEST  DRESSED  EOR  HER  LIEE  awards  will  be  presented  by 
the  Los  Angeles  (Calif.) M/Vror  News,  at  the  home  of  Mr.  and  Mrs. 
Norman  Chandler  on  October  19.  The  identity  of  the  11  Southern 
California  woman  will  not  be  made  known  until  the  actual  present*- 
tions  are  made.  Each  will  receive  an  ebony  and  copper  plaque  signi¬ 
fying  that  the  women  honored  have  made  life  important  by  living 
it  fully.  Each  has  found  a  place  for  herself  and  her  talents  and  h*5 
developed  a  formula  of  dressing  extremely  well,  whether  her  in¬ 
come  is  large  or  small. 

*  -»  -N- 

A  STUDY  OF  THE  POPULATION  SWITCH  to  the  suburbs,  the 
advantages,  the  disadvantages  and  the  suburban  mores,  is  appear¬ 
ing  in  the  Philadelphia  (Pa.)  Bulletin. 

Called  “Philadelphia’s  Booming  Suburbs”,  the  series  of  24  articles 
was  prepared  by  a  team  of  more  than  30  editors  and  reporten. 
Their  report  covers  the  seven-county  suburban  area  of  Philadelphii 
and  New  Jersey. 

A  THOUGHT  PROVOKING  cooperative  advertisement  to  be 
shared  by  dividend-paying  companies  whose  common  stock  is  traded 
on  the  American  Stock  Exchange  will  be  a  feature  of  the  New  York 
Herald  Tribune's  annual  Economic  Review  and  Eorecast  on  Sunday. 
January  10.  This  is  the  third  of  a  successful  series  in  the  Herald 
Tribune.  The  cost  will  be  prorated — each  company  paying  a  maxi¬ 
mum  of  $129.  The  cost  is  $46  less  than  last  year,  because  of  the  j 
favorable  response  of  those  companies  eligible  to  participate. 

«  »  * 

AN  ADVICE  FROM  SANTA  CLAUS  supplement  is  scheduled 
for  December  11  in  the  Daily  Journal  (English)  of  Caracas.  Vene¬ 
zuela.  The  Joshua  B.  Powers  office  here  says  this  edition  will  be 
full  of  suggestions  regarding  what  to  buy  for  father,  husband, 
mother,  children,  other  relatives  and  friends.  It  will  contain  article? 
on  Venezuelan  and  foreign  Christmas  customs,  recipes  for  Christra”? 
foods  and  sweets,  Christmas  Carols  from  Venezuela  and  the  Eng¬ 
lish-speaking  countries,  etc.  The  date  on  which  this  Supplement  will 
appear  coincides  with  that  on  which  many  oil  companies  and  other 
business  concerns  will  pay  the  year-end  bonus  to  their  executive? 
and  employees. 

*  -*-  -» 

TWENTY-TWO  MILLION  WORKING  WOMEN,  including  12 
million  housewives,  a  majority  of  whom  are  in  upper  income 
families,  represent  to  advertisers  a  huge  new  buying  force  that  can 
best  be  reached  through  the  daily  newspaper,  according  to  the  ; 
Bureau  of  Advertising,  ANPA.  In  a  just-published  bulletin  in  it« 

I  “Valuable  Data”  series,  the  Bureau  points  out  that  the  number 
1  of  employed  housewives  was  33%  greater  in  19.S7  than  in  1951 
:  This  growth  has  been  entirely  in  families  in  the  upper  income 
j  bracket  of  $6,000  and  over — an  increase  of  148%  in  the  six-year 
I  period.  Besides  working  housewives,  the  female  labor  force  also 
I  includes  approximately  five  million  women  who  are  widowed 
divorced  or  separated,  and  more  than  five  million  single  women. 

-»  -»  « 

A  “FOOTBALL  WEEK-END”  excursion  to  New  York  City,  Oct 
30-Nov.  1,  with  reserved  seats  for  one  collegiate  and  one  profes¬ 
sional  grid  game,  is  sponsored  by  the  Buffalo  Evening  News.  The  j 
party  will  see  the  first  meeting  of  the  West  Point  Cadets  and  the  , 
Air  Force  Academy  Falcons.  The  next  afternoon,  it  will  see  the  New  H 
York  Giants-Green  Bay  Packers  game.  The  trip  will  be  made  bl  B 
train  or  plane.  Prices  range  from  $48.95  to  $74.50.  ■ 
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How  to  show  your  product 

to  124,000  buying  families 

The  most  economical,  most  effective  way  to  reach  the  family  spenders  in  Hartford, 
the  nation's  top  big  city  in  net  income  per  family,  and  its  29  surrounding  towns,  is  to 
advertise  in  The  Hartford  Times,  Connecticut’s  largest  daily  newspaper. 

The  Times  delivers  saturation  coverage  in  Greater  Hartford,  80%  coverage  in  sur¬ 
rounding  areas,  and  is  delivered  to  the  homes  in  the  evening — the  time  when  most 
families  make  their  buying  decisions. 

Wxjms 

Member:  The  GanneH  Group 

represented  by  GANNETT  ADVERTISING  SALES,  INC. 

New  York  •  Syracuse  •  Philadelphia  •  Detroit  •  Chicago  •  San  Francisco  •  Hartford 


Fairchild  Ready 
With  Full  Color 

Full-color  advertising  in  all 
daily  and  weekly  Fairchild  Pub¬ 
lications  will  be  available  be¬ 
ginning  in  mid-October,  it  was 
announced  last  week  by  Edgar 
W.  B.  Fairchild,  vicepiesident 
and  treasurer  of  Fairchild  Pub¬ 
lications,  Inc.,  New  York.  This 
will  mark  the  fii-st  use  of  four- 
color  printing  by  any  consumer 
or  business  newspaper  pub¬ 
lished  in  New  York  City. 

One-color  and  black  advertise¬ 
ments  have  been  successfully 
used  for  the  past  two  years  by 
advertisers  in  the  six  Fairchild 
business  newspapers.  With  new 
press  equipment,  two-  and  three- 
color  and  black  process  work 
will  be  available  to  advertisers 
on  a  regular  basis  in  Daily  News 
Record,  Women's  Wear  Daily, 
Home  Furnishings  Daily,  Foot¬ 
wear  News,  Supermarket  News 
and  Electronic  News. 

Rates  for  a  full  page  in  all 
of  the  Fairchild  newspapers, 
over  and  above  the  cost  of  space 
and  any  premiums  for  position, 
will  be  $500  for  the  first  color, 
$300  each  for  the  second  and 
third  color,  or  a  total  charge  of 
$1,100  for  a  full-color  process 
page. 


A<1  for  Dailies  Cites 
Circulation  Growth 

New  records  in  daily  news¬ 
paper  circulation  in  the  U.  S. 
and  Canada  combined  are  an¬ 
nounced  in  a  special  ad  just 
issued  by  the  Bureau  of  Ad¬ 
vertising,  ANPA,  for  use  by 
daily  newspapers  in  their  own 
pages. 

U.  S.  circulation,  the  ad 
states,  now  stands  at  58,604,- 
942,  “largest  in  the  history 
of  the  newspaper  industry!” 
Combined  circulation  for  the 
two  countries  is  now  62,471,- 
247. 

Headlined  “Our  Rising  Tide 
of  Readers  Has  Reached  a 
Record  High,”  the  ad  will  be 
made  available  to  the  700 
newspapers  cari-ying  the  Bu¬ 
reau’s  Newspaper  Promotion 
Advertising  Campaign,  and 
will  also  be  offered  to  the 
other  Bureau  member  news¬ 
papers.  It  is  being  supplied 
in  three  sizes  —  full  page, 
1,000  lines  and  600  lines. 


The  cost  of  two  facing  pages 
or  a  centerspread  will  be  $800 
for  the  first  color  and  $500  each 
for  the  second  and  third  color, 
for  a  total  cost  of  $1,800  over 
and  above  the  cost  of  space  and 
any  other  premium  chai’ges. 


More  and  more  people 
vt^ho  have  more  and 
more  money  to  spend 


They  boosted  retail  sales 
in  every  major  sales 
category  .  .  .  9%  to  15% 


They  boosted  the  circulation 
of  the  Herald-Mail  17'/2% 


If  you  v/ant  them  to  believe  in  your  product, 
put  it  on  the  pages  of 

HeralJi-iHatl 

covering  Maryland's  2nd  largest  market 

HAGERSTOWN.  MD. 

Nationally  represented  by  Burke,  Kuipers  &  Mahoney,  Inc. 


Milwaukee  Test  Ads 


Boosted  Sales 

A  local  campaign  conducted 
by  the  Milwaukee  Gas  Company 
to  test  advertising’s  power  to 
sell  gas  heating  equipment  re¬ 
sulted  in  sales  increases  of  50% 
over  the  corresponding  period 
last  year. 

R.  B.  Schmidt,  general  sales 
manager,  Muller  Climatrol,  Di¬ 
vision  of  Worthington  Corp.,  re¬ 
ported  on  the  campaign  before 
the  marketing  conference  of  the 
Industrial  Conference  Board 
in  New  York.  Explaining  that 
the  residential  heating  and  cool¬ 
ing  industry  invests  only  two 
percent  of  the  sales  dollar  in 
advertising,  he  said  there  are 
over  200  manufacturers  in  the 
industry  and  that  only  10% 
have  national  distribution,  and 
no  brand  names  have  yet 
emerged  on  the  national  level. 

“The  pattern  has  been  to  spend 
money  nationally  to  develop  at 
least  an  ‘awareness’  as  to  brand, 
and  then  through  dealers  and 
distributors,  develop  sales  and 
ad  programs  in  local  markets,” 
he  said. 

In  Milwaukee,  since  the  utility 
does  not  merchandise  heating 
equipment,  the  program  is  being 
conducted  on  behalf  of  231  par¬ 
ticipating  dealers.  The  program 
-started  early  in  June  and  opened 
with  teaser  ads  around  the  theme 
“Who  is  Mr.  G.  H.?”  The  ques¬ 
tion  was  asked  in  one  form  or 
another  through  2.000  lines  of 
newspaper  ads,  105  TV  spots, 
and  550  radio  spots  a  week. 

The  question  was  answered  as 
“Mr.  Gas  Heat,  your  accredited 
dealer”  in  two  double  truck  ads 
in  the  Journal  and  the  Sentinel. 
Since  then  it  has  been  sustained 
bv  2.000  newspaper  lines  a  week, 
35  TV  spots,  and  168  radio 
spots. 

Mr.  Schmidt,  commenting  on 
the  50%  gain  in  sales,  said  some 
dealers  showed  no  increases, 
some  10%,  others  20%,  with 
some  gaining  as  high  as  100%. 

A  second  phase  of  the  program 
is  currently  underway  offering 
sales  training  courses  to  dealers 
conducted  by  outside  special i.sts. 


B&B  Ups  Miller 

Harold  Miller,  associate  me¬ 
dia  director  of  Benton  &  Bowles, 
Inc.,  has  been  elected  a  vice- 
president  of  the  agency.  He 
joined  B&B  in  1954  as  manager 
of  media  analysis.  Two  years 
later  he  was  appointed  an  asso¬ 
ciate  media  director.  Before 
joining  B&B,  Mr.  Miller  was 
media  research  manager  of  the 
Blow  Agency. 
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Swartzell  Heads 
General  Ad  Dept. 

Elkhart,  Ind. 

Allen  Swartzell,  formerly 
manager  of  the  Goshen  branch 
of  the  Elkhart  Truth,  has  been 
named  national  advertising  and 
promotion  manager  of  the  Truth, 
it  was  announced  by  John  F. 
Dille  Jr.,  editor  and  publisher. 

Mr.  Swartzell  succeeds  Leslie 
E.  Fleck  Jr.,  who  has  been 
named  promotion  manager  of 
Charlotte  (N.  C.)  Newspapers, 
Inc. 

A  graduate  of  Indiana  Uni¬ 
versity,  Mr.  Swartzell  had  been 
a  reporter  for  the  Tinith  for 
more  than  four  years  prior  to 
his  appointment  as  manager  of 
the  Truth  office  in  Goshen. 

• 

O’Mara  &  Oniisbee 
Holds  13lli  Meeting 

National  advertising  manag¬ 
ers  of  newspapers  represented 
by  O’Mara  &  Ormsbee,  Inc., 
gathered  in  New  York  Oct.  1-2 
for  the  13th  annual  O&O-Na- 
tional  Advertising  Managers 
meeting. 

The  group  was  addressed  by  F 
two  speakers:  John  Bolger, 
president,  Bolger  Company,  Chi¬ 
cago,  and  Kent  D’Allessandro 
of  BBDO’s  New  York  office,  who 
spoke  on  “Media  Markets.” 

• 

Ex-Newsgal  in  Agency 

Stamfx)RD,  Conn. 

Joan  R.  Churchill  has  been 
named  public  relations  director 
of  Moore  &  Co.,  Inc.,  local  ad¬ 
vertising  agency.  Mrs.  Churchill 
has  served  as  a  reporter  on  the 
Springfield  (Vt.)  Reporter  and 
on  the  Albert  Lea  (Minn.)  Trib¬ 
une.  At  one  time  she  was  adver¬ 
tising  representative  for  the 
Rutland  (Vt.)  Daily  Herald. 

• 

Johnson  Opens  Agency 

Oliver  Johnson,  formerly  na¬ 
tional  advertising  manager  of 
the  Kankakee  (Ill.)  Daily  Jour¬ 
nal,  has  opened  his  own  adver¬ 
tising  agency  under  the  name  01- 
lie  Johnson  Advertising  Agency, 
Kankakee,  Ill. 

• 

G,  N  &  R  Appointee! 

San  Francisco 

The  Oxnard  (Calif.)  Prest- 
Courier  has  named  Gilman, 
Nicoll  &  Ruthman  as  national 
advertising  representative. 
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In  the  last  12  months,  one  Detroit  after¬ 
noon  paper  registered  a  substantial  loss 
and  the  other  a  moderate  gain  ...  for  a 
combined  net  loss.  It  means  Detroit  after¬ 
noon  newspapers  now  compete  for  a  smaller 
share  of  the  total  daily  newspaper  audience. 


Michigan’s  prize-winning  paper  continues 
its  fast-growing  pace.  And  as  Michigan’s 
only  morning  newspaper,  it  gets  readers’ 
undivided  attention  .  .  .  and  provides  total 
morning  coverage  for  advertisers  in  the 
nation’s  fifth  largest  market. 


Circulation  gains  and  losses  from  publisher’s  statements  to 
U.  S.  Post  Office  for  the  year  ending  Oct.  I,  1958  and  1959. 


^ee  Michigan’s  Most  Wanted  Newspaper! 

national  REPRESENTATivfst  StoTy,  Brooks  &  Finley  •  retail  rerresentative:  George  Molloy,  New  York 
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Supermarket 
Ads  Stress 
People 


Garvey  Elected  neaa 

.rnni  r*®  Swaps  Gray  Flannel  qj  Midwest  Ad  Gr<»up 

\  f  ^  Flannel  Drawers  Kansas  Cm 

Another  Madison  Avenue  Charles  Garvey,  Baton  Rougt 
t  T' /  X  /I  attache  Indian  has  hit  the  (La.)  State  Times  and  Morning 

y  \l//  J  1  trail  for  life  on  the  ski  slopes  Advocate,  has  been  elected  presi- 

R /l-  1%  \  of  Vennont.  James  G.  Mac-  dent  of  the  Midwest  Newspaper 

Connack,  former  public  rela-  Advertising  Executives  Asso- 

^  I  1  tions  executive  at  Trans  ciation  at  the  group’s  85th  semi- 

World  Airlines  and  Conant  &  annual  meeting  held  here.  He 
■'"Wi,  I  Sullivan,  has  been  named  man-  succeeds  Tams  Bixby  Ji-.,  Mus- 

‘HEIJA)'...  aging  director  of  the  Vermont  kogee  (Okla.)  Phoenix  and 

,  ^  News  Bureau  in  Montpelier.  Times-Democrat. 

llic  iiia^ic  word  [»  „ 

•  1  I  •  The  Vermont  News  Bureau,  Other  officers  elected  were: 

i  organized  by  Wolcott  &  As-  Willis  Brown,  Minneapolit 

sociates,  Inc.,  public  relations  (Minn.)  Star  and  Tribune,  vice¬ 
firm  of  New  York,  Los  An-  president;  George  Gearhart, 

geles  and  San  Francisco,  has  Fayetteville  (Ark.)  Northicest 

Skpiu  Nwii  j  been  set  up  to  give  business,  Arkansas  Times,  secretary- 

“  industry  and  tourist  attrac-  treasurer;  and  S.  Theodore 

-  tions  in  Vennont  their  first  Sandberg,  Wichita  (Kans.) 

Burslary  Results  nation-wide  press  and  public  Eagle,  sergeant-at-arms. 

In  Mink  Cnat  Ad  relations  sei-vice.  Bentley  Gold  Trophy  for 

Formerly  of  the  New  York  j^ggi;  advertising  campaign 
RocKFor.D,  Ill.  Times  staff,  Mr.  MacCormack  ^^s  wmn  by  William  Fehren- 

Over  the  week-end  of  Septem-  will  be  dealing  with  press  re-  bach,  Joplin  (Mo.)  Globe.  The 

ber  26-27,  a  Rockford  men’s  and  lations  activity.  His  job  will  Pai-ker  Award,  a  $25  cash  prize 

women’s  downtown  clothing  be  to  develop  and  write  news  fgj.  ^be  best  small-ad  series  sub¬ 
store  was  burglarized,  with  loot,  stories,  features  and  articles  fitted,  was  won  by  E.  Julian 

some  mink  coats,  for  national  placement  by  the  Hemdon,  Little  Rock  (Ark.) 

Vennont  News  Bureau  staff.  Democrat. 

Advertising  copy  writerir  for  -  Next  meeting  of  the  associa- 

com  Product*  Joins  tio"  is  set  for  Feb.  21-22,  i960, 
the  Rockford  Ad  Departments  • 

The  advertising  departments  Bourbon  Gets  Second 
of  Com  Products  Sales  and  Best  Million  Shot 

Foods,  Divisions  of  Com  Prod¬ 
ucts  Company,  have  been  com-  Schenley  Industries,  Inc.,  re- 
Quality,”  it  was  illu-  bined.  The  new  department  is  porting  the  Bourbon  Institute’s 
strated  with  a  mink-clad  female  headed  by  Albert  Brown,  vice-  fii’st  year  a  success  (E&P,  Oct 


Supermarket  operators,  faced 
with  tough  competition,  are 
learning  that  price  advertising 
in  newspapers  alone  is  not 
enough;  they  are  finding  a  much 
needed  plus  in  advertising 
with  “people-appeal,”  accord¬ 
ing  to  Herbert  A.  Moi-se,  head 
of  the  New  York  promotion  finn 
bearing  his  name. 

“We  are  in  our  third  year  of 
store  personality  ads,”  Mr. 

Morse  told  Editor  &  Publisher 
in  announcing  publication  of  a 
fourth  series  of  store  personality 
newspaper  ads  for  supermarkets, 

“and  they  are  now  being  mn  in 
some  175  newspapers  by  90 
stores  in  150  marketing  areas. 

“One  of  the  most  gratifying 
aspects  of  this  program  has  been 
the  general  acceptance  of  this  including 
style  of  advertising  as  a  volume  amounting  to  $25,000. 
and  profit  producer. 

40.  »  4  4  1  the  store, 

ore  mage  .s  together  a  whimsical  ad  for 

“Today,”  Mr.  Morse  went  on,  publication  in  1  ~  ' 

“we  seldom  hear  the  phrase  *in-  Register-Republic  the  following 
stitutional  advertising.’  Instead,  Wednesday  and  the  Rockford 
we  hear  it  called ‘hospitality’ and  Morning  Star  the  next  day. 

‘store  image’  advertising,  bring-  Headlined  “Burglars  Prefer 
ing  it  into  its  proper  focus  as  Owens 

a  business-getting  tool.”  _  _  ...  _ _ _ 

The  newspaper  campaign  ^  of  Sherlock  Holmes,  and  bore  a  president  for  advertising  of  the 
935-line  ads  (see  cut)  is  being  sub-head  “So  will  you,  but  we  Best  Foods  Division, 
mn  on  an  exclusive  basis  by  recommend  the  hours  from  9:30  Rpnortinv  to  Mr  Brown  in 

supermarket  companies  of  all  a.m.  to  5  p.m _ so  that  we  NewTork  a^e  Edm3  F 

can  service  you  personally!  Stefenson,  director  of  adver- 

According  to  Mr.  Morse,  the  ,  tising;  William  E.  Hecht,  F. 

campaign,  in  many  cases,  has  Bmce  Hamilton,  Robert  A.  Dob- 

been  integrated  with  a  super-  ‘Puck’  Names  Cooper  bin,  and  John  Gray,  advertising 
market’s  regular  advertising.  In  Eue-ene  Cooner  has  been  an-  managers.  These  four  managers 
some  cases,  the  campaign  has  .  .  ,  wActAm  «nlAa  TnanatrAv  have  direct  responsibility 

provided  strong  early-in-the-  western  sales  managei  the  advertising  programs  of 

week  advertising.  for  Puck-The  Comic  Weekly.  company’s  more  than  20 

Further  details  may  be  ob-  He  succeeds  Don  L.  Grimason,  leading  brands  of  consumer 
tained  by  writing  Herbert  A.  resigned.  Mr.  Cooper  has  been  products,  including  Mazola  com 
Morse  Associates,  141  East  44th  a  member  of  Puck’s  Chicago  oil,  Hellmann’s  mayonnaise  and 
Street,  New  York  17,  N.  Y.  sales  staff  since  1955.  dressings,  Karo  syrups,  Skippy 


Paramount  Names  Rowe 
Advertising  Manager 

Appointment  of  Gerald  Rowe, 
as  advertising  manager  of  Para- 
The  Orlando  Sentinel-Star  has  mount  Pictures  Corp.  was  an- 
announced  it  will  adopt  the  Con-  nounced  this  week. 
tinuity-Impact-Discount  plan  Mr.  Rowe  has  resigned  from 
Jan.  1,  following  the  Louisville  the  Buchanan  Division  of  Len- 
stmcture  except  that  linage 


Another  in  C-I-D 


nen  and  Newell  advertising 
placed  in  the  Florida  Magazine,  agency,  where  he  held  the  posi- 
letterpress  supplement,  may  be  tion  of  associate  supervisor  of 
counted  in  earning  the  discount,  entertainment  accounts. 
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September  23,  1959,  my  associates  and  I 
presented  a  new  AMERICAN  to  all  the  fam¬ 
ilies  of  Chicagoland.  This  new  newspaper 
developed  gradually,  so  gradually  that  you 
may  not  have  noted  its  rebirth.  Yet  new 
it  is:  new  in  appearance;  new  in  ways  of 
condensing  the  news  for  faster  reading ;  new 
in  variety  of  content;  and,  new  in  name. 

The  bright,  new  newspaper  readers  now  find 
at  their  doorstep  and  on  the  newsstands,  has 
been  re-named  CHICAGO’S  AMERICAN. 
This  new  name  exemplifies  an  attitude  .  .  . 
one  of  concentration  on,  and  devotion  to. 


Chicago's  American 

editor  &  PUBLISHER  for  October  17,  1959 


the  interests  of  Chicagoland  as  a  community, 
and  the  interests  of  its  citizens  as  individuals. 
CHICAGO’S  new  AMERICAN  has  been 
launched  with  the  most  ambitious  circulation 
promotion  ever  undertaken  by  any  Chicago 
newspaper.  It  is  being  brought  to  the  atten¬ 
tion  of  everyone  in  the  midwest  ...  it  will 
be  read  . . .  we  believe  it  will  be  well  received 
and  become  a  daily  habit  for  many  thousands 
of  new  readers. 

CHICAGO’S  AMERICAN  represents  an 
even  greater  advertising  medium  than  ever 
before. 


Stuart  List.  Publisher 


CANADIAN  AD  MEN — Advertising  executives  from  Eastern  Canada 
newspapers  scrutinize  page  ad  in  newspaper  at  recent  convention  of 
Newspaper  Advertising  Managers  Association  of  Eastern  Canada  held 
in  Montreal.  Shown  (left  to  right)  are:  Eric  Wilson,  advertising  director, 
Montreal  Star;  E.  J.  Mannion,  advertising  director,  Thomson  Newspapers, 
and  a  member  of  the  Plans  Committee  of  the  Bureau  of  Advertising, 
ANPA;  and  Ben  Dobrinsky,  director  of  advertising,  Steinberg's  Ltd. 


Retailer  Tells 
Aboul‘Punch’ 
In  Papers 

Stamford,  Conn. 

“The  newspaper  has  a  punch, 
it  has  circulation,  it  strikes 
home,  it  is  something^  everyone 
reads.  .  .  .  Newspa|>er  adver¬ 
tising  is  a  wise  investment.” 

This  was  the  message  Terence 
Collins,  general  manager  of 
Saks-34th  Street,  New  York, 
brought  to  the  Retail  Merchants 
Council.  He  sijoke  at  the  firet 
fall  meeting  of  the  organization. 

The  speaker  rated  newspapers 
highest  of  all  conventional  ad¬ 
vertising  media.  “Newspaper  ad¬ 
vertising  brings  to  the  consumer 
the  item  you  want  to  sell,  the 
one  you  feel  you  can  brag  about,” 
he  asserted. 

Noting  what  he  describerl  as 
the  good  points  and  limitations 
of  other  media,  Mr.  Collins  said 
he  found  them  more  limited  in 
their  effect,  in  comparison  to 
cost,  than  the  daily  press. 

Mr.  Collins  also  predicted  that 
by  1969  the  suburban  store  will 
be  coming  back  to  the  city,  and 
that  the  suburban  store  of  to¬ 
day  will  be  “something  different” 
by  then.  He  believed  the  “hest 
dollar  spent”  by  retailers  is  that 
invested  in  developing  its  sales 
personnel — “the  only  one  with 
whom  the  cu.stomer  has  contact.” 

• 

K&E  Gets  Account 

First  step  in  the  creation  of  a 
long-range  advertising  and 
marketing  plan  for  Phoenix  of 
Hartford  Insurance  Companies 
was  taken  this  week  with  the 
appointment  of  Kenyon  &  Eck- 
hardt,  Inc.  as  advertising 
agency.  K&E’s  Bo.ston  office  will 
handle  the  account. 


Atl  Directors  Plan 
Salute  to  Retailer 

A  committee  that  includes  the 
advertising  directors  of  every 
New  York  newspaper  is  arrang¬ 
ing  a  testimonial  dinner  for 
Morris  J.  Markowitz  at  the 
Hotel  Astor,  Oct.  27. 

The  “black  tie”  dinner  will 
climax  Mr.  Markowitz’  30  years 
with  Alexander’s  department 
store.  In  1929,  he  closed  his  own 
advertising  agency,  Mark-0’- 
Seiwice,  to  head  the  advertising 
department  at  Alexander’s  — 
his  fastest  growing  account. 

Co-chairmen  are  John  H. 
Glass,  advertising  director  of 
the  A'cm’  York  Newn,  and  Harry 
Ro.sen,  advertising  director  of 
the  \eu'  York  Post. 


Ruppert  Answers 
‘Knock’  For  Knick 

Jacob  Ruppert  Brewery,  New 
York,  last  week  drew  a  $4,000,- 
000  glass  of  its  Knickerbocker 
beer  for  Norman,  Craig  &  Kum- 
mel  agency  at  the  expense  of 
Compton  Advertising  which  has 
handled  the  account  since  Feb. 
1,  1958.  Date  of  transfer  is 
pegged  at  Jan.  1. 

The  account  has  been  in  a 
state  of  fennentation  ever  since 
Ruppert  pulled  it  from  Biow 
Agency  and  gave  it  to  Warwick 
&  Legler,  Inc.  in  1956.  Compton 
took  it  on  in  1958. 

It  is  estimated  that  Ruppert 
ad  expenditures  ran  about  $2,- 
000,000  annually  and  that  the 
projected  budget  for  1960  calls 
for  an  outlay  of  $4,000,000. 


Muir  Elecletl  Prexy 
Of  Canadian  Ad  Group 

Montreal 

John  D.  Muir,  business  man¬ 
ager  of  the  Hamilton  (Dnt) 
Spectator,  was  elected  president 
of  the  Newspaper  Advertising 
Managers  Association  of  East¬ 
ern  Canada  at  the  group’s  an¬ 
nual  meeting  here. 

Other  officers  elected  at  the 
annual  convention  were  William 
H.  Sootheran,  Niagara  FalU 
(Ont.)  Review,  firet  vicepresi¬ 
dent;  Sylvio  Carle,  “Le  Nouvel- 
liste”  'Trois  Rivieres,  Quebec, 
second  vicepresident;  W.  J. 
Mooi*e,  the  Brockville  (Ont.) 
Recorder,  secretary-treasuier. 

Directors  are  E.  J.  Mannion 
of  Thompson  Newspapers,  To¬ 
ronto;  Walter  Browne,  Halifax 
(N.  S.)  Herald  and  Star;  How¬ 
ard  Creighton,  Ottawa  Journal; 
L.  B.  Leith,  Galt  (Ont.)  Re¬ 
porter. 

Eric  M.  Wilson,  advertising 
director  of  the  Montreal  Star, 
told  the  80  delegates  to  the  con¬ 
vention  that  “there  was  still 
much  to  be  done”  to  promote 
more  advertising  sales.  N.  Greg¬ 
or  Guthrie,  promotion  manager 
of  the  Ottawa  Citizen  suggested 
The  Canadian  Daily  Newspapers 
Publisher’s  Association  set  up  a 
special  committee  of  newspaper 
promotion  men  to  plan  and  dove¬ 
tail  widespread  promotion  cam¬ 
paigns. 

E.  J.  Mannion  president  of  the 
NAM  suggested  the  association 
set  up  an  employment  advisory 
committee. 

• 

.4ug.  Color  Linage 
Shows  40.7%  Gain 

Total  ROP  newspaper  color 
linage  for  the  month  of  August 
hit  11,922,843  lines,  up  3,447,- 
644  lines,  or  40.7'7f,  over  the 
8,475,199  lines  recorded  in  Au¬ 
gust  of  1958.  Color  linage  for 
the  year  to  date  totaled  93,835,- 
982  lines,  up  25%. 

The  figures  were  compiled  by 
Media  Recoi’ds,  Inc.,  for  The 


Everything  in  Baltimore 
revolves  around 


Oil  Firm  Drops  TV 
For  Newspaper  Ads 

Chicago 

Oklahoma  Oil  Co.,  a  heavy 
user  of  television  advertising, 
as  co-sponsors  of  all  home  games 
of  Chicago  White  Sox  and  Cubs 
baseball  games,  is  dropping  TV 
and  concentrating  in  news¬ 
papers  with  weekly  full  page 
ads  in  Chicago  and  Indianapolis 
dailies,  beginning  Oct.  6  (via 
Needham,  Louis  &  Brorby,  Inc., 
Chicago). 

For  the  balance  of  the  year,  at 
least,  Oklahoma  will  rely  heavily 
on  newspaper  advertising,  plus 
spot  radio. 


Hoe  Report  on  ROP  Color  pub¬ 
lished  monthly  by  R.  Hoe  4 
Co.,  Inc.,  manufacturers  of  Hoe 
printing  presses.  Color  linage 
is  measured  in  more  than  400 
newspapers  published  in  over 
130  cities. 

According  to  the  report  for 
August,  the  increase  in  color 
linage  far  outstripped  the  gain 
in  total  newspaper  advertising- 
In  August,  total  linage  in  the 
same  Media  Records-mea.sured 
papers  hit  some  424,000,000 
lines,  of  which  12,000,000  were 
color. 

“Thus,”  the  Hoe  report  states, 
“of  every  1,000  lines  of  adver¬ 
tising  about  30  lines  ran  in 
color.” 
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His  check — processed  1967  miles  away — includes  yesterday *s  overtime! 

Corporate  payrolls  are  kept  up  to  the  second  entire  process  of  transmitting,  computing, 
when  a  company  has  a  Western  Union  Private  and  producing  written  checks  takes  only  min- 
Wire  System.  Here’s  how  it  works.  Basic  data,  utes— even  over  distances  of  thousands  of  miles, 
transmitted  in  seconds  and  fed  into  com-  This  is  just  one  example  of  the  many  complex 
puters,  can  be  accurately  and  rapidly  translated  business  activities  served  by  Western  Union’s 
into  data  for  checkwriting  equipment.  The  Private  Wire  Systems. 

Telegraph  Services 


follows  your 
trust  In 


PHILADELPHIA  15,  PENNSYLVANIA 

Sol«(  l•pf•s•nte»lv•l 

ATLANTA  •  CHICAGO  •  CLEVELAND  •  DALLAS 
KANSAS  CITY  •  LOS  ANGELES  •  NEW  ENGLAND 
NEW  •  SYRACUSE 


Nixon’s  SDX  Talk  to  Op- 


Indianapolis  meeting,  being  held  in  Indian-  party  and  a  dance. 

Vice  President  Richard  M.  aiiolis  for  the  first  time  and  in  Festivities  will  get  underway 
Nixon  is  expected  to  formally  Indiana  for  the  third  time  in  on  the  opening  day,  set  aside  for 
open  his  campaign  for  presi-  the  organization’s  50-year  his-  registration  of  delegates,  visi- 
dential  nomination  in  an  address  tory.  tors  and  their  wives  and  the  an- 

which  will  climax  the  golden  Mr.  Nixon  will  speak  at  the  nual  executive  council  meeting, 
anniversary  convention  of  Sigma  convention-closing  dinner  on  but  official  convention  sessions 
Delta  Chi  here  Nov.  11-14.  Saturday,  Nov.  14.  Prior  to  that,  will  not  begin  until  the  second 
Some  600  newspaper  men—  delegates  will  be  kept  busy  at-  day,  Thursday,  Nov.  12. 
past,  present  and  future — are  tending  business  sessions,  lunch-  The  first  social  event  will  be 
expected  to  attend  the  four-day  eons,  tours,  receptions,  a  theater  a  cocktail  party  and  dinner  spon- 


PERFECTIOH® 

PERFORATOR  TAPE 
FOR  TYPESETTING 


for  them,  a  feature  of  which 
will  be  a  tea  in  the  Indianapolis 
Press  Club  on  Thursday. 

Hosts  for  the  convention  are 
the  Indiana  Professional  Chap¬ 
ter  and  the  undergraduates 
chapters  at  DePauw,  Butler, 
Indiana  and  Purdue  univeisities. 


The  dependable  quality 
and  performance  of 
Perfection  merits  your 
Confidence.  Constant 
Scientific  Laboratory 
Control  makes  for  Top 
Performance,  always. 


Here  is  the  tape,  developed  through  yeors  of  scientific 
research,  that  meets  the  need  for  dependable,  uniform 
performance  under  the  exacting  conditions  of  modern 
communications  systems.  It  is  used  by  leaders  of  industry  and 
business  throughout  the  world  because  there  is  none  better. 


Four  newsmen  were  honorec 
this  week  with  the  first  Public 
Sei-vice  Awards  of  the  21  .lewd 
Square  Club  of  Philadelphia. 
They  are  Robert  Roth,  chief  of 
the  Philadelphia  Btdletin’s 
Washington  Bureau;  John  C. 
O’Brien,  chief  of  the  Philadel¬ 
phia  Inquirer’^  Washington  Bu¬ 
reau;  Mai*quis  Childs,  sjTidi- 
cated  columnist;  and  Havid 
Lawrence,  columnist  and  editor 
Netvs  and  U’orU 


Write  for  booklet  of  information  and  samples 


W*  arc  proud  of  tho  Confidonco  domoiwtroiod 
by  tho  accoptanco  of  Porfoction  Product*  among 
our  many  customor*  throughout  tho  world. 


I7tp  of  the  I 
'  Report. 
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Ace  Authority! 

Selected  for  his  outstanding  reputation 
among  both  the  public  and  professionals, 
Charles  H.  Goren  has  been  chosen  the 
Commentator  on  ABC-TV  network's  new 
weekly  program,  “Championship  Bridge 
with  Charles  Goren,”  starting  October  18. 

Goren  is  synonymous  with  bridge— the 
world’s  ace  authority!  He  has  won  more 
tournaments  than  any  other  champion  in 
history... holds  every  major  U.S.  trophy, 
including  the  All-American  .  .  .  won  more 
Master  Points  than  any  other  player. 

Millions  of  enthusiasts  follow  Goren’s 
point  system  — both  in  sociable  games,  and 
in  tournament  play. 

Goren  writes  two  CT-NYN  features, 
“Goren  on  Bridge,”  and  “Introductory 
Series  for  Beginners,”  which  meet  the 
needs  of  every  newspaper  audience.  Fim 
to  read,  Goren’s  columns  are  lucid  and 
illuminating,  spiced  with  humor,  highly 
informative  .  .  ,  help  newspapers  get  and 
hold  readers  in  the  most  desirable  social 
and  income  brackets. 

A  few  cities  are  still  open. 

Phone  collect,  write,  or  wire  for  proofs 
and  prices— today! 


Chicago  Tribune-New  York  News  Syndicate,  Inc. 

220  East  42nd  St.,  New  York. .  .Tribune  Tower,  Chicago 
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NEA  Considers 
Change  of  Name 

Chicago 

Possibility  of  a  change  in  the 
name  of  National  Editorial  As¬ 
sociation  was  to  be  a  topic  of 
discussion  at  the  21st  fall  meet¬ 
ing  of  NEA  here  at  the  Congress 
Hotel,  Oct.  15-17. 

A  change  in  name  has  been 
referred  to  the  Constitution  and 
By-laws  Revision  Committee, 
according  to  President  Edgar 
W.  Schergers,  Tell  City  (Ind.) 
News. 

Refers  to  C.onfusion 

“There  is  such  a  widespread 
tendency  to  confuse  us  with  the 
National  Education  Association, 
Newspaper  Enten>idse  Associa¬ 
tion  and  other  organizations, 
especially  since  our  office  is  in 
Washington,  that  we  believe  this 
would  be  a  good  move,”  .said 
Mr.  Schergens  in  a  message  to 
members.  “We  prefer  ‘National 
Press  Association’.” 

The  meeting  \vjll  oi)en  Oct.  15 
with  a  luncheon  to  he  followed 
by  an  afternoon  session  of  stand¬ 
ing  committees.  Friday  morning 
will  feature  a  Conference  of 
Presidents,  with  Guy  Easterly, 
LaFoUettc  (Tenn.)  Press,  NEA 


director,  as  moderator.  The 
aftemoon  session  will  include  a 
color  slide  presentation  by 
Robert  H.  Tyler,  Ainsworth 
(Neb.)  Star-Jorimal  publisher; 
and  a  report  on  “Readership 
and  Market  Coverage  Survey  of 
a  Typical  Weekly  Newspaper” 
by  Charles  Bellman,  University 
of  North  Dakota. 

On  Saturday,  NEA  members 
will  hear  reports  from  the  Com¬ 
mittee  on  Establishing  Daily 
Division  and  Committee  on  Daily 
Advertising  Repi’esentation. 

• 

Providence  Guild 
Officers  Installed 

Providence,  R.  I. 

The  Providence  Newspaper 
Guild  recently  installed  a  slate 
of  officers  headed  by  Redwood 
Wright  as  president.  Other  offi¬ 
cers  are  James  M.  McMullen, 
vicepresident;  Robert  C.  Fred- 
eriksen,  secretary,  and  Donald 
B.  Smith,  tieasurer. 

The  installation  was  in  charge 
of  William  Blatz,  national  di- 
I'ector  of  organization  of  the 
American  Newspaper  Guild,  who 
presented  the  unit  its  charter 
as  Local  41. 

Last  May  27  the  unit  w’on 
bargaining  agent  rights  by  a 
vote  of  106  to  99,  with  five  votes 
challenged. 
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By  Roy  H.  Copperud 


Trying  to  cover  too  many  bases 
with  too  few  players? 

Remember, 

Everywhere, 

men  at  every  executive  level 
in  sales,  marketing  and  adver¬ 
tising  read  The  Wall  Street  Journal 


THE  WALL  STREET  JOURNAL 


publiihtJ  at: 

NEW  YORK 
WASHINGTON,  D.  C. 

CHICAGO 
DAUAS 
SAN  FRANCISCO 
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So  There! 


The  late  Max  J.  Herzberg,  as  the  editor  of  Word  Study,  i  ■ 
found  that  three  subjects  got  his  readers’  dander  up  I  I 

higher  than  anything  else:  the  split  infinitive,  proposals  |  ■ 

to  dispense  with  the  apostrophe,  and  the  use  of  there  is 
I  or  there  are  to  begin  a  sentence. 

=  The  latter  construction  is  often  criticized  as  objec- 

I  tionably  indefinite  and  as  a  product  of  lazy  thinking. 

I  Nonetheless,  it  is  frequent  in  good  literature,  and  par- 

I  ticularly  in  the  Bible:  "There  w’ere  giants  in  the  earth 
I  in  those  days,”  “Now  there  arose  up  a  new  king,”  “The 
I  fool  hath  said  in  his  heart,  ‘There  is  no  God,’  ”  and  * 
I  “There  were  in  the  same  country  shepherds.  .  .  .”  Other 
I  examples  have  been  cited:  “There  is  a  pleasure  in  the 
I  pathless  woods”  (Byron),  and  “There  is  the  smack  of 
I  ambi-osia  about  it”  (Lowell). 

I  It  seems  apparent  that  the  fhere-construction  is  used 
I  advisedly,  rather  than  lazily,  in  these  examples,  to  avoid 
I  the  undesirable  emphasis  on  the  true  subject  that  would 
I  come  of  placing  it  first.  “Giants  were  in  the  earth  in 

I  those  days”  would  lay  stress  on  giants.  As  the  line 

j  stands,  giants  is  soft-pedaled,  and  the  fact  of  their  | 

I  presence  is  emphasized.  In  any  event,  the  rearrange-  | 

I  ment  kills  the  foixe  and  rhythm  of  the  line.  If  “Now  | 

I  there  arose  up  a  new  king”  became  “Now  a  new  king 
I  arose  up,”  a  new  king  would  take  emphasis  from  arose 
I  up.  Considerations  of  rhythm  also  enter  here. 

I  The  f/iere-construction  may  be  clumsy  and  objection- 
I  ably  indirect  when  the  following  verb  is  a  passive  aux- 

I  iliary:  “As  in  the  previous  loiling,  there  w’as  no  jail 

i  sentence  imposed.”  Surely  it  is  better  to  write  “no  jail 

1  sentence  was  imposed.”  “Yesterday  there  were  four  more 

■  cases  of  polio  reported.”  Better:  “Yesterday  four  more 
g  cases  of  polio  weix  reported.”  The  clumsiness  is  aggra- 
I  vated  when  has  or  have,  as  auxiliaries  in  passive  con- 
J  sti’uctions,  follow  there:  “There  have  been  thousands 
J  of  people  killed”;  “There  have  been  two  sui’veys  taken.” 

B  It  is  not  considered  good  practice  to  begin  a  sentence 
I  with  a  figure,  and  there  is  reason  to  believe  the  rule 
g  against  it  causes  some  writere  to  shy  away  even  from 

g  starting  a  sentence  with  a  number  that  has  been  spelled 

g  out.  Instead  of  spelling  it  out,  then,  they  resort  to  the 
g  t/iere-construction:  “There  are  11  organizations  repre- 
g  senting  health,  welfare,  and  youth  groups  in  the  county”; 
g  “There  were  19  militaiy  experiments  connected  with  the 
g  explosion.”  It  appears  that  in  these  sentences  directness 
g  is  being  sacrificed,  and  that  “Eleven  organizations  rep- 

■  resent  .  .  .”  and  “Nineteen  military  experiments  were 

I  conducted  .  .  would  be  preferable. 

5  This  timidity  in  the  presence  of  numbers  unnecessarily 
g  carries  over  to  those  beginning  clauses:  “At  present,  it 
g  was  said,  there  are  102  of  the  county’s  167  dairies  .ship- 
g  ping  milk  into  the  area.”  There  are  here  only  defeats 
g  the  prominence  that  102  should  have.  Besides,  the  verb 
g  are  splitting  is  un idiomatically  divided  by  a  preposi- 
g  tional  modifier.  Unidiomatic  division  of  verb-forms  also 
1  figures  in  the  unhappy  sound  of  the  passive  constructions 
g  cited  eaidier. 

1  Whether  any  giound  has  been  gained  in  this  little 
g  review  of  the  there  problem  the  reader  must  decide  for 
g  himself.  These  points  may  be  made,  at  any  rate:  The 
g  t/iere-construction  is  not  to  be  condemned  out  of  hand; 

B  it  is  both  idiomatic  and  common  in  the  best  literature; 

I  it  is  clumsy  and  to  be  avoided  with  a  passive  verb;  and 
g  in  view  of  the  prejudice  against  it,  the  writer  who  uses 
1  it  should  take  heart  and  be  prepared  to  defend  himself, 
g  for  defense  is  indeed  possible. 
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Here  It  Is: 


The  All  American  Car  for  1960 


Don’t  overlook  a  great  thriving  market.  You  can  see  right  now  that  employment 
will  continue  to  climb,  just  as  it  did  in  1959  when  the  public  cheered  Pontiac 
to  a  first  place  finish  in  the  medium  price  field.  Yes,  1960  wiU  be  even  better. 


THE  PONTIAC  PRESS 

Pontiac,  Michigan  Circulation:  59,529* 

‘Publisher’s  Statement  for  6  months  ending  3/31  >59  as  filed  with  the  Audit  Bureau  of  Cir¬ 
culation,  subject  to  audit.  Represented  by  Scolaro,  Meeker  and  Scott  —  Doyle  and  Hawley. 


CIRCULATION 


Bulk  Sale  Rule  Up 
For  ABC  Discussion 


Chicago 

Two  questions  likely  to  stir 
interest  in  the  Oct.  22-23  Audit 
Bureau  of  Circulations  annual 
meeting  here  at  the  Drake  Hotel, 
and  of  particular  interest  to 
newspapers,  concern  the  report¬ 
ing  of  bulk  sales  and  the  manner 
in  which  ABC  newspaper  reports 
show  a  breakdown  of  a  one-day 
total  distribution. 

The  question  of  bulk  circula¬ 
tion  was  raised  recently  at  the 
Southern  Newspaper  Publishers 
Association  meeting.  A  resolu¬ 


tion  introduced  by  H.  Galt  Bi’ax- 
ton,  publisher  of  the  Kinston 
(N.  C.)  Free  Press,  urged  mem¬ 
bers  to  support  a  new  bulk  sale 
proposal  at  the  ABC  meeting. 

Covers  Motels 

The  proposal  suggests  that 
copies  of  newspapers  sold 
through  regular  distribution 
channels  to  hotels,  apartment 
buildings,  motels,  motor  courts, 
hospitals,  convalescent  homes, 
railroads  for  club  or  dining  cars, 
or  airlines — ^which  are  paid  for 


by  owners  or  operators  or  car¬ 
riers,  and  where  such  copies  are 
sold  or  distributed  to  or  made 
available  to  patrons  in  connec¬ 
tion  with  other  services  in¬ 
cluded  in  rates — be  considered 
as  paid  circulation  in  ABC  re¬ 
ports,  not  as  bulk  sales.  Present 
ABC  rules  regard  such  circula¬ 
tion  as  bulk  sales. 

Another  question  scheduled 
for  inti’oduction  at  the  News¬ 
paper  Division  meeting  concems 
the  method  of  breaking  down  and 
reporting  a  newspaper’s  one-day 
distribution  in  Paragraph  13  of 
Audit  Reports. 

Weekly  newspapei*s  have  be¬ 
come  sensitive  to  the  fact  that 
the  total  number  of  copies  shown 
as  distribution  in  a  given  town 
may  never  be  distributed  to 
actual  residents  in  that  town. 

The  recently  adopted  action 
by  ABC  to  allow  publishers  to 


[T]  First  with  .  .  .  TWO  PAGE  MICROFILMING, 
a  revolutionary  development  that 
has  sharply  reduced  costs. 

First  with  .  .  .  LARGER  PAGE  IMAGE, 
which  provides  an  oversize 
picture  for  easier  reading. 

[U  First  with  .  .  .  MICRO-DATING, 
a  "plus"  feature  that  dates 
each  micro-page  BIG  for  quick  identification. 


First  with  .  .  .  ARCHIVAL  STORAGE, 

on  a  large  scale, 

for  clients’  negative  film. 

Ul  First  with  .  .  .  ONE  WAY  CARTON, 
that  makes  it  easy 

to  ship  newspapers  to  our  laboratory. 

First  with  .  .  .  MICRO  CLIP, 
a  practical,  inexpensive  method  of 
microfilming  clip-files. 


PIONEERING  PAYS  OFF  IN  PERFORMANCE 


The  dramatic  "Firsts”  listed  above  have  all  been 
pioneered  by  Micro  Photo.  And  each  has  played  an 
important  role  in  shaping  the  existing  pattern 
of  newspaper  microfilming.  Today  as  always, 
progressive  management  guards  an  enviable 
performance  record  .  .  .  that  has  helped  build  our 
customer  list  to  where  we  now  microfilm 
more  daily  newspapers  than  all  other 
commercial  services  combined! 

MICRO  PHOTO  INC. 

1700  SHAW  AVENUE  •  CLEVELAND  12,  OHIO 


show  occupied  dwelling  unit  fig¬ 
ures  in  this  breakdown  for  towns 
and  cities  having  2,500  or  more 
occupied  dwellings,  say  the 
smaller  publishers,  offers  a  false 
basis  for  coverage  compai  isons. 

Marketing  Panel 

Highlight  of  the  two-day  meet¬ 
ing  will  be  a  Thursday  moraing 
panel  discussion  on  the  subject: 
“Marketing  Values  of  ABC 
Data.”  This  is  described  as  a  no- 
holds-barred  session  in  which 
six  ABC  Directors  and  the  Audit 
Bureau’s  Chief  Auditor  will 
briefly  discuss  specific  areas  of 
modem  marketing  needs,  and 
some  of  the  uses  of  ABC  circu¬ 
lation  data  applied  to  these  | 
needs. 

Representing  newspapers  on 
the  panel  will  be  Harold  Shu- 
gard,  St.  Paul  (Minn.)  Dig- 
patch-Pioneer-Press.  Other 
panelists  include:  William  C. 
Sproull,  Burroughs  Corporation; 
Leslie  A.  Watt,  Poultry  Trib¬ 
une;  Thomas  B.  Haire,  Haire 
Publishing  Company;  John  R. 
Millei-,  Hearst  Magazines;  Sid¬ 
ney  W.  Dean  Jr.,  McCann- 
Erickson,  Inc.;  and  Leo  H. 
Smith,  vicepresident  and  chief 
auditor  of  the  Audit  Bureau. 
Panel  moderator  will  be  S.  0. 
Shapiro,  Cowles  Magazines,  Inc. 

Speakers  at  the  two-day  an¬ 
nual  meeting  session  will  be  J. 
Davis  Danforth,  executive  vice- 
president,  Batten,  Barton,  Dur- 
stine  &  Osbom;  M.  Grattan 
O’Leary,  associate  editor  of  the 
Ottawa  (Ont.)  Journal  and 
president  of  the  Journal  Pub¬ 
lishing  Company;  and  Eugene 
Gilbert,  president,  Gilbert  Youth 
Research  Organization. 

At  the  Friday  moraing  ses¬ 
sion,  18  new  directors — almost 
60  percent  of  the  full  ABC 
Board — ^will  be  elected. 


Roy  Thomson  Sets 
Sights  on  100  Papers 

Montreal 

Roy  H.  Thomson,  Canadian 
newspaper  owner  who  recently 
added  the  Kemsley  newspaper 
group  of  England  to  his  pub¬ 
lishing  empire,  was  a  surprise 
visitor  at  the  Newspaper  Ad¬ 
vertising  Managers’  Association 
of  Eastern  Canada  convention 
here  recently. 

With  u  total  of  70  newspapers 
in  Canada,  the  U.  S.,  England 
and  Scotland,  he  said  he  aims 
to  have  100  in  his  chain. 

Mr.  Thomson  said  that  when, 
he  started  to  acquire  news¬ 
papers  he  decided  he  wanted  52 
— one  for  each  week  of  the  year 
Now,  he  said,  “my  current  target 
is  100.” 

He  revealed  he  is  negotiating 
for  a  newspaper  in  Tangier's  and 
another  on  the  Riviera. 
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A  new  Incentive  Plan  for  advertisers  who  seek 
MAXIMUM  NEWSPAPER  EFFECTIVENESS 


ISCOUNT  PLAN 


(effective  January  1.  I960) 

providing  discounts  up  to  13%  based 
on  current  open  rates 


HOW  IT  WORKS—  An  advertiser  de¬ 
termines  the  minimum  space  and  the  fre¬ 
quency  he  will  use — and  si){ns  a  contract 
ai>reement  accordin^lly.  The  itreater  the 
linatle  and  frequency  commitment,  the  high¬ 
er  the  discount.  For  space  above  this  mini¬ 
mum  commitment,  the  advertiser  earns  an 
even  hi)!her  discount.  Daily  combination. 
Sunday  ROI*  and  Sunday  Matlazlne  may¬ 
be  applied  and  combined  to  earn  discounts. 


WHAT  IT  IS—  It’s  a  plan  advertisers 
have  asked  for — to  provide  an  INCENTIVE 
FOR  CONTINUITY  in  newspaper  adver- 
tislnfi.  C-I-D  offers  substantial  discounts 
to  advertisers  who.  by  consistent  use  of 
newspaper  space,  can  secure  real  adver¬ 
tising  Impact  and  effectiveness.  National 
advertisers  can  now  think  in  terms  of 
*'campai)(ns”  in  Nashville,  rather  than  ad- 
vertisinfl  “insertions”. 


FOR  COMPLETE  INFORMATION 

Ask  a  BRANHAM  man  —  or  write: 

General  Advertising  Dept..  NEWSPAPER  PRINTING  CORPORATION 
1100  Broadway,  Nashville  1,  Tennessee 


^THE  NASHVILLE  TENNESSEAN 


Evening  Morning  •  Sunday 

NEWSPAPER  PRINTING  CORPORATION.  Agent 

Represented  Nationally  by  THE  IRANHAM  CO. 


I 


PROMOTION 


the  entire  newspaper  medium.  Robert  LeGoy  said  the  Reno 


Goodwill  and  Linage 


“Newspaper  prestige  with  the  newspapers  use  telephone  schools 
general  public  is  at  its  lowest  to  teach  all  front  office  em- 


ebb  in  a  century,”  Dr.  Dwight  ployees  how  to  meet  and  greet 
Bentel,  head  of  the  department  the  public  over  the  telephone. 


Stressed  in  Workshop 


of  journalism  and  advertising 
at  San  Jose  State  College,  de- 


The  two-fold  chore  of  the 
newspaper  promotion  staff  —  to 
develop  advertising  linage  and 
to  create  a  climate  of  goodwill 
—  received  emphasis  at  two  re¬ 
cent  regional  workshops  of  the 
National  Newspaper  Promotion 
Association. 

William  S.  Milburn  of  the 
Tucson  Daily  Citizen  summed  up 
newspaper  public  service  efforts 
and  results  by  paraphrasing  a 
law  of  physics  —  “for  any  ac¬ 
tion  that  you  take,  there  is  equal 
reaction  from  the  public,  good 
or  bad.” 


color,  texture  and  taste  it  is 
akin  to  stale  newspaper  paste. 


Kelailer  Asks  O**^**®”* 


Milburn  Gets  Gavel 


NNPA’s  Western  Regional 
members  handed  the  gavel  to 
Mr.  Milbuni  to  serve  as  next 
year’s  chairman.  The  gavel,  in¬ 
cidentally,  was  a  poi  pounder, 
presented  to  this  year’s  chair¬ 
man,  Daniel  K.  Stem  of  the 
San  Jose  Mercury  and  News 
by  Gerry  Burtnett  of  the  Hono¬ 
lulu  Advertiser.  Poi  is  a  staple 
dip  used  at  Hawaiian  luaus.  In 


W  arnings  on  Prestige 


Walter  Brown  of  the  Oak  land 
(Calif.)  Tribune  urged  promot- 


clared.  “The  reasons  are  that  ers  to  widen  the  field  of  public 
the  public  generally  is  misin-  service  activities  and  encourage 


Ed  Templin  of  the  Lexington 
(Ky.)  Herald-Leader  won  the 
gavel  at  the  Southern  Regional 
Workshop  at  Shreveport,  La.  He 
succeeds  Miss  Pat  LaHatte  of 
the  Atlanta  Newspapers. 

The  Southern  group  heard  an 
appeal  by  Joe  Johnson,  adver¬ 
tising  manager  of  Sears,  Roe¬ 
buck  &  Co.,  for  newspaper  re¬ 
search  that  will  help  the  re¬ 
tailer.  He  called  for  answers 
to  such  questions  as:  How  often 
do  people  i-ead  the  paper?  At 
what  time  of  day?  What  sec¬ 
tions  get  preference?  How  much 
time  do  they  spend  on  them? 

“All  media,”  he  said,  “should 
be  willing  to  undertake  such  re¬ 
search  without  fear  or  shame.” 


formed  about  the  press  and  mis-  organizations  to  bring  their 
understands  its  role  in  the  problems  to  their  papers  for 


preservation  of  democracy. 
“Part  of  this  attitude  stems 


solution. 

“But  be  cai'eful  you  don’t  end 


from  our  educators  who  con-  up  doing  all  the  work,”  he  cau- 


tinually  attack  the  press  in  their 


‘Explain  that  you  can 


classrooms  for  ‘journalese’  and  create  the  crowd,  but  see  that 
for  publishing  too  much  ‘bad  they  handle  the  rest  of  the  job." 


The  result  is  that  the  Gerry  Burtnett  of  the  Hono- 


youngsters  are  conditioned  to  lulu  Advertiser  explained  his 


look  dow’n  on  the  press.”  paper’s  policy  of  injecting  it- 

,  self  into  every  possible  youth 

Circulation  Growth  activity  because  “48%  of  our 

Bert  Stolpe,  former  promotion  population  is  teenage  or  young- 


Circulation  Growth 


director  of  the  Des  Moines  er. 
(Iowa)  Register-Tribune  and  a 
former  president  of  NNPA, 
bluntly  asserted  that  newspa-  1 
pers  were  losing  the  battle  of  Ra 
circulation.  Im 


How  Research  Pays 


In  the  advertising  session, 
Ralph  Taylor  of  the  Long  Beach 
Independent  and  Press-Telegram 


“We  have  great  total  circu-  .said  the  recent  “Better  Meals” 
lation,”  he  said,  “but  where  do  campaign  was  the  most  heavily 


we  stand  in  families  per  thou-  promoted  of  any  campaign  in 
sand  of  population  buying  a  his  seven  years  at  Long  Beach. 


Pacific  Coast  promotion  men 
at  San  Jose  heard  sharply- 
worded  warnings  regarding 


daily  newspaper?  We  stand  Most  of  the  papers  represented 
12th  in  the  free  world!  In  1950,  felt  that  the  campaign  had 


we  stood  seventh!” 


created  much  good  will  for  the 


Now'  the  publisher  of  the  industry,  although  only  a  few 
.Azusa  (Calif.)  Herald  and  felt  substantial  amounts  of  plus 


Glendora  Press,  Mr.  Stolpe  as-  business  had  been  developed. 


sailed  westei'n  papers  for  inept  Closing  panel  on  research,  Ed 


circulation  practices,  low'  pro-  Niederkorn  led  the  group 
ductivity  per  man  hour  and  a  through  the  varied  program  of 


failure  to  insist  on  delivery  the  Portland  Oregonian  in  mak- 
service  that  put  the  paper  where  ing  research  pay  off  by  boosting 


the  customer  w'anted  it  and  so  retail  linage  and  convincing 
“dependable  that  the  sub.scriber  non-advertisers.  Norman  Yoffie 


can  set  his  w'atch  by  the  paper’s  told  how'  Pasadena,  with  a  high 


income  population,  used  research 


Mr.  Stolpe  predicted  continued  to  pick  up  extra  business  in 
gains  for  small  and  sub-metro-  many  little-mined  fields,  includ- 


politan  papers,  particularly  if  ing  financial,  insurance  and 
they  could  outdo  their  larger  books. 


competitors  in  the  matter  of  Bob  Norris  of  the  San  Jose 


service  and  production  of  local  Mercury  and  News  discussed 
news.  his  paper’s  study  of  the  lon- 


“What  all  of  us  have  to  do,”  gevity  of  new'spaper  advertis- 
he  said,  “is  work  like  hell  and  ing,  reporting  coupon  pull  last- 


sell.  Get  your  circulation  rates  ing  35  consecutive  days  after 


publication. 


1960  Elections 


A  previews  of  the  1960  election  campaigns 
appears  as  a  special  supplement  to  the  CQ 
Weekly  Report,  published  October  16,  1959, 


CQ  Service  gives  you  a  running  reference 
on  the  1960  campaign— updated  weekly- 
indexed  for  use  under  deadline. 


CONGRESSIONAL  QUARTERLY  SERVICE 

1154  im  St.,  N.W.,  Waihiiiqteii  4,  D.  C.  St«riiii«  3-M40 
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Latest  News 

about  Newspaper  Readership 
in  Delaware  Valley,  U.S.A. 


Again  the  two  leading 
newspapers  almost  balance 


in  total  readership  . . .  hut  The  Inquirer 
shows  a  30%  lead  in  the  sales-active  suburbs* 


A  year  ago,  The  Inquirer  published 
Sindlinger’s  readership  study  of 
Philadelphia’s  two  major  newspapers. 
It  covered  12  of  14  counties  in  the 
Philadelphia  Retail  Trading  Area, 
and  revealed  The  Daily  Inquirer’s 
greater  strength  in  the  suburban  area 
—the  richest  part  of  the  market. 
Here,  in  part,  are  the  results  of  a  new 
tabulation  of  Sindlinger  data,  which 
confirm  the  original  report. 

Again,  the  two  leading  newspapers 
are  virtually  equal  in  readership  for 
the  total  area.  But  in  the  suburban 
portion— where  58%  of  the  retail 
sales  are  made— The  Daily  Inquirer 
takes  a  substantial  lead. 

'rhis  latest  Sindlinger  report  is  based 
on  20,701  interviews,  throughout  all 
14  counties  of  Delaware  Valley, 


U.S.A.  during  1958.  Here  are  some 
of  the  highlights: 

On  an  average  weekday  in  Delaware 
Valley: 

Ooify  /nqvirvr  d«fiv«ri  Daily  Bulhfin 

1,406,000  total  adult  1,410,000  total  adult 

raodors  roodert 

On  an  average  weekday  in  suburban 
Delaware  Valley: 

Ooit)r  fnqwirwr  dt/ivtrs  Daily  Bulhfin  dalivrt 

706,000  adult  readers  542,000  adult  readers 

While  the  city  of  Philadelphia  is  a 
prime  target  for  sales,  the  rapidly 
growing  suburbs  demand  a  broaden¬ 
ing  of  advertisers’  sights.  Suburban 
Philadelphia  now  accounts  for  58% 
of  the  area’s  population,  61%  of  food 
sales,  65%  of  automotive  sales,  56% 
of  drug-store  sales,  56%  of  appliance 
and  furniture  sales. 


Here  are  the  more  significant  reader- 
ship  figures  for  suburban  Delaware 
Valley,  as  revealed  by  Sindlinger 
&  Company: 

Ooify  /nquirtr  (suburban)  Daily  Bulhtin  (suburbon) 
706,000  tatol  r«ad«rs  542,000  tatol  raodars 

359,000  man  raodars  269,000  man  raadars 

347,000  woman  raodars  273,000  woman  raadars 
593,000  axclusiva  raadart  429,000  asdusiva  raodars 

In  brief.  The  Inquirer  delivers  your 
advertising  to  30%  more  suburban 
readers  of  all  types— and  it’s  the 
suburbanites  in  Delaware  V’alley  who 
make  more,  read  more,  buy  more. 

Reasonable  conclusion:  If  you  want 
strong  readership  for  your  sales  mes¬ 
sage  in  the  city,  plus  superior  reader- 
ship  in  the  suburbs  .  .  .  put  your 
advertising  in  The  Inquirer! 


*SouTet:  ''Philadelphia  Newepaper  Atialyeie"  by  Sindlinger  &  Company,  Ine. 


Good  Mornings  bogin  with  Tho  Inquiror  for  1,406,000  aduH  roorfors 


NEW  YORK  CHICAOO  DETROIT  SAN  FRANCISCO  LOS  ANOELES 

ROBKRT  T.  DEVLIN,  JR.  EDWARD  J.  LYNCH  RICHARD  I.  KRUG  FITZPATRICK  ASSWIATES  FITZPATRICK  A.SSOCIATES 
342  Madison  Ave.  20  N.  Worker  Drive  Penobaeoi  Bldg.  155  Montgomery  SL  3460  Wilshire  Boulevard 

Murray  Hill  2-5838  Andover  3-6270  Woodward  5-7260  Garfield  1-7946  Dunkirk  5-3557 
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—a  grainy  surface  gives  your  tires  extra  grip  for 
maximum  skid-resistance.  And  of  course,  \with  no 
dangerous  lane  joints  to  swerve  your  wheels. 

As  state  after  state  discovers— no  other  material 
gives  you  so  much  durable  pavement  for  the  money 
as  modern  Asphalt  paving.  If  your  state  isn’t  build¬ 
ing  with  Asphalt  pavement,  you’re  not  getting  the 
best  highways ...  nor  the  most  economical  ones. 


Be  on  your  way— there’s  safe  driving  ahead!  You’re 
cruising  along  on  Oklahoma’s  Interstate  40-an 
Asphalt-paved  highway,  super-strong  to  take  the 
heaviest  loads,  super-smooth  to  make  the  riding 
safe  and  easy. 

It’s  Asphalt-paved  because,  like  so  many  other 
states,  Oklahoma  wants  the  best  road.  That’s  a 
modern,  heavy-duty  Asphalt  highway— one  that  can 
take  the  heaviest  traffic  anyone  can  foresee  in  the 
future! 

I  Modern,  heavy-duty  Asphalt  pavement  is  unlike 
any  other  kind  of  pavement.  It’s  traction-textured 


Ribbons  of  velvet  smoothness . . . 
ASPHALT- paved  Interstate  Highways 

THE  ASPHALT  INSTITUTE 

Asphalt  Institute  Building, College  Park, Maryland 
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Newest  Highway  Construction!  Safest  Ever  Buiit! 
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Massive  Strength!  Finest,  most  modern  pavement  that  engi¬ 
neering  skill  and  construction  know-how  can  build.  It’s  durable 
and  easiest  on  the  pocketbook.  Deicing  chemicals  won’t  harm 
it.  Summer  heat  won’t  cause  it  to  “blow-up."  And  maintenance 
costs  no  more,  often  less! 

editor  ac  PUBLISHER  for  October  17,  1959 

Traction-Textured-For  Greater  Safety!  Today’s  modern  AsphaH 
pavement  grips  your  tires  without  noise,  gives  you  greater  skid 
resistance.  No  sawed-in  noise  makers  to  jangle  your  nerves— 
no  dangerous  lane  joints  to  swerve  your  car. 

FAIRCHILD 

news 


Harry  Picknell,  of  the  Washington 
Bureau,  has  been  assigned  to  cover 
“Operation  Deep  Freeze  60”  in 
Antarctica  for  all  of  the  Fairchild 
papers.  Mr.  Picknell  departed  from 
Washington  on  the  first  press  plane 
Oct.  15  and  will  return  about  Oct. 
28.  He  will  develop  stories  on 
various  subjects  from  National 
Science  Foundation  and  Navy 
Department  experiments  in  radio 
communications  and  rocketry  to 
special  purpose  cold  weather 
apparel  research  and  problems 
involving  food,  footwear  and  other 
products. 


“Operating  A  Successful  Business 
Under  Today’s  Highly  Competitive 
Conditions”  is  the  subject  chosen 
by  Walter  H.  T.  Raymond,  editor 
of  MEN’S  WE.\R  Magazine,  for 
his  address  before  the  dinner 
meeting  of  the  conference  on  busi¬ 
ness  problems  sponsored  by  N.  Y. 
State  Department  of  Commerce 
and  Oswego  Chamber  of  Com¬ 
merce.  Meeting,  to  be  held  Oct. 
21,  is  in  conjunction  with  the 
small  business  workshop  at  the 
Hotel  Pontiac  in  Oswego. 


Henry  Zwirner,  Midwest  director 
of  Fairchild  Publications,  will  be 
conference  chairman  when  the 
Associated  Business  Publications 
holds  its  annual  midwestern  con¬ 
ference  Oct.  21  at  the  Drake  Hotel, 
Chicago. 


Edgar  W.  B.  Fairchild,  vice  presi¬ 
dent  and  treasurer  of  Fairchild 
Publications,  Inc.,  leaves  Oct.  19 
for  a  three-week  trip  to  the 
Midwest  and  Pacific  Coast.  Mr. 
Fairchild  will  participate  in  trade 
association  meetings  in  Chicago, 
including  the  directors  meeting  of 
Associated  Business  Publications, 
and  confer  with  Fairchild  staffs  in 
Chicago  and  California. 


Sheldon  W'esson,  Fairchild’s  Japan 
bureau  chief,  and  Toshio  Yoshi- 
mura,  Japan  news  staff,  were  in 
Osaka  last  week  where  they  were 
assigned  to  give  an  eye-witness, 
on-the-spot  report  of  the  extent  of 
damage  caused  by  the  recent  dis¬ 
astrous  typhoon  there. 


Vera  Berry  Hahn,  fashion  editor  of 
HOME  FURNISHINGS  DAILY, 
will  be  in  Jamestown,  N.  Y.,  Oct. 
18-22  to  attend  the  Jamestown  Fall 
Furniture  Market.  Also  covering 
will  be  Fairchild’s  local  corre¬ 
spondent,  Tony  Cuinta. 


FAIRCHILD 
Publications,  Inc. 

7  laat  12rii  St.,  N«w  York,  N.  Y. 
fublithwt  of 

Doily  Nowi  Rocord,  Suparmarket  Nawt, 
Weman't  Waor  Doily,  Elactronic  Nawt, 
Homa  Furnithings  Doily,  Diractoriat, 
Man's  Waor,  Footwaor  Nawt,  Books. 
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McCaffrey  Heads 
Canadian  Group 


personal 


Toronto 

Leo  McCaffrey,  Ottawa  Citi¬ 
zen,  was  elected  president  of  the 
Canadian  Circulation  Managers’ 
Association  at  26th  annual  con¬ 
vention  at  Vineland,  Ont.,  on 
Sept.  30.  He  succeeds  Sam  Siges- 
niund,  Winnipeg  Tribune. 

Henri  Chapagne,  La  Voix  de 
L’Est,  Granby,  Que.,  was  elected 
first  vicepresident;  Frank  D. 
Taylor,  Toronto  Daily  Star, 
second  vicepresident;  and  Julian 
Shields,  Thomson  Newspapers, 
third  vicepresident.  Roy  Middle- 
ton,  Hamilton  Spectator,  was 
elected  secretary;  Lyman  A. 
Dorman,  Moncton  Times-Trana- 
cript,  treasurer;  and  Bill  Sulli¬ 
van,  North  Bay  Nugget,  con¬ 
vention  secretary. 

“People  still  look  to  news¬ 
papers  for  basic  news,  and  for 
the  answers  to  their  problems 
and  questions,”  Lan-y  N.  Smith, 
managing  editor  of  the  St. 
Catherines  (Ont.)  Standard  and 
president  of  the  Canadian  Man¬ 
aging  Editors’  Association,  told 
the  circulation  managers. 

Mr.  Smith  said  that  if  news¬ 
papers  could  be  alive  to  the 
world  and  to  their  community, 
and  use  thorough,  hard-digging 
reporting  to  tell  the  news  of 
concem  to  their  readers,  they 
would  be  meeting  their  real  re¬ 
sponsibilities. 

“We  still  have  to  entertain  a 
bit,  but  not  be  a  duplicate  of 
the  entertainment  circus  on  the 
21-inch  screen,”  he  said. 


Disabled  Veterans 
Honor  Publisher 


Pittsburgh,  Pa. 

Alan  G.  Nicholas,  publisher 
of  the  Pittsburgh  Sun-Tele¬ 
graph,  was  honored  Oct.  12  as 
one  of  Pittsburgh’s  10  most 
patriotic  men  of  the  year.  The 
citation  was  given  to  Mr.  Nicho¬ 
las  by  the  Disable  American 
Veterans. 

One  of  his  first  acts  as  pub¬ 
lisher  of  the  Sun-Telegraph  was 
to  adopt  a  program  designed  to 
help  the  disabled  veteran  help 
himself,  the  citation  noted. 


Veterans  Honored 


Montclair,  N.  J. 

John  W.  Cresbaugh  Jr.,  man¬ 
aging  editor  of  the  Montclair 
Times,  who  recently  completed 
35  years  seiwice  with  the  news¬ 
paper,  was  presented  a  gold 
watch  by  Publisher  Gaiwin  P. 
Taylor.  Genevieve  Cox,  in  charge 
of  the  publication  desk  in  the 
display  advertising  department, 
also  received  a  watch  in  recog¬ 
nition  of  long  service  to  the 
newspaper. 


Richard  Drake  Saunders — 
returned  to  the  Hollywood 
(Calif.)  Citizen-News  as  music 
critic.  He  continues  his  column, 
“Life  With  Music,”  for  Saunders 
Enterprises  Syndicate. 


David  F.  Lyons,  advertising 
department  of  the  Asheville 
(N.  C.)  Citizen-Times  —  to  ad 
manager  of  the  foam  division, 
Dayton  Rubber  Co.,  Biltmore, 
N.  C. 


Arthur  Berman  —  from 
Springfield  (Ohio)  Daily  News 
to  Pasadena  (Calif.)  Independ¬ 
ent  as  reporter.  Thomas  John¬ 
son  and  Thomas  Halloran — 
new  reporters  for  the  Daily 
News. 


William  Rudrow,  for  two 
years  advertising  manager  of 
the  Yreka  (Calif.)  Siskiyou 
Daily  News — to  the  advertising 
department  of  the  Klamath  Falls 
(Ore.)  Herald  and  News. 


Jack  Hathaway,  formerly 
CAM  of  the  Alhambra  (Calif.) 
Post  Advocate  and  Burbank- 
Daily  Review — to  CAM  of  the 
El  Monte  (Calif.)  Herald  and 
the  Valley  Advertiser. 


Tom  Chaussee,  advertising 
manager  of  the  Port  Townsend 
(Wash.)  Leader — to  the  public¬ 
ity  and  promotion  staff,  KVI, 
Seattle. 


Ace  Butterfield,  formerly  on 
the  ad  staff,  San  Francisco 
(Calif.)  Call-Bulletin  —  to  the 
Recorder  Sunset  Press,  San 
Francisco. 


HONORED  by  eo-workers  at  Glen¬ 
dale  (Calif.)  News-Press  at  retire¬ 
ment  party  are  Carl  Hammer,  left, 
and  Charles  Jester,  right,  each 
closing  out  51  years  of  service. 
G.  T.  Mills,  center,  presented  gifts 
on  behalf  of  the  composing  room 
crew. 


Charles  B.  Gudaitis,  man¬ 
aging  editor  of  the  Douglas 
(Ariz.)  Dispatch — to  the  news 
department  of  the  Tucson 
(Ariz.)  Citizen.  He  is  succeeded 
by  Garth  Johnston,  with  the 
Dispatch  since  1954. 


Edward  J.  Farrell  Jr.  — 
transferred  from  the  sports 
staff,  Pittsfield  (Mass.)  Berk¬ 
shire  Eagle  to  news  director  of 
WBEC,  Pittsfield.  He  is  replaced 
by  William  Maha.n,  Eagle  pho¬ 
tographer.  Raymond  Joel  Lib- 
Rizzi — from  the  Army  to  Eagle 
photographer. 
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John  U.  Terrell — returned 
to  the  San  Francisco  (Calif.) 
Chronicle  after  17  years.  He  was 
with  the  Los  Angeles  (Calif.) 
News  and  in  public  relations  for 
10  years. 


nal 


Harry  Head — to  the  copydesk 
of  the  San  Antonio  (Tex.)  Ex¬ 
press.  Homer  Clance  and  Hugh 
Robinson  —  resigned  from  the 
Express. 


Daniel  J.  Sullivan — to  city  j  ] 
desk  staff,  St.  Paul  (Minn.)  / 
Pioneer  Press.  Tom  Bodin,  if, 
former  Pioneer  Press  police  re-  | 
porter — to  UPI’s  London,  Eng¬ 
land,  Bureau.  i 


Keith  Elliott,  former  San 
Antonio  (Tex.)  News  columnist 
recently  with  the  San  Antonio 
Chamber  of  Commerce — to  the 
Houston  (Tex.)  Chronicle. 


Roger  W.  Yost,  formerly  with 
the  Chicago  (Ill.)  Sun-Times— 
to  account  executive  with  Lawr¬ 
ence  H.  Selz  Organization  Inc., 
pr  counsel. 


Lyle  Downing,  fonner  assist¬ 
ant  publicity  director  of  the 
Oregon  Centennial  Commission, 
Portland — to  managing  editor, 
Pendleton  (Ore.)  East-Oregon- 


M.  DeMar  Teuscher,  Salt 
Lake  City  (Utah)  Desert  News 
and  Salt  Lake  Telegram — elected 
president  of  the  Utah  chapter. 

Sigma  Delta  Chi. 
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Cleo  Barbee,  assistant  city 
circulation  manager,  NasbvilU 
Tennessean  —  now  city  CM, 
Newspaper  Printing  Corj)ora- 
tion,  replacing  the  late  Joe  Con¬ 
nor.  Rinkey  Blumen,  district 
manager  since  1952  —  replaces 
Mr.  Barbee. 


I 


Shifts  on  Staff  Bert  Lawler  Heads 

Albany,  N.  Y.  Chew  Group  Paper 
Robert  G.  Fichenberg,  man-  Middletown,  Ohio 

aging  editor  of  the  Albany  j,  (Bert)  Lawler,  general 

Knickerbocker  News,  has  an-  manager  of  the  Middletown 
nounced  changes.  Charles  Journal,  has  been  named  editor 

I  and  publisher,  it  was  announced 
city  desk  assistant,  (jy  j  Chew,  president  of  the 
News-Journal,  Inc. 

Mr.  Lawler  succeeds  E.  S. 
Myers,  who  served  as  editor  and 
publisher '  for  35  years.  Mr. 


Storer,  suburban  reporter,  will 
become  a 

with  Howard  Lewis  moving  from 
a  suburban  beat  to  Storer’s 
former  beat.  Ann  Ol.son,  society 
staff  writer,  will  become  a  sub¬ 
urban  reporter,  with  Nancy  M^ere  will  continue  as  a  member 
Singleton,  city  staff  reporter,  -  -  .  - 

going  to  the  society  staff.  Don 
Davidson,  copyboy,  has  been  pro¬ 
moted  to  reporter,  to  take  Miss 
Singleton’s  beat. 


of  the  board  of  directors  and  as 
secretary-treasurer  of  the  com¬ 
pany. 

Mr.  Lawler  also  was  appointed 
to  the  newly-ci*eated  post  of  ex¬ 
ecutive  director  of  all  Chew  pub¬ 
lications,  including  the  Piqua 
Teeters  Honored  (Ohio)  Daily  Call  and  the  Xenia 

Springfield,  Ohio 

Bert  A.  Teeters,  managing  • 

editor  of  the  Springfield  Daily  I 

News  and  Sun,  and  the  News-  J-racuiiy 

Sun,  recently  was  presented  with  MOSCOW,  Idaho 

a  plaque  by  the  Kiwanis  Club  in  Lee  Corkill,  formerly  a  re- 
recognition  of  his  outstanding  porter  for  the  Evanston  (Ill.) 
community  service  during  1959.  Review  and  editor  of  Seedsmen’s 

Digest  magazine  in  San  Anton¬ 
io,  Texa.s,  has  been  appointed 
3  5  instructor  of  journalism  at  the 
University  of  Idaho. 


Buchwach 


Lopei  Zalburg 

Mana^iii^  Editor 
Back  on  Business  Side 

Thurston  Twigg-Smith  has 
been  promoted  from  managing 
editor  of  the  Honolulu  Adver¬ 
tiser  to  assistant  business  man¬ 
ager  of  the  Advertiser  Publish¬ 
ing  Co. 

Buch  Buchwach  moved  up 
from  city  editor  to  managing 
editor  and  Sanford  Zalburg 
from  rewrite  to  city  editor.  Ger¬ 
ald  Lopez,  acting  news  editor, 
was  named  news  editor. 

Mr.  Twigg-Smith,  38,  has 
been  with  the  Advertiser  since 
1946.  He  worked  in  the  Adver¬ 
tiser’s  advertising  and  circula¬ 
tion  departments  before  moving 
to  the  news  side  in  1949.  He  be¬ 
came  managing  editor  in  1954. 


News  Assigiimenls 

Washington 
The  Washington  Star  has  an¬ 
nounced  the  following  promo¬ 
tions: 

Frank  V.  Aiello,  retail  ad¬ 
vertising  manager,  to  be  assist¬ 
ant  to  John  H.  Kauffmann,  busi¬ 
ness  manager;  Wesley  G.  Han¬ 
ford,  national  advertising  man¬ 
ager,  to  be  assistant  to  God¬ 
frey  W.  Kauffmann,  advertis¬ 
ing  manager;  Jack  C.  Schoo,  Sherwood  Sti'MPF  —  to  the 
classified  advertising  manager,  Cincinnati  (Ohio)  Enquirer 
to  be  retail  advertising  man-  reporter, 
ager;  Malcolm  C.  McConnack,  ♦  ♦  * 

assistant  national  advertising  Vic  Aragon,  formerly  assist-  James  W.  Scott  —  promoted 
manager,  to  be  national  adver-  ant  advertising  manager  and  to  associate  editor  of  the  Nash- 
tising  manager;  John  J.  Bar-  art  director  for  Wings  Shirt  ville  (Tenn.)  Banner.  He  was 
rett,  assistant,  to  be  classified  Co.,  New  York  —  to  the  New  managing  editor  of  the  Odessa 
advertising  manager.  York  Post  as  an  art  director.  (Tex.)  American  before  he 

♦  ♦  *  joined  the  Banner  staff  in  1956. 

Kathryn  McCune,  formerlv  ♦  •  ♦ 

with  the  Tulsa  (Okla.)  Tribune  Robert  F.  Maloney,  state  edi- 
and  World  17  years  —  to  society  tor  of  the  Geneva  (N.  Y.)  Times 
department  of  the  Memphis  —  appoi.'ted  to  post  of  senior 
(Tenn.)  Commercial  Appeal,  publicity  agent,  a  civil  service 
She  is  sister  of  columnist  Inez  jot),  at  $6,000  —  plus  per  year. 


Baskette  to  Burma 

Boulder,  Colo. 

Floyd  Baskette,  professor  of 
journalism  at  the  University  of 
Colorado,  has  been  awarded  a 
Fulbright  grant  to  teach  in 
Burma.  He  will  lecture  in  jour¬ 
nalism  at  the  University  of  Ran¬ 
goon,  and  will  aid  the  university 
in  developing  a  school  of  jour¬ 
nalism 


R.  J.  Koeper,  formerly  with 
the  Pittsburgh  (Pa.)  Sun-Tele¬ 
graph  —  to  account  supervisor 
at  Eiwin,  Wa.sey,  Ruthrauff  & 
Ryan  Inc.,  Pittsburgh,  Pa. 


David  Lyons,  formerly  with 
the  Asheville  (N.  C.)  Citizen 
and  Times  —  to  advertising 
manager  of  the  Dayton  Rubber 
Co.,  Asheville. 


Philip  F.  Tear,  deskman  at 
the  Youngstown  (Ohio)  Vindi¬ 
cator  since  1946  —  to  the  ad¬ 
vert  ising-pr  firm  of  R.  J.  Mc¬ 
Call  ister  Co.,  Youngstown,  Ohio. 


Keith  Bridenstine  —  from 
Great  Falls  (Mont.)  Tribune 
sports  desk  to  copy  desk.  Phil 
Thoeny  —  from  the  copy  desk 
to  the  sports  desk.  Donald  A. 
Bartsch  —  from  copy  desk  to 
editor  of  the  Sunday  magazine 
section,  succeeding  William  I). 
James,  promoted  to  city  editor 
replacing  the  late  William  Za- 
dick. 


Stimulating  New  Approach 
With  Test  on  Proper  Manners 


6  RELEASES  PER  WEEK 


Send  for  Samples,  Terms 


Cunningham,  I,  P-T  reporter  Democrat-Herald,  replacing  almost  17  years  —  retired  at 
—  to  teach  journalism  at  Long  Dennis  Smith,  who  started  a  65. 

Beach  State  College.  Jerry  weekly  newspaper  at  Caldwell, 

Ezrin  —  from  the  Independent  Idaho, 
city  desk  to  the  Army.  Mbs. 

Mitchie  Shelton  —  to  Orange 
County  bureau  of  I,  P-T  suc¬ 
ceeding  Mrs.  Robert  Leedom. 


Personal 

(Continued  /ro?n  page  45) 


R.  E.  Wood,  state  editor  of 
the  Durham  (N.  C.)  Herald 
Bill  Deaver,  sports  editor  of  from  1946  to  1951  —  promoted 
the  Dallas  (Ore.)  Chronicle  —  to  North  Carolina  pr  manager 
promoted  to  news  editor.  for  Southern  Bell  Telephone  Co, 

*  ♦  *  Charlotte. 

Doug  Parker,  former  national  *  ♦  * 

ad  manager  of  the  Pendleton  Wesley  F.  Hayden,  Wash- 
(Ore.)  Fast  Orepontan  and  news  ington  correspondent  for  the 
^itor  of  the  Hood  River  (Ore.)  Winston-Salem  (N.  C.)  Journal 
News  —  new  advertising  direc-  and  Sentinel  —  to  the  staff  of 
tor  of  the  Parkrose-Ea^t  County  Frank  Vander  Linden,  Wash- 
Enterprise,  Portland,  Ore.  ington  correspondent  for  a  num- 

*  ♦  *  her  of  newspapers. 

Emery  Huntoon,  former  pub-  ♦  *  ♦ 

lisher  of  the  Sutherlin  (Ore.)  Len  Beeghley,  sports  editor 
Sun-Trihune  —  to  editor  of  the  of  the  Frankfort  (Ind.)  Mom- 
Oregon  Teamster,  Portland.  ing  Times  for  the  last  five  years 

*  *  *  —  to  the  local  news  staff,  Greof 

Lulu  Mae  Coe,  a  reporter  for  Falls  (Mont.)  Tribune. 

the  Des  Moines  (Iowa)  Register  *  *  ♦ 

Sheilah  Hillman,  former  re- 

-  porter  for  the  Quincy  (Mass.) 

Patriot  Ledger  —  to  ME  of  Gold 
Medal  Books,  N.  Y. 


editor  on  the  Charlotte  (N.  C.) 
Observer  —  to  editor  of  the 
Charlotte  News. 


Stewart  Klein  —  from  re-  Michael  v.  mahoney 
write  staff,  Philadelphia  (Pa.)  ^I^iter  for  the  Bend  (Ore.) 
News  to  free  lance  public  rela-  B^dletin. 
tions.  Jim  Wood  —  from  the  ♦  *  ♦ 

copy  desk  of  the  Allentown  Norris  Stettler,  advertising 

(Pa.)  Chronicle  to  the  News  manager  for  eight  years  of  the 
copy  desk.  Nels  Nelson  —  Pendleton  (Ore.)  East  Oregon- 
transferred  from  the  News  copy  ian  —  to  ad  director  of  the 
desk  to  rewrite.  Caldwell  (Idaho)  News-Trib- 

*  *  *  une. 

Herschel  Wilson,  formerly  ♦  *  ♦ 

with  the  San  Diego  (Calif.)  Tom  Wheeler,  former  adver- 

Union  —  to  the  Long  Beach  tising  manager  of  the  Lakeview 
(Calif.)  Independent,  Press-  (Ore.)  Examiner  —  new  ad 
Telegram  as  reporter.  Ben  manager  of  the  Baker  (Ore.) 


Sydney  D.  Ritter,  formerly 
with  the  New  York  World-Tele¬ 
gram  and  Sun  department  store 
sales  staff  —  now  assistant  re¬ 
tail  ad  director. 


Toronto  Daily  Sends 
Reporter  to  China 

Toronto 

The  Toronto  Globe  and  Mai 
has  appointed  Frederick  Nossal, 
of  the  Melbourne  (Australia) 
Herald,  as  staff  correspondent 
stationed  at  Peking.  The  Globe 
and  Mail  is  the  first  Canadian 
paper  with  a  resident  corre 
spondent  in  Red  China  since  the 
power. 


new 


one 


Communists 
Negotiations  started  a  year  ago. 

Mr.  Nossal  formerly  was  on 
the  Toronto  paper’s  staff.  He 
became  Australian  correspond¬ 
ent  some  years  ago.  The  Globe 
and  Mail  also  has  William 
Steenson  stationed  full  time  at 
Hong  Kong. 


Norman  Transcript 
Cops  Trophy  Again 

Norman,  Okla. 

The  sweepstakes  award  of  the 
Oklahoma  Press  Association  wse 
given  at  the  State  Fair  to 
the  Norman  Transcript  whidi 
amassed  640  points  in  adve^ 
tising,  column  writing,  new> 


features,  community  service  and 
general  excellence. 

fil  This  is  the  third  consecutire 

year  and  the  13th  time  the 
trophy  has  gone  to  the  Tranfr 
script. 

Second  place  in  Division  1  was 
liillAJ  i  won  by  the  Lawton  Constitutio* 

and  third  place  went  to  the 
icm  1911  Ardmore  Ardmoreite. 
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WRITE  TODAY  FOR  A 
DEMONSTRATION  IN  YOUR  PLANT 


WOOD  FLONG  CORPORATION 

HOOSICK  FALLS.  NEW  YORK 
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and  save  with  TTS 


Hour  after  hour  TTS  equipped  linecasting  machines  operate 
automatically  at  full  capacity  .  .  .  increase  your  type  output 
100%  or  more  . . .  reduce  the  cost  of  every  line  of  type! 

By  equipping  your  present  linecasting  machines  with 
Fairchild  Teletypesetter'*,  you’ll  find  this  increased  production 
possible  and  profitable.  Automatically,  your  machines  will  drop 
slugs  of  type  into  the  galley  with  a  continuity  and  speed  no 
manual  operation  can  match. 

This  continuous,  automatic,  high-speed  operation  doubles  the 
efficiency  of  linecasting  machines,  flattens  out  peaks  and  valleys  of 
stop-and-go  manual  operation,  minimizes  overtime.  You  increase 
your  type  production  without  increasing  your  operating  costs. 

TTS  equipment  includes  a  Perforator  for  punching  tape  copy  in 
justified  lines,  and  a  compact  Operating  Unit  which  attaches  beneath  the 
keyboard  of  your  linecasting  machine.  TTS  sets  straight  matter, 
classified,  run-arounds,  box  scores,  tabular  matter, 
tax  lists,  news  and  editorials,  all  with  equal  facility. 

It  does  not  interfere  with  manual  operation. 

For  more  profit  from  your  composing  room  operation, 
send  for  24-page  descriptive  booklet  “More  Type  in  Less  Time” 

Mail  coupon  today. 


Division  of  Fairchild  Comoro  and  Instrumtnf  Carp, 
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District  Offlcot:  Eostchester,  N.  Y.;  Atlanta,  Ga. 


Fairchild  Graphic  Equipment,  Dept.  IS 
Fairchild  Drive,  Plainview,  Long  Island,  N.Y, 


Please  send  me  "More  Type  in  Less  Time’ 


Name. 


Company. 


4.1# 

jBSMgrxTSt 

r; 

■ 

I 


I 


HE  SERVICE  THAT  HELPS  IN  THE  USE  OF  NEWSPAPER  ADVERTISING 


PHOTOGRAPHY 


World  Photo  Contest 
Misses  U.S.  Quality 


By  James  L.  CoHings 


'Goalman  and  Water' 


So  the  Newspaper  Can 
Get  Paid  "On  Time" 


Billing  time  at  the  ad  agency  .  .  .  did  the  newspaper  ads 
run  as  ordered  .  .  .  are  all  proofs-of-insertion  available? 

It  is  a  safe  bet  the  ad  agency  already  has  its  tearsheets. 
ACB  has  speeded  up  delivery  of  tearsheets  manyfold.  Before 
ACB  became  the  central  clearing  house  many  were  missing  and 
the  agency  had  to  write  to  each  newspaper  direct.  Now  they 
are  seldom  missing  but  if  there  is  an  accidental  skip,  the 
nearest  ACB  office  handles  the  call  promptly. 

ACB  shortens  the  lapse  of  time  between  the  day  the  news¬ 
paper  runs  the  ad  and  is  paid  for  same.  This  makes  for  rapid 
turnover  of  a  newspaper's  working  capital. 

In  addition,  ACB  also  carries  on  an  educational  campaign 
with  agencies  and  advertisers  to  proceed  with  payments  and 
billing  even  though  occasional  tearsheets  are  missing  or  mis¬ 
laid.  Adjustments,  if  any,  can  be  made  later  on. 


BASEBALL  EQUIPMENT 
Seen  at  the  World  Series 
games  in  Chicago  and  Los  An¬ 
geles  were  cameras  ranginf 
from  Hulcher  sequence  units  tc 
Hasselblads  with  640mm,  SOOnro 
1000mm  lenses,  and  35mm  nw- 
tor-driven  Praktina  and  Nikon 
units.  For  the  record:  that  shot 
of  A1  Smith  catching  a  flow  of 


United  Press 
International 

NsliSPICTUBES 
T^B  the  Story 


*7^  Advertising  Checking  BureoUf  Inc. 

Naur  York  (10)  353  Park  Aronue  South  •  Chleaia  (3)  U  8. 

Are,  •  Colunkut  (U)  30  South  lliird  St  •  MOBRhIo 
(t)  101  Jtttmwaa  An.  •  Sai  Fraaoitoo  (5)  51  Flm  St. 


'tv  his  face  as  he  reached 

for  a  fly  ball  was  taken  hy 
t Charlie  Knoblock  of  AP  with* 
1000mm  lens. 

EDITOR  dC  PUBLISHER  for  October  17,  19^ 


The  sizes  you’ve  demanded  . . .  120 620 
in  the  film  you  like  so  much . . .  PLUS-X 


Ever  since  we  introduced  Kodak  Plus-X 
Pan  Film  in  35mm  rolls,  professional 
photographers— press,  magazine,  indus¬ 
trial— have  clamored  for  this  same  su¬ 
perior  emulsion  in  120  and  620  sizes. 

Plus-X,  they  told  us,  is  a  truly  pro¬ 
fessional  film  . . .  handles  the  range  from 
white  on  white  to  brilliant  sunshine  and 
shadows  .  .  .  exhibits  very  fine  grain. 


excellent  sharpness,  and  wide  latitude 
.  .  .  allows  rapid  development  .  ,  .  can 
be  exposed  at  meter-indexes  up  to  200. 

Our  technical  representatives,  to  a 
mao,  bombarded  us  with  requests  from 
the  trade.  “Make  this  same  Plus-X  in 
larger  sizes,”  they  insisted.  So  we  did. 

.  Now,  as  Kodak  PIus-X  Pan  Profes¬ 
sional  Film,  it’s  at  your  Kodak  dealer’s. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 


packaged  only  in  convenient  25-roll 
boxes.  Each  roll  individually  wrapped 
in  heat-sealed  foil  (less  bulk  when  you 
pack  your  carrying  case).  Each  roll 
frame-numbered  (for  easy  caption 
writing,  easy  filing). 

Place  your  order  now. 
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AP  Wins  Suit 
On  Home  Feature 


Sunday  Editors 
Talk  and  Tour 


Harold  A.  Williams  Jr. 


TO  CUT  COMPOSITION  ERRORS  BY  AT  LEAST  25% 


The  Matrix  Contrast  Systems  of  apply¬ 
ing  brilliant  Black  and  White  and  other 
contrasting  colors  on  Matrices  makes 
composition  errors  and  transpositions 
easy  to  recognize.  Linecasters  “see 
what  they  set"  without  eye  strain  or 
loss  of  production. 

It  costs  money  and  takes  time  to 
correct  these  errors.  The  Matrix  Con¬ 
trast  Service  saves  at  least  one-third 
of  this  lost  time  and  increases  the 


operating  profit,  each  month,  on  every 
machine  you  operate! 

Our  color  identification  system  for 
matrices  reduces  composition  errors, 
transpositions  and  wrong  font  mis¬ 
takes  an  average  of  not  less  than 
33y3%.  We  guarantee  a  reduction  of 
at  least  25%  of  all  errors.  We  will 
prove  this,  in  your  own  shop,  or  our 
agreement  becomes  null  and  void.  Let 
us  submit  the  facts. 


Send  for  our  brochure, 
“Matrix  Contrast 
Service".  It  gives 
certified  facts  and 
figures  on  savings 
effected  by  Neu'sjnipers, 
Commercial  Printers 
and  Trade  Typographers. 


Matrix  Contrast  Corporation,  154  W.  14th  St.,  N.  Y.  11,  N.  Y. 
326  W.  Madison  St.,  Chicago  6,  Illinois 
1105  Trenton  St.,  Los  Angeles  15,  California 


EDITOR  &  PUBLISHER  for  October  1 


Fanwd  rtd  Itltphont  is  at  Itfl  Dtvi:t  at  niht  is  intarnal  altrt  dial  sss'ani  IM  alcrtini  htsdonaftfs  (Mnsnnal 

This  is  one  of  the  most  important  teiephones  in  the  free  worid 

A  vita!  link  in  the  nation’s  communications  network,  widely  dispersed  for  safety 


The  phone  is  at  Headquarters,  Stra- 
tt'fiic  Air  Command.  In  the  e\ent  of 
attack,  orders  would  Ise  given  over  it 
simultaneously  to  every  SAC  base, 
thus  launching  a  massive  retaliatory 
force  against  the  enemy. 

To  a  great  extent  America’s  defense 
Communications  use  the  existing  Bell 
T  lephone  network,  which  operates  on 
land,  through  the  air,  and  under  the 
O'  cans.  Today  that  network  is  so  wide¬ 


spread  and  diversifieil  that  the  result- 
inp  communications  reliability  is  one 
of  our  important  defense  resources. 
Important  tele|)hone  routes  bypass 
major  target  areas.  Many  different 
means  of  communication  back  each 
other  up.  so  that  if  one  is  lost  another 
is  available. 

The  Bell  System  has  also  helped 
create  communications  for  such  vital 
defense  projects  as  our  far-northern 


Distant  Karly  \Xarning  radar  line  for 
protection  from  aerial  attack.  And  it 
is  at  work  now  on  communications  for 
BMKWS  -  the  Ballistic  Missile  Early 
Warning  System.  These  are  just  two 
of  the  many  defense  jobs  that  we 
have  undertaken. 

Swift. dependable  communication  is 
our  business,  whether  to  speed  the 
cheerful  voices  of  home  and  industry, 
or  the  sterner  voices  of  defense. 


BELL  TELEPHONE  SYSTEM 


I 


N  EWS  PAPER 
TO  MEET 


THERE’S  A  C  UTLE  R  -  H  AM  M  E  R 
PRESS  DRIVE  BUILT 
YOUR  SPECIFIC  REQUIREMENTS 


Experienced  newspaper  men  know  there  are  many  factors  to  be  considered  in 
the  selection  of  the  proper  press  drive  for  each  press  installation.  Recognizing 
this  fact  that  there  isn’t  any  one  type  of  drive  which  can  perfectly  serve  the 
entire  newspaper  industry,  Cutler-Hammer  has  developed  the  first  and  only 
complete  line  of  newspaper  press  drives  and  control.  Now  Cutler-Hammer 
offers  the  A-c  Webmaster  and  D-c  Webmaster  Drives  for  Unit  Type  Presses 

and  both  A-c  and  D-c  Group  Drives  for  single  and  two  motor  presses. 

%  -  . 


If  you  are  planning  a  new  press  plant  or  modernizing 
existing  facilities,  no  longer  is  it  necessary  to 

selection  of  the  press  drives  to  be  installed.  Cutler-Hammer 
will  provide  the  right  type  and  size  drive  selected  on  the  basis  of  a 
thorough  analysis  of  your  particular  operational  requirements, 
plant  power  characteristics,  future  plans,  etc. 
Get  all  the  facts  today,  write  .  .  . 


Dept.  U2H 

Cutler-Hammer  Inc. 

Milwaukee  1 ,  Wii^. 


C 


Ow/^rOMiSe  in  the 


‘'.rt 


Catler-Hommer  Inc.,  Milwookee,  Wis.  •  Di¥waii:  Airborne  Instroments  laboratory.  •  SubsHiorr:  Cutlor-Hommor  International,  C  A. 

Asseciatts:  Canadian  Cutler-Hammer,  Ltd.;  Cutler-Hammer  Mexicana,  S.  A.;  Intercontinental  Electronics  Corporation. 
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THE  LUDINGTON 
DAILY  NEWS, 

Ludington,  Mich,  uses  a 
Cutler-Hammer  A-c  2- 
motor  Group  Drive  and 
Control  on  their  press. 


THE  BELOIT  DAILY 
NEWS,  Beloit,  Wis. 
selected  2  single  motor 
D-c  Group  Drives  for 
their  new  6  unit,  1  folder 
press  installation. 


THE  CLEVELAND 


PRESS,  Cleveland, 


Ohio  uses  the  new  A-c 


Webmaster  unit  press 


drive  and  on  their  new 


8  unit,  1  folder  press. 


THE  EASTON 
EXPRESS, 

Easton,  Pa.  will  equip 
their  new  press  plant 
with  a  Cutler-Hammer 
D-c  Webmaster  Unit 
Press  Drive  and  Control 


Look  to  CUTLER-HAMMER 
for  the  first  and  only 
complete  line  of  Newspaper 
Press  Drives  and  Control 


OUTLER^  HAMMER 


Yesterday’s  Paper  Dead? 


By  Ehvight  Bentel 

The  owl-eyed  historian  por¬ 
ing  over  volumes  of  old  news¬ 
papers  in  some  dimly-lit  recess 
is,  surprisingly,  a  comparatively 
new  phenomenon  in  the  library 
stacks. 

For  while  newspapers  have 
been  going  on  for  a  long  time, 
and  so  have  historians,  only 
within  recent  years  have  they 
gotten  together. 

The  newspapers  were  willing 
enough,  but  the  historians  w'ere 
a  bit  fastidious.  It  is  only  re¬ 
cently  that  the  “reputable”  his¬ 
torian  would  “soil  his  mind  and 
vulgarize  his  works”  with  source 
material  from  the  newspaper 
press. 

Now,  just  lately,  he’s  learned 
he  can’t  get  along  without  news¬ 
papers. 

These  points  are  made  by  the 
noted  historian,  Allan  Nevins 
(who  isn’t  owl-eyed,  inciden¬ 
tally,  and  who  worked  for  the 
New  York  Evening  Post,  New 
York  Sun,  and  New  York  World 
between  1913  and  1927). 

Prejudice  Broken  Down 

“Until  recently,”  says  the 


slight,  gray-haired  former  Cor¬ 
nell  and  Columbia  University 
history  professor  and  Pulitzer 
Prize  w’inner,  “a  strong  preju¬ 
dice  existed  among  historians 
against  newspapers  as  sources. 
Only  40  years  ago  James  Ford 
Rhodes  read  an  essay  to  the 
American  Historical  Associa¬ 
tion,  pointing  out  that  ‘the  im¬ 
pulse  of  an  American  writer  in 
justifying  the  use  of  newspa¬ 
pers  as  historical  material  is  to 
adopt  an  apologetic  tone.’  ” 

Happily,  says  Mr.  Nevins, 
that  prejudice  has  since  almost 
completely  broken  down.  “Few 
vestiges  remain.  It  rested  on  a 
feeling  that  the  press  was  so 
full  of  hasty  material  hastily 
compiled  that  it  was  treacherous 
—  inaccurate,  superficial,  parti¬ 
san,  and  hence  slanted  in  news 
as  well  as  opinion.” 

The  historian  believed,  he 
says,  that  much  of  what  was 
printed  by  newspapers  was  in¬ 
tended  to  seiwe  the  owner’s 
profit,  or  social  status,  or  politi¬ 
cal  ambitions,  not  the  public  in¬ 
terest.  The  pure,  unadulterated 
truth  was  to  be  found  elsewhere. 


A.N.P.A.— A.A.A.A.  SPECIFICATIONS 


PERFECT  PRESS  PERFORMANCE 


Flint  Ink  Corporation 

ATLANTA  •  CHICAGO  •  ClEVflAND  •  DALLAS  •  OINVER  •  DCTROIT  •  HOUSTON  •  INDIANAPOLIS 
JACKSONVILLE  •  KANSAS  CITY  •  LOS  ANGELES  •  MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK 


Not  to  Historians 


Just  where,  says  Mr.  Nevins, 
is  not  clear.  “Was  a  hastily 
written  letter  less  superficial 
than  a  newspaper  report?”  he 
asks.  “Was  a  diary  less  preju¬ 
diced,  less  colored  by  personal 
feeling,  than  a  long  exposition 
by  a  correspondent  in  Washing¬ 
ton?” 

These  questions,  he  says,  “the 
critics  of  newspapers  as  sources 
did  not  answer.” 

Anyway,  Mr.  Nevins  con¬ 
tinues,  historians  figuratively 
tear  their  hair  when  librarians 
exercise  their  tendency  to  throw 
out  bound  volumes  of  newspa¬ 
pers  because  they’re  bulky,  a 
“fire  hazard,”  and  because  news¬ 
print  deteriorates  rapidly. 

How  to  Save  Files 

The  best  way  to  combat  that 
at  college  and  university  li¬ 
braries  is  for  professors  to  as¬ 
sign  students  to  frequent  use  of 
newspaper  files.  “Librarians  re¬ 
spect  anything  frequently  used,” 
he  points  out. 

Although  historians  had  ef¬ 
fectively  used  newspapers  as 
sources  as  early  as  the  1870’s, 
it  was  the  afore-mentioned 
James  Ford  Rhodes  who  “tri¬ 
umphantly  proved  the  case,”  Mr. 
Nevins  relates. 

“He  had  an  analytical  inten¬ 
tion  when  he  began  writing  his 
history  of  the  U.  S.  from  the 
compromise  of  1850.  His  history 
was  lifted  to  a  dignified  plane. 
His  use  of  evidence  was  scien¬ 
tific.  Yet  he  employed  newspa¬ 
pers  in  the  most  sweeping  fash¬ 
ion. 

“When  he  began  about  1890 
his  studies  of  the  crowded,  ex¬ 
citing  decade  before  Sumter  in 
1861,  he  found  his  material  for 
an  animated  narrative  very 
scanty.  The  bare  bones  were  in 


WANT  TO  RAISE  YOUR 
SHARE  OF  THE  RICH 
CLEVELAND  MARKET? 

the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
TONIGHT 

CLEVEIL.A.3SriD 

NEWS 

Represented  by  Kelly-Smith  Co. 


the  state  papers,  the  law  books, 
the  Congressional  debates  .  . , 
but  where  was  the  flesh  and 
blood  to  clothe  these  bones? 

“He  remembered,”  continues 
Mr.  Nevins,  “how  when  he  was 
a  small  boy  in  Cleveland,  people 
had  eagerly  read  Greeley’s 
Tribune  and  Bryant’s  Evening 
Post  and  the  Cleveland  Leader. 
He  found  the  files  of  the  news¬ 
papers  invaluable.  Nobody  could 
possibly  understand  the  history 
of  the  time  without  them. 

“Rhodes  found  in  the  press  an 
enormous  amount  of  material 
he  could  not  have  found  else¬ 
where.  Why  was  Webster  de¬ 
feated  for  the  Whig  presidential 
nomination  in  1852?  Why  was 
Winfield  Scott  nominated  in¬ 
stead?  He  found  the  whole  in¬ 
side  story  in  the  Boston  Courier, 
written  by  a  Massachusetts  dele¬ 
gate.” 

After  Rhodes,  says  Mr.  Nev¬ 
ins,  all  reputable  historians  be¬ 
gan  using  newspapers  and  books 
were  soon  appearing  based  al¬ 
most  exclusively  on  the  daily 
and  w'eekly  press. 

“No  one  would  now  write  his¬ 
tory  without  access  to  a  file  of 
newspapers.  They  are  unrivalled 
sources,  especially  after  1840, 
for  news  and  opinion,  and  for 
insight  into  the  spirit  of  the 
age.” 


Unprinted  Information 

It  would  be  a  great  help  to 
historians  if  newspapers  would 
keep  archives  of  significant  un¬ 
printed  information,  says  Mr. 
Nevins. 

“Most  American  newspapers 
have  some  intimacy  with  the 
stream  of  events,  even  though 
it  is  on  a  small  scale,”  he  points 
out.  “They  deal  with  affain 
for  their  city  or  state  as  the 
Times  of  London  deals  with  af¬ 
fairs  on  the  national  and  inter¬ 
national  level.  The  difficulty  is 
that  they  do  not  bring  to  them, 
in  most  instances,  any  high  ' 
sense  of  responsibility;  and  this  ' 
handicaps  the  historian.  They 
could  keep  archives,  if  they  were 
not  too  careless  or  indolent. 

“Any  newspaper,”  he  says, 
“could  ask  its  best  reporters  to 
write  memoranda  on  significant 
bits  of  what  Thomas  Hart  Ben¬ 
ton  in  his  “Thirty  Years  View" 
called  inside  history  —  more  im¬ 
portant,  he  said,  than  an  ex¬ 
ternal  history. 

Editor’s  Diary 

“Any  editor  who  spent  15 
minutes  a  week  dictating  his 
{Continued  on  page  56) 
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, . .  from  tape  to  type  in  a  twinkle  ! 


Fewer  Linecasters  do 
more  work! 

New  RCA  Electro-Typesetters  set  type 
faster  with  greater  accuracy 


ANOTHER  WAY 
RCA  SERVES 
INDUSTRY 
THROUGH 
ELECTRONICS 


Linecasters  equipped  with  tape-operated  RCA  ETS  units 
automatically  set  up  to  540  characters  per  minute,  per¬ 
mitting  fewer  machines  to  do  more  work. 

This  remarkable  new  system  for  automating  the  linecasting 
operation  by-passes  the  entire  keyboard  assembly,  and  actu¬ 
ates  the  escapement  verges  directly  by  means  of  solenoids 
connected  to  each  verge  in  the  magazine  of  the  typesetter. 

Reliable  RCA  Electro-Typesetters  eliminate  the  inaccuracies 
which  stem  from  failures  in  the  keyboard  mechanism  and 
provide  true  sequential  dropping  of  mats  from  the  magazines 
at  high  speeds. 

The  ETS  equipment  can  be  installed  without  a  keyboard 
assembly  on  the  linecaster.  Or,  if  a  combined  automatic 
and  manual  operation  is  desired,  this  can  be  accomplished 
by  a  simple  switching  arrangement. 


These  Outstanding  Advantages : 

■k  High-speed — two  to  three  timet  foster  than  conventional  typesetting  methods. 
W  No  keyboard — actuates  escapement  verge  directly. 

*  Fewer  machines  do  more  work — linecasting  machines  are  able  to  work 
at  rated  capacity. 

*  Permits  better  scheduling  of  work  load.  Later  deadlines. 

ir  No  tape  in  composing  room.  Linecasters  are  remotely  operated. 

W  Economical  —  saves  floor  space  and  maintenance. 
it  Handles  6-unit  code  perforated  tape. 


Get  complete  details  on  the  time  and  money 
saving  advantages  of  RCA  Electro-Typesetters. 
Send  for  new  descriptive  brochure  or  ask  for 
RCA  Newspaper  Automation  representative 
to  call.  Address  RCA,  Dept.  ZC-38,  12605 
Arnold  Avenue,  Detroit  39,  Mich. 


RADiO  CORPORATtOM  of  AMERICA 
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INDUSTRIAL  AND  AUTOMATION  DIVISION 
DETROIT.  MICHIGAN 
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Mace  M 1  a  Charles  Seipmann,  profes- 

if  AclSS  iTJ-C/LllCt  sor  of  communications  m  educa- 

tion,  New  York  University. 

C’  Q  ■  Invitations  to  participate  in 

OrU-Ulo  Od  the  foi-ums  are  being  mailed  to 

a  select  list  of  publishers,  edi- 

B  ¥  tors  and  broadcasters. 

y  J  Prof.  Goodwin  said  a  reconi 

*  of  addresses  and  discussion  will 

University  Park,  Pa.  be  kept.  These  will  be  published 
The  First  Annual  Communica-  and  distributed  to  newsiiapers 
tions  Forums  on  press  and  and  broadcasting  stations, 
broadcasting  responsibility  will  Each  foi-um  participant  will 
bring  prominent  publishei’s,  edi-  be  given  a  packet  of  books  and 
tors  and  broadcasters  from  other  reading  materials  dealing 
throughout  the  country  to  the 
Pennsylvania  State  University 
here  in  November. 


with  the  foiiim  themes.  Prof. 
Goodwin  said  the  packet  will 
represent  the  best  writing  and 
Two  foi-ums  will  be  held.  The  thinking  being  done  in  the  area 
first  will  be  for  editors  and  of  pr^s  and  broadcasting  re¬ 
publishers,  Nov.  8,  9,  10.  The 
second  wdll  be  for  broadcasters, 

Nov.  29,  30,  and  Dec.  1. 

The  foiaims  are  sponsored  by 
the  University’s  School  of  Jour¬ 
nalism  and  the  Center  for  Con¬ 
tinuing  Liberal  Education  in  co¬ 
operation  with  the  Fund  for  confidential  memorandum 

Adult  Education.  or  diary  would  soon  have  com- 

Eugene  Goodwin,  director  of  Pded  a  record  priceless  to  the 
the  School  of  Jouimalism,  said  future  historian.  An  office  diary 
the  forums  are  designed  to  en-  identifying  the  author  of  all 
courage  discussion  and  thought  unsigned  articles  of  note  should 
about  the  responsibilities  of  the  be  an  essential  part  of  the  ma- 
press  and  broadcasting  in  a  free  chinery  of  every  daily  —  and 
society.  He  said  the  emphasis  comment  could  be  added, 
will  be  on  the  broader  philo-  “Why  are  archives  not  kept?" 
sophical  and  social  questions  he  asks.  “Huri’y,  lack  of  space, 
facing  leaders  of  the  mass  media,  preoccupation  with  crowding 

daily  talks,  are  excuses  that 
Editors  Participate  seldom  hav’e  validity,”  he  be- 

Speakers  and  discussion  lieves. 
leaders  for  the  press  forum  on  “What  is  needed  is  a  sense 
“The  Press:  Old  Freedoms  and  ^bat  the  newspaper  is  history 
New  Responsibilities,”  include:  beyond  the  day.” 

Forrest  Seymour,  editor  of  the  ^r.  Nevins  lists  three  rules 
Worcester  (Mass.)  Telegram  to  be  observed  by  historians 
and  Gazette.  using  the  press: 

Herbert  Brucker,  editor  of  the  as  much  as  po.ssible 

Hartford  (Conn.)  Courant.  t  S  ^ ®  character,  talents, 

_  ,  bias  of  the  editor,  managing  edi- 

Dr.  Throdore  Peterson,  dean  chief  reporters  and  cor- 

of  the  College  of  Journalism  and  respondents 
Communications  at  the  Univer-  g.  Learn  as  much  as  possible 
sity  of  Illinois.  about  the  conditions  under 

Sevellon  Browm,  editor  of  the  which  news  is  gathered,  written. 
Providence  (R.  1.)  Bulletin  and  edited. 

Journal.  3_  Xi-y  to  obtain  lists  of  the 


Historians 
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Family  Dining  Habits  Say  Soft  Drinks  Are 
Food  Items  ...and  so  do  Food  Dfficials 


Families  have  known  this  for  a  long  time.  Bottled  carbonated  bever¬ 
ages  are  found  increasingly  on  the  dining  table.  Their  sparkle  helps 
perception  of  flavor.  Carbonation  increases  the  flow  of  gastric  juices 
in  the  stomach  for  better  digestion.  The  average  100  calories  per  8 
ounces  are  healthful  nourishment  .  .  .  and  the  liquid  intake  helps 
maintain  the  body's  fluid  balance. 

Recognition  of  soft  drinks  as  food  items  and  serving  them  with  meals 
have  been  natural  developments.  The  first  Federal  Food  and  Drug 
Act  of  1906  and  the  still  current.  Food,  Drug  and  Cosmetic  Act  of 
1938  both  classified  soft  drinks  along  with  other  items  as  food.  So 
do  all  state  food  laws.  Bottled  carbonated  beverages  are: 

•  bottled  by  modern  food  manufacturing  methods,  under  rigidly 
controlled  hygienic  conditions 

•  distributed  in  the  same  manner  as  other  food  items 

•  sold  in  volume  by  food  stores 

They  go  home  with  the  housewife  from  her  food  shopping  trips. 
They’re  enjoyed  by  all  members  of  the  family  at  home,  at  work,  at 
school  or  eating  out.  Look  around  you  and  see. 


American  Bottlers  of 
Carbonated  Beverages 

Washington,  D.  C. 


Whatever  promotes  progress  in  your  community  .  .  . 
promotes  progress  for  your  community  bottler.  What¬ 
ever  affects  community  progress  adversely  .  .  .  affects 
the  bottler  in  your  community. 


Fast,  efficient  handling  is  essential  to  the  economic  processing  of  low-grade  ore.  This  new  conveyor  hauls  ore  out  of  the  BerKeley  Pit  at  the  rate  of  33  tons  a  minute. 


How  new  methods  yield  new  treasure 
from  “the  richest  hill  on  earth” 


From  Anaconda’s  famous  Butte  Hill  in  Montana  has  come 
more  than  three  billion  dollars  of  mineral  wealth  — 
copper,  zinc,  manganese,  lead,  silver  and  gold.  Its  fabu¬ 
lous  output  of  copper  —  more  than  has  been  produced 
by  any  other  district  in  the  world  —  has  given  impetus 
to  hundreds  of  new  products  and  new  jobs,  and  con¬ 
tributed  to  progress  in  many  fields. 

The  ever-increasing  demand  for  copper  is  a  perpetual 
challenge  to  mining  engineers  who  must  devise  ways  and 
means  to  handle  larger  quantities  of  lower  grade  ores 
with  ever-higher  efficiency.  An  example  of  how  these 
challenges  are  being  met  by  Anaconda  is  seen  at  Berke¬ 
ley  Pit,  at  the  eastern  end  of  “the  richest  hill  on  earth” 
in  Butte.  Here,  by  open-pit  methods.  Anaconda  is  obtain¬ 
ing  low-grade  copper  ores  that  could  not  be  economi¬ 
cally  mined  by  conventional  underground  methods. 


These  ores  occur  beneath  250  feet  of  waste  overburden, 
two  tons  of  which  must  be  removed  for  each  ton  of  ore 
recovered.  And  more  than  150  tons  of  ore  must  be  bauled 
and  processed  to  produce  a  singleton  of  copper. 

Newest  advanced  facility  at  Berkeley  Pit  is  the  con¬ 
veyor  system  shown  above.  Six  separate  belt  conveyors 
provide  a  flexible  flow  of  ore  from  the  primary  crusher 
in  the  Pit  to  storage  and  loading  bins.  The  system  is  now 
moving  more  than  28,000  tons  of  ore  a  day,  and  is  de¬ 
signed  to  handle  substantially  larger  tonnages. 

The  new  facilities  at  Berkeley  Pit  are  just  a  part  of  the 
program  in  which  Anaconda  is  continually  applying  more 
than  60  years’  experience,  not  only  to  the  development 
of  new  copper  sources,  but  to  meeting  the  expanding 
needs  of  industry  for  more  and  better  products  in  the 
entire  nonferrous  metal  field. 


AnacondA 


PRODUCERS  OF;  COPPER  •  ZINC  •  LEAD  •  ALUMINUM  •  SILVER 
SOLD  .  PLATINUM  .  PALLADIUM  ■  CADMIUM  •  SELENIUM  •  TELLURIUM 
URANIUM  OXIDE  •  MANSANESE  ■  ARSENIC  •  BISMUTH  •  INDIUM 
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ENOUGH  BRICK  TO  BUILD  15  six-room,  brick 
veneer  houses  is  push-towed  down  the  Savannah 
River  from  Augusta,  Georgia,  by  Merry  Shipping 
Company’s  tug,  “Capt.  Reggie  M.  Dales”.  Upon 
completion  of  a  $3  Vi  million  channel  improvement 
project,  there  will  be  increased  use  of  the  waterway 
by  several  large  manufacturers  locating  in  Augusta. 


THE  GULFARIUM  at  Ft.  Walton  Beach,  Florida, 
features  trained  porpoises  and  other  marine  speci¬ 
mens.  One  of  a  variety  of  regional  attractions,  it  is 
seen  by  250,000  visitors  annually,  including  about 
400  school  tours.  Since  1940,  the  population  of  Ft. 
Walton  Beach  has  increased  from  90  to  10,000! 


SPANISH  MOSS,  hanging  from  400-year-old  oak^ 


trees,  makes  picturesque  shelter  for  the  seven  mem¬ 
bers  of  the  Edward  J.  Robeson  family  in  the  yard 
of  their  home  on  Escambia  Bay,  near  Pensacola, 
Florida.  Ed  Robeson  is  Coordinator  of  Yam  Process 
Improvement  at  the  huge  Chemstrand  Corporation 
plant,  which  is  only  a  few  minutes’  drive  from  his 
home.  The  Robeson  family  moved  here  in  1953. 
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ALMOST  12,000  “MILES”  OF  CI¬ 
GARS  are  made  annually  at  the  Selma, 
Alabama  plant  of  Bayuk  Cigars,  Inc.  An 
example  of  Southern  industrial  diver¬ 
sity,  the  cigar  plant  is  one  of  three  in 
Alabama.  Its  $800,000  yearly  payroll 
is  a  major  factor  in  Selma’s  economy. 


FINE  PAINTINGS  in  Laurel,  Mississippi,  are  shown  to  a  class  of  third  graders 
at  Lauren  Rogers  Library  and  Museum  of  Art,  as  part  of  regular  school  curricula 
in  the  Laurel  area.  Two  of  the  six  galleries  of  the  museum  are  used  regularly 
for  circulating  exhibitions  of  various  types  of  fine  art. 


IN  DYNAMIC  DIXIE 

...Pleasant  Living  is  in  the 
Pattern  of  Progress ! 


In  the  South  pleasant  living  has  been  woven  into 
the  pattern  of  progress.  Tremendous  strides  are 
continuing  in  culture,  education,  research,  recrea¬ 
tion  and  other  fields  that  contribute  to  a  full  way  of 
life. 

From  a  business  standpoint,  the  South  wound 
up  1958  with  record  highs  in  most  lines  of  ac¬ 
tivity  . . .  and  is  continuing  to  outdistance  the  rate 
of  growth  of  the  nation  as  a  whole.  In  the  four- 
state  “growth-core”  —  Alabama,  Florida,  Georgia 
and  Mississippi  —  over  14,000  new  businesses 
were  established  .  .  .  bank  deposits  went  up  over 
the  previous  year  by  14.9%  .  .  .  and  cash  receipts 
from  farm  marketings  were  up  14%. 

The  great  Southern  growth  cycle  has  been  aided 
by  a  paralleling  increase  of  electric  power.  To 
meet  requirements  of  industries,  homes  and  farms 
in  their  four-state  service  area,  the.  operating  affili¬ 
ates  of  The  Southern  Company  have  expanded 
steadily.  Alabama,  Georgia,  Gulf  and  Mississippi 


Power  Companies,  and  Southern  Electric  Gener¬ 
ating  Company  are  currently  participating  with 
The  Southern  Company  in  a  half-billion  dollar 
program  in  the  next  three  years  alone. 

The  last  half  of  the  twentieth  century  belongs 
to  the  South! 


ATLANTA  •  1330  W.  PEACHTREE  STREET 
BIRMINGHAM  •  600  N.I8  TH  STREET 


Alabama  Power  Company . Birmingham,  Alabama 

Georgia  Power  Company . Atlanta.  Georgia 

Gulf  Power  Company . Pensacola,  Florida 

Mississippi  Power  Company . Gulfport.  Missiuippi 

Southern  Electric  Generating  Co. .  Birmingham.  Alabama 
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PLBLIC  REL.4T10>S 


32  at  General  Foods 
In  City  Desk  Operation 


A  foiTtier  city  editor  is  han¬ 
dling  the  public  relations  of  the 
General  Foods  Corporation  from 
the  viewpoint  of  that  newspaper 
job. 

“I  don’t  want  to  see  anything 
go  out  of  this  shop  that  I 
wouldn’t  have  accepted  when  I 
was  on  the  receiving  end,”  Allen 
Wagner,  director  of  the  giant 
corporation’s  public  relations  de¬ 
partment,  said  this  week. 

!Mr.  Wagner  heads  a  staff  of 
32  people,  including  secretaries, 
at  the  White  Plains,  N.  Y.,  head¬ 
quarters.  They  are  responsible 
for  providing  service  to  corpor¬ 
ate  areas  on  public  lelations 
matters,  including  the  prepara¬ 
tion  and  distribution  of  news 
material  to  newspapers,  wire 
ser\-ices,  trade  and  business  peri¬ 
odicals,  general  interest  maga¬ 
zines,  and  television  and  radio 
stations.  Separately,  another 
corporate  activity,  the  General 
Foods  Kitchens,  headed  by 
Ellen-Ann  Dunham,  vice  presi¬ 
dent,  handles  product  publicity 
directed  to  food  and  women’s 
page  editors,  and  women’s  tele¬ 
vision  and  radio  programs. 

Realistically,  the  corporate 
public  relations  program  is  re- 


grrded  by  Mr.  Wagner  and  his 
staff  as  a  ser\’ice  arm  for  the 
press  and  other  media,  “which 
couldn’t  possibly  have  sufficient 
staff  to  cover  the  news  of  public 
interest  coming  out  of  the  many 
large  organizations  such  as 
ours.” 

Service  Is  Keynote 

“  Sendee  —  both  external  and 
inteimal — is  the  keynote  of  our 
public  relations  program,”  Mr. 
Wagner  continued.  “We  don’t 
want  to  get,  or  try  to  get,  space 
or  time  for  anything  not  news¬ 
worthy.  We  don’t  think  it  would 
be  sen  ing  our  business  well  to 
send  city  desks  ‘puff’  or  ‘glori¬ 
fication’  pieces.” 

At  General  Foods,  public  re¬ 
lations  is  regarded  as  a  “people- 
centered”  function,  and  the  pub¬ 
lic  relations  department  reports 
to  A.  F.  Watters,  vicepresident 
of  personnel  and  public  rela¬ 
tions. 

“A  big  part  of  Mr.  Wagner’s 
job,”  Mr.  Watters  said,  “is  pro¬ 
viding  service  to  the  president’s 
office.  He  is  kept  busy  with  these 
duties  which  involve  external  as 
well  as  intemal  affairs  of  the 


newspaper 

plants 


company  and  a  number  of  pub¬ 
lic  service  activities  in  which 
Charles  G.  Mortimer,  GF  chair¬ 
man,  is  actively  engaged.” 

Carrying  out  the  “city  editor 
concept.”  directing  the  dnv  to 
day  assignments  and  operations 
of  the  department’s  five  sections, 
is  the  responsibility  of  the  man¬ 
ager  of  public  relations.  He 
is  John  Schell,  former  editor 
and  executive  vicepresident  of 
North  American  Newspaper  Al¬ 
liance. 

Specific  .Assignments 

The  five  service  functions 
superv’ised  by  Mr.  Schell  are 
Press,  Editorial  &  Publications, 
Community  Relations,  and  Cor¬ 
porate  and  Special  Sendees.  To 
cover  the  General  Foods  “beat,” 
all  staffers  have  specific  assign¬ 
ments. 

Press  Sendees,  which  is  the 
primary  center  of  communica¬ 
tions  to  and  from  editorial 
media,  is  headed  by  W.  A. 
“Sandy”  Macfarlane.  He  is  as¬ 
sisted  by  James  J.  Judge  and 
Mrs.  Elena  Smith,  who  handles 
photo  and  film  sendees. 

“In  addition  to  performing 
the  function  its  name  connotes, 
this  section  is  also  endeav’oring 
to  build  up  a  file  of  photos  to 
help  editors  illustrate  stories 
not  only  about  General  Foods 
but  also  the  manifold  aspects  of 
the  total  food  business,”  IMr. 
Wagner  said. 

Talent  Pool 

The  Editorial  &  Publications 
section  is  concerned  with  Gen¬ 
eral  Foods’  own  printed  com¬ 
munications.  The  company 
issues  a  number  of  different 
publications,  ranging  from 
mimeograph  sheets  to  maga¬ 
zines,  for  its  more  than  21,000 
employees  and  other  publics. 
Heading  this  service  is  Roger 
Dakin,  a  former  newspaper  man 
and  CoUier^s  editor.  He  and  his 
staff  also  help  in  the  prepara¬ 
tion  and  production  of  the  an¬ 
nual  report  and  write  and  edit 
speeches. 
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Allen  Wagner 

The  three  other  seivices- 
Corporate,  Special,  and  Com¬ 
munity — were  described  by  Mr 
Wagner  as  “a  pool  of  talent,  all¬ 
round  athletes,  so  to  speak, 
available  upon  request  by  any 
of  the  corporation’s  divisions, 
staff  departments  and  plants." 

The  five  men  making  up  this 
pool  are:  John  Guenther,  i 
former  United  Press  bureau 
man  and  former  business  editc; 
of  Newsweek;  Edgar  Nelson, 
who  has  had  both  advertisin? 
and  PR  experience;  Marius 
Scopton,  whose  background  ha- 
been  entirely  in  public  relations; 
Joel  Swensen,  a  former  news¬ 
paperman,  and  Francis  M.“Don' 
Waters  Jr.,  trained  in  marketini! 
as  well  as  public  relations. 

Mr.  Wagner  came  to  General 
Foods  in  February  of  1958  from 
the  American  Council  to  Im¬ 
prove  Our  Neighborhoods 
(ACTION),  where  he  was  publk 
information  manager.  A  news¬ 
paperman  whose  writing 
editing  experience  dates  back  to 
1921,  Mr.  Wagner  has  Iseen  i« 
PR  work  since  1933  with  federal 
state  and  local  government': 
trade  and  professional  associa¬ 
tions,  and  industry.  A  native  «f 
Minneapolis,  Mr.  Wagner  bega: 
as  a  reporter  there.  He  lates 
was  city  editor  of  the  St.  Poul 
Daily  News  and  was  in  chargerf 
Minnesota  Mining  &  Manufit- 
turing  Company’s  PR  for  fou-’ 
and  a  half  years. 


United  Steel  Workers 
America,  Local  1104,  last  w«i 
ran  a  full-page  ad  in  the  Lortsy^ 
(Ohio)  Journal  reporting  strife 
proceedings  to  the  public.  A* 
was  headlined  “A  Full  Repoi' 
to  the  People  on  U.  S.  Stt« 
Proposals.”  At  a  meeting  1*1*^ 
in  the  week  in  Pittsburgh  US^ 
President  David  J.  McDonik 
held  up  a  tearsheet  of  the  »< 
and  told  union  negotiators: 
“More  of  our  unions  should  di 
what  Local  1104  is  doing  ® 
Lorain.” 
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Newest  Russian  discovery 

-RAILROADS! 


What  country’s  railroads  handle  the 
world’s  heaviest  freight  volume?  Those 
of  the  United  States  ? 

Sorry.  The  correct  answer  is  Soviet  Russia.  In 
1958,  Russia’s  railroads  moved  more  freight 
more  miles  than  U.  S.  railroads  ever  handled 
in  any  one  year. 

In  a  great  railroad  improvement  program,  the 
Russians  have  followed  progressive  U.  S.  rail¬ 
road  techniques.  Among  them  are  Dieseliza- 
tion  . . .  train  radio  . . .  welded  rail . . .  even  TV 
and  radar  in  yard  operations.  And  hundreds 
of  miles  of  new  line  are  built  each  year- 


Meanwhile,  in  the  United  States,  with 
the  most  efficient  railroads  on  the  globe,  the 
picture  is  far  less  bright. 

Here,  railroads  suffer  from  restrictive  public 
policies.They  are  burdened  with  discriminatory 
taxation  —  while  their  competition  uses  high¬ 
ways,  waterways  and  airways  built  and  main¬ 
tained  by  the  government.  They  are  frequently 
denied  the  right  to  make  competitive  rates,  or 
to  provide  a  complete  transportation  service. 

Why  this  extraordinary  contrast?  In  Russia, 
railroads  are  recognized  as  the  most  productive 
form  of  mass  transportation,  with  the  lowest 
true  costs.  In  America,  public  policies  ignore 
this  basic  truth. 

*  H:  * 

American  railroads  ask  no  special  or 
favored  treatment,  nor  do  they  have  any 
quarrel  with  their  competition.  All  they  ask 
are  fair  play  and  equality  of  treatment.  Earn¬ 
ings  could  then  be  sufficient  to  enable  the 
railroads  to  provide  the  traveling  and  shipping 
public  with  the  benefits  of  free  and  equal 
competition. 

When  America’s  railroads  are  free  from  the 
strangling  grip  of  the  restrictions  that  now 
bind  them,  we,  too,  will  make  the  best  use  of 
our  railroads  —  our  nation's  greatest  transpor¬ 
tation  asset. 


ASSOCIATION  OF 

AMERICAN  RAILROADS 

WASHINGTON  6,  D.  C. 
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PRESS  AWARDS 


7  Find  Roads 
Are  Paved 
With  $5,300 

Seven  newspapermen  will 
share  $5,300  in  cash  prizes 
awarded  by  Trailmobile,  Inc., 
manufacturer  of  truck-trailers, 
for  their  articles  about  highway 
development  in  the  past  year. 

In  addition,  two  first-prize 
winners  of  the  Ted  V.  Rodgers 
Journalism  Awards  in  the  daily 
newspaper  division  will  have 
$500  given  in  each  of  their 
names  to  journalism  schools  of 
their  choice. 

Wilson  Hirschfeld,  transpor¬ 
tation  reporter  for  the  Cleve¬ 
land  (Ohio)  Plain  Dealer,  re¬ 
cipient  of  $1,500  first  prize,  has 
designated  Kent  State  Univer¬ 
sity  for  the  gift. 

Edward  J.  Mack,  editor  of 
the  Milltovm  (N.  J.)  Sentinel, 
winner  of  $1,500  in  the  weekly 
division,  has  designated  Rutgers 
University, 

Winners  of  second  prizes  of 
$700  each  are  (dailies)  Evan 
Richards,  Albany  (N,  Y.) 

Knickerbocker  News;  (week¬ 
lies)  Stan  F.  Brotherton,  Blue 
Earth  (Minn.)  Post. 

Third-place  awards  of  $300 
each  go  to  Woody  Barron,  Waco 
(Tex.)  News  Tribune;  and  Bob 
Leonard,  El  Cajon  (Calif.)  Val¬ 
ley  News, 

The  winner  of  a  third  prize 
in  the  magazine  competition, 
Richard  R.  Mathison,  is  a  mem¬ 
ber  of  the  Los  Angeles  (Calif.) 
Times  staff.  His  prize  ai'ticle 
appeared  in  Westways  maga¬ 
zine. 

Relocated  Freeway 

Mr.  Hirschfeld,  who  won  first 
in  1956  and  third  in  1958,  scored 
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Hirschfeld  Mack 


again  this  year  with  a  six-month 
campaign  to  relocate  an  inter¬ 
state  highway  to  an  area  where 
it  would  serve  more  motorists 
and  avoid  high  costs  of  right-of- 
ways  and  construction  over 
rough  terrain.  The  Governor  of 
Ohio  finally  ordered  the  free¬ 
way  along  the  route  proposed 
by  the  newspaper. 

Mr.  Mack  won  the  first  place 
award  for  week-to-week  pictorial 
and  written  coverage  of  high¬ 
way  development  in  his  paper’s 
area  during  the  past  year.  By 
extensive  and  continued  report¬ 
ing  of  technical  data,  work 
schedules,  etc.,  Mr.  Mack  re¬ 
layed  information  valuable  to 
highway  users  during  the  con¬ 
struction  period. 

Mr.  Richards  wrote  a  prize¬ 
winning  series  on  why  the  New 
York  Thniway  bridges  had  to 
be  i-epaved  at  a  cost  of  $3,000,- 
000  even  though  the  superhigh¬ 
way  was  only'  four  years  old. 

Woman’s  Ciirittsily 

The  question  which  started 
Mr.  Richards’  study  of  the  situa¬ 
tion  came  from  the  wife  of  his 
editor  who,  while  riding  on  the 
Thruway,  noticed  the  repair¬ 
men  at  work  and  asked,  “Why 
are  they  doing  this?”  Mr.  Rich¬ 
ards  received  the  assignment  to 
investigate  the  “why”  of  the  re¬ 
pair  job.  The  resulting  expose 
of  the  faulty  methods  and  ma¬ 
terial  used  emphasized  the  need 
to  raise  the  standards  for  the 
original  construction  of  high- 


the  newspaper 
you  read  * 
this  morning 
was  printed  on 

aOOSS 

PRESS 


ways  to  reduce  maintenance 
costs. 

Woody  Barron’s  prize  was  for 
articles  which  appeared  in  a 
special  issue  of  the  Waco  Trib¬ 
une-Herald  commemorating  the 
dedication  of  a  new  superhigh¬ 
way. 

“Our  Traveling  Economy,”  a 
three-part  series  in  the  Blue 
Earth  Post,  won  the  second 
place  award  for  Stan  Brother- 
ton.  A  study  of  the  sociological 
and  economic  effects  of  a  pro¬ 
posed  superhighway  in  the  area 
on  the  Blue  Earth  community, 
the  series  informed  the  public 
in  advance  of  the  importance  of 
the  highway  to  them  and  urged 
proper  city  planning  in  order 
to  reap  maximum  benefits. 

Bob  Leonard  won  third  place 
with  a  series  on  U.  S.  80  Free¬ 
way  to  be  constructed  near  El 
Cajon.  He  presented  accurate 
and  comprehensive  accounts  of 
the  process  of  highway  plan¬ 
ning,  predictions  of  the  effect 
of  the  superhighway  on  the  city, 
and  explanations  of  the  ultimate 
goals  of  the  highway  planners. 

• 

South  Dakota  Press 
Honors  Ernest  Yule 

Brookings,  S.  D. 

Honor  was  paid  to  the  late 
Ernest  B.  Yule,  publisher  of 
the  Alexandria  Herald  from 
1902  to  1938,  at  Newspaper  Day, 
Sept.  26,  at  South  Dakota  State 
College. 

A  picture  of  Mr.  Yule  was 
placed  alongside  those  of  other 
former  South  Dakota  newsmen 
selected  by  contemporary  edi¬ 
tors  and  publishers  for  contribu¬ 
tions  to  South  Dakota  journal¬ 
ism.  The  Hall  of  Fame  pictures 
are  on  display  at  the  Printing 
and  Journalism  Building. 

Mr.  Yule,  who  died  in  1952, 
was  a  booster  for  better  high¬ 
ways. 

Award  for  Story 
On  Parole  System 

Portland,  Ore. 

Watford  Reed,  Oregon  Jour¬ 
nal  reporter,  won  the  $300  Bar- 
Press  award  of  the  Oregon  State 
Bar  Association  for  an  article 
analyzing  the  federal  courts’ 
parole  system. 

Announcement  of  the  award 
was  made  by  J.  Wesley  Sullivan, 
chairman  of  the  Oregon  News¬ 
paper  Publishers  Association 
editorial  writers  conference. 

Honorable  mention  went  to 
Ann  Sullivan,  Portland  Ore¬ 
gonian;  George  Costello,  Rose- 
burg  News-Review,  and  Eric  W. 
Allen  Jr.,  Medford  Mail-Trib¬ 
une, 
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Schurz  Receives 
Inland  Citation 

Chicao; 

Franklin  D.  Schurz,  presiden: 
editor  and  publisher  of  theSovt' 
Bend  (Ind.)  Tribune,  has  bee 
named  the  1959  winner  of  tht 
University  of  Minnesota  aware 
for  distinguished  service  in  jour 
nalism. 

Dr.  Robert  L.  Jones,  directc:  ‘ 
of  the  University’s  school  d 
journalism,  will  present  a  bronif 
medal  and  a  certificate  to  M:  | 
Schurz  Oct.  20  during  the  at  ^ 
nual  meeting  of  the  Inland  Daily 
Press  Association  here.  i, 

Mr.  Schurz  was  selected  by  ^ 
the  school’s  faculty  from  nomi: 
ations  made  by  members  of  tlx 
association.  Award  winners  a.’* 
selected  on  the  basis  of  di.- 
tinguished  career-long  contribfr  r 
tions  to  journalism  rather  thf 
single  achievements  of  a  “spet  ^ 
tacular”  nature.  * 

Mr.  Schurz,  who  joined  tb 
Tribune  in  1925,  was  the  firs  | 
Indiana  editor  or  publisher  It  ^ 
be  elected  to  the  AssociatfC  | 
Press  Board  of  Directors.  Heo  | 
a  director  and  immediate  pa-S  § 
president  of  the  American  Nev-  " 
paper  Publishers’  Associatir. 
Research  Institute,  a  director d* 
the  ANPA,  a  past  director  of  tb] 
Bureau  of  Advertising,  ANPAi 
and  a  member  of  the  Nation 
Defense  Executive  Reserve  Un:>  , 
He  is  a  past  director  of  tb  4. 
Hoosier  State  Press  Association  I 

He  was  president  of  the  b  i 
land  Daily  Press  Association  *  a 
1947.  I 

Adds  Supplement  I 

The  Jamestown  (N.  Y.)  Po.'’  B 
Journal  begins  distribution  dH 
Family  Weekly  with  the  Jant  B 
ary  10  issue,  according  to  Leo- K 
ard  S.  Davidow,  publisher  oftbL 
magazine.  ■ 
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bethiIehem 

steel 


So  easy... with  push-button  cans! 


Just  press  the  button.  Out  it  comes— anything 
IVom  hair  spray  and  household  paint  to  anti¬ 
septic  spray  and  barbecue  flavoring.  Nowadays 
ever  200  foods,  pharmaceuticals,  household  prod¬ 
ucts,  and  toiletries  come  in  push-button  cans. 
'I'hey’re  so  easy  to  use.  And  because  they’re  in 


cans,  all  are  easy  to  store,  easy  to  dispose  of, 
safe  from  breakage. 

Push-button  cans  are  actually  99  per  cent  steel, 
thin  sheets  of  steel  coated  with  sparkling  tin. 
Bethlehem  is  a  major  supplier  of  quality  tinplate 
to  the  nation’s  can  manufacturers. 


Tab  Section 
Is  Devoted 
To  the  Law 

Portland,  Ore. 

The  Oregonian  published  its 
first  tabloid  section  built  around 
a  professional  association  Sept. 
20th  in  its  Sunday  paper.  John 
Armstrong,  Sunday  Editor, 
guided  and  edited  the  section, 
entitled  “You  and  the  Law.”  It 
celebi-ated  the  25th  anniversary 
of  the  Integrated  Oregon  State 
Bar  and  ran  a  conservative  50- 
50  editorial  and  advertising  pi-o- 
portion. 

An  idea  of  the  advertising 
depai’tment,  this  legal  section 
was  snapi)ed  up  by  the  news¬ 
room.  Staffer  Jack  Rosenthal 
gathered  much  of  the  editorial 
material — and  wrote  on  a  larely 
published  subject:  Lawyers,  even 
though  defending  a  self-con¬ 
fessed  accused  of  a  heinous 
crime  are  not  immoral,  they  also 
defend  a  valiant  system. 

Wliat  to  Do 

Other  editorial  matter  in¬ 
cluded  what  to  do  if  you’re 
arrested  or  called  to  jury  duty; 
injury  verdicts;  job  and  career 
opportunities  in  the  legal  pro¬ 
fession. 

The  Oregon  State  Bar  took  a 
full-tabloid  page  to  emphasize 
that  a  family  lawyer  is  as  meet 
and  right  as  the  family  minister 
and  doctor. 

Other  advertising  was  placed 
by  banks,  investment  houses, 
real  estate  and  office  supply 
finns.  There  were  several  pres¬ 
tige  clothing  ads  as  well  as  some 
from  trade  papers,  tv,  a  res¬ 
taurant  and  specialized  school¬ 
ing  institution. 


AUSTRALIA'S 

Expanding  )yealfh 
Offers  Opporfumfies 

Investigate  the  developments 
that  are  taking  place  —  In. 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  8500,000,000  invested 
in  Austrelia. 

To  keep  In  touch  with  merkefinq. 
«d*e<titlnq,  peblithinq  end  graphic 
•rh  in  Aueltelie  reed 


mSPAPERN[WS 


FaWitked  fortHightly 

Auua)  Subscription  to  U.  S.  $8 

If  Headllse  Sf.,  Sydoey,  Autfrolie 


Magazine  Opens 
S.  American  Bureau 

Buenos  Aires 
Fuller  coverage  of  South 
America  is  indicated  by  U.  S. 
News  &  World  Report’s  decision 
to  establish  a  bureau  here. 

Appointed  to  head  the  bureau 
is  David  B.  Richardson  whose 
responsibility  will  embrace  the 
whole  continent. 

The  magazine  has  had  no  resi¬ 
dent  coriespondent  since  Jack 
Redwood  was  recalled  shortly 
after  the  war. 

The  43-year-old  New  Jersey- 
bora  Richardson  joined  U.  S. 
News  in  1956  from  Time  and 
Life.  A  University  of  Indiana 
journalism  gi’aduate  who  did  a 
post-graduate  course  in  econ¬ 
omics  and  political  science  at 
Princeton,  Mr.  Richardson  be¬ 
gan  his  newspaper  career  with 
the  Xew  York  Herald  Tribune 
which  he  left  to  join  the  anny. 
During  the  war  he  was  in  the 
Pacific  theater  with  Yank,  the 
ai-my  weekly. 

• 

2  Unionists  Indicted 
On  Extortion  Charge 

Two  union  officials  who 
pleaded  the  Fifth  Amendment  in 
May  before  the  Senate  labor- 
rackets  committee  have  been  in¬ 
dicted  on  charges  of  extorting 
money  to  insure  delivery  of  the 
.American  Weekly  from  its  print¬ 
ing  plant  in  Weehawken,  N.  J. 

A  Federal  Grand  Jury  re- 
tumed  indictments  under  the 
Hobbs  Anti-racketeering  Act 
this  week  against  Cornelius  J. 
Noonan,  Jersey  City,  president 
and  business  manager  of  a  long¬ 
shoreman’s  union;  and  Harold 
Gross,  Miami  Beach,  president 
of  a  teamsters’  local. 

They  are  specifically  charged 
with  collecting  $20,000  in  five 
annual  installments  from  Neo 
Gravure  Printing  Company 
which,  in  turn,  billed  the  Hearst 
Publishing  Company.  The  money 
was  demanded  by  the  union  men, 
the  goverament  charges,  to  keep 
I  labor  peace  at  the  printing  plant. 

• 

Wattersoii  Shrine 
Needs  S500,000 

Louisville,  Ky. 

I  State  Finance  Commissioner 
Orba  F.  Traylor  has  been  named 
president  of  the  Wattei-son  Na¬ 
tional  Shrine  Committee  which 
hopes  to  buy  “Mansfield,”  home 
of  the  late  Henry  Watterson, 
and  establish  it  as  a  pennanent 
i  memorial.  Mr.  Watterson  was 
!  editor  of  the  Loiiisville  Courier 
Jourmal. 

Mr.  Traylor  announced  that 
headquarters  for  a  $500,000 
fund-raising  campaign  will  be  at 
the  Watterson  Hotel. 


Press  Center 
Move  Begun 

The  Overseas  Press  Club’s 
program  to  integi*ate  the  “build¬ 
ing  next  door”  into  an  expanded 
World  Press  Center  in  New  York 
movt«i  ahead  with  the  approval 
last  week  of  a  Steering  Commit¬ 
tee  and  chaiiinan. 

The  program  is  designed  to 
join  present  Club  Headquarters 
at  35  East  39th  Street  with  the 
neighboring  33  East  39th  Street 
building  purchased  earlier  this 
year. 

Ben  Wright,  executive  vice- 
president  of  United  Newspapers 
Magazine  Corporation,  was  con- 
finned  as  steering  committee 
chainnan.  His  committee  will 
include  John  Barkham,  Ben 
Grauer,  William  P.  Gray,  Dick¬ 
son  Hartwell,  Charles  Klein, 
Inez  Robb  and  Joseph  D.  Ryle, 
with  President  John  Wilhelm, 
Frank  Wachsmith  and  William 
Mapel  as  ex-officio  members.  Mr. 
Mapel  was  recently  named  con- 
sultent  to  the  pixigram. 

A.  Wilfred  May  is  chairman 
of  the  finance  committee,  and 
Harold  Orem,  fund-raising  com¬ 
mittee  chairman.  Past  Presi¬ 
dent  Thomas  P.  Whitney  will 
.serve  as  liason  committee  chair¬ 
man;  Richard  Anderson,  chair¬ 
man,  promotion  committee;  and, 
Ralph  H.  Major  Jr.,  chairman, 
publicity  committee. 

• 

-I  Papers  Start 
Suburbia  Today 

Chicago 

With  the  additions  of  four 
newspapers  starting  distribution 
of  Suburbia  Today  with  the  Oc¬ 
tober  issue,  total  circulation 
tops  1,248,435  in  188  suburban 
newspapers,  according  to  Leon¬ 
ard  S.  Davidow,  publisher. 

The  Marietta  (Ga.)  Daily 
Journal,  with  a  10,164  sworn 
circulation,  will  distribute  Sub¬ 
urbia  Today  with  its  Sunday 
edition. 

The  Minnetonka  (Minn.)  Rec¬ 
ord,  Hewlett  (N.  Y.)  South 
Shore  Record  and  Bloomfield 
(Colo.)  Star-Builder  will  dis¬ 
tribute  the  magazine  in  their 
Thursday  editions. 


N.C.  Secretary 

Chapel  Hill,  N.  C. 

J.  D.  Fitz,  general  manager 
of  the  Morganton  News-Herald, 
has  been  named  temporary  sec¬ 
retary-treasurer  of  the  North 
Carolina  Press  Association,  re¬ 
placing  the  late  Beatrice  Cobb. 
A  committee  has  been  appointed 
to  study  a  plan  for  retaining  a 
fulltime  executive  secretary. 


High  School 
Journalism 
Role  Argued 

Minneapous 
Don  Carter,  executive  director 
of  the  Wall  Street  Joitmof* 
New.spaper  Fund,  criticized  higl, 
school  journalism  teachers  for 
“not  knowing  what  they’re 
doing.” 

His  comments  came  at  the  i 
42nd  annual  Editors’  Shor 
Course  at  the  Univei'sity  of 
Minnesota  School  of  Jouraalisir 
Sept.  25. 

He  said  that,  in  general,  higl 
school  papers  are  not  good,  anfi 
students  are  not  being  told  about 
opportunities  that  exist  in  jour 
nalism. 

In  many  cases,  he  said,  jour 
nalism  advisers  are  the  last  to  . 
be  chosen  and  the  job  usually 
goes  to  one  of  the  teachers  wh'  1 
does  not  want  it. 

Gretchen  Kemp,  associate  pro- 
fessor  of  the  department  of  1 
Jouraalism  at  Indiana  Univer  | 
sity,  said  high  school  journaliar  ■ 
teachers  are  not  solely  to  blamt 
She  said  professional  schools  of  | 
jouraalism  haven’t  done  all  they  I 
can  to  help  the  high  schorl  | 
teacher  of  jouraalism  and  to 
give  jouraalism  its  place  in  the  ■ 
secondary  school  curriculum.  I 
She  asked  the  editors  if  they  | 
knew  as  much  about  their  hip 
school  publication  advisers  i:  - 
their  communities  as  they  dk 
the  football  and  basketbal. U 
coaches. 

Publishers,  she  said,  can  er.  _ 
courage  high  school  journalisr.  ■ 
teachers  and  students  by  offeriue  I 
them  summer  jobs,  invitkB 
clas.ses  to  visit  their  plants,  ar.:! 
giving  awards  for  outstandiri 
work  on  high  school  publication  ■ 
In  Career  Day  talks,  she  sak  I 
publishers  can  win  prestige  ki  | 
jouraalism  by  stressing  the  it- 
dustry’s  social  role  rather  thar  _ 
its  disadvantages  and  “hard-  | 
luck”  stories. 

• 

300  H.S.  Editors 
.4ttend  Seminar 

ClHCAGf 

Three  hundred  high  schoa 
students,  who  hold  editorii 
positions  on  150  school  nevs- 
paper’s  in  the  Chicago  area 
“talked  shop”  with  members  of 
the  Chicago  Tribune  editoril 
staff  during  a  seminar  aimed 
helping  high  school  journalist 
improve  their  publications.  Kef’ 
note  for  the  seminar  was  setlif 
Thomas  R.  Furlong,  city  editor 
at  the  day-long  event. 
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Traffic  Toll 
Forecasts  to 
Be  Continued 

Chicago 

Impressed  with  the  careful 
handling  by  newspapers  of  the 
Labor  Day  week-end  traffic 
death  estimate  story  and  the  ap¬ 
parent  impact  such  stories  had 
on  the  motoring  public,  the  Na¬ 
tional  Safety  Council  will  con¬ 
tinue  holiday  estimates  in  a 
stepped-up  plan  for  Christmas 
holiday  safety. 

Paul  Jones,  director  of  public 
infonnation  for  the  Safety 
Council,  said  newspapers  gen¬ 
erally  did  a  “magnificent  job,” 
as  did  radio  and  television. 

Cites  Impuct 

“The  impact  of  our  advance 
traffic  death  estimates  and  ap¬ 
peal  for  following  extra  safety 
precautions,  as  reported  by 
newspapers,  had  a  decided  effect 
on  the  driving  public,  in  our 
estimation,”  said  Mr.  Jones. 
“While  the  death  toll  rose  ra¬ 
pidly  at  the  start  of  Labor  Day 
week-end,  newspaper  stories  ap¬ 
parently  had  a  definite  effect  in 
holding  down  the  toll.” 

The  Council  had  estimated 
there  would  be  450  traffic  deaths 
nationally  over  Labor  Day  week¬ 
end.  The  final  count  was  438 
as  compared  to  420  the  year 
before. 

Mr.  Jones  cited  the  fact  that 
since  1946,  when  the  Council  be¬ 
gan  its  pre-holiday  traffic  death 
estimates,  the  number  of  auto¬ 
mobiles  on  the  highways  has 
increased  from  34.400,000  to  an 
estimated  70,400,000  in  1959. 
Meanwhile,  motor  travel  has  in¬ 
creased  from  341  billion  miles 
annually  in  1946  to  an  estimated 
700  billion  miles  in  1959. 

The  mileage  death  rate  has 
come  down  from  9.8  in  1946  to 
5.5  in  1959,  a  decrease  of  44%, 
he  pointed  out,  stating:  “Had 
the  9.8  rate  prevailed,  162,000 
more  persons  would  have  been 
killed  in  highway  accidents  dur¬ 
ing  the  intervening  years.” 

Qiristmas  Campaign 

Looking  ahead  to  the  Christ¬ 
mas  safety  campaign,  Mr. 
Jones  said  the  theme  will  be: 
“For  A  Meri*y  Christmas — 
Make  It  Safe!”  Emphasis  will 
be  built  around  moral  responsi¬ 
bilities,  with  the  Council  en¬ 
listing  active  participation  of 
church  groups  and  citizen  or¬ 
ganizations. 


MANAGING  EDIfOR— St.  John 
Waddell  has  been  promoted  from 
assistant  to  Managing  Editor  of 
the  Memphis  (Tenn.)  Commercial 
Appeal.  A  Yale  graduate,  he 
joined  the  paper  after  service  in 
World  War  I.  He  has  named  two 
assistants:  James  McDaniel  and 
Michael  Grehl. 


holidays. 

There  will  be  a  heavy  press 
and  radio-TV  publicity  program, 
including  pre-Christmas  and 
pre-New  Year  estimate  stories 
on  traffic  deaths,  plus  many  fea¬ 
tures,  including  annual  cartoon 
promotion. 

*  *  * 

C.ause  of  .Apathy 

Russell  I.  Brown,  president  of 
Insurance  Institute  for  Traffic 
Safety,  told  a  convention  of 
police  chiefs  in  New  York  last 
week  that  the  use  of  frightening 
statistics  or  “adjectives”  in 
warning  of  accidents  had  left 
the  public  apathetic. 

He  said  traffic  safety  experts 
have  long  held  that  stricter  en¬ 
forcement  of  traffic  laws,  better 
driver-licensing  procedures  and 
more  thorough  training  of 
drivers  would  cut  accidents 
significantly. 

• 

Press  Association 
Gives  to  School  Fund 

Syracuse 

The  New  Yoi’k  Press  Associa¬ 
tion,  the  organization  of  weekly 
newspapers  in  New  York  State, 
has  authorized  a  gift  of  $5,000 
to  the  Syracuse  University 
School  of  Journalism  Building 
Fund. 

Fred  W.  Stabbert,  president 
of  the  NYPA  and  publisher  of 
the  Sullivan  County  Democrat, 
said  the  Association  authorized 
the  gift  at  its  fall  meeting.  It 
will  be  paid  over  a  period  of 
five  years. 

Dr.  Wesley  C.  Clark,  Dean  of 
the  School,  said  the  gift  would 
bring  closer  to  realization  the 


Journalism  Book 
List  Is  Available 

A  bibliography  titled  “One 
Hundred  Books  for  New  Jour¬ 
nalists”  now  is  available  from 
Long  Island  University,  Brook¬ 
lyn. 

Prepared  by  Prof.  Jacob  H. 
Jaffe,  head  of  the  Department 
of  Joumalism,  the  bibliography 
is  directed  chiefly  toward  stu¬ 
dents  and  beginning  jounialists 
but  is  valuable  for  all  who  have 
an  interest  in  the  field. 

The  bibliography  includes  a 
brief  description  of  each  book’s 
subject  matter  and  covers  a  wide 
range  of  topics  from  news  and 
feature  writing  to  the  technical 
phases  of  joumalism  and  pub¬ 
lishing.  Some  outstanding  biog¬ 
raphies  and  other  books  of  more 
general  connection  with  joumal¬ 
ism  also  are  listed. 

Mimeographed  copies  of  the 
bibliography  may  be  obtained 
by  writing  to  Prof.  Jaffe  at 
Long  Island  University,  Zecken- 
dorf  Campus,  Brooklyn  1. 

• 

Rhode  Island  U 
Considers  J-Dept. 

Providence,  R.  I. 

A  recommendation  that  a  De¬ 
partment  of  Journalism  be  es¬ 
tablished  at  the  University  of 
Rhode  Island  will  be  made  in 
the  near  future  to  the  Board 
of  Tmstees,  Dr.  Francis  H. 
Horn,  university  president,  said 
last  week. 

He  made  the  announcement 
at  a  campus  meeting  of  the 
Rhode  Island  Press  Club.  He 
said  the  proposed  department 
would  be  separate  from  the  Eng¬ 
lish  department,  which  now  of¬ 
fers  some  journalism  courses. 
A  fulltime  faculty  member  and 
a  visiting  lecturer  recently  was 
added  to  the  staff  teaching  tho.se 
courses. 

A  highlight  of  the  club  ses¬ 
sion  was  the  presentation  of  a 
plaque  and  citation  to  Prof. 
Herbert  M.  (Tony)  Hofford  of 
the  URI  faculty  in  recognition 
of  his  25  years  as  public  in¬ 
formation  officer. 

• 

Reno  Guild  Closes 
Strike-Born  Paper 

Reno,  Nev. 

The  strike-bom  weekly  Reno 
News,  operated  by  the  Reno 
Newspaper  Guild,  ceased  pub¬ 
lication,  Sept.  23,  after  nine 
weeks. 

Kay  Mergen,  local  president, 
said  its  successor  “will  be  a 
new  daily,  not  necessarily  op¬ 
erated  by  the  guild.” 

Union  members  stmck  June 


Science  Writers 
Resist  Pay  Lure 

Four  of  the  first  six  Fellovi 
in  the  Advanced  Science  Writ 
ing  Program  at  Columbia  Uni¬ 
versity  are  returning  to  work 
on  daily  newspapers. 

A  fifth  is  going  to  work  for 
a  scientific  magazine  and  an¬ 
other  is  joining  a  univenity 
news  staff. 

Reporting  on  the  success  of 
the  first  program.  Dean  Ed¬ 
ward  W.  Barrett  of  the  Grad¬ 
uate  School  of  Joumalism  said 
all  six  Fellows  could  have  taker 
indu.strial  writing  jobs  at  higher 
pay. 

Dean  Barrett  commented:  “At 
least  a  modest  amount  of  attr- 
tion  from  the  daily  joumalisit 
field  is  probably  inevitable 
so  long  as  most  newspapers  and 
news  agencies  are  unable  or  un 
willing  to  match  the  salaries 
offered  by  industry  and  ape 
cialized  publications.” 

The  one-year  program  wi- 
made  possible  by  a  two-year 
pilot  grant  of  $70,000  by  the 
Alfred  P.  Sloan  Foundation,  an: 
a  three-year  $100,000  grant  froc 
the  Rockefeller  Foundation.  The 
fellowships  cover  tuition  ana 
feeds,  plus  up  to  $4,400  for 
travel  and  living  expenses.  Eight 
men  and  one  woman  are  in  the 
program  at  Columbia  this  year 
• 

Business  Editors 
On  Tour  of  Canada 

OTTA*t 

A  project  promoting  better 
information  on  Canada  amongst 
U.  S.  business  editors  has  jiJ.< 
been  completed. 

Sixteen  United  States  bus 
ness  editors  were  taken  on  a  2- 
week,  8,800-mile  tour  through 
Canada’s  west  and  northwest  tt  | 
see  major  natural  resource  area; : 
and  reecnt  indu.strial  develop 
ments.  The  tour  was  sponsoret 
by  Gulf  Oil  Corporation  ant 
British  American  Oil,  in  to- 
operation  with  the  Canadiar 
Government. 

• 

2,000  Boys  Box 
In  Daily’s  Tourney  i 

The  annual  “Guantes  Hispa-’ 
os,”  an  amateur  boxing  touma  j 
ment  in  which  more  than 
Spanish-speaking  boys  of  Ne*l> 
York  City  are  participating,  sfe 
under  way  at  St.  Nicholas 
Arena.  It  is  sponsored  by  A'm 
Diario  de  Nueva  York.  | 

For  six  months  the  boys  ha't 
been  training  in  some  60  gy®"  '1 
nasia  throughout  the  city.  Th*! 


The  campaign  will  be  launched  dream  of  a  new  building  de-  29  against  Reno  Newspapers,  elimination  contests  are  .'anf ' 
Dec.  1,  in  an  effort  to  influence  signed  for  “joumalism  living  Inc.,  but  the  papers  have  con-  tinned  by  the  Metropolitan  A-'-j 
public  behavior  ahead  of  the  and  education.”  tinned  publication.  sociation  of  the  AAU. 
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MONY  for  school 


MONY  has  long  believed  that  education  shouldn’t  educational  objectives  and  obtains  approval  from 

stop  at  the  office  door.  And  so,  in  1943,  we  inaug-  the  Company.  Then,  upon  evidence  of  his  com- 

urated  our  “Educational  Refund  Plan.”  Since  pleting  and  passing  the  course,  MONY  refunds 

then,  almost  1,000  MONY  men  and  women  have  100*!  c  of  all  his  registration  and  examination  fees, 

taken  a  wide  variety  of  courses  at  schools  and  plus  SO'l  of  his  tuition  and  related  expenses, 

colleges  for  self-improvement  in  their  insurance  By  offering  this  encouragement  and  financial  as- 
careers.  A  number  of  these  MONY  students  have  sistance  to  employees,  we  increase  their  opportu- 
even  earned  graduate  degrees.  nities  to  improve  their  position  and  future  with 

'fhe  plan  works  simply,  and  any  member  of  the  MONY.  In  turn,  it  enables  them  to  provide  con- 

MONY  family  is  eligible.  First,  he  discusses  his  tinually  improving  service  to  our  policyholders. 


Mutual  Of=  NewI^rk 

The  Mutual  Life  Insurance  Company  Of  New  York,  New  York,  N.  Y. 

Safes  and  service  offices  located  throughout  the  United  States  and  in  Canada 

For  Life,  Accident  &  Sickness.  Group  Insurance,  Pension  Plans,  MONY  TODAY  MEANS  MONEY  TOMORROWI 
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India  Weighs 
Competitive 
News  Service 

The  government  of  India  is 
allowing  moie  time  for  news¬ 
paper  publishers  to  decide 
whether  they  want  a  second 
news  agency  to  compete  with 
the  Press  Ti-ust  of  India  and 
how  they  can  establish  it. 

Before  the  Ministry  of  Infor¬ 
mation  is  a  fonnal  proposal  by 
R.  N.  Goenka  of  the  Express 
Newspapers  to  obtain  the  par¬ 
ticipation  of  publishei-s  in  a  co¬ 
operative  news-gathering  and 
news-exchanging  agency. 

This  week,  Associated  Press 
received  advice  that  it  had  a 
further  extension  of  six  months 
to  sell  its  news  service  to  the 
Times  of  India,  but  the  govern¬ 
ment  reserved  the  right  to  ter¬ 
minate  the  arrangement  on  a 
month’s  notice. 

Mr.  Goenka  said  he  had  en¬ 
tered  into  agreements  with  the 
United  Press  International  to 
supply  its  sei-vice  to  meet  for¬ 
eign  news  requirements  and 
giving  it  access  to  internal 
news  collected  by  the  proposed 
cooperative  agency. 

Reuters  of  England  has  had 
an  arrangement  for  many  years 
for  distribution  of  its  foreign 
news  through  the  Press  Trust. 
The  Indian  government  has  been 
desirous  of  providing  another 
news  service. 

Mr.  Goenka  resigned  from  the 
Board  of  the  Press  Tinist  some 
time  ago  to  work  on  the  plan 
for  a  cooperative.  In  his  view, 
it  would  be  impossible  to  estab¬ 
lish  a  full-fledged  news  agency, 
other  than  one  in  which  the 
newspapers  share  an  interest, 
without  soliciting  financial  sup¬ 
port  from  Big  Business  and  that 
is  undesirable. 

He  claims  to  have  a  half  dozen 
newspaper  owners  interested  in 
starting  the  cooperative  ventui’e. 
The  service  would  be  open  to 
purchase  by  all  newspapers  de¬ 
siring  to  subscribe  to  it. 

• 

School  Progress  Tab 

Louisville,  Ky. 

The  progress  and  problems  of 
Louisville  Public  Schools  wei’e 


Tabloid  Makes 
Brassy  Bow 

Paris 

France’s  first-ever  daily  tab¬ 
loid,  Paris  Jour,  came  out  Sept. 
24  with  big  headlines  blaring 
and  comic  strips  galore. 

Paris  Jour  was  the  successor 
to  the  middle-line,  standard¬ 
sized  daily  Paris  Journal  which 
published  for  the  last  time  Sept. 
23. 

Ownership  did  not  change 
hands  in  the  transformation. 
Most  of  the  Journal’s  editorial 
staff  simply  moved  on  into  the 
tabloid  technique. 

Two  years  ago  an  attempt 
was  made  to  launch  a  new  daily 
called  Temps  de  Paris.  It  was 
printed  on  tabloid-sized  pages 
but  hewed  to  a  conseiwative  line 
of  reporting  and  presenting  the 
news.  It  ceased  publication  after 
about  a  month. 

Paris  Jour  was  going  in 
heavily  for  splashy  headlines, 
crime  stories,  gossip  columns 
and  photos. 

• 

Brazil  Publisher 
Forms  New  Company 

Rio  De  Janeiro 

Assis  Chateaubriand,  owner 
of  Latin  America’s  largest  news¬ 
paper  and  radio  chain,  donated 
49  percent  of  the  stock  in  the 
publishing  company  to  associates 
and  relatives. 

He  also  formed  the  Stockhold¬ 
ing  Consortium  of  Associated 
Newspapers  and  Broadcasting 
Stations  to  replace  Associated 
Newspapers,  which  he  alone  con¬ 
trolled.  He  retains  51  percent 
of  the  stock  which  passes  to  the 
new  concern  at  his  death. 

Reason  for  the  move  was  to 
assure  that  Mr.  Chateaubriand’s 
enterprises,  which  include  28 
daily  newspapers,  22  radio  sta¬ 
tions  and  a  weekly  magazine, 
would  not  be  dismembered  after 
his  death. 

Hungarian  Paper 
Ready  in  Canada 

Niagara  Falls,  Ont. 

A  Hungarian-language  week¬ 
ly  newspaper  will  begin  publi¬ 
cation  here,  Tuesday,  Oct.  6 — 
the  noth  anniversary’  of  the  end 
of  Hungary’s  abortive  attempt 
to  gain  independence  fi’om  Aus¬ 
tria. 


PROMOTION  CHIEF— Leslie  E. 
Fleck  Jr.,  formerly  with  the  Elk 
hart  (Ind.)  Truth,  is  now  promo¬ 
tion  manager  for  the  Charlotte 
Observer  and  Charlotte  News, 
Knight  newspapers.  He  was  a  com¬ 
munications  officer  on  destroyer 
in  World  War  II. 


.4ccideiit  News 
Code  Distributed 

New  Ulm,  Minn. 

Copies  of  a  'code  of  coopera¬ 
tion  in  the  coverage  of  accident 
news  are  being  distributed  to 
all  hospitals,  administrators, 
doctors  and  news  media  in  Min¬ 
nesota. 

Members  of  the  Minnesota 
Associated  Pi’ess  heard  a  report 
on  establishment  of  the  code 
during  the  fall  meeting  here. 
Sept.  20. 

Paul  Swensson,  managing  edi¬ 
tor  of  the  Minneapolis  (Minn.) 
Star  and  chairman  of  the  state 
AP  committee  on  the  new  code, 
said  the  code  was  developed 
after  more  than  two  years  of 
study  and  discussion  by  repre¬ 
sentatives  of  medical  and  media 
groups. 

Walter  K.  Mickelson,  pub¬ 
lisher,  and  William  Macklin, 
editor  of  the  .Yeu’  Ulm  Daily 
Journal,  were  convention  hosts. 

• 

Sun  Cbem.  Opens 
Ink  Plant  in  Caracas 

Sun  Chemical  Corporation  has 
established  a  new  printing  ink 
plant  in  Caracas,  Venezuela. 

John  S.  Thome,  vicepresident 
in  charge  of  the  company’s 
Graphic  Arts  Group,  announced 
that  Bernard  Kaufman  has  been 


G.  T.  Cameron 
Estate  Filed 

San  Fr\ncisc( 

The  estate  of  George  T. 
Cameron,  publisher  of  the  Son 
Francisco  Chronicle,  wa.«  valued 
at  $8,935,497  in  an  appraisal 
filed  in  a  San  Mateo  County 
court. 

The  bulk  of  the  estate  went, 
in  trust,  to  his  widow,  Mrs. 
Helen  de  Young  Cameron,  a 
daughter  of  the  newspaper’s 
founder. 

Upon  her  death  the  estate 
will  be  shared  by  her  sisters, 
Mrs.  Joseph  Oliver  Tobin  and 
Ml’S.  Nion  Tucker,  and  the  heirs 
of  a  third  sister,  Mrs.  Ferdinand 
Thieriot. 

Bequests  of  $2,000  to  $20,0(Ki 
were  provided  for  20  relatives, 
friends  and  employees. 

Approximately  half  of  the 
estate  is  in  shares  in  Ceron  Co. 
a  private  corporation.  These 
were  valued  at  $4,457,000.  Other 
stocks  and  bonds  wei-e  appraised 
at  $3,500,000. 

• 

Work  Procedure 
Department  Set  Lp 

Los  Angeus 

Creation  of  a  management 
services  department  has  been  an¬ 
nounced  by  the  Los  Angeles  s 
Times- Mirror  Co.  The  depart-  j 
ment  will  help  improve  work  *. 
procedures,  evaluate  new  equip¬ 
ment,  plan  space  requirement* 
with  other  departments,  help  de- 
tei-mine  manpow’er  needs  and 
work  schedules  and  offer  im¬ 
proved  methods  of  planning  and 
controlling  operations. 

Philip  Chandler,  vicepresident  i 
of  Times-Mirror,  appointed  Del  | 
Taylor,  head  of  the  industrial 
engineering  section,  manager  of  j 
the  new  department. 

• 

Spaulding  Retires  | 

Albany,  N.  V  | 

William  W.  Spaulding,  » 1 
photo-engraver  on  newspapers 
for  53  years,  has  retired  from 
the  Albany  Knickerbocker  .Yen's 
where  he  was  head  of  the  de¬ 
partment  for  more  than  3(' 
years.  At  one  time  he  was  in 
charge  of  the  Sunday  rotogra-  , 
vure  section  of  the  Knicker-  [ 
backer  Press.  [ 


reported  in  a  12-page,  two-color 
rotogravure  tabloid  section  in¬ 
cluded  in  the  Sunday  Courier- 
Journal,  Oct.  11.  The  report, 
from  the  Board  of  Education, 
summarized  in  words  and  pic¬ 
tures  what  has  been  done  in  the 
past  six  years  with  the  income 
from  a  special  school  building 
tax. 


Three  men  w’ho  fled  Hungai’y 
in  recent  times  because  it  had 
no  independence  and  no  freedom, 
are  behind  the  weekly.  They  are 
Attila  Vargha,  37,  who  came  to 
Canada  in  1949  and  began  a  new 
life  as  a  logger  in  the  north, 
and  the  co-ow’ners  of  the  paper’s 
publishing  firm,  Charles  Arany 
and  Nicholas  Mezes. 


appointed  general  manager  of 
the  new  plant  which  will  be 
operated  under  the  name  of  Sun 
Chemical  —  Fuchs  &  Lang  de 
Venezuela,  S.  A.  and  will  be 
under  the  general  supervision  of 
L.  M.  Flores,  general  manager 
of  Fuchs  &  Lang  de  Mexico.  'The 
plant  w’ill  manufacture  a  com¬ 
plete  range  of  inks. 

EDITOR  SC  PUI 


Opens  Brokerage 

Rosebubo,  Ore 

Harris  Ellsworth,  former  edi-  •- 
tor  of  the  Rosebury  Neics-Bi-  r 
view,  former  U.  S.  Congress-  r 
man,  and  the  first  manager  of  |' 
Oregon  Newspaper  Publishers  k. 
Association,  has  opened  a  news-  1 
paper  brokerage  here.  I 
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MERMOZ  AND  COLLENOT 
LINK  ARGENTINA.  CHILE! 


AIR^FRANCE 

WORLD’S  LARGEST  AIRLINE/WORLD’S  FIRST  INTERNATIONAL  AIR  SERVICE 
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FIRST  IN  INTERNATIONAL  AIR  TRAVEL!  Since  the  very  bejarinninj?  of  international 
flight,  the  exploits  of  French  aviators  like  Bleriot,  Bossoutrot,  Nogues  and  Mermoz  have  made 
aviation  history.  Air  France  is  proud  to  continue  this  tradition  of  French  leadership  in  aviation 
by  offering  the  most  non-stop  flights  both  ways  between  New  York  and  Paris  and  the  fastest 
jet  service  between  Europe  and  the  Middle  East.  And  next  year  Air  France  will  put  into 


Santiago,  Chile,  Feb.  2,  1928— The 
first  successful  commercial  flight 
over  the  Andes  mountains  between 
Argentina  and  Chile  was  completed 
today  when  Jean  Mermoz  and 
Alexandre  Collenot  landed  their 
Late  25  monoplane  at  Copiapo, 
Chile,  after  a  900-mile  flight  from 
Buenos  Aires,  Argentina.  The  in¬ 
trepid  airmen  overcame  sub-zero 
temperatures  and  radiator  difficul¬ 
ties  to  pave  the  way  for  a  regular 
commercial  air  service  between  the 
♦'VO  countries. 


FRENCH  FLIERS 
CONQUER  ANDES! 


SYNDICATES 


Doctor’s  Predictions 
Dahl  on  Russia 


By  James  L.  Collings 

Two  of  the  best-looking  people 
in  the  business  are  heard  from 
this  week:  Dr.  Spencer  Tho ni¬ 
ton  and  Arlene  Dahl. 

Call  it  prescience,  intuition, 
clairvoyance,  crystal-balling  or 
extrasensory  perception,  the  fact 
is  Dr.  Thornton  has  a  tnily  re¬ 
markable  faculty  for  predicting 
future  events. 

This  is  the  young  man  (29) 
who  last  May  made  many  a  page 
one  with  his  photo-finish  calling 
of  the  Kentucky  Derby  and  the 
naming  of  the  horses  one — two 
— three  she  days  before  the  race. 

Other  uncanny  forecasts,  made 
days  to  months  in  advance  in¬ 
clude  Clare  Booth  Luce’s  con- 
fiimation  and  resignation  as  am¬ 
bassador  to  Brazil ;  a  plane  cra.sh 
on  the  Mexican  border;  heavy 
floods  in  IlliDois  and  tornadoes 
in  the  midwest;  the  rocketing 
of  mice  into  outer  space;  the 
naming  of  Miss  America  last 
June;  and,  lately  on  a  national 
TV  show,  five  headlines  in  New' 
York  newspaiiers. 

.\cting  strictly  on  hindsight. 
King  Features  has  signed  the 
doctor  to  a  weekly  column,  “Mys¬ 
teries  of  the  Mind,”  on  the 
market  now.  You  get  two  for 
the  price  of  one  in  this  package : 
three  to  six  predictions  accomp¬ 
any  the  writings. 

He’s  missed  occasionally,  of 
course,  but  over  the  past  few 
months  he  figures  he’s  been 
right  85%  of  the  time.  His  most 
prominent  miss:  the  prediction 
of  an  air  crash  in  the  New’  York 
— New  Jersey  area  on  May  8. 
Another:  his  wife  had  a  son 
recently.  He’d  predicted  a  girl. 

How  has  all  this  affected  his 
life? 
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“They  won’t  let  me  alone,”  he 
has  said.  “A  popcorn  company- 
wants  me  to  predict  future  sales. 
An  auto  company  wants  me  to 
make  forecasts  for  an  adver¬ 
tising  campaign.  Newspapers, 
magazines,  radio  and  TV  want 
interview’s.  And  the  mail  and 
the  phone  calls  at  all  hours  of 
the  day  or  night!  Have  people 
gone  crazy?” 

Crazy  people  or  not,  the  good 
doctor  has  maintained  a  level 
head.  His  strange  power?  Well, 
he  considers  it  a  game,  some¬ 
thing  to  indulge  in  w’hen  relaxing 
from  the  strain  of  his  vocation. 
He  believes  anyone  can  tiain 
his  mind  to  get  the  same  results. 

“Dr.  Thornton,”  says  King, 
“is  one  of  the  most  unusual  and 
intriguing  individuals  in  the 
country  today.  He  is  a  soft- 
six>ken,  good-looking  Southei-ner 
w’hose  major  interest  is  surgery. 
His  ambition  is  to  become  a 
medical  missionary  in  the  Ori¬ 
ent,  and  a  couple  of  w’eeks  ago 
he  stai-ted  training  at  a  Louis¬ 
ville,  Ky.,  seminary. 

“His  weekly  column  w’ill  deal 
w’ith  exti’asensory  perception, 
unusual  results  in  this  field  and 
how’  it  may  be  developed  by  the 
ordinary  individual.” 

Dr.  Thornton  was  not  avail¬ 
able  for  a  prediction  as  to 
w’hether  his  column  will  be  suc- 
ce.ssful. 

*  *  ♦ 

DVHL  SPEAKING 

Arlene  Dahl,  freelance  actress 
and  Chicago  Tribune  —  New’ 
York  New’s  Syndicate  beauty 
columnist,  was  holding  foi’th  at 
luncheon  on  the  subject  of  cul¬ 
tural  exchanges  with  Russia. 

“I  think  it  would  help  if  my 
column  (“Let’s  Be  Beautiful;” 
3  a  week)  were  sold  in  that 
counti'y,”  she  said.  “The  Rus¬ 
sian  w’omen  are  interested  in 
fashions  and  beauty,  my  friends 
who  have  been  there  tell  me,  but 
they  don’t  have  the  know-how. 
I  believe  I  could  give  it  to  them. 

“Thre  should  be  a  reciprocity’ 
arrangement.  We  supply  them 
with  our  knowledge  on  these  sub¬ 
jects  in  return  for  what  they 
have  that  could  help  our  w’omen.” 

Mollie  Slott,  syndicate  execu¬ 
tive  in  attendance,  was  not  sold 
on  the  idea,  saying  there  are 
other  countries  she  would  rather 
concentrate  on.  Besides,  she 
pointed  out,  there  would  be  too 
many  difficulties  involved. 


Dr.  Spencer  Thornton 

Then,  for  the  sake  of  a  quote, 
she  admitted :  “If  we  could  do  it, 
we  would.”  With  this,  she  left 
for  other  business.  Arlene  con¬ 
tinued  enthusiastically  before  a 
syndicate  salesman  and  their 
guest.  In  a  while  the  salesman 
w’as  called  aw’ay  and  Arlene  said 
to  the  remaining  party: 

“I’d  like  to  place  this  idea 
l)efore  (Vice  President)  Nixon 
for  consideration  by  the  cul¬ 
tural  board  the  govei’nment  set 
up,  so  if  you’ll  give  me  a  tear- 
sheet  of  your  story  I’ll  see  that 
he  gets  it.  We’ve  known  each 
other  for  some  time.” 

•Are  you  serious  enough  about 
this,  Arlene,  that  you’d  pay  your 
own  way?  (Mollie  had  said  the 
syndicate  w’ouldn’t  undei’W’rite 
the  trip.) 

“Yes,”  she  said,  “I’d  be  w’ill- 
ing  to  go  on  my’  owm  expense, 
although  of  course  I  would  pre¬ 
fer  the  syndicate  or  the  State 
Department  to  pay  the  way.” 

(^uld  we  pin  you  down  to  a 
definite  date? 

“I’m  willing  to  do  it  at  the 
fii-st  oppoi-tunity.  This  might  be 
next  Spring.  My  husband  (Fer¬ 
nando  Lamas)  and  I  are  both  i  mr  ”  • 

doing  movies  in  Rome  after  the  Ample  Newsprilll 
first  of  the  year  and  we  would  Reserves  Are  Seen 
be  free  then.” 

.And  what  would  your  program 
l)e  if  you  do  get  there? 

“Several  things,”  she  said. 

“First  there  should  be  some  pre¬ 
visit  publicity  by  the  syndicate, 
then,  when  I  get  there,  inter¬ 
views  in  the  local  press,  follow-ed 
by  lectures  to  beauty  and  fashion 
authorities.  We  would  also  sup¬ 
ply  their  newspapers  with  free 
samples  of  my  column. 

“After  all,  big  K  made  the 
initial  invitation  for  a  cultural 
exchange  between  our  two  coun¬ 
tries,  and  I  believe  we  should 
follow  through  on  this  angle.” 


Arlene  Dahl 

cording  to  the  new  ownei-s 
WPS,  Arthur  and  Vivi’ 
Fletcher. 

“WPS,”  Mr.  Fletcher  said, 
now  designed  to  deliver  the  r 
meaning  of  the  news.  This  m*. 
our  reporters  pinpoint  the  ar; 
in  the  news  which  shows 
lies  ahead. 

“It  may  be  done  by  piw 
together  apparently  unrila 
events,  by  profiling  an  *  niej  g 
personality  or  by  report!: 
moves  that  have  not  yet  reach 
the  spot-news  files.” 

-»  «  * 

\\  AI.TON  PROMO  I'El) 

Bob  Walton  has  been  na: 
westei-n  division  manager 
Hall  Syndicate,  President  Rii' 
M.  Hall  reports.  He’ll  hf 
quarter  in  San  Francisco. 

Mr.  Walton  joined  Hall  ^ 
years  ago.  Previously  he  «] 
director  of  public  relations  if] 
the  Studebaker  Corp.  Befon 
that  he  was  managing  editorial 
the  South  Bend  (Ind.)  Trih** 

The  .syndicate  said  that  in ! 
new  position  he  will  do  ta! 
scouting  as  well  as  direct  sahi 


NNS  APPOINTED 


San  Fra.ncus'1 

Ample  newsprint  resen’esfej 
the  balance  of  this  year  a.  j 
seen  in  an  Inter  American  P; 
Association  report  prei)ared 
Julio  I)e  Mesquita  Neto  of  tk] 
Sao  Paulo,  Bi*azil,  O  EsiaAo. 

This  is  despite  indications 
a  record  consumption  of  no'l 
than  7,000,000  tons  by  the  Notd 
American  market.  The  record 
year  was  1956  w’hen  6,899,1^*1 
tons  were  used.  'This  year’s  pi^l 
duction  is  expected  to  total  i 
140,000  tons. 

A  move  for  the  establishmc'-l 
of  a  newsprint  industry  *1 
Brazil  is  under  way,  the  repc'l 
advises.  This  proposal  has  soH 
port  from  four  Buenos  Aii* 
newspapers.  Brazilian  I»P? 
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Worldwide  Press  Service,  New 

York  City,  has  appointed  the  _ _ 

National  Newspaper  Syndicate,  production  of  50,000  to 
Chicago,  as  its  United  States-  tons  annually  within  three  * 
Canada  sales  representative,  ac-  five  years  is  envisioned. 
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Pure  Automobile 

engineered  for  silent  motion 


Ihe  all-new  ones  from 
Ciirysler  Corporation  lor  1960 

Plymouth  •  Dodge  Dart  •  Dodge 
DeSoto  •  Chrysler  •  Imperial .  .  .  Valiant 
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IGpuittoum  STimps 
Iriatol  iatl^  OInumr 


S.  W.  CALKINS 

Pr*«id»nt  &  C*^wb. 


Notisfittl  MpuMirtgttvf 

BOTTtNELLMClMBALJL,  INC 


MURRAY  C  HOTCHKISS 

Vm«  fr«t  A  Co-^. 


Walsh  of  the  LouisvUh  (Ky.) 
Courier-Journal. 

English-bom  Mrs.  Walsh  “just 
drifted”  into  newspaper  work, 
covering  welfare  and  social  serv¬ 
ice  beats.  She  was  “drafted”  as 
an  editorial  writer  for  sii 
months  during  World  War  n 
and  liked  the  work  so  well  she 
has  stayed  on  as  a  .specialist  in 
foreign  affairs. 

Miss  Griffin,  a  graduate  of 
Greensboro  (N.  C.)  College,  has 
been  a  repoi-ter  on  a  number  of 
beats,  including  sports,  courts, 
police,  music  and  drama  critic¬ 
ism,  and  has  had  some  experi¬ 
ence  as  city  editor. 

Between  the  paper’s  five  men 
editorial  writers  and  her,  “Guess 
who  writes  the  sports  fditor- 
ials?”  she  asked.  It  isn’t  the 
“woman’s  viewpoint,”  hut  the 
woman’s  experience  that  aids 
her  as  an  editorial  writer,  she 
explained. 


NCEW 


(Continued  from  page  9) 


pieces  as  “meaty”  and  as  ap¬ 
pealing  as  the  syndicated  col¬ 
umnists  sharing  space  on  the 
same  page. 

Many  Papes  Oowded 

Critique  sessions  reveale^i  that 
some  editors  are  obliged  to  make 
room  on  their  pages  for  a  daily 
poem,  health  column  and  comic 
panels  along  with  Washington 
columnists  and  letters  to  the 
editor. 

Syndicated  columns  provide 
diversified  comment,  is  was 
agreed,  but  many  editors  would 
prefer  using  only  selected  col¬ 
umns  rather  than  sticking  to  one 
or  two  writers  and  printing 
everything  they  send  out.  It  is 
the  policy  of  many  papers,  how¬ 
ever,  to  carry  the  daily  columns 
out  of  Washington  as  a  regular 
feature  in  an  anchored  position 
on  the  editorial  page.  Other’s  are 
getting  more  variety  out  of  the 
syndicated  field  by  giving  head¬ 
line  pr’ominence  to  outstanding 
columns,  and  by  moving  such 
features  ar’ound  either  on  the 
editorial  page  or  the  page  op¬ 
posite. 

Out  of  the  discussions  came 
no  single  “ideal”  editorial  page. 


Arkansas  Citations 
To  Stuttgart,  Dumas 

Little  Rock,  Ark. 

The  Stuttga/rt  Daily  Leader 
and  the  weekly  Duma.>t  Clarm 
won  the  top  awards  in  the  1959 
Arkansas  Press  Association  con¬ 
tests.  Calvin  Manner  is  editor 
of  the  Stuttgart  newspaper,  and 
Mr*,  and  Mrs.  Melvin  Schex- 
nayder  are  publishers  of  the 
Dumas  weekly. 

The  contest  winners  were  an¬ 
nounced  at  the  Arkansas  Live¬ 
stock  Show  Association’s  annual 
Press  Day  luncheon  her-e. 

Other  winners: 

General  excellence  among 
dailies — El  Dorado  Daily  News: 
w'eeklies  —  Crossett  Neu's-Oh- 
server;  community  service  — 
Springdale  Daily  Newa  and 
Dumas  Clarion;  advertising 
campaign — North  Little  Roek 
Times. 

Agriculture  and  livestock  re¬ 
porting  —  BlythevUle  Courier 
Neivs  and  Star  City  Lineoh 
Ledger;  column  writing — Foy- 
etfeville  Northwest  Arkansru 


AWAY  FROM  IVORY  TOWERS,  two  editorial  writers  inspect  models 
of  Great  Lakes  ports  during  break  in  NCEW  session  dealing  with  the 
St.  Lawrence  Seaway.  They  are  Robert  E.  Kennedy,  left,  of  Chicago 
and  Francis  P.  Locke  of  Dayton. 

vity  for  its  own  sake  often 
leaves  much  to  be  desired. 

.An  interesting  sidelight  at  one 
.-session  was  the  impact  reported 
when  women  readers  find  their 
names  in  the  features  devoted 
to  events  30,  40  or  50  years  ago. 
The  ladies  don’t  like  it!. 

Use  of  pictures  is  one  of  the 
debatable  devices  for  adding  in¬ 
terest  to  editorials.  Some  editors 
believe  that  pictures  belong  on 
the  news  pages.  Others  are  ex¬ 
perimenting  with  news  pictures, 
personality  thumbnails  and 
graphs  on  the  editoi’ial  page. 

2  ^'omen  IR’riters 

Two  gal  ex-reporters  who 
write  editorials  for  their  news¬ 
papers  took  an  active  part  in 
the  conference.  They  are  Fran¬ 
ces  B.  Griffin  of  the  Winston- 
Salem  (N.  C.)  Journal  and  Twin 
City  Sentinel,  and  Molly  Clowes 


There  was  no  general  agree¬ 
ment  as  to  the  relative  merits 
of  long  vs.  short  editorials.  Edi¬ 
tors  arg^ued  that  long  editorials 
are  often  essential  in  di.scussing 
complicated  issues  and  that  bre- 


LEVITTOWN 

BRISTOL,  PENNA. 

BRIMMING  WITH 


AVERAGING  ALMOST  2  LOCAL  COLOR  ADS  PER 
WEEK  12,626  LINES  LOCAL  COLOR  THIS  YEAR 


already  scheduled 
for  this  month,  October 


ABC  AUDIT  — June  30, 1959  33,373  PAID 


2  Llewellyn  Avenue 


Hawthorne,  N.  J. 


A  RECORDAK  Microfilming  Dealer  to  Serve  them, 
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We’re  in  the  process  of  putting  together  the  most  complete,  most 
up-to-the-minute  reference  source  of  the  newspaper  industry 
ever  assembled  .  .  .  and  in  a  new,  easier- to-read  format,  too! 
You’ll  find  that  we’ve  improved  on  1959’s 
newly-styled,  new-size  publication,  including  new, 
easy-on-the-eyes  typography! 


Advertisers  and  agencies  will  find  the  complete  listings  of  newspapers  and  their 
personnel  more  complete  and  more  up-to-date  than  ever  before.  Newspapers  will 
welcome  the  new  accurate  information  on  syndicates,  representatives,  equipment 
suppliers,  machinery.  Tabulations  on  mechanical  information, 
the  foreign  press,  and  many  other  newspaper  subjects  will  be  more 
complete,  newer,  and  easier  to  locate. 


IF  YOU'RE  SELLING  NEWSPAPER  SPACE  .  .  . 

.  .  .  here’s  an  opportunity  to  present  your  newspaper’s  story 

before  the  eyes  of  the  nation’s  most  influential  buyers  of  newspaper 

space  ...  the  multi-millionaires  of  space-buyers  i-ow.  And  premium  position 

near  your  paper’s  listing  is  available  at  no  extra  cost  if  you  get 

your  reservation  and  copy  in  early!  ...  in  the  new,  expanded 

combined  newspaper  personnel  and  special  data  section. 


IF  YOU'RE  SELLING  TO  NEWSPAPERS  .  .  . 

One  of  these  sections  will  provide  a  12-month,  sales-powered  setting  for 

your  advertising  .  .  .  newspaper  representatives,  mechanical  equipment,  equipment 

manufacturers  and  suppliers,  mat  service  directory,  feature  and  news  syndicates. 


the  advertising  medium  of  the  year  will  soon  be  here! 


I960  EDITOR  &  PUBLISHER 


Published  February  28,  1960 


Deadline  for  advertisers:  for  reservations,  Dec.  29,  1959 

for  copy  or  plates,  Jan.  8,  I960 

Advertising  rates:  page,  $510;  halt-page,  $290;  quarter- page,  $165;  eighth-page,  $105,  or  contract  rates  apply. 
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lAPA 

{Continued  from  page  11) 

most  unanimous  showing  of 
hands. 

The  lAPA  adopted  all  14 
recommendations  of  the  Freedom 
of  Press  Committee.  In  accept¬ 
ing  the  report,  lAPA  authorized 
messages  to  the  presidents  of 
the  Dominican  Republic  and 
Paraguay  condemning  the  per¬ 
manent  lack  of  freedom  in  those 
countries.  A  message  to  Bolivia 
asking  full  fi'eedom  for  the  La 
Paz  La  Razor)  as  w’ell  as  indem¬ 
nification  to  Dr.  Denietrio  Can- 
elas  for  his  newspaperis  destruc¬ 
tion  was  voted. 

Vigorous  editorial  leadership 
in  counter-attacking  interpreta¬ 
tion  of  “executive  privilege”  in 
the  United  States  was  included 
in  one  of  the  recommendations. 

.\NPA  Message  Voted 

This  included  authorization 
for  an  lAPA  presidential  mes¬ 
sage  to  the  American  Newspapei' 
Publishers  Association  “calling 
attention  to  the  hazard  confront¬ 
ing  U.  S.  publishers  in  Internal 
Revenue  Seiwice  nilings  deny¬ 
ing  the  tax  detiuctibility  of  cer¬ 
tain  advertising  by  private  util¬ 
ities  and  cooperative  advertising 
by  manufacturers.” 

The  lAPA  also  approved  a 


protest  to  Nicaragua  declaring 
belief  the  internal  situation 
there  does  not  justify  censor¬ 
ship.  This  protest  will  include  a 
notation  of  the  charge  that  dis¬ 
crimination  is  exercised  against 
La  Prensa  there. 

A  notice  to  Peim  was  author¬ 
ized  regai*ding  lAPA’s  position 
on  obligatory  unionization  of 
newspapermen . 

The  executive  committee  was 
authorized  to  name  a  special 
committee  to  study  lAPA  pro¬ 
cedures  in  freedom  of  press 
case.s  over  the  past  nine  years. 

lAPA  urged  cooperation  with 
the  National  Press  Association 
of  Chile,  which  will  sponsor  a 
press  exposition  next  January. 

Elections  of  Officers 

At  the  closing  session,  William 
H.  Cowles  Jr.  of  the  Spokane 
(Wash.)  Spokesman-Rei'ieu?  suc¬ 
ceeded  Dr.  Albei’to  Gainza  Paz 
of  La  Premta,  Buenos  Aires,  as 
president. 

Pedro  G.  Beltran,  prime  min¬ 
ister  of  PeiTi  and  publisher, 
Lima  La  Prensa,  was  elected 
first  vicepresident  and  Andrew 
Heiskell,  editor.  Life,  second 
vicepresident. 

Daniel  Morales,  Mexico  City 
Manana,  was  elected  secretary. 
John  A.  Brogan  Jr.,  Hearst  Cor¬ 
poration,  was  reelected  treas¬ 
urer. 

John  R.  Reitemeyer,  Hartford 


On  the  outside  trying  to  listen  in?  It's  easy  to  break 
thru  the  silence  barrier  with  a  subscription  to  Editor 
&  Publisher.  Informative,  inspirational,  E  &  P  covers 
the  industry  you  should  understand  —  thoroughly! 

Name 

Address 


City 

Company 


Zone  State 


Mail  check  to 


Editor  &  Publisher 

S6.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


(Conn.)  Courant,  continues  as 
chairman  of  the  executive  com¬ 
mittee  with  Luis  Miro  Quesada 
vice-chairman. 

Newly-elected  executive  com¬ 
mitteemen  are  Jules  Dubois, 
Chicago  Tribune;  Harold  Fitz¬ 
gerald,  Pontiac  (Mich.)  Press; 
M.  de  Nasciment  Brito,  Rio  de 
Janerio  Jomal  do  Brasil;  Roger 
H.  Ferger,  Cincinnati  Enquirer; 
Jose  Dutriz  Jr.,  San  Salvado 
La  Prensa  Grafica,  and  Romulo 
O’Farrill,  Mexico  dtp  .Vorc- 
dades. 

Robert  U.  Brown,  Editor  & 
Publisher,  and  John  R.  Herb¬ 
ert,  Quincy  (Mass.)  Patriot- 
Ledger,  remain  the  respective 
heads  of  the  scholarship  and 
technical  center  organizations. 

Dubois  Names  .Aides 

Mr.  Dubois  began  his  tenth 
year  as  chainnan  of  the  Free¬ 
dom  of  Press  Committee  by  an¬ 
nouncing  six  regional  assistant 
chairmen.  They  ai'e:  Juan  S. 
Valmaggia  Buenos  Aires  La 
Nacion,  for  Argentine,  Chile, 
Uniguay,  Paraguay  and  Boliv¬ 
ia;  M.  de  Nascimento  Broto, 
Rio  de  Janeiro  Jomal  do  Brasil, 
for  Brazil;  Robert  Gracia  Pena, 
Bogota,  Colombia,  El  Tieppo,  for 
Colombia,  Ecuador,  Peru  and 
Venezuela;  Ricardo  Castro 
Beeche,  San  Jose,  Costa  Rica, 
La  Nacion,  for  Central  America 
and  Panama;  and  Leo  G.  Put- 
muy,  Port  of  Spain  Trinidad 
Guardian,  for  the  West  Indies 
Federation.  Charles  E.  Scripps, 
Scripps-Howard  Newspapers,  is 
assistant  secretary. 

• 

Milwaukee  Journal 
Editors  Promoted 

MiLWAUKEf: 
Wallace  Lomoe  has  been  ad¬ 
vanced  to  the  new  position  of 
executive  editor  of  the  Milwau¬ 
kee  Journal  and  Arville  O. 
Schalaben  has  been  named  man¬ 
aging  editor. 

Mr.  Lomoe,  who  is  a  vice- 
president  of  the  Journal  Com¬ 
pany,  has  been  managing  editor 
since  1946  and  Mr.  Schalaben 
has  been  his  assistant.  The  new 
assistant  ME  is  Harvey  W. 
Schwandner,  fonnerly  city  edi¬ 
tor,  and  Harry  L.  Sonneborn  has 
been  moved  from  special  news 
editor  to  city  editor. 

• 

On  Global  Safari 

Clevela.nd 
The  Cleveland  Plain  Dealer^s 
travel-outdoors  editor,  Louis 
Gale,  has  left  on  a  round-the- 
world  safari  by  air,  visiting  the 
big  game  hunting  areas  of 
Africa  and  India.  He  is  ac¬ 
companying  14  businessmen  on 
a  65-day  tour.  Mr.  Gale  wdll 
send  stories  and  photos  to  the 
Plain  Dealer. 


Americas 
Award  Given 
To  Knight 

John  S.  Knight,  publisher  and 
editor  of  the  Knight  Newspa 
pers,  received  the  1959  .Ameri¬ 
cas  Award  from  the  Americas 
Foundation  in  New  York  Oct 
12. 

He  was  cited  “in  recognition 
of  his  broad  vision  of  a  brave 
new  world  dedicated  to  the  pur¬ 
suits  of  peace  and  inter-Ameri¬ 
can  friendship,  and  in  grateful 
appreciation  of  his  valiant  sup¬ 
port  of  those  many  endeavors 
giving  strength  and  substance  to 
this  epic  ideal.” 

The  foundation  is  a  private 
organization. 

Gen.  Pedro  Eugenio  .Aram- 
bui-u,  former  provisional  presi¬ 
dent  of  Argentina  and  the  re¬ 
cipient  of  last  year’s  award, 
told  the  Foundation’s  18th  an¬ 
nual  dinner: 

“Mr.  John  Knight  is  a  citizen 
of  America.  Sufficient  proof  of 
this  is  his  consistent  and  effec¬ 
tive  work  as  editor  and  publisher 
of  the  Miami  Herald  and  other 
impor  tant  newspapers  and  mafr- 
azines  which  honor  and  distin¬ 
guish  free  journalism. 

-Service  to  Demo<Tacy 

“May  the  services  rendered 
by  Mr.  John  Knight  to  the  com¬ 
mon  cause  of  democracy  serve 
as  an  example  and  be  like  the 
seed  which  falls  in  a  good  fur¬ 
row,  so  that  the  sons  of  this 
continent  shall  harvest,  not  the 
hope  of  a  better  life,  but  the  j 
reality  of  a  happy  present,  with  | 
well-being  enthroned  in  everj  ■ 
nation  and  every  home,  .show¬ 
ing  to  the  world  that  our  way 
of  doing  is  better  and  our  in¬ 
habitants  happier.”  i 

In  i-esponse,  Mr.  Knight  said 
U.  S.  i-elations  with  Latin 
America  are  hampered  by  poor  ] 
diplomatic  appointments. 

“Too  many  of  our  ambassa¬ 
dors  r  eceive  their  posts  as  po¬ 
litical  plums,  too  few  of  them 
either  speak  the  language  of  thf 
country  to  w’hich  they  are  as¬ 
signed  or  know  much  of  any¬ 
thing  about  its  culture  and  tra¬ 
ditions,”  he  declared. 

“I  have  long  recommended 
that  the  State  Department  have 
an  Undersecretary  of  State  for 
Latin  American  affairs. 

“Here  we  are,  dealing  with  a 
potentially  explosive  area  of  thf 
w'orld  in  close  proximity  to  the 
United  States  and  it  receives 
only  the  attention  of  an  Assist¬ 
ant  Secretary  of  State  lacking 
the  prestige  which  the  position 
should  command.” 
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Washington  focus 


By  Janies  J.  Butler 
THE  ANSWER  MAN 

The  Quiz  Kid  of  Capitol  Hill 
is  a  61-year-old  former  news¬ 
man  who  began  asking  questions 
B?  a  part-time  Associated  Press 
reporter  in  Chicago  while  at¬ 
tending  Northwestem  Univer¬ 
sity.  For  the  past  six  years  he 
has  been  answering  thousands 
if  them  as  Coordinator  of  In¬ 
formation  of  the  House  of  Rep- 
•esentatives. 

He  supplies  the  answers  to 
posers  arising  in  Congressional 
offices  to  the  number  of  about  75 
each  working  day.  Some  of  the 
replies  come  off  the  top  of  his 
head;  some  require  only  a  rif¬ 
fling  of  pages  while  the  seeker 
[after  knowledge  waits  at  the 
other  end  of  a  telephone;  some 
are  professional  research  jobs 
that  take  days,  even  weeks. 

:  Lawrence  Sullivan  brought  to 
the  job  a  wealth  of  familiarity 
in  the  fields  which  produce  many 
of  the  Congressional  sticklers. 
From  Chicago,  he  came  to 
Washington  for  AP  in  1926.  His 
beat  has  included  the  Latin 
.America  countries,  Australia, 
India,  and  many  other  nations. 
Five  books  and  scores  of  maga¬ 
zine  articles  were  interlarded 
with  his  newspaper  work  before 
and  since  he  became  staff  direc¬ 
tor  of  the  House  Government 
Operations  Committee  in  1947. 
He  became  a  research  editor  in 
the  Office  of  Coordinator  one 
year  later  and  in  1953  headed 
the  function  with  a  staff  of  six. 
Since  the  agency  was  created  in 
1947  it  has  handled  122,354 
queries  from  more  than  1000 
congressmen. 

The  range  of  subjects  is  as 
broad  as  quest  for  knowledge, 
w  the  urge  of  curiosity, 
stretches.  The  status  of  any  one 
of  the  thousands  of  bills  intro¬ 
duced  each  year  is  a  fact  that 
can  be  found  in  seconds.  Some¬ 
times  queries  take  longer,  as 
when  somebody  wants  to  know 
how  many  persons  were  killed 
grade  crossings  in  France  in 
1955,  how  many  old  ladies’ 
homes  there  are  in  Washington 
and  where  they  are  located, 
what  is  the  middle  initial  of  the 
name  of  Georgia’s  governor, 
what  Was  Iowa’s  com  yield  per 
acre  last  year,  these  and  hun¬ 
dreds  of  others  tax  but  never 
defeat  Sullivan’s  sources. 


PAR  FOR  CARDIAC  COLR.SE 

Herbert  L.  Block  (“Herb- 
ock’),  Washington  Post  edi- 
wnal  cartoonist,  an  occasional, 

editor  8c  publisher 


public  links  golfer,  is  recuperat¬ 
ing  from  a  heart  attack  and  ex¬ 
pects  to  be  back  at  the  game  in 
a  few  weeks,  probably  with 
Fred  Blumenthal  of  Parade 
magazine,  his  usual  partner. 
Herblock  reports  this  good  ad¬ 
vice  from  his  heart  specialist: 
“You  can  resume  playing  golf, 
provided  you  don’t  improve  your 
game.” 


BIRD  WATCHER.S 

Traveling  for  a  bird  seed  com¬ 
pany,  Philip  Marsden,  Clerk  to 
the  British  Parliament,  staged 
a  news  conference  at  the  Na¬ 
tional  Press  Club  to  display  his 
parakeets  and  let  reporters  hear 
them  speak  proper  English.  For 
more  than  half  an  hour,  Mars¬ 
den  talked  but  the  parakeets 
did  not.  A  rapid-fire  talker  with 
a  world  of  strange  anecdotes, 
Marsden  couldn’t  get  a  chirp  out 
of  the  parakeets  but  he  sent 
newsmen  away  with  useful  fea¬ 
tures  anyway.  When  it  was  all 
over.  Publicist  Reginald  Mitchell 
mopped  his  brow  and  con¬ 
fessed:  “I  was  afraid  any  min¬ 
ute  the  damn  things  w'ould  in- 
ten-upt  him!” 


ON  RED.S'  BLACKLIST? 

The  Board  of  Governors  of 
the  National  Press  Club  has 
adopted  resolutions  commending 
President  William  H.  Lawrence 
(Xetv  York  Times)  for  the  man¬ 
ner  in  which  he  handled  the 
Khrushchev  visit,  and  Khrush¬ 
chev.  Mindful  of  earlier  Russian 
visitors  who  conducted  con¬ 
trolled  press  conferences  in 
Washington  hotel  ballrooms  and 
answered  only  written  questions 
approved  by  the  Embassy, 
Lawrence  had  made  his  invita¬ 
tion  to  Khiaishchev  conditional 
upon  acceptance  of  un-screened 
queries.  The  Club  President  se¬ 
lected  the  questions  from  a 
stack  submitted  by  the  luncheon 
audience  with  the  result  that 
Mr.  K  popped  off  in  anger  sev¬ 
eral  times.  The  wisdom  of  the 
Lawrence  insistence  was  under¬ 
scored  when  Khrushchev  staged 
his  own  press  parley  on  the 
night  of  his  departure  for  Mos¬ 
cow.  The  meeting  was  conducted 
under  Soviet  rules  (the  use  of 
the  Press  Club  ballroom  had 
been  donated  for  this  purpose). 
The  original  announcement  said 
questions  from  the  floor  would 
be  answered.  Instead,  queries  in 
writing  became  the  order  of  the 
day.  Foreign  Minister  Andrei 
Gromyko,  assisted  by  Soviet 
Ambassador  Mikhail  Menshikov, 
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acted  as  a  board  of  censorship, 
reading  the  queries  until  they 
found  one  that  pleased  them, 
then  passing  it  on  to  the  inter¬ 
preter.  The  rejects  were  placed 
aside.  At  the  end  of  the  confer¬ 
ence,  a  Russian  Embassy  atta¬ 
che  grabbed  up  the  slips  of 
paper,  crammed  them  into  his 
pocket  and  melted  into  the 
crowd.  Each  carried  the  name 
of  a  reporter  and  of  his  publica¬ 
tion.  Presumably  they  will  be 
transcribed  onto  a  list.  A  long 
list. 

♦  *  ♦ 

SPI  ASSOCIATE.S 

Navy  Department  handouts 
have  been  given  an  attractive 
sugar-coating  that  should  make 
them  much  more  digestible  to 
newsmen:  more  than  1,000  re¬ 
porters  and  public  relations  spe¬ 
cialists  who  are  on  a  mailing 
list  have  been  given  the  title  of 
Special  Public  Information  .As¬ 
sociate.  Rear  Admiral  C.  C. 
Kirkpatrick,  Navy  Chief  of  In¬ 
formation,  bestowed  the  honor 
at  the  suggestion  of  a  board 
convened  within  the  Pentagon 
Office  of  Information.  It  began 
by  sending  a  questionnaire  to 
veterans  of  navy  service  now  in 
news  or  public  relations  work, 
asking  them  if  they  wished  to 
be  put  on,  or  continued  on,  Na\'y 
mailing  lists.  Those  answering 
yes  received  a  blue-and-gold 
card,  wallet  size,  which  declares 
that  the  bearer  is  designated  to 
lend  a  hand  in  informing  the 
American  public  of  the  works 
and  missions  of  the  U.S.  Navy. 
Then  the  list  was  expanded. 


PROPAGANDA  STRIP 

The  U.S.  Information  Agency 
has  added  another  feature  to  its 
syndicate  service  to  go  to  450 
newspaper  “clients”  in  India, 
Sweden,  Belgium,  Indonesia, 
Belgian  Congo,  Pakistan,  Eeypt, 
Sudan,  El  Salvador,  Chile, 
French  West  Indies  and  Brazil. 
Questions  put  to  RAMRAC  by 
Soviet  visitors  to  the  American 
Exhibition  at  Moscow,  together 
with  the  electronic  brain’s  re¬ 
plies,  are  the  basis  for  the  new 
cartoon  strip  for  overseas  dis¬ 
tribution.  Captioned  “It’s  a 
Fact,”  the  strip  will  be  issued 
once  weekly. 


GEOPHY.SICAL  H  AN  DOI  TS 

Newsmen  were  required  to  ob¬ 
tain  special  accreditation  and 
insignia  to  receive  second-hand 
reports  on  the  Conference  of 
Antarctica  attended  by  dele¬ 


gates  from  the  12  countries 
which  cooperated  in  the  pro¬ 
gram  of  International  Geophysi¬ 
cal  Year.  After  the  opening  ses¬ 
sion,  the  delegates  agreed 
among  themselves  as  to  what 
would  be  made  public,  in  what 
manner,  and  when.  Newsmen  re¬ 
ceived  handouts  and  briefings, 
but  they  were  not  admitted  to 
any  of  the  sessions,  the  business 
of  which  will  not  be  divulged  to 
the  press  ^n  Argentina,  Aus¬ 
tralia,  Belgium,  Chile,  France, 
.Japan,  New  Zealand,  Norway, 
the  Union  of  South  Africa,  the 
Union  of  Soviet  Socialist  Re¬ 
publics,  the  United  Kingdom  or 
the  United  States,  which  are 
the  participating  countries. 

• 

Airport  Rules 
Won  bv  Press 

Rules  for  news  and  picture 
coverage  during  periods  of  air¬ 
craft  emergencies  at  New  York 
International  Airport  have  been 
agreed  upon  by  the  Port  of  New 
York  Authority,  the  Reporters 
.Association  of  New  York  City, 
the  New  York  Photographers 
Association  and  the  Radio-News¬ 
reel-Television  Working  Press 
Association. 

The  agreement  grew  out  of 
complaints  that  the  press  was 
hindered  by  security  officers  in 
efforts  to  cover  a  recent  emer¬ 
gency  landing  and  that  reporters 
and  photographers  were  sprayed 
with  foam.  (E&P,  July  18,  page 
13). 

Official  Rallying  Point 

The  Photo- Radio-TV  Inter¬ 
view  Room  on  the  first  floor  of 
the  International  Arrival  Build¬ 
ing  will  be  the  official  rallying 
point  for  all  personnel  author¬ 
ized  to  cover  an  airport  emer¬ 
gency.  Admittance  to  the  room 
will  be  limited  strictly  to  bearers 
of  police  working  press  cards. 
The  Port  Authority  will  provide 
coaches  to  transport  the  press 
to  the  Central  Briefing  Area 
and  the  scene  of  emergency  on 
the  active  field. 

Only  four  especially  identified 
newsmen,  operating  as  a  pool, 
will  be  escoiied  to  the  Medical 
Center  to  represent  the  press, 
radio,  television  and  still  pho¬ 
tography.  Selection  of  these 
pooled  representatives  will  be 
made  by  the  communications 
media. 

Not  Re^poiiHiblr 

The  Port  Authority  will  not 
l)e  responsible  for  transporting 
or  escorting  mobile  equipment 
or  press  personnel  to  or  from 
the  scene  of  an  emergency  oc¬ 
curring  outside  the  airport 
boundaries. 


NEWSPAPER  LA^ 


Candidate  Can  Sue 
For  Link  to  Reds 


The  four  with  two  others, 
were  arrested  on  Jan.  3,  1957, 
on  warrants  issued  by  a  magfis- 
trate.  That  afternoon  a  special 
press  conference  was  called  in 
the  office  of  Gov.  George  Bell 
Timmerman  Ji'.  to  announce  the 
arrests. 


By  Albert  Woodruff  Gray 


Is  it  libelous  to  report  that 
a  candidate  for  political  office 
has  received  favorable  mention 
in  a  Communist-line  newspaper? 

The  question  is  squarely 
raised  in  an  action  which  the 
Supreme  Court  of  California 
has  reinstated  against  the  Oak¬ 
land  Tribune.  (346  Pac.  2d  36). 
A  dentist.  Dr.  Grover  H.  Mac¬ 
Leod,  who  ran  for  City  Council, 
is  the  plaintiff.  He  sued  for 
S405,000  damages  for  an  article 
which,  he  claims,  exposed  him  to 
hatred,  contempt,  ridicule  and 
obloquy. 

During  an  election  campaign 
the  Tribune  featured  on  its 
front  page  a  headline,  “Red  Pa¬ 
per  Issues  Election  Extra.”  The 
gist  of  the  story  was  that  the 
San  Francisco  People’s  World, 
de.scribed  as  the  “recognized 
mouthpiece  of  the  Communist 
Party,”  has  showed  unusual  in¬ 
terest  in  the  Oakland  city  elec¬ 
tion  and  printed  a  list  of  recom¬ 
mendations  which  included  the 
names  of  thi’ee  council  candi¬ 
dates,  including  that  of  Dr. 
MacLeod. 


Keasonuble  Interpretation 


A  lower  court  had  dismissed 
the  action.  Now  the  Supreme 
Court,  with  two  disse»iters,  said: 

“The  only  "easonable  inter¬ 
pretation  of  the  published  arti¬ 
cle  is  that  thi  People’s  World 
itself  recommended  this  man  for 
election.  The  article  .  .  .  con¬ 
tained  no  hint  that  the  printed 
recommendations  w’ere  not  those 
of  the  paper  itself. 

“The  publi.sher  was  reporting 
new's  and  the  news  value  of  this 
article  lay,  not  in  the  fact  that 
a  pei'son  or  persons  unnamed 
recommended  this  man  but  in 
the  fact  that  the  People’s  World 
did  so.  Certainly  no  reader 
would  assume  that  the  publishei- 
meant  no  more  than  that  the 
People’s  World  had  printed  the 
recomihendations  of  unnamed 
third  persons  or  carried  a  po¬ 
litical  advertisement  in  its  col¬ 


it  is  today,  it  is  now  settled 
that  a  charge  of  membership  in 
the  Communist  Party  or  com¬ 
munist  affiliation  or  sympathy, 
is  libelous  on  its  face. 


The  charges  against  the  men 
were  announced  and  official  pho¬ 
tographs  were  distributed  by 
State  Law  Enforcement  Division 
officers.  A  composite  of  the  six 
pictures,  including  SLED  num- 
i)ers,  was  transmitted  by  the 
AP. 


Fellow  Traveler 


“It  is  alleged  here  that  this 
article  was  intended  to  and  w’as 
understood  as  chai’ging  that  this 
man  Avas  a  communist  sym¬ 
pathizer  or  fellow  traveler. 
Whether  or  not  the  article  is 
reasonably  susceptible  of  this 
interpretation  is  a  question  for 
the  court  and,  if  so,  whether  or 
not  it  was  so  understood  is  a 
question  for  the  juiy.  .  .  . 

“When,  as  in  this  case,  it  can 
be  reasonably  inferred  from  the 
language  used  that  the  pub¬ 
lisher  intended  to  charge  this 
man  with  communist  sympathies 
and  that  many  l  eaders  so  inter¬ 
preted  its  article  and  the  pub¬ 
lisher  has  admitted  by  demur¬ 
ring  that  such  was  its  intent 
and  the  meaning  placed  on  its 
article,  it  ill  befits  the  publisher 
to  contend  that  it  should  escape 
liability  on  the  ground  that  ow¬ 
ing  to  a  possible  innocent  mean¬ 
ing  some  of  its  readers  did  not 
draw  the  defamatory  inference 
it  intended  that  they  .should.” 


Di!>!>enting  View 


umns.  .  .  . 

“It  is  just  as  defamatory  to 
state  that  a  paper  that  has  rec¬ 
ommended  a  candidate  is  a  Com¬ 
munist  paper,  when  it  is  not,  as 
to  say  that  an  admittedly  Com¬ 
munist  paper  recommended  a 
candidate  when  it  did  not. 

“Whatever  the  rule  may  have 
b«‘en  when  anti-communist  senti¬ 
ment  was  less  crystalized  than 


Fri  vary  Suit  Ruled  Out 


Four  of  the  six  brought  suit 
against  the  Associated  Press, 
charging  violation  of  their  right 
of  privacy  because  the  AP  dis¬ 
tributed  the  photographs  and 
charging  libel  because  the 
Charleston  News  and  Courier 
published  an  account  of  the  ar¬ 
rests  and  the  composite  photo¬ 
graph. 

Judge  Wyche  in  a  summary 
judgment  niled  for  the  defend¬ 
ant  in  the  “right  of  privacy” 
action  that  “The  public  had  a 
right  to  know  the  facts  and  this 
right  in  these  cases  w’as  para¬ 
mount  to  that  of  the  plaintiffs.” 

In  the  second  “cause  of  ac¬ 
tion,”  charging  libel,  the  judge 
imled  the  service  was  not  made 
within  the  time  limit. 


Farm  Editor  Namcni 
Executive  Editor 


Louisville,  Ky. 
E.  W.  Kieckhefer,  farm  editor 
of  the  Courier- Journal  since 
1948,  has  been  appointed  execu¬ 
tive  editor  of  the  Htiron  (S.  D.) 
Plainsman. 


The  two  dissenting  judges 
.saw  it  in  a  different  light: 

“This  man,  a  candidate  for 
Councilman,  is  not  defamed  by 
a  statement  that  he  is  one  of 
three  who  were  recommended 
for  the  office  of  City  Council¬ 
man.  To  say  that  a  candidate 
for  public  office  in  one  city  has 
been  lecommended  by  a  news¬ 
paper  published  in  another  city, 
is  no  more  than  saying  that  the 
candidate  without  any  solicita¬ 
tion  on  his  part,  has  received 
support  from  a  source  which 
he  believes  will  help  him  politi¬ 
cally.  The  fact  that  a  publica¬ 
tion  is  unpleasant  or  hostile  does 
not  make  it  actionable.” 


Mr.  Kieckhefer,  44,  was  farm 
editor  of  the  Minneapolis 
(Minn.)  Star  and  Tribune  be¬ 
fore  joining  the  C-J.  He  attended 
the  University  of  Wisconsin  and 
studied  agricultural  economics 
as  a  Nieman  Fellow  at  Harvai’d 
in  1942. 


Ernest  Clark,  editor  of  the 
Kentucky  Soil  and  Water  Con- 
seivationist,  will  edit  the  C-J 
fann  page.  Samuel  Guard,  edi¬ 
tor  of  the  Breeder’s  Gazette, 
will  continue  a  weekly  fann 
column  for  the  C-J. 


Nixon  Elected 


Spartanburg,  S.  C. 

Federal  Judge  C.  C.  Wyche 
has  niled  for  the  Associated 
Press  in  separate  suits  brought 
by  four  men  who  were  charged 
in  connection  with  the  flogging 
of  Guy  Hutchins,  Camden  High 
School  band  director,  in  Decem¬ 
ber,  1956. 


■lajor 

QUEEN  of  the  Page  One  Ball*®’'? 
the  Twin  Cities  Newspaper  GuSir 
was  found  in  the  Minneapo'j 
Star-Tribune  women's  departnur 
She  is  Barbara  Iverson,  18-yer 
old  secretary.  No  competitioi 
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Almost  Half  of  ('lass 
In  Newspaper  Jobs 

Columbia,  M 
Almost  half  of  the  1959  Krad-M^^^ 
ates  of  the  University  of 
souri  School  of  Journalism  "'Biassif 
took  positions  immediate 
following  their  graduation  we 
to  newspapers,  according  to  tr- 
annual  report  of  Prof.  Fra: 

W.  Rucker,  placement  direct 
Sixty  of  the  148  giadua:r* 
were  called  to  militaiy  servittJjygj 
decided  to  continue  their  edui 
tion  in  graduate  schools,  * 
married  and  settled  down 
home  responsibilities,  leaving* 
to  obtain  positions.  Of  these* 
available  for  employment, 
comprising  48  percent  of  ^ 

total,  went  to  newspapers  a:  jj 
the  news  services. 

•  ji  ii.sefu 

Tnrnblatl  Takes  Post  Ifo  p 


bnxiu 


At  Oakland  Tribnne 


Oakland,  Caii 
Harold  Tumblad,  As.socia: 
Press  veteran,  has  resigned 
editor  of  the  San  Mateo  (Calii 
Times  to  accept  an  execut' 
position  in  the  editorial  depa' 
ment  of  the  Oakland  T ribunt' 
Mr.  Turnblad’s  assigning' 


And 


has  not  yet  been  fully  define:  ♦ye', 
it  was  learned  at  the  Tribu#  ^dvf 
At  San  Mateo,  J.  Hart  Clint*  Jto  “ 
publisher  of  the  Times,  said  '*he 
had  taken  over  the  duties  i  *000 


Minneapolis 
Raymond  B.  Nixon,  Univer¬ 
sity  of  Minnesota  journalism 
professor  and  editor  of  the  Jour¬ 
nalism  Quarterly,  has  been 
elected  president  for  four  years 
of  the  Intemational  Association 
for  Mass  Communication  Re¬ 
search.  The  election  took  place 
at  Milan,  Italy,  where  the  a.s- 
sociation  had  its  first  general 
assembly. 


editor. 


GOP  Weekly  100 

Nunda,  N. '• 
The  weekly  Nunda  Nevt  • 
marking  its  centennial  year.  Tb 
paper,  founded  with  a  prosper: 
proclaiming  its  allegiance  to® 
Republican  Party,  has  had  or. 
two  editors:  C.  K.  Sanders 
his  son,  Walter  B.  Sanders. 
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Classified  Has  Big 
itake  in  Compact  Cars 


By  Daniel  L.  Lionel 
CAM.  New  York  Herald  Tribune 


Detroit  has  flung  down  the 
;»Bntlet  in  answer  to  the  in- 
rasing  flood  of  imported  cars. 
N  American  economy  cars  are 
raking  their  bids  for  buyers’ 
lollars.  The  battle  is  joined  and 
rnior  skirmishes  are  already 
Ball  j  i’i"?  fought  on  the  classified 
r  ^  f  igPS. 

laapo*  In  metropolitan  markets,  clas- 
i.i.Tiir  ,  ficd  has  received  the  biggest 
flay  from  imported  car  manu- 
on  the  theoiy  that  the 

- iiarket  place  which  attracts 

Ised  car  buyers  could  well  be 
ass  Exploited  on  behalf  of  the  low 
t  st  impoi’ts. 

t  Hardly  had  Ford’s  Falcon  and 
bevy’s  Corvair  made  their  ap- 
'aranco  in  dealers’  showrooms 
‘fore  dealer  copy  appeared  in 
^ tfbi.'sifiwl  sections  inviting 
paders  to  come  see  and  try 
'  pern.  Detroit  is  looking  toward 
^  1960  as  THE  auto  year.  With  a 

'  built-in  audience  for  economical 
!  transportation,  classified  will 
■'  *  ^ave  a  big  stake  on  the  dealer 
gi  ve!  in  helping  put  the  new 

;^®'&roducts  across. 

Is,  ITH 

vn  ll  Dealer  Handbook 

At  the  very  beginning  of  the 
^  model  year  the  National 

\i  Dealers  Association 

^  las  come  forth  with  a  “Dealer 
Advertising  and  Public  Relations 
Handbook’’  which  could  be  most 
Jseful  to  CAMs  who  are  trying 
»Sl  0  protect  both  their  readers 
IP  ind  their  dealers  from  pitfalls 
)f  exaggeration  and  misleading 
Ca'  ids. 

riar  In  a  letU'r  accompanying  the 
»oklet,  H.  L.  Galles,  president 
>f  NADA,  notes  that  “Unfor- 
unately,  a  minority  of  dealers, 
through  the  continuing  use  of 
unethical  advertising  will  give 
'hp  wtire  auto  industi-y  a  ‘black 
I same  note  he  urges 
ibuw^dvertising  media  not  to  neglect 
int«  (o  “exerci.se  their  influence  on 
the  matb-r  of  what  constitutes 
arreptnble  advertising  copy.” 

Here  are  .some  specific  “Ex- 
^Wraterl  .savings  claims”  that 
NADA  believes  should  be 
j  svoided : 

“One  Penny  Profit” 

“One  Dollar  Profit” 

^^Just  D-ave  us  a  Buck” 
^^Profit  i.s  No  Motive” 

®  l  hou.sands  of  Dollars” 

‘SlO  Over  Our  Costs” 

*  O'er  Our  Cost” 

5.  I  '■  ‘At  Our  Actual  Cost” 
b'LEDiTOR  &  PUBLISHER 


Another  area  which  has 
caused  much  grief  relates  to 
“Misleading  terms”  of  purchase: 
“The  terms  ‘No  Money  Down,’ 
‘No  Down  Payment,’  ‘No  Cash 
Needed,’  ‘$5  Down,’  or  similar 
phrases  should  not  be  used  if 
some  other  condition  is  required 
to  purchase  the  car  so  adver¬ 
tised  unless  under  such  condi¬ 
tions,  phrases  such  as  ‘With 
Trade-In,’  ‘Co-Signer  Required,’ 
‘Collateral  Required,’  ‘Will  ar¬ 
range  loan  through  an  author¬ 
ized  loan  company,’  or  equally 
clear  explanations  qualify  the 
terms,  "rhese  qualifications 
should  be  printed  in  14-point 
type  or  larger  or  given  equal 
prominence  with  the  above 
phrases.” 

Additional  phraseology  which 
it  is  felt  is  not  in  harmony  with 
sound  confidence  building  con¬ 
cepts  are  as  follows: 

Best  deal  in  town 
Costs  no  more  at  X  Motor  Co. 
Most  fabulous  deal  in  town 
Lowest  price 
Amazing  allowances 
Must  sell  XX  cars  by  (date) 
We  dare  you 
They’ve  got  to  go 
No  reasonable  offer  refused 
Deal  all  other  dealers  have 
refused 

Wheeling  and  dealing 
Special  attention  to  out-of- 
town  buyers.” 

*  *  * 

Readers  of  tbe  Xeu’ark 
(N.  J.)  Evening  Neu'n  have  been 
accustomed  to  wading  through 
one  of  the  nation’s  healthiest 
want  ad  sections.  Recently,  CAM 
Jim  Sweeney  decided  to  u.se  a 
two-inch  box,  on  two  columns, 
with  the  word  STOP  in  red 
letters.  “Look  around”  the  ad 
says — “You’re  in  one  of  Ameri¬ 
ca’s  Greatest  Want  Ad  sec¬ 
tions!” 

*  *  * 

The  outside  sales  staff  of  the 
Milwaukee  (Wis.)  Sentinel  know 
how  to  rub  their  Bo.ss,  Milton 
Werner,  CAM  in  the  right  dii'ec- 
tion.  On  his  birthday  last  Fri¬ 
day  they  inserted  this  ad  in  the 
Sentinel : 

To  our  Boss — Milt  Werner 
Happy  Birthday  to  you. 
Happy  Birthday  to  you. 

‘Tis  no  day  to  be  sad. 

As  we  paid  for  this  ad. 

Your  Street  Staff 

for  October  17,  1959 


A  total  of  685  Chicago  area 
builders  and  real  estate  brokers 
are  co-operating  in  a  “red  car¬ 
pet”  real  estate  promotion  which 
began  Sunday,  October  4.  The 
16-day  event  is  being  sponsored 
by  the  Chicago  Tribune  classi¬ 
fied  advertising  department. 

According  to  A.  E.  Rozene, 
CAM,  the  685  builders  and 
brokers  are  displaying  red-and- 
black  “Open  for  Inspection” 
signs  in  their  model  homes  and 
offices,  identifying  them  as  par¬ 
ticipants  in  the  Tribune  promo¬ 
tion.  Names  and  locations  of 
builders  and  brokers  co-operat¬ 
ing  in  tbe  event  are  being  pub¬ 
lished  in  the  Tribune’s  real 
estate  want  ad  section  on  three 
successive  Sundays. 


12  ‘Firsts’  Won 
By  Paper’s  Staff 

St.  Paul,  Minn. 
Minneapolis  Tribune  staffers 
won  about  half  of  the  top  places 
in  the  Page  One  contest  spon¬ 
sored  by  the  Newspaper  Guild 
of  the  'Twin  Cities. 

’The  Tribune  won  12  first  and 
shared  another  with  the  St.  Paul 
Dispatch,  which  had  six  firsts. 
The  Minneapolis  Star  had  six 
fii-sts. 

Winners: 

NEWS:  Spot  News  —  Paul 
Conklin,  Star;  Interprotive  — 
John  C.  McDonald,  Tribune; 
Spot  Feature  —  Ed  Magnuson, 
Tribune;  Made  Feature  —  Will 
Jones,  Tribune;  Short  Feature 

—  Charles  Stutz,  Dispatch; 
(Coverage  and  Layout — Joe  An¬ 
derson,  Tribune;  Headlines  — 
Dick  Reid,  Star;  Feature  Series 

—  Richard  Wanek,  Dispatch; 
Critical  Comment — Miriam  Al¬ 
burn.  Star. 

EDITORIALS:  Miriam  Al¬ 
burn,  Tribune. 

SPORTS:  Spot  News  — 
Dwayne  Netland,  Tribune;  Fea¬ 
tures  —  Dick  Goidon.  Star; 
Series  —  Don  Riley,  Dispatch; 
Column — Sid  Hartman,  Tribune. 

WOMEN’S  PAGE:  News  — 
Women’s  department.  Tribune; 
Features  —  Mary  Davis,  Dis¬ 
patch. 

COLUMNS:  Charles  Guthrie, 
Tribune. 

PICTURES:  Spot  New.s— Roy 
Derickson,  Dispatch,  and  Powell 
Krueger  and  John  Croft,  Trib¬ 
une;  Series  —  Earl  Seubert, 
Tribune;  Feature — Dick  Schin- 
zing.  Dispatch;  Sports — Powell 
Kraeger,  Tribune;  Color  News 

—  Dave  Dornberg,  Dispatch; 
Color  Series — Wayne  Bell,  Star; 
Color  Feature  —  Art  Hager, 
Tribune;  Color  Sports — Wayne 
Bell,  Star. 


SPOOFING  the  City  Council's 
plan  to  outlaw  “undignified" 
news-stands,  Ray  Cromie  donned 
formal  attire  and  sold  the 
Harrisburg  (Pa.)  Evening  News 
with  an  air  of  dignity  to  Barbara 
Nace  and  other  customers. 

Realty  Firm  Runs 
Full  Pa^e  Classified 

Van  Nuys,  Calif. 
A  San  Feniando  Valley  real 
estate  firm  used  a  full  page  of 
classified  advertising  in  the  Sun¬ 
day,  Sept.  20,  issue  of  Van  Nuys 
News,  paying  classified  and  not 
display  rates. 

Maurice  Markham,  co-pub¬ 
lisher  of  the  paper,  said  the  ad¬ 
vertiser,  Forest  E.  Wilson  Inc., 
reported  that  the  customer  re¬ 
sponse  was  bigger  than  had 
been  expected  and  added  that 
the  firm  would  use  a  series  of 
such  ads.  Block-type  ads  listing 
various  properties  were  run 
under  12  community  headings, 
all  in  the  Valley. 

• 

l]p  from  the  Ashes 

Oakville,  Ont. 
A  new  plant  and  offices  of  the 
Oakville  Record-Star,  the  for¬ 
mer  quarters  were  burned  to  the 
ground  on  February  26th — were 
opened  four  months  to  the  day 
from  the  date  of  the  fire.  Ac¬ 
tually,  the  paper  had  been  oper¬ 
ating  in  its  new  building  since 
April  27th.  The  mechanical  de¬ 
partment  is  in  a  new  building. 
In  spite  of  the  fire  there  was 
no  interruption  of  the  regular 
publishing  schedule. 


Slackijutm 


^  RADIO-rV  ^ 
NEWSPAPfR  BROKERS 

Wasblagtoii.  D.  C. 

Washiniton  Bldf. 
STerlla*  3-4341 

Cbieoge,  III. 

333  N.  Mich.  A»a. 
Financial  6-64<0 

Atloafa,  (a*. 

Hcalay  Bldf..  JAckion  S-l>7« 

B•v•rly  Hills,  C«l. 

Cal.  Bank  Bids. 
CRaatvIaw  4-2770 


King,  Cribb 
Buy  Daily  in 
New  Mexico 

Tucumcari,  N.  M. 

Purchase  of  the  Tucumcari 
Daily  News  by  W.  C.  (Bill) 
King  and  Robert  L.  Cribb  was 
announced  by  Claude  Robinson, 
publisher  of  the  Daily  News  for 
nearly  five  years,  under  tenns 
negotiated  by  Marion  R.  Kreh- 
biel  of  Bailey-Krehbiel. 

Mr.  King,  who  will  move  here 
with  his  family,  has  been  owner 
and  publisher  of  the  Power 
County  Press  at  American  Falls, 
Ida.,  for  the  past  several  years. 
Ml*.  Cribb  is  co-owner  and  gen¬ 
eral  manager  of  the  Pratt 
(Kans.)  Daily  Tribune. 

Cribb  and  King  are  forming 
a  New  Mexico  corporation  to 
publish  the  News.  The  new 
owners  plan  to  assume  control 
of  the  new.spaper  sometime  be¬ 
tween  now  and  the  first  of  the 
year.  The  plant  will  be  moved 
to  new  quarters  “around  the  first 
of  the  year,”  they  said. 

A  native  of  Scott  City,  Kans., 
and  a  graduate  of  Colorado  Uni¬ 
versity,  Mr.  King  started  his 
newspaper  caieer  while  still  in 
high  school,  w’orking  on  the 
Scott  City  Chronicle.  He  was 
advertising  solicitor  for  the 
Junction  City  Daily  Union  and 
later  served  for  four  years  as 
advertising  manager  of  the 
Pratt  Tribune,  and  four  months 
as  advertising  manager  of  the 
Alamosa  (Colo.)  Daily  Courier 
before  purchasing  the  Power 
County  Press.  He  plans  to  sell 
the  Idaho  weekly  before  moving 
to  Tucumcari. 

Mr.  King  is  president  of  the 
Idaho  Press  Association  and 
sei-ved  for  four  years  as  director. 

Mr.  Cribb,  in  addition  to  his 
affiliation  with  the  Pratt  news¬ 
paper,  is  publi.sher  of  the  Drive- 
In  Restaurant  Mayazine. 


TV  Critics 

{Continued  from  page  13) 


she  was  assisted  by  William  F. 
Michelf elder  and  Eugene  Glea¬ 
son,  staff  writers. 

“Something  unhealthy  has  set 
into  the  quiz  business,”  she  then 
wrote.  “It’s  the  faint  odor  of 
‘the  fix.’  ” 

Miss  Van  Horae  began  to  sus¬ 
pect  the  shows  when  Gloria 
Lockerman,  12-year-old  Balti¬ 
more  girl,  won  $16,000  as  a 
spelling  whiz  and  finished  34th 
in  a  field  of  62  in  the  Scripps- 
Howard  National  Spelling  Bee. 
Entertainment  Productions  Inc., 
producer  of  five  quiz  progp’ams, 
made  contestants  sign  a  seven- 
page  lelease,  reported  to  say 
in  essence  that  they  would  not 
tell  the  pi'ess  their  experiences 
in  preparing  for  the  shows. 

There  \vas  some  inclination 
among  advertising  agency  ex¬ 
ecutives  to  take  the  stand  that 
newspapers  were  “knocking  a 
competitor.”  That  was  the  re¬ 
action  of  Charles  Clifford,  vice- 
president  of  Kastoi',  Hilton, 
Chesley,  Clifford  &  Atherton. 


Proper  Duty 


the  wrestling  matches?  Quiz 
shows  are  the  same  kind  of 
spectator  sport. 

“In  the  West  —  3,000  miles 
from  New  York  —  most  sophis¬ 
ticated  people  thought  it  was  a 
trick  all  along  and  really  aren’t 
deeply  concerned  about  it  either 
then  or  now*.  Only  the  extent 
of  the  fix  was  not  suspected. 

“I  know  of  no  TV  reporters 
who  knew  of  the  extent  and  I 
doubt  if  I  would  have  been  in¬ 
clined  to  do  a  major  expose  if 
I  had  known.  Neither  am  I  in¬ 
clined  to  report  that  George  De- 
Witt  has  a  wig  or  Zsa  Zsa 
Gabor’s  teeth  are  capped,  or  that 
several  of  America’s  matinee 
idols  are  homosexual. 

“Why  spoil  the  fun? 

“In  the  realm  of  illusion  these 
things  are  not  important.  It  was 
fun  while  it  lasted.  Who  was 
hurt  thereby  and  w'ho  cares? 

“Congress  and  the  New  York 
courts  could  more  wisely  spend 
their  time  investigating  more 
vital  matters  such  as  the  amount 
of  blood  spilled  before  our  chil¬ 
dren’s  eyes  every  hour  or  eveiy 
day  on  television  as  well  as  the 
general  lowering  of  the  decency 
level  in  Hollyw’ood’s  filmed 
serials.” 


But  Robert  Foreman,  execu¬ 
tive  vicepresident  of  Batten, 
Barton,  Duistine  &  Osborn,  and 
author  of  “The  Hot  Half  Hour,” 
a  book  also  concerned  with  TV 
quiz  shows,  took  a  contrary  at¬ 
titude. 

“Newspapers  were  only  per¬ 
forming  their  proper  duty,”  he 
said. 

But  neither  Mr.  Foreman  nor 
Mr.  Clifford  thought  that  the 
scandal  w’ould  rub  off  on  other 
programs  discrediting  the  en¬ 
tire  advertising  medium.  Mr. 
Clifford  said  he  never  suspected 
the  quiz  shows  were  faked.  Mr. 
Foreman  wouldn’t  say,  but  he 
insisted  all  other  programs  were 
.sound  and  the  medium  was  as 
good  as  ever. 

Contrary  belief  was  expressed 
by  Miss  Van  Horae. 

“For  the  TV  industry,  this 
blow  to  prestige  is  cruelly 
timed,”  she  wrote.  “Audiences 
have  been  vanishing  like  buffalo 
for  the  past  two  years.  Public 
dissatisfaction  wdth  program¬ 
ming  has  risen  sharply.  There 
have  even  been  murmers  of  dis¬ 
content  from  sponsors.” 


Neal  Scanlon  Dies; 
Boston  Cilv  Eklitor 


Cowles  Heads  Florida 
Development  Firm 


2  Southern 
Paper  Mills 
Are  Planned 


Plans  for  two  new  paper  ir 
in  the  South  were  annoar-l 
this  week.  The  investmer 
would  be  in  excess  of  $65  ir 
lion. 

Sir  Eric  Bowater,  telling  of 
project  for  a  paper  mill  nc 
the  new  Bowater  Coi-porati- 
pulp  mill  at  Catawba,  S. 
failed  to  specify  whether 
might  produce  newsprint, 
mill  would  cost  between  $25 
$35  million  to  constract,  he  si' 
Fonnal  opening  of  the  p 
mill,  incidentally,  was  dek 
bv  a  strike. 
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Using  Hardwo<Mi> 


Boston 

Cornelius  T.  (Neal)  Scanlon, 
53,  city  editor  of  the  Boston 
.American,  died  Oct.  13. 

For  years  he  suffered  from 
emphysema,  a  disease  which  im- 
pairo  the  elasticity  of  the  lungs 
and  makes  breathing  difficult. 
The  strain  was  believed  to  have 
affected  his  heart. 

A  nativ’e  of  Woroester,  he  was 
graduated  from  Boston  College 
and  attended  Harvard  and 
Northeastern  Law  Schools.  He 
was  forced  to  leave  Haiward 
after  two  years  to  help  support 
his  widowed  mother  and  got  his 
law  degree  at  Northeastern. 

He  joined  the  American  in 
1928  and  worked  as  reiwrter, 
rewrite  man,  night  editor  and 
night  sports  editor  before  be¬ 
coming  day  city  editor. 


The  second  venture  which 
being  promoted  by  Nors 
Paper  Mills,  Inc.  of  Baton  R'l 
is  specifically  designed  to  n 
newsprint  from  .southern  ha 
woods. 

Noralyn  has  been  work 
with  the  Herty  Foundation 
Savannah,  Ga.  since  1958 
has  recently  produced  newsp: 
in  a  plant  in  Wiscon.sin  wh 
has  been  ran  successfully 
several  newspapers,  inclu! 
the  New  York  Times,  Milivan’-- 
Journal  and  Savannah  Presi.  ; 

Sol  Steinberg,  newsprint  ; ' 
searcher  on  the  New  Yo:  , 
Times,  said  two  rolls  of  ha  J 
wood  ne^vsprint  and  been  r  p 
and  found  sati.sfactory.  He  s  ^ 
the  outstanding  advantage 
in  the  brightness  of  the  sheet 

Leo  L.  Stack,  president  ^ 
Noralyn,  said  he  was  not  * 
liberty  to  disclose  the  names  ! 
his  backers  for  the  mill  prr.  | 
but  he  said  a  target  dateJ?^ 
pi’oduction  had  been  set  as  Ji- 
1961.  Estimated  output  will  ■ , 
350  tons  daily  to  sell  at  & 
ard  prices. 

The  H.  K.  Ferguson  (  omp" 
of  Cleveland  has  been  reta' 
to  engineer  the  design  and  r 
struction  of  the  plant  on  a  s* 
at  Busche,  La.,  Mr.  Stack  sai 
Among  the  hardwoods  bc- 
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Why  Spoil  Fun? 


Terrence  O’Flaherty  of  the 
San  Francisco  Chronicle,  also 
named  in  the  Fund  for  the  Re¬ 
public  study  as  one  of  the  10 
top  TV  critics,  declared  he 
wouldn’t  have  bothered  to  ex- 
lK)se  the  fraud. 

“All  show  business  is  a  trick,” 
he  said.  “Who  bothers  to  expose 


Keavv  Hoiiore<l 


used  in  the  new’sprint  prw** 
Gardner  Cowles,  president  of  are  sw’eetgum,  blackgum,  Tupor 
the  Des  Moines  Register  and  gum,  willow,  cottonwood,  hac 
Tribune  Company  and  of  Cowles  berry  and  elm. 

Magazines,  was  elected  chair-  • 

man  of  the  General  Development 
Corporation  this  week. 

He  and  associates  acquired 
250,000  additional  shares  in  the 
Florida  real  estate  concern  manager  for  Los  Angeles  ><| 
w’hich  is  promoting  Port  Char-  for  30  yeare  an  AP  staff  w** 
lotte.  They  now  hold  in  excess  of  ber,  was  pi*esented  the  anr- 
640,000  shares.  During  1958-59  Printer’s  Dev’il  award  at 
the  price  of  the  stock  rose  from  Sigma  Phi’s  20th  annual  L»<b*| 
$8  to  $77  a  share.  of  the  Press  breakfast  Od 


Los  A.NCiik 
Hubbard  Keavy,  AP  bun 
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Auyelen  Kxaininer. 

Humorous  or  light  —  5  tied — 
Ted  Thachrey,  Los  Angeles  Ex¬ 
aminer;  Alexander  Gifford,  Bal¬ 
timore  News-Post;  Tom  Riley, 
Boston  American;  George 
Murphy,  San  Francisco  Exam¬ 
iner;  James  Donahue,  New  York 
Mirror. 

In  photography  competition 
prizes  of  $250,  $150  and  $100 
were  awarded,  respectively,  to 
Phil  Glickman,  Los  Angeles  Ex¬ 
aminer;  Ray  Morris,  San  Fran¬ 
cisco  Examiner;  Austin  Mar¬ 
quette,  Detroit  Times. 

Hereafter,  it  was  announced 
by  Contest  Director  Jess  Knieg- 
er,  the  photography  contest 
l>eriod  will  coincide  with  that 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 


Newspaper  Brokers 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura.  Calif. 

APPRAISERS  of  nfcwsi)ai>er  and  com¬ 
mercial  printing?  plants.  Court  experi¬ 
ence.  Newspaper  Service  Company,  601 
Ga.  SavinK»  Bank  Bid)?..  Atlanta,  Ga. 

IF  YOU  are  capable  and  financially 
able,  wo  will  find  you  a  California 
or  Arizona  newspai>er  proi>erty  where 
vou  will  be  both  successful  and  happy. 
We  handle  both  lar^e  and  small  pro))- 
erties.  GABBERT  &  HANCOCK, 
3709-B  Arlintrton  Ave.,  Riverside.  Calif. 


Chief  Trophy 
Captured  by 
Los  Angeles 

Winners  of  the  grand  prizes 
in  the  Hearst  Newspapers 
Writing  and  photography  con¬ 
tests  for  the  past  year  were 
posted  this  week. 

The  Los  Angeles  Examiner 
received  “The  ChieC’  trophy, 
sjTnbolic  of  “Best- Written- 
Hearst-Newspaper”  during  the 
fourth  year  of  the  contest.  The 
Examiner  also  won  the  John 
Randolph  Hearst  Memorial  of  the  writing  contest,  a  year. 

Trophy  for  “Excellence  in  News-  _ _ _ _  _ 

paper  Photography.” 

The  panel  of  judges  for  the 
prizes  was  made  of  Frank  Con- 
niff,  Bairy  Paris,  J.  D.  Gorta- 
towsky,  VV.  R.  Hearst,  Jr.,  H.  G. 

Kern,  Lto  Mon.sky,  E.  B.  Thomp¬ 
son  and  John  VVolter. 

The  total  amount  of  monthly 
and  grand  annual  awards  was  | 

$18,700.  Each  entry  in  the  con¬ 
test  which  had  previously  won  a 
monthly  prize  of  $100  qualified 
for  consideration  for  the  “Best-  ^ 
of -the- Year”  grand  awards  in 
each  of  the  six  categories. 

The  Los  Angeles  Examiner  | 
and  the  Detroit  Times  had  an 
equal  number  of  monthly  win-  j 
ners  (1.3)  and,  according  to  the  I 
niles,  this  tie  was  resolved  on  I 
the  basis  of  “honoi-able  men¬ 
tions,”  leceived.  The  Examiner 
merited  16  “honorable  mentions” 
during  the  year  to  11  for  the 
Detroit  Times. 

Cash  pi-izes  of  $500,  $300  and 
$200  were  awarded. 

Individual  citations  were  as 
follows : 

Heads  or  captions  —  Edwin 
Sader,  for  caption  “Hooper 
Rating  Is  Down”  on  picture  in 
New  York  Mirror  showing  a 
little  girl  who  has  hula-hooped 
•SO  vigorou.sly  her  bloomers  have 
fallen.  Second:  Burt  Sims.  Los 
Angeles  Examiner;  third:  the 
late  Neil  Scanlon,  Boston  Eve¬ 
ning  .American. 

Sports  —  Eddie  Muller,  San 
F  ranristd  Examiner,  for  his 
-Story  of  the  Johansson-Patter- 
^n  fight.  Second:  Jimmy  Can¬ 
non,  N(tc  York  J ourtial-Ameri- 
third:  Edgar  Hayes,  De¬ 
troit  Times. 

Featuif  —  Charles  Denton, 

l^os  Angeles  Examiner,  for  a  1 - 

serioc  ,.r  fi: _ !  WE  HANDLE  only  proven  propertiea 

f  art  cles  on  Elizabeth  |  ]„  flonrlHhinir  mid-west.  Herman  Koch. 


Davidow  Cites  FW’s 
^Editorial  Drama' 

Chicago 

More  colorful  and  exciting 
issues  of  Family  Weekly,  stud¬ 
ded  with  big-name  contributors, 
was  one  of  the  goals  emphasized 
by  Leonard  S.  Davidow,  pub¬ 
lisher,  in  a  statement  to  the 


friends  this  week. 

The  colorgravure  magazine 
publisher  said  he  believes  all 
four  October  issues  of  Family 
Weekly  reflect  the  “editorial 
drama”  introduced  by  Editor- 
in-Chief  Ernest  V.  Heyn  who 
joined  the  supplement’s  .staff  last 
March. 


ANNOUNCEMENTS 


Publications  for  Sale 


it  ★  PERSONAL  Str\'ice  barked  by  30 
j  years’  exi>erienre  in  the  West.  Arthur 
W.  Styjies.  625  Market  St.,  San  Fran¬ 
cisco  6,  California. 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  Eiast  Romneya 
Drive,  Anaheim.  Calif.  Day  or  Nite. 
Phone:  KEystune  3-1361. 


SOUTHERN  CALIFORNIA 

Semi-weekiy  serving:  an  area  with  an¬ 
nual  population  gain  ot  6,U00.  New. 
bit;  slorea  scheduled.  This  is  one  of 
brightest  spots  and  one  of  best  papers 
in  California.  Exclusively  offered  by 
Vernon  V.  Paine  with  L.  H.  Paine. 
P.O.  Box  265,  Upland,  California. 


Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  &  ASSOCI¬ 
ATES,  Suite  600-60 1.  6381  Hollywood 
Blvd.,  Los  Angeles  28.  California. 


THE  DIAL  AGENCY 
"America’s  No  1  Newspaiwr  Broker’’ 
15  Waverly,  Detroit.  Mich.  ’TO.  5-6864 


MflUNTAIN  STATES  and  Southwest 
Dailies  and  Weeklies.  Experienced,  con¬ 
fidential  brokers.  RAY  E.  MOHLER  & 
ASSOCIAPES  Suite  305.  828  Seven¬ 
teenth  St.,  Denver  2.  Colorado. 


ty  seat  weekly,  job  shop.  Population 
28,000.  Daily  competition.  Growing 
city,  area,  varied  economy.  Other  in¬ 


to  competent  buyer.  Box  4224, 
&  Publisher. 


CAL!IX)RNIA  l-PAPER  CHAIN 


Editor  and  Publisher. 


SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 
Box  3132,  Greensboro,  N.  C, 


Complete  plant,  college  community, 


I  Snyd.'r,  2234  E.  Romneya  Dr., 
hoim,  California. 


MAY  BROTHERS.  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity 


I’TS  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant.  Mirh. 


.SOUTH  DAKOTA  COUNTY 
EXCLUSIVE  weekly.  gros-n 


Bai  ley-k  rehbiel , 
Kansas. 


SOUTHWE.ST  SEMI-WEEKLY, 
to  go  daily  |>lus  wn-kly,  makini 
l>aper  "hain.  Fastest  growing  a 
Chart  Area  10.  L'nlimited  pot 
Requires  $50,000  <k>wn.  Dean  ^ 
ARIZONA  NEWSPAPER  PRf 
TIES,  625  E.  Main,  Mesa,  Ai 
Affiliate  Cummins  Trust  Co. 


Taylor  and  Eddie  Fisher.  Sec- 
wd;  Elmer  Williams,  Detroit 
Times;  third:  Robert  Browning, 

^entth  Post-Intelligencer. 

News  —  E.  A.  Batchelor  Jr., 

Detroit  Times,  for  story  of  the 
Chicago  school  fire.  Second:  Neil 
H.  Swanson,  Baltimore  Ameri¬ 
can;  third:  Charles  Denton,  Los 

editor  ac  PUBLISHER  for  October  17,  1959 


2923  Virginia  St..  Sioux  City,  Iowa. 

Newspaper  Appraisers 

MORE  THAN  2C0  VALUATIONS 
of  newspapers,  subsidiaries,  televis¬ 
ion,  radio  and  syndicates  to  date 
for  tax  and  other  purposes.  By  mail 
if  desired  upon  receipt  or  required 
data.  Comprehensive  reports  sub¬ 
mitted.  Qualified  court  witness. 

A.  S.  VAN  BEN’THUYSEN 
321  Fifth  Avenue  New  Rochelle,  N.  Y. 


aristocratic  cities.  Exclusive.  G 
$!tO.COO.  price  SSO.ddO.  Will  net  $18 
this  year.  Highly  c<|uipi>ed.  All 
circulation.  Should  have  $40,000 
down  iwiyment  and  working  cap 
Norman  H.  Parks,  La  Verne.  C 


Terms.  Reply 
Publisher. 


Box  1302,  Editor 


ANNOUNCEMENTS 

Publications  Wanted 

COLORADO  DAILY.  Capable  pub¬ 
lisher  with  excellent  i)ast  record  and 
adeciuate  finan.'es  seeks  giHid  sized  op¬ 
eration.  Broker.  Box  4.327.  Editor  & 
Publisher. 

SUBURBAN  DAILY 
in  5-25.000  circulation  bracket  in  East. 
Youthful,  reputable  New  York  execu¬ 
tive  team  will  hold  all  replies  in  con¬ 
fidence.  Write  Box  4330.  Editor  A  Pub¬ 
lisher. 

Business  Opportunities 

NEW  ENGLAND  WEEKLY  NEWS¬ 
PAPER— $25. Of  0  to  $30,000  annual 
gross.  Circulation  2100.  Profitable  fam¬ 
ily  operation.  No  plant.  Owner  re¬ 
tiring.  $7500  rash.  Box  4325,  Editor  & 
Publi-ther. 

SOLE  OWNER  of  prosperous  printing 
press  centrally  located  Manhattan 
averaging  $35,000.00  net  profit  a  year 
is  seeking  young  energetic  partner 
gradually  to  relieve  him  from  man¬ 
agement.  Excellent  conditions.  Box 
4332.  Editor  &  Publisher. 

Distributors  Wanted 

DOES  PROFIT  INTEREST  YOU? 

Distribute  our  product  on  an  exclusive 
franchise  basis.  Sell  through  drug, 
variety,  gift  store,  newsstands,  etc. 
We  offer  a  long-established  proven 
product  that  sells  readily  at  a  fine 
mark-up.  Write  Box  4118,  Editor  A 
Publisher. 

NEWSPAPER  SERVICES 

Features  Wanted 

WRITERS  WANTED 

For  SiM-c'ai  Articles 

Box  4313.  Editor  A  Publisher 

Newspaper  .Artwork 

NEWSPAPER  ARTWORK 
Signatures.  Feature  Heads, 
i  C-artoons.  S|)ots.  Fast  servi<-e. 

,  CARL  JUNOT  S'TUDIOS. 

4.59  Gouaux,  Houma,  Louisiana. 

Special  Editions 

LF7T  US  HANDI..E  your  »iK*ciaI  p«i*?es. 
(ditions,  or  other  H)>ecial  features,  re- 
jqjltn  jruarantfHHi.  no  outlay  rwiuired. 
Write  or  wire  Box  4301,  Eklitor  & 
Publisher. 

Syndicates-Fealures 

COLUMNIST  —  A  great  anti-Commo- 
nist  news  column :  "LIFTING  'THE 
IRON  CURTAIN’’  based  on  true  refu¬ 
gee  experience  and  underground  con¬ 
tacts.  Samples:  Mathilde  Ernestine, 
7727  S.  Shore  Drive,  Chicago  49. 
Illinois. 

SYNDICA’TED  RECORD  REVIEWS 
for  growing  interest  in  Stereo  Hi  F5 
recording.  Non  technical,  entertaining, 
reasonable,  already  popular.  New 
York  City.  Box  4135,  Editor  A  Pub¬ 
lisher. 

Press  Engineers 

1  Newspaper  Press  Installations 

MOVING— REPAIRING— TRUCKING 

V  Expert  &rvice — World  Wide 

’  1  SKIDMORE  AND  MASON  INC. 

n  55-69  FVnnkfort  Street 

New  York  38,  N.  Y. 

BArclay  7-9775 

:  ^  'upe^oTinc. 

Move — Erect — Anywhere  .  .  . 

,t  1  Specialising  in  Newspaper  Presses. 

^  ^  Duplex  and  Goss  Flatbeds 

0  !  Rotaries — Tubulars 

J  i  Cylinders. 

f  Lyndhurst,  N.  J.  Phone  GBneva  8-3744 
1  20  minutes  from  New  York  City 

f  ' 

CHECK  THAT  I.ETTER  ONCE 
r-|  MORE  TO  BE  SURE  YOU  HAVE 
It  ADDRESSED  IT  TO  THE  COR- 
A  RECT  BOX  NUMBER  I  I  ! 
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E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Complete  Plants 


COMPLETE  NEWSPAPER  AND  JOB  | 
PLANT.  Two  model  ?68  with  saws  and  ■ 
nine  extia  mattazines.  16  fonts  of  mats,  | 
Ludlow  (new),  mats  incl.  72  pt.,  near  j 
new  Elr^,  13  molds.  Goes  Comet,  10  ! 
turtles,  new  C&P  automatic  platen,  re¬ 
built  Little  Giant,  |X>wer  cutter,  r^ial  j 
i-outer,  planer,  job  folder,  stitcher, 
perferator  lots  of  misc.  equipment,  i 
Price  $63,000.  $20,000  down,  up  to  20  j 
years  on  balance,  $5,000  if  post  col-  , 
lateral.  J.  A.  Snyder.  2234  E.  Romneya  ' 
Dr.,  Anaheim,  California.  1 

Composing  Room 

L.  &  B.  HE.4VY  DUTY  Ne»spai>er 
Turtles  are  in  use  all  over  the  United  . 
States  and  foreiim  countries.  "Ask  the  • 
man  who  uses  them."  $34.60  to  $97. .50. 
none  better  at  any  price.  Write  for  j 
literature.  L.  &  B.  Sales  C!o..  Box  560.  ; 
Phones  27  and  96.  Elkin.  N.  C.  World’s  ' 
larirest  distributor  of  Newspaper  Form  ; 
Trucks.  I 

SPAOEBAND  CLEANER  FOR  SALE. 
Used  less  than  3  years;  in  excellent  ; 
condition.  W'rite  to  Hans  E.  Rosberir.  j 
Production  Manatrer,  f>an  Jose  Mer¬ 
cury  &  News.  211  W.  Santa  Clara  ] 
Street.  San  Jose.  California.  | 

Engraving  | 

FOR  SALE) — 2  tube  hltdi  preasure  Mer-  1 
cury  Vapor  Liirhtinir  System  230-Volt—  I 
60  Cycle  AC  only  and  4  each  48"  AH  9  I 
(3KW)  G.E.  lamps  for  Chemco  Roll  i 
Camera  $600.00.  Savannah  News-Press.  > 
Inc.,  P,  O.  Box  1601,  Savannah,  ! 
Georgia.  1 

-  I 

Newsprint 

NEWSPRINT  —  All  Sises 
BEHRENS  PULP  A  PAPER  CO. 

70  E.  45  St.,  N.  Y..  N.  Y.— MU  6-5675 

Press  Room 

PRESS  MOTOR  DRIVES  of  25,  40. 
50.  00.  75,  100,  150  H.P.  AC,  George 

G.  Oxford,  Box  903,  Boise,  Idaho. 


Advertising  Rates 

CLASSIFIED 

Line  Rates  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
arder)  4  times  @  55c  per  line  each 
insertion;  3  times  @  70c;  2  @  80c; 
1  @  95c.  Add  25c  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sendinp  self-addressed  8c  stamped 
envelope  to  EtP  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  #  $1.00  per  line  each  insertion; 
3  times  @  $1.15;  2  times  ®  $1.30;  1 
time  ig  $1.45  per  line.  3  line  minimum. 
Add  25c  for  Box  Service. 

01.00  SERVICE  CHARGE  FOR  AIRMAIL 
DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wednesday.  4  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  rnerves  the  right  to  edit  all 
copy. 

DISPLAY  RATES 


Press  Room 


COLOR ! ! ! 

3  UNIT  HOE 

with  1  color  cylinder  and  3  Pan¬ 
coast  Color  Couples — Double  Folder 
— 22%" — on  Substructure  with 
Reels  and  Pasters — AC  Drive — 
Available  immediately. 

LIQUIDATION 

Complete  Mechanical  Plant 
equipment  of  the 

CHARLOTTE  NEWS 

7  LINOTYPES— 8-14-18-36 
LUDLOW  Mats 

Ad  Makeup  Cabinets — Remelt  Pot 
with  Molds — Turtles — Chases — Flat 
Stereo. 

6  Unit  Duplex  Metropolitan  Pres.s. 
22%"  cutoff  —  all  AC  equipped 
Double  Folder  —  CH  Ckmveyor 
Portable  color  fountain. 

DUPLEX  PRESSES 

21  Metropolitan  N  Type  Units 
5  Units  with  color  humps 
5  Folders  with  balloon  formers 
21  Kohler  3  Arm  reels  with  run¬ 
ning  belt  tensions 
Will  sell  any  part  of  the  above. 
Out  of  St.  Louis  Globe-Democrat. 


SCOTT  PRESSES 

5  Identical  Octuple  Presses 

Each  Press  consists  of  4  Steel 
Cylinder.  Roller  Bearing  Units 
with  1  Unit  Reversible  and  1  Color 
Cylinder.  Heavy  Duty  3  to  2  Dou¬ 
ble  Folders  with  C-H  Conveyors. 
3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

Trackage  and  Turntable.  Steel 
Floor  Decking.  Color  Fountains. 

Located:  BOSTON  HERALD- 
TRAVELER. 

Available:  Inunediately. 


Press  Room 


GOSS  3-units.  arch  type,  double 
folder,  22%"  cut-off.  Color  Hump,  two 
CAPCU  color  fountains.  End  Feed.  75 

H.P.  AC,  C-W  drive.  Available  Feb¬ 
ruary  1960. 

DUPLEX  tubular,  24-pages,  2  to  1 
model,  60  H.P.  AC.  C-E  drive,  color 
lount.-iin,  complete  stereotype.  Avail¬ 
able  December  1959. 

GOSS  4-units,  arch  tjrpe,  doublefolder.  . 
22% "  cuUoff.  Color  Hump,  4-CAPCO  ' 
color  fountains.  End  Feed.  100  H.P.  { 

AC.  C-W  drive.  Available  March  1960.  ' 

DUPLEX  tubular,  16-pages,  2  to  1 
model,  30  H.P.  AC,  C-W  drive,  color 
fountain,  complete  stereotype.  Avail¬ 
able  July  1960. 

DUPLEX  flat  bed.  Model  "E”  No.  1049. 
10  H.P.  AC,  G.E.  drive.  Available  now. 

LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.  Sun  Valley,  Calif. 


O  Hoe  32  Page  Magazine  Rotary  Press, 
Product  11x15%,  2  colors  one  side,  i 
1  color  reverse.  Additional  folds 
added  for  digest  size  books.  I 

O  Model  8  Linotvite.  gas  pot,  A.C. 
motor. 

O  Vandercook  full  page  proof  press. 

O  Vandercook  model  329.  size  20x27 
proof  press. 

O  Hill-Curtis  full  page  saw,  router  & 
jigsaw, 

O  Hacker  plate  rectifier. 

O  51x75  Hamilton  steel  stone  on  metal 
frame  with  398  8%xl3  galleys. 

O  Hoe  double  plate  tail  cutter — 21*5" 
O  Hoe  stereotype  saw. 

APEX  PRINTING  MACHINERY 
CO..  INC. 

219  Elizabeth  Street 
New  York  City  12  WO  6-0070 


Agate 

Linet 

1 

6 

13 

26 

52 

Time 

Timet 

Times 

Times 

Times  1 

564 

$510 

$430 

$405 

$370 

$330  j 

282 

290 

240 

228 

210 

190  ' 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700  Timss  Tower  N.  Y.  34,  N.  Y. 
Phone  BRyant  9-3052 


HOE  PRESS.  23  9/16" 

6  Units — Double  Folder — C-H  Con¬ 
veyors — AC  Motors — Portable  Color 
Fountains — Reels.  Complete  Stereo. 

Located:  TRENTON  "OMES 
Available:  Immediately 

DUPLEX  TUBULAR 
PRESSES 

24  P.age — Delivered  new  1948-1953 
— ^Full  Color  Flexibility — Complete 
Stereo — AC  Solonoid  Drive — Avail¬ 
able  Now 

24  Page — 1  to  1 — Quarter  Folder 
— AC  Drive — Stereo  —  Available 
'  Now 

16  Page — 2  to  1 — Located  San 
Diego — AC  Drive— Stereo  —  Avail¬ 
able  January  1,  1960 

8  PAGE  FLATBEDS 

I  DUPLEX  A — Missouri 

DUPLEX  AB— N.  Carolina— Utah 


BEN  SHULMAN 
ASSOCIATES 

60  EAST  42nd  STREET 
NEW  YORK  17.  NEW  YORK 
Oxford  7-4590 


FOR  SALE.  Seven  units  of  Scott  Web 
Press  with  Cutler  Hammer  DC  con¬ 
trols,  14  start  stop  stations,  group 
driven  by  two  100  hp  motors.  2  double 
folders,  3  to  2  and  regular,  22%  * 
cut  off.  3  arm  Cline  reels  on  each 
unit  with  belt  tension.  One  pont 
(Wood)  available  with  pot. 

One  Goss  6  unit  press  1  reversible 
unit,  2  double  formers  double  delivery, 
one  balloon  former.  Two  motors  100 
hp  and  125  hp  AC  with  complete 
GE  controls,  angle  bars,  and  stand  for 
paper  up  to  38"  roll. 

Both  presses  in  daily  use  and  avail¬ 
able  early  in  1961.  Both  presses  over 
30  years  old.  In  good  condition.  Very 
reasonable.  Contact  Girt  Cochrane.  ; 
Newspaper  Agency  Corporation,  P.O.  i 
Box  2993,  Charleston,  West  Virginia. 

GOSS-DUPLEX  Model  "E".  serial 
1600’s.  New  1951.  Web-perfecting  flat¬ 
bed  press.  Prints  up  to  6.000  copies 
^  per  hour.  In  4-6-8  standard  size  or 
8-12-16  tabloid  siz::  pages.  Roll  size  up 
to  77% ",  36"  diameter,  22%"  cut-off. 

I  Built-in  2  station  pushbutton  control. 

,  slitter  and  paper  roll  hoist.  15  HP 
AC  V-belt  motor  with  controls.  16-8  or 
.  10  column  chases  included.  Available 
early  1960.  May  be  seen  in  operation 
'  in  New  York  by  appointment.  Box 
4239,  Editor  &  Publisher. 

64-PAGE  GOSS  HIGHSPEED  PRESS. 
23-9/16"  cut  off.  4  units,  double  folder, 
all  controls,  75  H.P.  motor  and  drive, 
conveyor,  2-ton  pot.  pony  autoplate 
and  ink  tank.  Press  is  bottom  fed 
and  operated  on  l-floor  level.  Can  be 
seen  in  daily  production.  Also  8-ton 
pot  with  extra  crucible  and  junior 
autoplate  and  autoshnver.  Contact 
V.  L.  Debolt  or  R.  M.  Cole.  The 
Odessa  American.  Odessa,  Texas.  Tele- 
I  phone  Federal  7-4661. 
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HOE  ROTARY  PRESS 
ROP  COLOR 

5— Super  Speed  Units 
Steel  Cylinders 
Roller  Bearings 
1  -Double  Ciolor  Hump 
125  HP  AC  Motors 
Subst  ructure  &  Reels 
1 — Double  Folder.  22%  Cutoff 
Balloon  Former 

JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Avenue 
New  York  17,  N.  Y. 

32-PAGE  4-color  Hoe;  full  stem 
equipment;  as  is  f.o.b.  San  IVan^ 
Bay  .trea  whse.  $42,000  ;  Installed  prin 
500  mile  radius  (you  dig  pit)  $72,00(. 
Terms.  Don  C.  Matchan.  c  o  W.  B. 
Krause,  Broker,  130  Main  St.,  Ln 
Altos.  California. 

Stereotype 

MATS  FOR  SALE 

6  cases  of  pre-war  Blue  Stieak  Woo( 
Unconditioned  Dry  Mats.  32/lMt 
thicknes.'.  Write  to  Hans  E  Rosber; 
Production  Manager,  San  Jokc  Mer¬ 
cury  &  News.  211  W.  Santa  Qzn 
Street,  San  Jose.  California. 

W'anted  to  Buy 


NEWSPAPER  PRE.SSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4»( 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES  i 
TELETYPESETl’ER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  5,  Ifc  j 

WANTED :  8-page  Duplex  or  Gom  h*  ! 
bed.  Advise  serial  no.  and  when  aw 
able.  Northern  Machine  Works.  W 

N.  4th  St.,  Phila.  6.  Pa.  _ 

I,inotype« — Intertypee — Ludlowi  i 
PRINTCRAPT  REPRESENTATIVE 
277  Broadway  New  York  7,  N.  T. 

WANTED :  Standard  perforator,  uai 
and  in  very  good  condition.  Pl«w 
state  asking  price  and  exact  cons' 
tion  and  age  in  letter,  H.  G. 
Mechanical  Superintendent.  Newn  Trik 
une.  Ft.  Pierce.  Florida. 


Wanted 

'  HI-SPEED  PRESS 
Goss,  Hoe  or  Scott 

;  5  or  6  units,  straight-line,  double 
I  folder,  under-fed  web. 

'  Full  color,  either  reverse  unit  or  cote 
1  cylinders. 

I 

i  Equipment  mu.st  be  less  than  IS  ye*r 
old,  in  top  condition.  Must  be  stng 
I  able  to  see  in  operation. 

I  Buyer  is  old-line  daily  newspaper. 


SOLVE  your  increased  printing  needs  I  Send  full  information,  price  and  wh^ 
with  this  latest  model  8  page  Duplex  I  available  for  viewing  with  firat  * 
press.  Speed  range  up  to  6.000  per  \  quiry.  Cosh  deal, 
hour.  Complete  in  every  detail.  Priced  i  . 

at  onlv  $12,000.  Antelope  Valley  ;  Write  Box  4210,  Editor  A  P  iblit**- 
Press.  P.O.  Box  188.  Palm^Ie.  Calif.  ' 

EDITOR  &  PUBLISHER  for  October  17,  1959 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


(Circulation 


Display  Advertising 


TWO  TOP  POSITIONS  OPEN 


Editorial 


'  .--r.  I  J  A  M  A CD  TWO  TOP  POSITIONS  OPEN  BRADFORD.  PENNSYLVANIA,  Bra  PUBLICITY  MEN— placement  experts. 

Dk>  Klv^  I  m/MN/AwtK  on  retail  staff  of  one  of  the  South’s  seeks  competent  newsman  as  city  edi-  Local  new^per  coverage,  ALL  CTart 

.  U  11._  best  medium  sized  dailies.  Circulation  tor  to  direct  capable  reporting  staff.  Areas.  Box  4237,  Editor  &  Publisher. 

A  real  .-15.000.  One  to  take  charge  of  adver-  f'ive-day  week;  good  working  condi-  - “TT _ - 7 

i  Using  sales  on  Sunday  letterpress  mag-  tions  and  opportunity.  Write  J.  M.  REPORTER- PIWTOGRAPHEU  for  af- 

colation  director  azine,  the  other  top  job  on  Retail  Cleary,  Era,  Bradford,  Pennsylvania,  temoon  daily.  Chart  Area  2.  Some  ex- 

program.  We  we  chMging  our  plan  handling  some  accounts  and  to  or  call  3173  between  9  and  5.  perience,  initiative,  willingness  to  work 

ri  (Weration  from  offiw  MllMt  handle  and  spearhead  promotions.  If - and  learn.  '  Floaters  need  not  apply. 

deilerships  to  ^e  litUe  merchant  plan.  business  and  want  to  get  CITY  EDITOR— Reporter.  Good  salary.  Give  referen^,  background,  former 

Are  yiu  qualified  to  meet  this  c™l-  ^head.  then  we  want  to  talk  to  you.  opportunity  for  good  man,  at  least  employers.  F7ve-day-37 *p<i  hour-week. 


enge?  If  so,  write  in  confidence,  giv-  , 

tog  experience,  education,  salary  and  !  Salary,  bonus  arrai.gement,  excel  ent 
/  a  P..V..  Insurance  and  hospitalization  plan, 

references.  Box  4232.  Editor  A  Pub-  Advertising 

"*'**^‘  _  Manager,  Ledger  Enquirer  Newspaiiers, 

Columbus,  G^rgia 


tising  sales  on  Sunday  letterpress  mag-  tions  and  opportunity.  Write  J.  M.  ^  REPORTER- PHOTOGRAPHER  for  af- 
azine,  the  other  top  job  on  Retail  Cleary,  Era,  Bradford,  Pennsylvania,  ternoon  daily.  Chart  Area  2.  Some  ex¬ 
staff.  handling  some  accounts  and  to  or  call  3173  between  9  and  5.  Iierience,  initiative,  willingness  to  work 

handle  and  spearhead  promotions.  If - and  learn.  '  Floaters  need  not  apply. 

you  know  the  business  and  want  to  get  CITY  EDITOR— Reporter.  Good  salary.  Give  references,  background,  former 
ahead,  then  we  want  to  talk  to  you.  opportunity  for  good  man,  at  least  employers.  nve-day-37 *p<i  hour-week. 
Salary,  tonus  arrai.gement.  excellent  two  years  experience.  Box  4236,  Editor  new  plant,  good  working  condition^ 
Insurance  and  hospitalization  plan.  A  Publisher.  ,  pension  plan,  etc.  Box  4208.  Editor  A 


A  Publisher.  pension  plan,  etc.  Box  4208,  Editor  A 

-  I  Publisher. 

COPYREADER,  experienced:  top  pay  '■ - ; - 

midwest  afternoon  metropolitan  ;  pen-  '  REWRITE  MAN — only  top-flight  man 


- I  sion  and  other  benefits.  Box  4206, 

WANTED:  Ad  salesman  for  new  five-  Editor  A  Publisher. 


-xoiri'T  CATircM&xi  - - -  I  other  benefits.  Box  4206,  '  considered  for  job  open  on  metropolitan 

MitlvCil  WANTED:  Ad  salesman  for  new  five-  Editor  A  Publisher.  drily.  At  least  six  years  exjierience 

.  .  n  1  ..  times  dailv  in  nrosoering  Southern  - - -  - —  —  I  necessary.  Must  be  capable  of  handling 

bl^nencisL  Urge  metroi^itan  community.  Sales,  layout  experi-  j  COPYREADER  on  metropoliUn  South-  '  lead  story  under  deadline  pressure.  Top 

^)er.  very  gooo  Miary,  pius  oonus.  required.  Salary  open.  Call  or  '  west  morning  daily.  Excellent  work-  salary.  Send  complete  lesume.  Box 

write  X  Her^d-BulUtU  Burley!  j  Ug  conditions,  good  opportunity  .  for  4225,  Editor  A  Publisher. 

tolls  and  ex^rience.  Write  Box  4214,  |  prod^er.  Box  4213,  Editor  A  Publisher.  — -  - 

Editor  A  Publisher.  ;  - - SPORTS  EDITOR  or  court  reporter. 

Editorial  FLORIDA  P.M.  of  16,000  seeks  swing  i  Evening  daily  above  15,00(i  circulation 

rinttHiaA  AArMriUina  ‘  uUUty  ™an  for  desk  and  reporting.  I  in  growing  southern  Ohio  city  of 

l.iassi/iea  /tuvernsinK  Snortii.^neral  alignment  renorter  “  week,  attractive  guaranteed  sal-  I  27,000.  Salary  depends  on  training,  ex- 

piAcoiinirn  MAMArvp.  Pnaitinn  DAILY  NEWS  '  “'■y-  Write  details  to  Box  4244,  Editor  perience.  Good  chance  for  early  ad- 

CLASSIFIED  MANAGER:  Position  D^LY  NEWS  Publisher.  vancement.  Chillicothe  Gazette.  Chilli- 

open  January  1,  1960,  on  23,000  daily  Worland,  Wyoming  _ cothe.  Ohio. 

mrtae^'of  ^”*^ris'^*and  do^^tsfde  AAA  NEW  ENGLAND  afternoon  <0.000  DAILY  in  Chart  Aroa  2,  swks  „  rePORTFR  ^or  H  OM 

a.  Exr^rienf  essential.  C^ood  ^y.  d«uly  ne^  d«kman  ^  tonefits.  V?ns1rn':'"BUe  "croX  otto?*  1  X- "ch^ri^r^ef  Tda^™  W^  w"nra 

±“l'rTv  •  KP  a  Pubtohe^  «»'»>-y  to  $138.  We  face  competition  man  under  35  with  at  least  2  years 

^U.  Lively,  enthumaatic  ortranizati^.  _  ^  •  _ expect  outstandinpr  performance.  '  daily  experience  involvinK  variety  of 

e“!'°to  B^  4138,  M^to;  ASSISTANTJVOMAN’S  PAGE  toitor.  Box  4230,  Editor  A  Publisher.  ;  “ Zm*  w!tVh!grsUnd«rds'''‘Jrite 

k  Publisher.  must  be  good  all  around  deskhand,  „„„  ’ 


Sports-General  assignment  reporter 
DAILY  NEWS 
Worland,  Wyoming 


- SPORTS  EDITOR  or  court  reporter. 

FLORIDA  P.M.  of  16,000  seeks  swing  i  Evening  daily  above  15,00(i  circulation 
or  utility  man  for  desk  and  reporting.  I  in  growing  southern  Ohio  city  of 
5  day  week,  attractive  guaranteed  sal-  j  27,000.  Salary  depends  on  training,  ex- 
ary.  Write  details  to  Box  4244,  Editor  perience.  Good  chance  for  early  ad- 
A  Publisher.  I  vancement.  Chillicothe  Gazette.  Chilli- 

~  —  - cothe.  Ohio. 


Box  4230,  Editor  A  Publisher. 


assignments.  If  you  want  to  work  in  a 
news  room  with  high  standards,  write 


CLASSIFIED  ADVERTISING 
MANAGER 

Position  open  immediately  on 
50.000  to  100. OOf  afternoon 
daily  in  competitive  city  Chart 
Area  2.  Head  department  of 
8-10  p<s>ple.  Exp<  rience  essen¬ 
tial.  All  benefits  plus.  Write 
qualifi.'ations,  salary  expected, 
and  references  to  Box  4.733, 
Editor  A  Publisher. 


;^iter.  Mal^p,  city  desk  exTerienci  ,  GOOD  OPPOR'TUNITY  for  talented  |  Box  4245.  Editor  A  Publisher^ _ 

essential.  Must  dress,  minf^le  well  with  capable  of  filling  job  of  news  ,  tjavi?  rhowMixir*  Ak-sssa 

rlubwoman  tvoM  Odd  hours  rule  out  1  «J*tor  and  handlinj?  makeup  on  six-  ,  WE  HAVE  OPENING  for  three  re- 
homriSXr  at^S70  SmalT^^uth-  ^  afternoon  daily  of  17.500  circu-  !  porters,  two  with  two  or  more  years 

erTXnv  ^x  4103  MitSr^^  '“tion  in  Chart  Area  1.  Immediate  ;  experience,  one  with  five  or  more 
liSier  ’  opening.  Send  references  with  letter  years  experience.  Chart  Area  2.  near 

_ I _ _ _ _  and  plan  on  personal  interview.  Box  '  New  York  City.  Many  fringe  benefits. 

DAILY  NEWSPAPER  in  Eastern  <223,  Editor  A  Publisher.  Box  4226.  Editor  A  Publisher. _ 


Box  4226.  Editor  A  Publisher. 


Washington  seeks  news  reporter. 
Plecme  give  full  details  in  first  letter. 
Box  4105,  Editor  A  Publisher. 


MIDWESTERN  STATE  UNIVERSITY  ,  WOMAN — for  Family  Page  and  Fea- 
offers  research  assistantship  to  news  i  ture  Department.  Prefer  college  gradu- 


_ _  _ _  _  '  man  qualified  by  experience  and  under-  .  ate  with  one  or  two  years  experience 

DESKMAN _ EXPBTRIilNCED  NEWS-  graduate  record  for  graduate  study  in  |  on  Midwest  daily.  Will  be  one  of  six 

MAN  who  likes  desk  work  and  chal-  ,  j<>u™«lism.  Box  4240,  Editor  A  Pub-  |  in  department.  Top  wage  dependent 

lenge.  Your  future  with  us  is  limited  |  Usher.  on  ability.  Write  or  phone  Pei^nnel 

only  by  your  ability.  Progressive  pai>er  |  j  Department.  Morning  Star  and  Reg¬ 
in  a  growing  and  prosperous  com-  NEW  ENGLAND  p.m.  daily  wants  ister-Republic,  Rockford,  Illinois. 


and  refe^n^-  MAN  who  likes  desk  work  and  chal-  Journalism,  box  4240,  td.tor  A  Fub- 

lenge.  Your  future  with  us  is  limited  “ehor. 

Editor  A  Publisher.  Progressive  paper  - - ; - 

-  _  in  a  ffTOwinK  and  prosperous  com-  NEW  ENGLAND  p.m.  dsily  wants 

CIAggltyirn  MAX.  s  rim  munity.  Top  wages  and  benefits.  Relo-  “ood  reporter.  Car  needed  to  cover 

“Uon  expenses.  Chart  Area  2.  Write  important  suburban  beat.  Box  4233, 
ira.rt‘'Xr“^L"35V  c“^^^^^  for  interview.  Box  4129,  Editor  A  Pul.  ,  Editor  A  Publisher.  _ 


Must  be  experienced  in  classified  pro¬ 
motion.  resmirceful  and  strong  in  sales, 
and  the  direction  of  phone  solicitation. 
Salary  and  incentive.  Industrial,  re¬ 
tail  and  wholesale  market  in  one  of 
nation's  finest  recreational  and  scenic 
arew.  Write  .  .  .  giving  complete 


for  interview,  ^x  4129,  Editor  A  Pub-  >  Editor  A  Publisher, 
lisher.  ;  — - - 


OPENING  ON  SMALL 
U.  S  CARIBBEAN 
NEWSPAPER 

for  alert,  experienced  reporter  and  fea¬ 
ture  writer.  Person  of  Scandinavian 


unportant  suburban  beat.  Box  4233,  ALERT  AFTERNOON  DAILY  seeks 
Editor  A  Publisher.  experience  wire  editor  who  is  fast  on 

■  heiids  and  h.as  keen  sense  of  news 

REPORTER — young  man  who  can  pro-  ■  values.  Consider  older  man  or  woman, 
duce  news  and  clean  copy  will  find  '  Satisfactory  salary,  congenial  staff, 
opportunity  on  this  twice-weekly.  Fal-  Phone  7222,  Daily  News.  .1.  B.  Robin- 


mouth  Enterprise,  Falmouth.  Mav. 


son.  Jacksonville,  North  Carolina. 


•  [  baekgroiinrt  ‘  a'.vmg  eompmte  ancestry  preferred.  State  qualifications  I 

-  4300  Fdilr  *  P  k"'’''  t’”  «"<>  "'"d  Atopies  of  work.  Write  ,  | 

‘•‘fl  kept’ in  confides.  Inquiries  g  g  rOPPE  A  CO..  630  FIFTH’ 

anil-  I  Pt  in  confidence. _  AVENUE.  NEW  YORK.  i  . 

®  .  want  YOITNG  MAN  or  jrirl  to  tflke  '  PTlTTOP  fnr  n«5W«nnnAr  msMTina  av  '  I 

-  v"  «"«!  Iiflr  isith  display.  nwe^saw  to!  N^  '  " 

W'n^'  YoTliiry^Tau^toing^eTlt‘:tuH!:;  i  , 

__  ltoro"^*"*asri!!jr  ’"‘‘nl^iin"  POLICE-GENERAI,  REPORTER.  Five 

Pennsylvania  ***  ’  "•  Days,  paid  hospital-medical  insurance.  >  | 

^  -  Fine  Hunting  and  Fishing.  Dry  and  I 

"•*?  _  »•  •  mild  year-aroiind  climate.  Times-News.  I 

»»*  _  Ihsplay  Adverttsmg  Twin  Falls.  Idaho. 


—  —  —  —  —  —  "I 


Display  Advertising 


^®Sg’?«’*™uiUiflto’i:dy^i.!nJ  I  state  CTITOR  to  handle  ropy  of  30 
mw  or  woman  to  do  aggressive  selling  ■res  reporters  in  3  Western  N^  y®’’!? 
“d  copy  wawice.  Communicate  in  con-  1  «>“"«“•  Volume,  standards  high.  5 
Jl«jee  for  detaito.  Box  4006,  Editor  m<wern  plant.  Job  now  | 

■  Publisher.  !  open.  Write  full  details  to  George 

• - - - -  Northridge,  Managing  Editor,  The 

^VERTICING  SALESMAN  for  6000  Geneva  Times. 

’"^kly.  Not  interested  In  order  takers. 

“«t  want  creative  soul  who  can  draft  TOP  COPY  EDITOR  on  metropolitan 
K..  •''J'®“to,  sell  them  and  who  dally,  good  future.  Chart  Area  2.  Box 

rf  ideiis  for  plus  promotions.  Be  4104,  Editor  A  Publisher. 

hnre»*°  a  lot  of  ground  in  a - - - 

ablm;  benefits  hinged  to  AMBITIOTJS  YOUNG  MAN  tor  num- 

Cbontv  IP^ham  ber  two  spot  on  growing  new  weekly. 

- Mason,  Michigan.  |  Must  know  photo,  how  to  write.  Must 

eATp.,,,  _  he  willing  to  spend  long  hours  when 

WANTED  for  small  ac-  necessary.  Send  resume,  samples  to 
^Sive  fivo^ay  daily  in  Central  Cali-  K.  B.  Meurlott,  Box  706,  Lake  Placid, 

,  l‘‘T'ly  fully  with  experience  Florida  Journal. 

^  ref  rroces.  P.O.  Box  71.  Merced.  - 


- _  _  BEGINNING  REPORTERS—Male  and  , 

SPA^I^■lx’nT^  A.,—  Female.  Jobs  available  from  Coast  to  '  ■ 

tisin^' J  manage  adver-  Coast.  Send  resumes,  location  prefer-  \  I 

tr.1  ®*  progressive  cen-  ence.  availability  date.  Contact:  Bill  | 

^  rovt  California  weekly.  $100  per  McKee.  BIRCH  PERSONNEL,  67  E.  ' 

tor*  Pil*\,“™mi»»i®n.  Box  4303,  Edi-  Madison  St.,  Chicago  2.  Illinois,  i  ■ 

tor  A  Publisher.  CE  6-5670.  .  1 


Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for _ 

insertions. 

CLASSIFICATION: _ _ _ 

COPY: _ _ _ 


I  [  Assign  a  box  number  and  mail  my  replies  daily! 
ACCOUNT  OF: 

NAME, _ _ _ 

ADDRESS _  _ _  _ 

CITY,  STATE  _ _ 

Authorized  BY _ _ _ _ _ _ _ _ 

(For  Situations  Wanted  Ads,  Kindly  enclose  remittance  with  order- 
see  Classified  Advertising  Rate  Box) 


editor  8c  publisher  for  October  17,  1959 


I  .  ,  _  !  _  ' _ I 


CANADIAN 
RADIO  STATION 

CFRB,  Toronto’s  largeet 
Radio  Station  requires 
MANAGLNU  NEWS  EDI- 
TUR.  Canadian  preferred. 
Press  experience  essential. 
Successful  applicant  must 
be  capable  of  ornanizins 
and  managing  News  De¬ 
partment.  Good  salary. 

Reply  in  writing  giving 
particulars  in  confidence 


REPORTER  -  PHOTOGRAP^R  for 
weekly  going  daily.  Here  is  a  tre¬ 
mendous  opportunity  for  a  recent  col¬ 
lege  graduate  who  wants  to  learn  the 
trade  under  young,  progressive  man¬ 
agement.  Must  have  photo  dark  room 
experience.  Excellent  pay  and  fringe 
benefits.  Airmail  resume  to  Paul 
Spindler,  Santa  Clara  Journal,  Calif. 

WANTED:  SPORTS  EDITOR.  Good 
Salary  and  working  conditions.  Prefer 
young  man  ambitious  for  improvement. 
J.  C.  Phillips,  Borger  News-Herald, 
Borger,  Texas, 


COMPOSING  ROOM  MACHINIST 
Experienced  for  mixed  plant  with  mixara, 
qu^dies,  saws,  etc,  and  TTS.  Good 
shop  and  working  conditions.  San¬ 
dusky  Register,  Sandusky,  Ohio. 

Promotion — Public  Relations 


The  President, 

CFRB, 

37  Bloor  Street  West, 

Toronto,  Canada. 

CITY  EDITOR-Reporter  for  small 
dally,  Chait  Area  2.  Box  4310,  Editor 
A  Publisher. 

COMBINED  EDITOR-AD  MAN  of 
proven  ability  needed  to  run  weekly 
in  Ohio.  We  provide  auto,  camera, 
beet  mechanical  support.  You  handle 
advertising  and  editorial  with  help  of 
office  girl.  You  have  no  production 
worries.  Paper  is  lair  now — room  for 
improvement.  Write  M.  A.  Buck.  646 
Kerr  Ave.,  Cadiz,  Ohio. 

COPY  DESK 

Immediate  opening  for  experienced  man 
seeking  permanent  siK>t  with  excellent 
working  conditions  cn  evening  news¬ 
paper  located  in  Chart  Area  6. 

The  man  we  employ  must  be  alert, 
capable  of  fitting  into  fast  moving 
staff.  Please  submit  particulars  in¬ 
cluding  salary  requirements.  Box  4323, 
Editor  &  Publisher. 


EDITORIAL  !• 

COPYREADER  i 

AND  SPORTS  DESK 

ASSISTANT  I 

Must  be  college  graduate  with  minimum 
of  six  years  newspaper  experience. 
Submit  complete  resume  and  samples 
or  apply  directly  to. 

PERSONNEL  DEPARTMENT  i 
SIXTH  FLOOR 
THE  PHILADELPHIA 
INQUIRER 
400  N.  Broad  Street 
Philadelphia,  Penna. 


^ECUTIVE  EDITOR  —  for  aggres¬ 
sive  p.m.,  near  50,000  class,  eastern 
seaboard.  Must  be  experienced,  good 
record.  This  is  a  first-rate  opportunity. 
Box  4331,  Editor  &  Publisher. 

GENHHIAL  ASSIGNMENT  REPORTER 
(male)  with  at  least  tw’o  years  daily 
experience  for  California  daily.  Reply 
fully  giving  details,  references.  Box 
4329,  Editor  &  Publisher, 

PROGRESSIVE  AFTERNOON  daily 
needs  deskman  to  handle  makeup,  wire 
news.  Opportunity  to  show  full  range 
of  skills.  Chart  Area  6.  Include  all 
details  first  letter.  Box  4306,  Editor 
&  Publisher. 

REPORTER — General  assignment,  six- 
afternoon  daily.  12,000  circulation. 
Town  18,000,  growing,  agriculture-in¬ 
dustry  balance,  near  cities.  Chart  Area 
8.  Write  education,  experience,  refer¬ 
ences  soonest.  Box  4328,  Editor  & 
Publisher. 

SPORTS  WRITER— 40,000  daily  with 
progreasive  ideas  is  looking  for  a 
young  man  on  the  way  up,  with  either 
good  writer-photographer  capabilities, 
or  knack  for  copy  reading.  Midwest¬ 
erner  preferred.  Send  resume  and  sam¬ 
ple#  to  Sports  Flditor,  Dubuque  Tele¬ 
graph  Het^ld,  Dubuque.  Iowa. 


WRITER-EDITOR.  National  profes¬ 
sional  healing  arts  association,  offices 
midwest,  needs  editor-writer  for  month¬ 
ly  journal,  bulletins,  news  releases,  de¬ 
signing  pamphlets.  Degree  in  journal¬ 
ism,  three  years  experience.  Box  4312, 
^itor  and  Publisher. 

Free  Lance 

FREE  LANCERS!  Sell  your  photos  to 
the  huge  house  organ  market.  4,0UU 
company  magazines  buy  Payment  from 
$10  to  $100  for  single  pictures  and  cap¬ 
tions.  F'ree  information.  Gebbie  Press 
Picture,  151  W.  4sth,  N.Y.C. 

Instructors 

CALIFORNIA  STATE  COLLEGE  with 
accredited  advertising  program  is  look¬ 
ing  for  a  teacher  of  advertising  start¬ 
ing  autumn  semester  1960.  Background 
should  include  newspaper  advertising. 
Teaching  ex|H>rience  and  advanced  de¬ 
gree  desirable,  but  selection  will  be 
based  on  evaluation  of  total  profession 
qualifications.  Write  Dwight  Bentel, 
head,  Department  of  Journalism  and 
Advertising,  San  Jose  (California) 
State  College. 


Mechanical 


“TAPECO" 


PUBLIC 

RELATIONS 


.  .  .  iioet  for  good  newspaperman. 
This  may  be  the  opportunity 
you  ve  been  watching  for.  Here's 
a  Publicity  Public  Relations  post 
for  a  college  graduate  with  sev¬ 
eral  years’  of  sound  exi>erience 
on  a  daily  newspaper  or  wire 
service.  You’ll  be  part  of  an  ad¬ 
vertising  public  relations  depart¬ 
ment  in  a  company  manufacturing 
farm  machinery  on  an  interna¬ 
tional  basis.  Send  resume  and  sal¬ 
ary  requirements  to: 

PERSONNEL  MANAGER 

NEW  HOLLAND 
MACHINE  CO. 

DIVISION  OF  SPERRY  RAND  CORP. 

New  Holland,  Pennsylvania 


INSTRUCTION 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 


BOOST  SALES  IN  CLASSIFIED 

380  Newspapers  Have  Enrolled 
Salespeople  and  Executives 
In  Parish  Sales-Training 

Course  in  Classified  Advertisini 

Salea  training  provided  by  the  Hov- 
,  ard  Parish  Ckiurse  in  Classified  Adr*. 
Using  shows  Classified  itarsonnel  hei 
to  square  right  up  to.  analyse  u) 
solve  sales  problems  they  daily  is 
'  counter.  Classified  salespeople  are  a. 

pertly  trained  (at  home —  on  THBli 
I  own  TIME),  developed  to  increase  that 
I  individual  sales  production  and  con 
,  writing  skill  to  get  and  keep  non 
'  business. 

I 

'  The  famed  Parish  Course  (only  ox 
in  existence)  has  proved  since  Ilk 
I  that  it  quickly,  thoroughly,  and  ns- 
'  cessfully  trains  beginners— brosdtn 
I  and  refreshes  experienced  personnel. 

i  Put  the  Parish  Course  to  work  (or 
'  you  now  to  slash  turnover,  heightei 
job  interest  and  satisfaction  and  ^ 
velop  professional  pride — all  while  it 
helps  you  develop  more  ClaasiM 
I  faster. 

Enroll  as  many  of  your  staff  as  yoo  i 
.  want  to  have  these  benefits  NOW. 

I  Your  only  investment  in  this  20-lenoe 
sales-boosting  Course  is  $66  each.  Seal 
I  in  the  names  now  or  write  for  de 
I  scriptive  brochure. 

I 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATH) 
Classified  Advertising  Development 
Services  for  Newspapers  Since  113! 

2900  N.W.  79th  St..  Miami  47,  Floridi 
Oxford  1-8331 


TELFTYPESETTEK  OPERATOR 
PLACEMENT  SERVICE  ...  NO  F'EE 
Top  pay  for  qualified  operators 

All  areas  .  Write  fully. 

P.O.  Box  10789,  St.  Petersburg  33,  Fla. 

MACHINIST — Linotype  and  Intertype 
Ludlow.  New  Jersey.  Box  4307,  Editor 
&  Publisher. 


SITUATIONS  .  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  eiecutive  personnel. 


PRINTING  QUALITY 
REPRESENTATIVE 

Large  New  York  City 
newspaper  is  seeking  a 
man  familiar  with  comi>os- 
ing  room  photo-engrav¬ 
ing,  stereotype  and  rotary 
letterpress  equipment  to 
assist  line  production  ex¬ 
ecutives  in  evaluating  and 
improving  printing  quali¬ 
ty.  He  will  identify  spe¬ 
cific  causes  of  poor  print¬ 
ing,  recommend  corrective 
action  and  follow  through 
on  improvements.  Candi¬ 
dates  with  commercial 
and/or  newspaper  experi¬ 
ence  will  be  considered. 
Night  work.  Salary  $7  to 
9000,  depending  on  expe¬ 
rience.  Write  giving  de¬ 
tails  of  your  experience, 
education  and  personal 
background.  Replies  will 
be  held  in  strict  confi¬ 
dence.  Box  4335,  Fiditor 
&  Publisher. 


Promotion — Public  Relations 

CRFlA’nVE  INDIVIDUALIST 

We’ve  got  a  business  with  no  “beats” 
or  ruts.  We  need  top-talented  young 
men  to  help  us  grow.  Send  samples  of 
your  writing  (we’ll  return  them).  Tell 
us  where  you  want  to  live  and  how 
much  you  want  to  make.  WE  MEAN 
BUSINESS. 

FVank  Associates 
Box  637 

Tujunga,  California 


Administrative 

DO  YOU  NEED 
THIS  MAN? 

Diversified  and  Successful  News¬ 
paper  Background  Plus  Proven 
Business  Experience  in  Adver¬ 
tising,  Sales,  and  Merchan¬ 
dising. 

Now  employed  as  sales-advertising  di¬ 
rector  by  international  corporation. 
Would  like  to  return  to  newspaper 
business  and  join  large  weekly,  weekly 
chain,  or  medium  size  daily. 


Administrative 


GENERAL  MANAGER  cireulitiN 
director  -|-  dispiay  advertising  =  U 
years  experience  with  tame  comptv 
College  graduate,  $7,  free  to  reloeats 
available  at  once.  Stand  rigid  invilb 
gation.  Frank  R.  McKain,  41  Colmntu 
Avenue,  Vineland,  New  Jersey. 


GENERAL  MANAGER— Can  increw 
profits  through  effective  advertising  sad 
circulation  building  and  improve  rest- 
ership  by  experienced  editorial  snpa- 
vision.  Skilled  in  labor  negotiatioai. 
all  unions.  Capable  in  personnel  ad¬ 
ministration  and  holding  down  costs 
Experienced,  mature.  Osnfidential.  Boi 
4219,  FIditor  &  Publisher. 


During  newspaper  apprenticeship  was  |  .  .  f'  , 

weekly  editor,  advertising  manager,  re-  |  /Artists  -  Vartoontsts 

I)orter  and  janitor.  Daily  experience  in-  |  "" 

eluded  space  sales,  police  reporter,  fea-  TGlkyf  PlAP^Y 

tore  writer,  assistant  publisher  ot  I  I 

12,000  circulation  paper.  ! 

As  owner-Dublisher  of  weeklv  increased  1  NATIONALLY  REPRINTED  editorU 

cartoonist— New  York  Times— FAitor » 
gross  from  $2s,UUU  to  $92.UU0  Jn  two  a 

years.  Won  NEA  first  prize  in  Gen-  JT"”*  " 

eral  Fbccellency  Contest.  State  prize  metropolitan  paper. 

I  winner  for  editorial  writing,  reporting,  I 
advertising,  lay  out  and  promotion.  I  efmething  worti 


metropolitan  pai>er. 


Believes  in  saying  something  wort) 
saying. 


Circulation 


With  nationally  known  sales  promotion  i 

company  for  toree  years,  first  as  ad-  Two  years  with  Pulitzer  Prize  winma 
vertising  manager  then  as  sales  man-  daily,  strong  in  -dyle,  responsible  ■ 
ager  of  Canadian  Division,  supervised  policy,  politically  astute,  and  poss^M 
88  men  in  preparing  merchandising  an  adeptness  for  ideas.  Top  ref*'' 
and  marketing  programs.  ences — tear  sheets  on  request.  W 

.  ,  .  ....  „  ,  confidence  respected.  Box  4218,  FiBW 

Age  is  44,  health  is  excellent,  and  £  Publisher. 

money  is  important  to  maintain  a  cer-  ^ 

tain  standard  of  living.  More  important  .  . 

is  the  opportunity  to  use  the  above  di-  _ L.ircutatton _  _ 

versified  but  related  business  experi- 

ences  to  increase  profits,  expand  op-  YOUNG  MAN,  with  family,  enxb" 
erations,  and  then  share  in  earnings  enced  in  all  phases  of  Circulation.  Sj^ 
and  management.  You  will  obtain  a  cialist  in  Little  Merchant  Plan  •» 
capable  executive  who  will  give  you  designing  and  execution  of  circulifi* 
100  per  cent  of  his  time  and  talent  promotions.  Cost  conscious.  I’reseBto 
to  improve  your  business  and  your  employed  as  Assistant  (Tirculati* 
pn^uct.  If  interested  write  Box  4200,  Manager  on  40,000  ATC  Daily.  ^ 
Editor  and  Publisher.  sirons  of  Advancement.  Box  4®'' 

EDITOR  &  PUBLISHER. 

EDITOR  9c  PUBLISHER  for  October  1".  195» 


SITUATIONS  WANTED 


Circutation 


imATlON  MANAGER  OR  AS- 
TAMT  on  small  daily.  12  years  ex- 
isce  on  Minneapolis  newspapers  as 
-f-Uor,  iSales,  Rrumotioii  and  Home 
rttrj.  Assured  best  of  reference, 
.n  Ares  7.  Box  4231,  Editor  &  Pub- 


ETRIjULATION  manager  with  ex- 
LlUiit  bacluirvund  in  circulation  man- 
and  iiromotions,  with  17  years 
r^srience  in  all  phases,  available  for 
liKDediate  interview.  Box  4319,  tidito.* 
I  PnUisher. 

i  lUNG  MAN  on  large  Midwestern 
t:i;;  wishes  to  relocate  with  paper  of 
\  MO  to  60,0C0  ABC  circulation.  Have 
L:i  knowledge  ot  Little  Merchant  Plan 
^  of  organizing  carrier  sales  or- 
fiiation.  Box  4316,  Editor  &  Pub- 


SITLATTONS  WANTED 


Editorial 


SITUATIONS  WANTED 


Editorial 


SITUATIONS  >\A.MED 


Editorial 


SPURTS  REPOltTER.  four  years  ex-  REPORTfUl,  27,  vet,  BA,  single,  some  NEWS-EDITOR  of  Harlem  weekly.  5 
perience,  26,  married  seeks  spot  on  experience — wants  more  on  sports-gen-  years  top  reporter,  some  radio  news, 
daily  in  Chart  Areas  lU,  11,  12.  Best  eral  assignment  beat  with  small  town  New  York  City,  TE  1-6970. 
leierencee.  Box  4021,  Editor  4k  Pub-  daily.  Any  area.  Box  4248,  Editor  &  — 

Publisher. _  I  Mechanical 


I  Correspondents 
I ashington  c  o  r  r  e  spondent 

clients  national,  state,  local 
Ir'ies,  radio  broadcasts  Congress,  gov- 
E..T.ent,  politics.  Bo.x  4315,  Editor  & 

fublis-h.-r. 

1  Display  Advertising 

MBITIOUS  ...  YET  CONSCIEN- 
iOUS  advertising  salesman  wishes  to 
Jocate.  Ch.srt  Areas  1,  2,  or  6.  Age 
College  graduate.  9  years  display. 
i'-'A  thousand  newspaper  preterred. 
L.ht  man  for  right  opiiortunity.  Bo.x 
1  J.  Editor  4i  Publisher. 

ETAIL  ADVERTISING  is  my  busi- 
1  am  display  salesman  with  10 
ears  experience  and  an  excellent 
wiedge  of  copy  layout  and  produc- 
•-rn.  If  you  have  an  opening  on  a 
Lily  or  Weekly  in  the  New  Jersey 
‘  .a  arrite  Bo.x  4119,  Editor  41  Pub- 
•her.  Minimum  salary  $9,000  yearly. 

USSIHED  MANAGER  seeking  po- 
on  as  Retail  Manager,  assistant,  or 
1  staffer.  Strong  on  ideas,  promo- 
n,  layout.  Former  top  display  pro- 
iicer.  28  years  old,  family  man.  Chart 
rea  3  or  4.  Box  4241,  ^itor  41  Pub- 
iiher. 

(ATIONAL  ADVERTISING  MANAG- 
proven  record  in  toughest  com- 
itive  market.  Box  4205,  Editor  41 
bliiher. 


WRITER,  88,  experienced  features, 
columns,  radio  copy,  editorials,  copy- 
desk.  Now  SOU.OOO  assistant  city  editor. 
Seeks  editing,  writing  spot  on  maga¬ 
zines,  newspapers,  public  relations. 
Box  4010,  Editor  &  Publisher. 

EDITOR.  80— Experienced  all  phases, 
fsot  and  desk;  daily,  weekly.  Uog- 
tied  in  recent  merger.  Box  4133,  Edi¬ 
tor  41  Publisher, 

♦♦EDITORS  &  REPO^ERS** 

National  dealing  house  for  competent 
personnel  cousi-tu-coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 

6  E.  46  St..  New  York,  OXford  7-6728 


FINANCIAL  JOURNAUCT  IN  PARIS 
formerly  Editor  of  British  economic 
weekly,  Paris  correspondent  since  1955 
of  two  Ckimmonwealth  financial  papers, 
seeks  U.S.  connection.  Expert  on  Com¬ 
mon  Market  and  West  European  eco¬ 
nomic  affairs,  four  language,  travels. 
Can  supply  regular  economic  analyses 
and  business  news.  Write:  Mclnnes,  6 
rue  Vavin,  Paris  6. 

GENERAL  ASSIGNMENTS  5  years, 
now  bureau  chief  5U,0UC  daily.  Wants 
fulltime  reporting  larger  daily.  Mar¬ 
ried,  vet,  30.  Box  4116,  Editor  & 
Publisher. 


1 


VTimsINO  MANAGFIR  6-8,000 
dy,  with  15  years  diversified  news- 
per  experience,  making  change  Janu- 
Ist  will  consider  advertising  man- 
of  daily  over  7,000  or  good  posi- 
len  on  large  daily.  Any  Chart  Area, 
larried,  family,  36,  college.  For  fur- 
background  and  personal  history 
Box  4331,  Editor  41  Pub- 

'VniTISING  MANAGER  or  Assist- 
,  I ’years  exiierience.  Age  38.  Mar- 
!”•  .Op'lew-  Chart  Area  10-11-12. 
4821,  Editor  41  Publisher. 

[ATIONAL  /  GENERAL  Advertising 
^xger  large  metropolitan  daily  for 
«  10  years,  wishes  to  relocate.  39 
«rs  old.  Family,  college  man.  Ex- 
Previous  positions; 
nS  e  Air  Force,  Procter 

MLmble.  Department  Stores  Sales 
T^tion  Manager.  Qualified  as  Ad- 
Sn  Director  who  is  creative,  able 
#  nirect  men  nnd  has  a  proven  record 
^^ij^^Pyoducer.  Box  4305,  Editor 


_ Editorial 

feature,  editoriai  writer. 
Full  or  part-time  on  private 
“M^baes.  Box  4002,  Editor  & 


Editor  —  Top  references. 
"iiT-  o°y«ruge  experience  professional, 
high  school  sfKirta.  Ten  years 
ttiajor  mid-south  daily,  one 
u_  editor  In  Big  Ten  college 

quality  product  both 
W  'ayoub.  Age  87.  Available 

tx  4B17  ra*'.*’®  present  employer, 
jx  4017,  Editor  &  Publisher. 


1^ 


editor,  deskman. 
tr  Uiiti  UrRe  and  tmali 

pSii^n  ’^e«Wiee.  Box  4001,  Editor 

editor  ac  PUBLISHER  1 


MR.  PUBLISHER:  Are  you  planning  ^ 
anead  for  leadership  after  your  present  | 
editor  retires  T  Experienced  editor,  38, 
now  employed,  will  discuss  challenging 
spot  in  New  England.  Box  4124,  fiditor  'J 
41  Publisher.  ■ 

SOCIBTTY  milTOR  wants  job  in  (^art 
Areas  8,  9,  or  10.  5  years  experience.  I 
Available  now.  Box  3717,  Editor  41  |  - 
Publisher. 

SPORTS  EDITOR  .  .  .  Top  major  j 
league  baseball,  football,  boxing  and  , 
racing  writer,  TV.  radio  commentator,  j 
SUX.  .  .  .  Available  immediately.  Box  \ 

4110,  Editor  41  Publisher.  I 

- - ^ -  ] 

SPORTS  MAN,  10  years  experience. 
College-high  school,  column,  heads,  ! 
layout.  Reliable.  Good  worker.  Box  i 

4111,  Editor  &  Publisher.  I  ; 

SPORTS  WRITER— J-Grad.  Army  PIO  ‘ 
fulfills  military  obligation  in  January,  ; 
seeks  sports  job  in  Midwest  or  West.  ] 
Family,  SOX.  Box  4235,  Editor  &  i 
Publisher. 

IS  SIX  YEARS  daily  experience,  top 
reporting,  worth  adequate  pay  to  p.m, 
or  weekly  ?  Camera  know-how.  Box 
4222,  Editor  41  Publisher. 

MANAGING  EDITOR 
Take  mature  judgement,  add  youthful 
enthusiasm,  stir  in  plenty  of  experi¬ 
ence,  background,  imagination  and 
ability  to  direct  staff.  If  this  is  your 
paper’s  recipe  for  leadership  write  Box 
4242,  Editor  &  Publisher. 

‘PROMOTED’  to  wire  desk,  too-succesa- 
ful  reporter  wants  bust  back  to  beat. 
Prefer  Chart  Areas  6.  2,  1.  metro¬ 
politan  anywhere.  Box  4203,  Editor  41 
Publisher. 


REPORTER,  31,  BA,  single,  now  on 
medium-size  daily.  6  years  varied  ex¬ 
iierience,  seeks  a  newspaper  that  still 
is  one.  Box  4229,  Editor  A  Publisher. 

YOUNG  I 

PRO 

SEASONED 

WITH  DISaPLINED  TALENT  seeks  I 
opening  on  major  paper  outside  New 
York  metropolitan  area.  Now  employed 
BO.OOO-j-  daily,  salary  |130-f-  week. 
Married,  family,  vet.  J-grad,  7  years 
exjierience  all  b^ts.  Editors  don’t  have 
to  jog  roe.  Copy  readers  don’t  have  to 
rebuild  my  sentences.  References, 
clips  on  request.  Will  come  for  week¬ 
end  tryout  for  serious  offer  east  of 
Mississippi,  north  n'  M-D  line.  Box 
4204,  Eiditor  &  Publisher. 

for  October  17,  1959 


EDITOR,  WRITEJl,  Publicist,  lO-years  > 
experience,  languages,  seeking  per-  j 
manent  position.  Box  4304,  EMitor  & 
Publisher. 

EXPERIENCED  WRITER,  features, 
trade  journals,  column.  Knows  pho¬ 
tography.  Prefers  Chart  Area  1  or 
Northern  New  York.  Age  35.  Box 
4324,  Eiditor  &  Publisher, 

MANAGING  EDITOR  5  years,  seeks 
good  spot  on  small  or  medium  daily  in 
Chart  Areas  10,  11,  12,  J-grad,  young, 
able  and  ambitious.  Box  4314,  Editor 
&  Publisher. 

OVERSEIAS  ASSIGNMENT  wanted  by 
capable  newsman,  32,  now  with  news 
department,  major  network  station. 
F'luent  Portuguese,  Spanish,  Italian, 
French,  German.  Columbia  J-Grad. 
Take  pics,  still,  movies.  Previous  ex¬ 
perience  ill  Latin  America,  Europe. 
P.O.  Box  312,  Detroit  31,  Michigan. 

REPORTER,  young  family  man,  award 
winner,  4  years  experience,  wants  city 
job  with  daily  willing  to  pay  for 
quality  work.  Box  4322,  EMitor  &  Pub¬ 
lisher, 

SPORTS  EDITOR 

12  years  experience  medium-size  dailies, 
now  employed.  All  simrts.  outdoor, 
makeup,  column,  camera.  'Top  refer¬ 
ences,  resume  on  request.  Will  relo¬ 
cate  anywhere.  Box  4317,  EMitor  & 
PubliiAer. 

’TELEGRAPH  OR  SPORTS  job  with 
future  sought  in  Chart  Areas  1  or  2. 
8-year  newsman  sick  and  tired  of 
’’turnover  mills.”  Box  4320,  Eiditor  & 
Publisher. 


PRODUCTION  MANAGER,  33,  union, 
with  15  years  experience  in  composing 
and  pressroom.  Presently  employed  at 
$10,UU0.  Seeks  position  in  New  York. 
Box  4217,  Editor  &  Publisher. 

Photography 

Need  a  Photographer? 

The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  senr- 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONFIDEIN- 
TIAL  list  of  News  Photographers 
available.  Still-TV,  Film-News  reel. 
Most  with  own  equipment.  No  Foes — 
Write,  wire  or  telephone. 

Gerald  A.  Clarke 

4524  Towle  Avenue,  Hammond,  Indiana 
Telephone  WEIstmore  1-2906 

Promotion— Public  Relations 

PUBLIC  RELATIONS 

I  Offering  youth,  experience  for  good  op- 
1  portunity.  7  years  industrial  public  re- 
I  lations,  solid  in  most  phases,  but  have 
hit  dead  end  as  Number  2  man.  3 
years  dailies.  J-Sohool.  Active  in  com¬ 
munity  affairs.  Location  no  problem, 
I  but  my  future  is.  Box  4238,  Editor  A 
'  Publisher. 


PUBLIC  RELATWNS— We  have  hun¬ 
dreds  of  publicity,  public  relations 
:  and  employee  communications  people 
!  on  file.  Send  us  your  job  specs.  We'll 
'  send  you  resumes  to  match.  Contact : 
Bill  McKee.  BIRCH  PERSONNEU  67 
E.  Madison  St.,  Chicago  2,  Illinois. 
CE  6-5670. 


’TOP-NOTCH  REPOR’TER.  rewritemnn 
5  years  experience,  including  Chicago 
daily.  Toured  Europe,  sold  stories  from 
Rome,  London.  Now  in  public  rela¬ 
tions.  Want  news  job.  Good  touch, 
fast.  Married,  30.  Relocate.  Box  4318, 
Editor  A  Publisher. 


WRI’TEni  AT  LARGE 
Seeking  general  assignment,  features 
and/or  rewrite  on  daily.  Three  years 
producing  clear,  crisp,  concise,  com¬ 
plete  copy ;  all  desks.  BSJ,  25.  Call 
Levin.  WY  3-2967;  write  800  Grand 
Concourse,  New  York  51,  N.  Y. 


JOURNALISM-RADIO  AR’TS  grad.  33, 
single,  seeks  public  relations  position 
in  siiorts,  travel  or  tourist  resort.  Ex¬ 
perience  in  photography,  reporting, 
editing,  feature  writing,  layout,  mail¬ 
ing,  coordination  of  publishing  of  me¬ 
dia,  office  and  personnel  administra¬ 
tion.  oral  and  written  communications, 
community  relations,  customer  rela¬ 
tions,  planning  and  coordinating  em¬ 
ployee,  church  and  community  social 
events  and  special  promotions  (includ¬ 
ing  arrangement  of  publicity,  facilities, 
luncheons,  dinners,  speakers,  guests, 
program,  displays),  steady  chur^goer, 
active  in  community  affairs.  Write  Box 
4.309,  Editor  A  Publisher. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Use  CHART  ARE.4  Number  in  .4d  Copy  for  showing 
LOCATION  without  IDENTIHCATION 


Shop  Talk 


By  Robert  L'.  Brown 

Los  Angeles 

Ten  days  visiting  newspaper 
plants  in  the  San  Francisco  and 
Los  Angeles  areas  (wish  I  had 
time  to  call  on  every  one  in  the 
area)  confirms  one’s  conviction 
that  newspapers  are  meeting  the 
competition  of  other  media  vig¬ 
orously,  successfully,  and  with 
confidence  in  their  role  as  lead¬ 
ers  in  their  communities. 

The  same  is  true  all  over  the 
country.  What  we  have  seen 
here  in  this  area  of  tremendous 
population  growth  is  symbolic 
of  what  is  happening  also  in 
other  places. 

There  is  no  fear  that  other 
media  will  replace  newspapers 
or  can  even  seriously  threaten 
their  leadership  position  in 
seiwice  to  readers  and  adver¬ 
tisers. 

Circulation  growth  in  most 
areas  presents  no  problem  be¬ 
cause  of  the  booming  popula¬ 
tion.  Yet  competition  betw'een 
newspapers  in  the  same  city  or 
nearby  cities  is  vigorous.  It  is 
not  uncommon  to  find  a  news¬ 
paper  with  a  circulation  increase 
of  more  than  100  percent  in 
the  last  10  years.  Plants  built 
10  years  ago  and  constructed 
to  accommodate  expansion  for 
20  years  are  already  outgrown 
and  obsolete.  Some  papers  can 
point  to  a  rate  of  growth  equal 
to  or  better  than  the  popula¬ 
tion  increase. 

This  sort  of  growth  does  not 
come  by  itself.  It  must  be  the 
result  of  a  constantly  improv¬ 
ing  product.  As  newspapers,  the 
ones  we  have  seen  measure  up 
in  news  and  editorial  quality. 
They  are  growing  in  stature 
with  their  communities. 

Advertising  linage  increases 
have  been  almost  a  natural  con¬ 
sequence  of  this  enlarged  and 
improved  service.  Gains  in  ex¬ 
cess  of  20  percent  were  reported 
to  us  in  some  places. 

General  optimism  seems  to 
prevail  for  business  and  adver¬ 
tising  to  continue  at  a  high  level 
through  1960.  The  only  ques¬ 
tion  mark  we  found  was  as  to 
whether  the  supply  of  news¬ 
print  would  be  large  enough  to 
fulfill  the  anticipated  demand. 

*  *  iit 

At  the  Western  Regional 
Workshop  of  the  National  News¬ 
paper  Promotion  Association  in 
San  Jose,  where  we  were  privi¬ 
leged  to  sit  in  on  the  closing 
session  last  week,  we  found  a 
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new  approach  to  proving  the  su¬ 
periority  of  the  newspaper  over 
other  advertising  media. 

This  involved  an  extension  of 
the  pure  circulation  and  reader- 
ship  figures  to  the  area  of  in¬ 
tensity  of  readership  and  the 
retention  value  of  newspaper 
advertising  versus  other  media, 
especially  the  shopping  guides, 
throw-aways,  etc.  Some  of  the 
promotion  men  are  already  at 
W'ork  developing  reseai'ch  for 
this  purpose. 

At  the  Riverside  Preas-Eyiter- 
prise  we  found  an  innovation  in 
selling  that  others  may  have 
adopted  and  which  all  newspa¬ 
pers  might  use  profitably.  In 
line  with  the  realization  that 
recommendations  from  regional 
managers  and  distributors  are 
playing  a  larger  and  more  im¬ 
portant  role  in  the  advei’tising 
decisions  of  top  management, 
this  newspaper  has  realigned 
its  sales  staff  to  assign  one  man 
to  cover  these  important  people. 

At  the  San  Bernardino  Sun- 
Telegram  there  is  pride  in  their 
12  regional  editions  and  their 
editorial  service  covering  a 
county  “equal  in  size  to  five  east¬ 
ern  states,”  which  may  have 
been  partly  responsible  for  the 
lack  of  any  community  or  neigh¬ 
borhood  shopping  center  in  the 
city. 

In  the  “Valley  of  the  Bees,” 
the  McClatchy  Newspapers  in 
Sacramento,  Modesto  and  Fresno 
conduct  a  yeai'-round  program 
of  community  activities  that 
could  almost  be  labeled  a  “cra¬ 
dle  -  to  -  the  -  grave”  promotion 
campaign.  The  individual  events 
are  too  numerous  to  itemize  but 
they  involve  close  personal  con¬ 
tact  with  their  readers  from  the 
grammar  school  level  through 
adulthood  by  way  of  science 
fairs,  mathematics  contests  and 
scholarships,  Christmas  pag¬ 
eants,  community  forums  (with 
speakers  of  the  caliber  of  Mrs. 
Eleanor  Roosevelt,  Willie  Ley, 
Clement  Atlee),  a  10-week  series 
of  top  flight  Broadway  musical 
shows,  etc. 

Other  newspapers  are  doing 
equally  stimulating  things  too 
numerous  to  mention  here. 

It  is  an  invigorating  and  re¬ 
freshing  experience  to  visit 
newspapers  around  the  country 
and  see  firsthand  not  only  how 
they  are  growing  but  how  close 
they  stay  to  their  communities 
and  their  readers.  What  we  have 
seen  here  is  but  an  example  of 


THE  FOURTH  ESTATE 


"That's  the  spirit  I  want  to  see  around  here  all  of  the  time;  not  only 
during  Newspaper  Week!" 


vvhat  is  going  on  more  or  less 
in  other  ai’eas. 

No  other  medium  can  do  what 
newspapers  do  —  can  equal  their 
.service.  If  they  remain  alert, 
active  and  competitive  none  ever 
will. 


Dutch  Daily  Brings 
-15  Readers  Here 

A  party  of  45  readers  of  De 
Telegraaf,  of  Amsterdam,  The 
Netherlands,  was  scheduled  to 
arrive  at  New  York  Interoation- 
al  Airport  on  Friday,  October 
16,  on  the  first  lap  of  r.  three- 
week  tour  of  the  United  States. 

It  is  the  first  such  tour  spon¬ 
sored  by  a  Dutch  newspaper. 
Participation  was  open  to  the 
approximately  200,000  readers 
of  the  newspaper  throughout  the 
Netherlands,  on  a  first  come, 
first  served  basis.  Each  of  the 
participants  paid  the  equivalent 
in  guilders  of  $1400  for  the  all 
expenses  paid  tour. 


Atlanta  ^Million' 
Section  SOO  Pages 

Atlan' 

Designed  as  a  commemoia 
editorial  product  to  explore 
reasons  why  Atlanta’s  f 
county  metropolitan  area  . 
reached  the  million  class  in: 
ulation,  the  October  11th  S. 
day  Atlanta  Journal  and  Co> 
tution  ran  to  300  pages. 

The  retail  linage  of  294  - 
set  a  new'  high  for  the  Sur  . 
edition.  National  advertis 
was  59,010  lines  and  das?: 
52,780  lines.  The  total  linage 
405,832. 


Milton  Miller  Dies 

Batavia,  S. 

Milton  R.  Miller,  73,  i)ubli-’ 
of  the  Batavia  Daily  News  ?  ' 
1932,  and  its  editor  since 
died  Oct.  13.  He  joined  the  N  ■ 
as  a  reporter  in  1903. 
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ADS  sell  groceries  fast 


R  ANGEMASTERS  make  ads  fast! 


lANGEMASTER  MODEL  35  LINOTYPE  is 
achine  that  sets  ads  faster,  better,  more  eco- 
ally!  It’s  the  one  machine  that  was  designed 
work.  That’s  why  no  other  machine  has  the 
master’s  giant  main  magazine  capacity.  No 
machine  can  set  such  big.  black  type!  Without 
lagazines  you  can  set  through  normal  33-  and 
used  48-point.  And  no  time’s  wasted  on  costly 
ng-in,”  underpinning,  and  hand  distribution — 

nes  in  36  point  Spartan  Black,  text  in  10  point  Corona; 


Rangemaster  does  it  all  automatically!  As  you’d 
guess,  it’s  perfect  for  setting  news  headlines,  too. 

Ask  your  Linotype  Production  Engineer  about  the 
Model  35  Rangemaster.  If  you  like,  he’ll  give  you  a 
free  survey  of  your  composing  room  that  will  show 
you  new  ways  toward  more  efficient,  more  economi¬ 
cal  operation.  And  for  our  Rangemaster  booklet,  just 
V  rite  us.  Mergenthaler  Linotype  Company,  29  Ryer- 
son  Street,  Brooklyn  5,  N.  Y.  ^ . 

f  •  LINOTYPE  •  I 

set  on  a  Model  35  Rangemaster.  V  ^  J 


P"’  m  U.S.A. 


\ 


ONE  GLANCE  WILL  SHOW  YOU 
OUR  PROGRESS 
SINCE  GOING  TO 
MODERN  TABLOID  M 
FORMAT.  .APRIL  13, 1942f|> 


CIRCULATION  GROWTH 


TOTAL  ADVERTISING  GROWTH 


We  lead  in  these  important 
Retail  Classifications! 


48,179 

54,033 

59.080 

60,335 

80,415 

96,153 

112,757 

122,741 

133,331 

144,614 

146,504 

147,548 

150,803 

157,264 

162,133 

157,848 

160,155 


53,415 

53,812 

57,938 

60,043 

87,217 

106,395 

122,343 

132,637 

142,261 

151,998 

154,673 

154,574 

155,371 

159,973 

165,567 

164,743 

165,039 


ABC  Publisher’s  Statements 
September  30,  each  year. 

“Price  increase 


TOTAL 

ADVERTISING  LINAGE 

3,875,944 

4,271,819 

3,841,637 

4,047,670 

6,162,179 

7,164,056 

10,452,888 

12,100,642 

13,663,743 

14,672,662 

16,782,931 

18,046,229 

18,656,360 

22,011,113 

22,544,071 

22,755,108 

23,291,809 


SOURCE:  Media  Records. 


YEAR  1958  NEWS 

CLASSIFICATION  “rt  OF  TOTAL 

Electrical  Appliances  78.5 

Furniture  and  Household  51.7 

Jewelers  61.4 

Liquor  Stores  59.5 

Musical  Instruments  50.8 

Professional  53.0 

Radio  and  TV  Stores  73.8 

Stationers  52.3 

Toilet  Goods.  Beauty  Shops  67.6 
Clothing  Stores  55.0 

Men’s  Clothing  Stores  56.0 

Men's  &  Women’s  Clothing  54.0 
Women’s  Clothing  Stores  56.1 


SOURCE:  Media  Records. 


Denver’s  Rocky  Mountain  News  is  100 
years  young  this  year,  and  it’s  good  to  see 
we’re  still  growing.  We’re  proud  of  this  record. 
Proud,  too,  of  the  way  readers  and  advertisers 


throughout  the  Rocky  Mountain  region  refer 
to  us  as  the  GOOD  MORNING  PAPER. 

If  you  are  selling  in  Denver  you  need  the 
Rockv  Mountain  News. 


ROCKY  MOUNTAIN  NEWS 

Denver’s  “Good  Morning  ”  Newspaper,  founded  in  1859 


SCRIPPS- HOWARD  NEWSPAPER 


NEW  YORK  .  Wor/d-re/egrom  i  The  Sun  COLUMBUS . Cilizm 

CLEVELAND . Press  CINCINNATI . Post  S  Times  Slar 


INDIANAPOLIS . Times 


SAN  ERANQSCO  .  .  News  Coll  Bulletin* 
*A1Tilia1e{i 


KENTUCKY  . Kentucky  edition 

Cincinnafi  Post  S  Times-Slor 


KNOXVIUE . News-Sentinel 


Ganarol  Advartidng  Department  ....  230  Pork  Avenue,  New  York  City 


DENVER  ....  Kocky  Movnloin  News  EVANSVIUE . 

BIRMINGHAM . Posl-Herold  HOUSTON . < 

MEMPHIS . Press-Scimilor  FORT  WORTH . I 

MEMPHIS . Commercial  Appeal  ALBUQUERQUE . M 


News  EL  PASO 


Chkoge  SonFroncitco  Lot  Angelas  Detroit  Cincinnati  PhHodelphH 
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